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News  Forces  Mobilized  Quickly  toi  Cover 
Biggest  Sea  Horror  Since  Vestris 

Planes  Searched  in  Fog  and  Rain  for  Morro  Castle— Jersey  Coast  Covered 
at  Many  Points — Paper  Sales  Increase  Greatly — ^Photographer  Endangered 


News  runs  around  the  clock,  but  if 
there  is  a  dead  spot — when  vigi¬ 
lance  is  somewhat  slackened — it  comes 
between  four  and  five  o’clock  in  the 
morning.  Morning  newspapers  have 
gone  to  press  and  it  is  several  hours 
before  the  early  editions  of  the  p.  m. 
papers  appear. 

It  was  during  this  interim  last  Sat¬ 
urday  morning  that  over  the  R.C.A. 
radio  marine  crackled  this  startling  re¬ 
port  : 

“S  O  S.  Morro  Castle  afire  off 
Scotland  Light.”  The  time  was  around 
4 :40  a.  m.,  Eastern  daylight  saving 
time. 

That  was  all. 

But  it  set  into  action  one  of  the 
greatest  mobilizations  of  press  associa¬ 
tion  and  news  gathering  forces  the 
eastern  seaboard  has  probably  ever 
known. 

Telephones  in  newspapermen’s  homes 
jangled  and  by  the  hundreds  sleepy 
reporters  and  photographers  were  un¬ 
ceremoniously  tumbled  from  their  beds 
to  get  to  their  offices  as  quickly  as 
possible.  They  knew  Big  News  was 
in  the  air. 

Through  intermittent  drenching  rain 
the  news  men  converged  upon  head¬ 
quarters.  By  the  time  they  had  breath¬ 
lessly  arrived,  wondering  what  it  was 
all  about,  additional  radio  bulletins  had 
been  received.  They  took  one  look  at 
them  and  knew  that  they  had  not  been 
summoned  on  a  wild-goose  chase.  One 
of  the  reports  stated  the  blazing  Morro 
Castle  had  wirelessed  at  4:44  that  the 
Ward  Line  ship  “couldn’t  hold  out 
much  longer.” 

With  the  first  intimation  of  the  dis¬ 
aster  the  news  machinery  started  in 
motion  and  in  a  short  time  it  was  in 
full  swing.  Airplanes  were  warming 
up  for  perilous  flights  through  rain  and 
fog  with  reporters  and  cameramen  as 
their  passengers.  Star  reporters  from 
newspapers  and  press  associations  from 
New  York  and  from  cities  as  far  north 
as  Boston  and  as  far  south  as  Balti¬ 
more  started  on  their  way  to  Asbury 
Park,  N.  J.,  near  which  the  blazing 
liner  was  reported.  The  weather  was 
extremely  bad. 

For  some  time  it  was  not  known  how 
serious  the  situation  was.  But  the  first 
succinct  reports  were  ominous,  and  the 
press  went  to  work  on  the  story  on 
the  assumption  that  it  was  a  major 
disaster. 

As  the  story  unfolded  during  the  day 
in  all  its  stark  reality  it  grew  in  bor¬ 
row  and  despair.  Many  newspapermen, 
inured  to  realistic  scenes,  were  shaken 
by  the  sights  that  confronted  them  as 
the  survivors  and  the  dead  were  washed 
up  on  the  Jersey  shore,  but  they  worked 
like  demons,  aiding  as  best  they  could 
in  the  life-saving  efforts.  Some  of 
their  work  was  spectacular,  especially 
in  the  early  hours  of  the  morning  when 
the  lifelxjats  with  their  despairing  car¬ 
goes  came  tumbling  to  shore  in  the 
surf,  but  most  of  it  was  monotonous 
plodding — checking  names  of  dead  and 
missing  and  saved,  checking  conflicting 
reports,  interviewing  dazed  persons  be¬ 
numbed  by  exposure  and  grief,  persons 
to  whom  the  spoken  word  and  the  prin¬ 
ted  word  meant  nothing. 


By  JOHN  W.  PERRY 

Through  Saturday  and  Sunday  and  in-  rescued, 
to  Monday  the  news  men  worked,  many  By  this  time  airplanes  carrying  news- 
of  them  without  sleep.  Their  clothes  papermen  and  photographers  were  out 
were  soaked  through,  and  having  left  over  the  waters  searching  for  the  ves- 
their  homes  in  a  rush,  most  of  them  had  sel.  The  two  New  York  Daily  News 
no  change  of  clothing.  But  there  was  planes  were  out,  with  Rudy  Arnold  in 


Larry  Froeber,  New  York  Daily  News  cameraman,  burned  and  gassed,  reaching 
shore  from  the  burning  Morro  Castle.  Froeber  will  be  in  the  hospital  some 
time,  it  was  reported. 


so  much  action  that  they  paid  little  heed 
to  their  own  plight;  they  were  buoyed 
up  with  excitement  and  the  thrill  of 
covering  a  story  every  word  of  which 
they  knew  would  be  read  with  avidity 
throughout  the  country. 

With  the  first  S  O  S  report  from 
the  R.C.A.,  the  strategy  for  covering 
the  story  was  mapped  out.  Even  be¬ 
fore  the  press  forces  converged  at  their 
headquarters,  key  men  were  assigned 
directly  to  the  scene.  Entire  newspaper 
and  press  association  staffs  were  as¬ 
sembled  in  the  emergency.  For  a  while 
the  main  story  lay,  of  course,  on  the 
burning  ship  and  the  shores  on  which 
the  sea  cast  up  its  victims.  There  was 
a  staggering  amount  of  rewrite  and 
checking  to  be  done. 

The  first  step  taken  by  the  press  as¬ 
sociations  was  to  send  out  a  CQ  radio 
call  requesting  all  steamers  in  the 
vicinity  of  the  Morro  Castle  to  trans¬ 
mit  whatever  scrap  of  information  they 
had.  The  Ward  Line  offices  in  Havana 
and  New  York  were  immediately  be¬ 
sieged  for  a  passenger  list  on  the  Morro 
Castle. 

The  CQ  call  brought  results,  meagre 
enough  in  words,  but  shocking  in  their 
significance.  At  5 :13  the  freighter  An¬ 
drea  F.  Luckenbach  radioed  she  was 
near  the  stricken  liner,  and  at  6:00  the 
Monarch  of  Bermuda  reported  likewise. 
At  6:25  the  Luckenbach  reported  she 
was  at  the  scene  and  lowering  lifeboats, 
and  in  five  minutes  the  City  of  Savan¬ 
nah  and  the  President  Cleveland  re¬ 
ported  at  the  scene.  From  then  on 
came  authentic  news  of  the  number 


one  and  A1  Heller  in  another.  Both  are 
photographers.  An  additional  plane, 
owned  by  Miss  Josephine  Paterson, 
daughter  of  J.  M.  Patterson,  president 
of  the  News,  was  utilized  by  Martin 
McEvilly,  picture  assignment  editor, 
and  Jefferson  Burke,  night  city  editor. 
Acme  Newspictures  was  also  on  the 
scene  in  a  plane,  carrying  Joseph  Boyle, 
photographer,  and  Earl  Sparling,  New 
York  World-Telegram  reporter.  M.  A. 
Baron,  photographer,  was  aboard  an 
International  News  Photos  plane.  All 
obtained  excellent  shots  of  the  doomed 
vessel.  Nearly  all  picture  services  also 
started  men  to  the  scene  in  tugs  (the 
ship  was  only  30  miles  from  New 
York),  but  the  turbulent  waters  pre¬ 
vented  them  from  getting  very  far,  and 
they  were  forced  to  turn  back. 

The  main  thing  now  was  to  get  the 
pictures  distributed.  Acme  told  Editor 

6  Publisher  that  Boyle  left  in  his 
plane  at  6 :30  and  was  back  at  9 :30 
with  his  pictures.  International  News 
Photos  said  its  plane  took  off  around 

7  o’clock  and  got  back  with  pictures  at 
9:15.  This  was  in  plenty  of  time  to 
get  the  prints  off  on  the  regular  air 
services,  although  special  planes  were 
chartered  to  deliver  the  pictures  to  some 
points.  By  this  time  the  pictures  made 
by  photographers  along  the  coast  were 
coming  in,  pictures  of  the  landing  of 
lifeboats  and  of  survivors  and  dead. 
They  were  distributed  with  clock-like 
precision,  and  papers  throughout  the 
east  and  the  eastern  section  of  the  mid¬ 
dle  west  were  given  an  ample  supply 
for  their  Saturday  editions.  The  pic¬ 


tures  were  printed  generally  in  the 
Sunday  morning  editions  throughout 
the  country.  San  Francisco  got  its  air- 
view  pictures  of  the  burning  liner  by 
radio  transmission.  Pictures  were  also 
radioed  to  London  and  Buenos  Aires. 

An  amusing  sidelight  indicating  the 
frenzied  rush  to  get  photographers  on 
the  scene  in  the  early  hours  of  Satur¬ 
day  morning:  Acme  could  not  get  in 
touch  with  Boyle,  the  photographer. 
He  recently  had  moved  to  Woodbine 
Street  in  Brooklyn  and  his  telephone 
had  not  been  installed.  A  telegram  was 
considered  too  slow.  .\cme  got  in 
touch  with  the  \yprld-Telegram,  which 
prevailed  upon  the  police  to  put  out  a 
call  to  its  radio  cars  ordering  the  cop 
in  the  vicinity  to  go  to  Boyle’s  address 
and  tell  him  he  was  wanted  at  the  office 
immediately.  The  police  obliged. 

The  first  pictures  were  of  course  of 
primary  importance,  but  once  they  were 
out  of  the  way  it  was  necessary  that 
a  constant  stream  of  prints  be  kept 
moving.  Never  in  recent  times  has 
there  been  a  ship  disaster  that  yielded 
so  many  graphic  pictures.  The  news¬ 
papers  recorded  nearly  all  phases  of  the 
tragedy  in  pictures.  The  Associated 
Press  got  an  excellent  shot  of  the  boat 
being  towed,  and  was  supplied  with  a 
constant  stream  of  airplane  shots  so 
that  it  was  a  matter  of  selection  of 
pictures  rather  than  sending  out  all. 
The  boat  beached  Saturday  night  at 
.Asbury  Park,  still  burning. 

.\fter  the  beaching  the  main  thought 
in  the  minds  of  photographers  was  to 
get  aboard  the  flaming  hulk  and  get 
some  interior  views.  Sunday  afternoon 
reporters  were  allowed  aboard,  and  Carl 
Nesensohn,  Wide  World  photographer, 
got  on  board  to  take  what  were  proba¬ 
bly  the  most  graphic  pictures  of  the 
disaster — showing  the  havoc  wrought 
by  the  fire,  the  discarded  clothing  of 
passengers  as  they  leaped  from  the 
deck,  etc.  A  New  York  Daily  News 
photographer,  Larry  Froeber,  got  on 
board  later. 

Nesensohn’s  pictures  were  used  by  all 
agencies  and  New  York  newspapers. 
The  story  differs  as  to  the  arrangement 
making  this  possible.  Picture  agency 
men  in  New  York  this  week  said  that 
only  one  photographer  was  to  be  al¬ 
lowed  on  the  ship,  and  that  they  drew 
lots  as  to  which  would  go,  with  the 
understanding  that  all  were  to  be  given 
prints  of  the  pictures.  Nesensohn  told 
a  different  story.  He  said  he  had  made 
early  arrangements  to  get  on  the  ship, 
and  that  the  other  photographers  were 
so  angered  when  they  saw  him  being 
placed  in  the  breeches  buoy  that  they 
protested  to  officials  with  such  vehe¬ 
mence  that  he  was  forced  to  make  his 
pictures  common  property. 

Nesensohn  told  Editor  &  Publisher 
that  he  was  two  and  a  half  hours  on 
the  boat,  and  took  18  pictures.  He 
came  off  suffering  from  smoke  and  gas. 
His  clothes  were  burned  slightly.  The 
heat,  he  said,  was  terrific.  He  said  that 
when  he  started  to  take  his  pictures  in 
the  heat,  he  remembered  that  he  had 
two  ounces  of  highly  explosive  flash¬ 
light  powder  in  his  pocket.  It  went 
overboard  in  a  hurry. 

Nesensohn’s  prints  were  rushed  to  the* 
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Wide  World  offices  to  be  developed. 
Representatives  of  nine  picture  agencies 
and  newspapers  were  there  during  this 
process.  They  selected  the  prints  they 
wanted  developed  and  then  waited  tense¬ 
ly  for  the  prints.  The  Associated  Press 
won  a  tactical  victory  by  establishing, 
during  the  interim,  a  small  developing 
room  in  a  Fischer  restaurant  on  Eighth 
Avenue  close  to  the  Wide  World  head¬ 
quarters  in  the  Times  Annex.  When 
the  prints  allotted  to  each  agency  and 
newspaper  were  placed  on  a  table  by 
Wide  World,  the  Associated  Press  took 
theirs  to  the  restaurant,  and  made  nega¬ 
tives.  They  rushed  some  of  these  to 
the  Newark  Airport  and  thus  gained 
valuable  time  in  the  distribution  to  cer¬ 
tain  points. 

The  boarding  of  the  ship  by  Larry 
Froeber  result^  in  near-tragedy.  Fire¬ 
man  aboard  warned  him  to  stay  above 
decks  because  of  the  danger  of  carbon 
monoxide.  Froeber,  however,  went 
wherever  he  could,  dancing  over  the  hot 
steel  plates. 

A  little  later  Stanley  Brown  went 
aboard  to  assist  Froeber.  Brown  went 
without  his  camera  and  once  aboard  set 
out  to  find  Froeber.  He  found  him 
hanging  over  the  rail  aft,  half  uncon¬ 
scious.  His  camera  was  blistering  on 
the  deck.  Nearby  was  his  metal  tripod, 
red-hot  from  contact  with  the  burning 
deck.  Froeber’s  hands  were  badly 
burned  when  he  had  clutched  at  a  stan¬ 
chion.  He  said  he  had  felt  himself  pass¬ 
ing  out,  grabbed  the  stanchion  and  made 
his  way  to  the  railing.  Brown  went 
back  ashore  and  returned  on  the 
buoy  with  a  first  aid  packet  and  some 
oil. 

After  his  hands  were  bandaged  Froeber 
was  put  in  the  breeches  buoy  and  sent 
ashore  where  an  ambulance  awaited.  He 
was  unconscious  when  he  was  pulled  out 
ashore  and  ambulance  surgeons  worked 
over  him  for  IS  minutes  with  a  pul- 
motor  before  he  revived  sufficiently  to 
be  put  in  the  ambulance.  He  was  taken 
to  Fitkin  Hospital,  where  he  was  treated 
for  carbon  monoxide  poisoning.  Physi¬ 
cians  said  he  would  have  to  remain 
there  for  more  than  a  week  to  recover 
from  the  effects  of  this  poisoning,  but 
his  hands  are  so  severely  burned  that  it 
will  be  two  months,  doctors  said,  before 
he  can  return  to  work.  The  News 
awarded  him  a  substantial  bonus  for  his 
daring  work. 

The  Associated  Press  picture  service 
had  men  question  crews  of  rescue  ships 
to  find  out  if  any  amateurs  had  taken 
pictures  of  rescues.  They  got  three  rolls 
of  film,_  out  of  which  they  obtained  three 
good  pictures.  The  tip  for  this  strategy 
stemmed  from  the  Vestris  disaster,  when 
the  history-making  pictures  of  that  trag¬ 
edy  were  obtained  from  a  rescued  sea¬ 
man. 

The  picture-angle  is  generally  the 
most  spectacular  part  of  Big  Story  cov¬ 
erage,  but  the  searching  after  facts,  the 
coordinating  of  details,  the  checking  up 
of  statements  is,  from  the  viewpoint  of 
the  press  and  public,  the  backbone  of 
coverage. 

Nearly  all  followed  the  same  strategy 
in  bringing  out  of  the  chaos  a  straight¬ 
forward  story  of  the  facts.  Staff  men  and 
correspondents  were  dispatched  to  all 
points  where  there  might  be  angles  of 
the  story.  The  Jersey  shore  in  the 
vicinity  of  Asbury  Park  was  literally 
lined  with  newspapermen.  The  Coast 
Guard  had  a  complete  coverage.  Even 
the  fishing  boats  that  aided  in  the  rescue 
work  were  constantly  watched.  The 
temporary  morgues  were  constantly  un¬ 
der  surveillance,  and  the  activities  of  the 
firemen  were  fully  reported. 

The  extreme  confusion,  the  milling 
crowds,  and  the  desperation  of  the  sur¬ 
vivors  made  it  extremely  difficult  to  find 
the  facts.  There  were  innumerable  in- 
t^iews  printed,  but  vital  information 
givm  in  them  was  later  found  to  be  at 
variance  with  the  truth.  The  excite¬ 
ment  led  to  some  tall  tales  of  heroism 
that  were  later  discounted,  although  a 
number  of  them  have  held  uo.  One  of 
the  first  stories  told  of  sharks  adding 
to  the  terror,  but  subsequently  this  has 
not  been  mentioned.  It  is  natural  that 
♦  preposterous  reports  should  arise  in  a 
calamity  of  this  nature,  and  the  reporters’ 


‘^What  a  Story'ifWillMake^^  Thinks 


(Special  to  Editor  &  Publisher) 

POTTSTOWN,  Pa.,  Sept.  11— Agnes 
M.  Prince,  society  editor  of  the 
Pottstmvn  Mercury,  who  was  the  only 
newspaper  writer  aboard  the  ill-fated 
Morro  Castle,  survived  the  disaster  by 


close,  striking  the  rail  on  which  I  stood. 

I  knew  I’d  better  jiunp  right  away. 

•mr  TFT-  --  T  •  r,  C>1  •  With  a  prayer  on  my  lips  and  my  eyes 

Newspaper  Ir  Oman.  Jumpinstrom  bhip  closed,  I  jumped  off  backwards. 

mT  1  AO  A  “Oh,  that  feeling  going  down,  down, 

down.  The  dread  of  wondering — what 
in  the  world  was  going  to  happen.  Fin¬ 
ally,  I  hit  the  cold  water  and  felt  myself 
going  under.  After  what  seemed  years 
I  came  up  again  and  was  amazed  at  the 
buoyancy  afforded  by  the  life  belt.  Ge^, 
what  a  thrill  to  feel  my  head  above 
water ! 

‘T  was  too  dazed  by  the  horror  of  it 
all  to  call  for  Ruthie  at  first,  nor  did 
I  hear  her  call  me.  I  seemed  to  be 
racing  away  from  everybody  at  a  dizzy, 
breath-taking  spieed.  The  waves  were 
mountainous  and  a  stiff  wind  and  heavy, 
stinging  rain  made  it  necessary  to  for¬ 
get  everything  but  just  trying  to  keep 
my  head.  Flames  were  leaping  50  feet 
into  the  air  from  the  ship  and  I  could 
see  people  going  over,  some  alone,  some 
holding  dear  ones.  I  could  hear  screams 
as  they  jumped.  It  was  horrible. 

“I  called  my  sister,  but  heard  no  an¬ 
swer.  I  called  again.  Still  no  answer. 
All  the  time  I  was  trying  to  get  away 
from  the  boat.  Suddenly  I  heard  my 
name  above  the  sound  of  the  waves.  It 
was  Ruthie.  I  thanked  Ged  and  an¬ 
swered.  I  couldn’t  see  her  because  it 
was  pitch-black  and  waves  separated  us. 

“Almost  until  dawn  we  swam  this 
way,  calling  back  and  forth,  but  we  were 
imable  to  reach  one  another  because  of 
the  rough  sea.  Once  in  the  distance  we 
saw  the  light  of  what  seemed  to  be  a 
ship.  We  could  see  the  lights  of  As¬ 
bury  Park  plainly,  though  we  didn’t 
know  what  shore  it  was. 

“Dawn  began  to  break  and  we  could 
distinguish  dead  bodies  floating  with  us 
on  the  waves.  They  were  face  down¬ 
ward  and  they  seemed  mostly  to  be  wo¬ 
men.  We  tried  to  swim  away,  but  the 
bodies  followed  us  wherever  we  swam. 
It  was  gruesome. 

“As  we  swam,  others  began  joining 
us,  and  soon  we  could  see  a  ship  in  the 
distance,  surrounded  by  three  or  four 
other  large  boats.  We  hoped  and  prayed 
they’d  send  out  lifeboats  to  us.  But  none 
came.  We  frantically  asked  one  another 
why  they  didn’t  come. 

“When  some  of  us  became  too  wor- 


Agnes  M.  Prince 

leaping  overlioard  and  swimming  six 
hours  until  picked  up,  and  then  wrote 
the  story  of  her  lifetime,  packed  with 
harrowing  details  of  her  experience. 

Paul  L.  Diefenderfer,  editor  of  the 
Mercury,  issued  an  extra  at  1 :15  P.  M., 
Saturday,  after  he  ascertained  that  his 
society  editor,  her  younger  sister,  Ruth, 
and  another  companion  on  a  vacation 
tour  to  Havana.  Evelyn  Henricks,  were 
safe. 

Miss  Prince  wrote  her  “biggest 
story”  for  the  Mercury  on  the  way 
home  Sunday  with  her  brother  and  sis¬ 
ter.  She  made  the  trip  also  in  a  pair 
of  shoes  three  sizes  too  large,  an  over¬ 
sized  coat  and  a  dress  loaned  by  friends. 
She  was  near  exhaustion  when  picked 
up  at  sea  Saturday,  but  overnight  re¬ 
gained  her  strength  and  composure. 


Her  signed  stor>’  was  prominently 
displayed. 

Miss  Prince  agreed  today  in  relating 
her  experience  to  Editor  &  Publish¬ 
er’s  correspondent  that  “it  was  some 
story.” 

“No  movie,  no  story  I  have  ever  read 
or  heard,  has  quite  caught  the  actual 
feeling,  the  real  dread  of  such  an  event,” 
said  ^liss  Prince.  “It  was  a  harrow¬ 
ing  experience,  the  horrors  and  thrills 
of  which  will  remain  forever.  I  wanted 
to  scream  out  to  Sunday’s  sightseers 
that  my  sister  and  I  are  survivors.  It 
was  a  marvelous  feeling.” 

Miss  Prince  and  her  sister  were  just 
falling  asleep  about  3  A.  M.  Saturday 
when  they  smelled  smoke.  They  called 
the  ship’s  operator  on  the  phone  and 
learned  there  was  a  fire  aboard,  but  he 
didn’t  know  how  serious  it  was. 

Donning  life  preservers,  the  Prince 
sisters  “wanted  to  play  safe”  and  tried 
to  go  to  the  fore  part  of  the  ship  to 
reach  a  lifeboat,  but  smoke  and  flames 
stopped  them.  They  ran  back  through 
hallways  filled  with  fear-crazed  men  and 
women  passengers,  hoping  to  reach  a 
lifeboat  aft,  but  in  the  confusion  were 
unable  to  reach  one. 

“Men,  women  and  children  were  on 
their  knees,  praying  for  God  to  save 
them,”  Miss  Prince  wTote  in  her  vivid 
account  of  the  tragedy.  “Many  were 
kissing  rosaries.  Mothers  who  had  left 
little  ones  at  home  were  hysterical  with 
the  thought  of  leaving  them  forever. 
We  heard  people  screaming:  ‘Oh,  God, 
save  our  lives.’ 

“Some  few  were  calm  and  were  tell¬ 
ing  others  not  to  worry,  that  everything 
would  turn  out  all  right,  that  the  boat 
was  heading  for  shore,  and  ‘for  God’s 
sake,  don’t  anybody  jump.’  ” 

But  Miss  Prince  and  her  sister  did 
jump.  Shifting  winds  carried  the  flames 
nearer  and  there  was  no  other  alterna¬ 
tive. 

“Throughout  the  ordeal,”  she  related, 
“I  kept  thinking  what  a  story  it  would 
make,  so  I  wanted  a  last  birds-eye  view 
of  the  whole  thing.  A  huge  flame  came 


job  was  to  sift  these  to  find  if  they  had 
any  plausibility. 

There  was  the  job  of  keeping  lines 
open  to  their  offices,  and  getting  their 
stories  in.  As  these  stories  came  in, 
there  was  the  job  of  the  office  staff  to 
check  and  rewrite  them. 

In  New  York  there  were  many  points 
of  contact  to  be  made.  The  Ward  Line 
office  was  an  important  point,  where  the 
constant  checking  and  rechecking  of 
dead  and  survivor  lists  was  accomplished. 
This  was  spade  work  of  the  most  tedious 
nature,  but  it  was  probably  the  most  im¬ 
portant  element  of  coverage  in  the  story. 
The  correct  spelling  of  a  name,  always 
the  prime  requisite  of  newspaper  report¬ 
ing,  became  in  this  case  still  more  essen¬ 
tial. 

When  the  rescue  ships,  the  Monarch 
of  Bermuda  and  the  Luckenbach,  came 
in,  the  scene  of  activity  shifted  momen¬ 
tarily  to  the  docks,  where  interviews  and 
statements  by  the  dozen  were  handled. 

Most  newspapers  used  their  entire 
staffs  in  reporting  the  horrible  details 
of  the  story,  and  the  file  from  Saturday 
on  is  concrete  evidence  of  the  complete¬ 
ness  of  the  coverage.  The  Evening 
Journal  devoted  nine  full  pages  on  Sat¬ 
urday  to  the  disaster:  the  World-Tele¬ 
gram  seven,  and  the  Sun  and  Post  four. 

The  New  York  Daily  News,  morning 
paper,  was  the  first  in  New  York  out 
with  the  stoiw,  having  issued  two  ex¬ 
tras,  one  at  6  A.  M.  and  the  other  at 
7  A.  M.  Saturday,  using  the  A.  P.  re¬ 
port. 

While  the  newspapers  in  the  vicinity 
of  the  disaster  used  their  own  resources, 
in  addition  to  the  reports  of  the  press 
associations,  to  tell  the  story,  it  was 
largely  upon  the  press  associations  that 
the  dailies  of  the  country  relied  upon 
for  coverage.  They  got  a  flow  of  dis¬ 
patches  continually,  and  the  story  com¬ 
manded  top  position  everywhere. 

Dale  C.  Harrison,  in  charge  of  the 


ried  or  too  seasick,  others  of  us  helped 
to  keep  up  the  morale.  We  kept  telling 
daily  news  report  of  the  Associated  one  another  to  ‘keep  your  chin  up.’  We 
Press,  started  the  A.P.  machine  in  sang  once  or  twice.  Ruthie  talked 
motion  when  he  got  the  SOS  message  Dutch.  We  told  ourselves  they’d  see 
at  4:40.  A  bulletin  was  sent  out  at  us  sooner  or  later.  But  still  no  one 
once.  As  it  was  being  sent  other  staff  came.  And  the  sight  of  those  dead 
men  were  looking  in  Lloyd’s  Register  bodies  was  sickening. 


and  the  Maritime  Register,  and  an  add 
was  quickly  written.  R.  F.  Dixon,  who 
used  to  live  in  Asbury  Park,  reached  a 
man  by  telephone  who  could  see  the 
ship  ablaze.  Havana  was  queried.  At 
dawn  Henry  Cassidy,  reporter,  and  a 
photographer  left  for  the  scene.  T.  D. 
Hagenbuch,  on  a  “blind  stab,”  tele¬ 
phoned  Spring  Lake,  N.  J.,  and  ob¬ 
tained  additional  information.  Previ¬ 
ously  a  number  of  other  men  had  been 


‘A  ray  of  hope  came  when  we  saw  a 
seaplane  coming  over  the  water.  But 
it,  too,  seemed  not  to  see  us.  But  then 
it  flew  overhead  and  we  were  so  happy 
we  started  screaming  for  help  and  wav¬ 
ing  our  arms.  What  a  thrill  when  we 
saw  them  wave  back.  But  the  plane 
roared  back  to  shore  and  still  no  one 
came. 

“We  tried  to  swim  to  shore  when  it 
seemed  no  one  would  get  us.  But  we 


summoned  and  were  alr^dy  on  the  job.  couldn’t  make  any  progress  in  the  heavy 
Francis  A.  Jamieson  flew  out  to  sea  were  too  weak, 

over  the  burning  ship  and  telephoned  “Suddenly,  out  of  the  rain,  we  saw  a 
later  a  first  person  descriptive.  He  5^,311  flsherman’s  schooner  near  us, 
kter  obtained  a  by-lmed  story  from  up  survivors.  We  called  fran- 

''ill®  tically  and  tri^  to  swim  in  its  direc¬ 
tion.  We  waved  and  they  waved  back ! 
We  fervently  thanked  God  again.  Soon 


witnessed  the  disaster  from  the  air. 
By  mid-afternoon  Saturday  direct  tele¬ 
graph  wires  from  Spring  Lake  and 
Asbury  Park  were  set  up  in  the  New 
York  A.P.  office  and  Chief  of  Bureau 
Mooberry  of  Newark  went  to  Spring 
Lake  to  coordinate  the  coverage. 

The  United  Press  sent  out  a  flash  on 
receiving  the  radio  intelligence  of  the 
SOS.  A  call  for  reserves  was  im¬ 
mediately  sent  out.  Sandor  Klein  was 
sent  to  Asbury  Park  and  Joseph  Was- 


they  were  heading  for  us.  They  threw 
ropes  and  a  life  preserver.  The  tired 
rescuers,  who  had  already  picked  up  SO 
or  60  passengers,  dragged  us  aboard  one 
by  one.  Most  of  us  were  too  exhausted 
to  move  when  we  finally  got  on  to  the 
boat.” 

While  at  Spring  Lake  the  Prince 
sisters  were  befriended  by  a  newspaper- 


ney,  of  the  Philadelphia  staff,' went  to  ™n,  Mrs. 

Spring  Lake.  As  it  became  apparent  \h 
that  the  disaster  was  of  major  s^nifi-  . 

cance,  more  and  more  men  were  sent  ^*u*l*°^  Merc  y 

to  the  scene  and  direct  communications 


were  set  up.  It  was  not  long  until 
eye-witness  stories  began  rolling  in,  and 
the  mass  of  particulars,  coming  from 
so  many  points,  were  being  filed  in 
huge  amounts.  More  than  one-half  of 
the  U.P.’s  complete  file  on  Saturday 
was  devoted  to  the  Morro  Castle  dis- 
(Continued  on  page  30) 


Before  that  she  was  em¬ 
ployed  in  a  Pottstown  shop. 

MANAaNG  EDITOR  RESIGNS 

Ben  A.  Green,  managing  ^itor  of 
the  Tuscaloosa  (Ala.)  Ncirj  since  1929, 
has  resigned  to  become  secretary-man¬ 
ager  of  the  Tuscaloosa  Chamber  of 
Commerce. 


Editor  &  Publisher  j<tr  September  15,  1934 
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WHITE  HOUSE  HOLDS  FATE  OF  BANK  COPY 

Administration  Attitude  Cited  As  Greatest  Factor  In  Resumption  of  Advertising  At  Financial 
Advertisers*  Meeting — Big  Cooperative  Campaign  Is  Discussed 


(.special  to  Editor  &  Publisher) 

Buffalo,  n.  y.,  sept.  i3— Adver. 

tising  expenditures  of  financial 
institutions  during  the  next  two 
years  will  depend  largely  on  the  Admin¬ 
istration’s  attitude  toward  banking,  it 
was  said  in  well-informed  circles  of  the 
Financial  Advertisers’  Association  which 
met  in  Buffalo  the  first  four  days  of 
this  week.  Editor  &  Publisher 
learned  of  projected  advertising  cam¬ 
paigns  involving  the  expenditure  of 
many  millions  of  dollars,  but  two 
schools  of  thought  were  in  evidence. 
One  was  strongly  in  favor  of  launching 
greatly  increased  volume  of  copy,  in¬ 
tended  to  sell  the  public  on  the  idea 
that  banks  are  ready  and  willing  to  lend 
money  and  to  perform  other  legitimate 
service,  and  that  the  safety  of  the  well- 
managed  financial  institution  is  unques¬ 
tioned  today. 

On  the  other  hand  was  a  large  and 
perhaps  predominating  group  who  ex¬ 
press^  fear  that  any  slip  which  might 
be  niade  in  advertising  text  of  this 
character  might  quickly  be  twisted  into 
adverse  political  propaganda. 

Until  these  two  schools  of  thought 
can  be  united — and  it  is  admitted  that 
such  a  time  is  not  in  sight — a  proposal 
to  unite  more  than  50  banking  organ¬ 
izations  in  a  gigantic  campaign  of  edu¬ 
cation,  including  both  paid  copy  and 
editorial  information,  is  likely  to  lie  on 
the  shelf,  it  was  said. 

Fear  of  retaliation  prevents  an  ex¬ 
pression  of  opinion  by  leaders  in  the 
latter  group,  but  the  information  con¬ 
cerning  their  hopes  and  fears  comes 
from  reliable  sources.  It  was  said  to  be 
probable  that  further  efforts  will  be 
made  by  high  officials  of  the  banking 
world  to  obtain  assurance  from  the 
White  House  that  radio  references  to 
hankers  as  “money  changers’’  and  other 
I  uncomplimentary  terms  will  be  elimi- 
I  nated,  and  that  constructive  advertising 
programs,  designed  to  build  public 
opinion  to  a  favorable  point,  will  not  be 
I  used  as  political  ammunition. 

I  One  proposal  is  to  unite  the  American 
Bankers’  Association,  the  Financial  Ad¬ 
vertisers  Association,  the  Reserve  City 
Bankers  Association,  the  Association  of 
Mutual  Savings  Banks,  and  the  48  state 
banking  organizations  in  a  nation-wide 
campaign  of  advertising  to  continue  over 
a  peri^  of  years,  its  goal  being  the 
restoration  of  public  confidence  in  pri¬ 
vate  banking. 

“I  belive  that  it  is  a  logical  time 
for  the  American  Bankers  Association, 
the  -Association  of  Reserve  City  Bank¬ 
ers,  the  Financial  Advertisers  Associa¬ 
tion  and  the  respective  state  associations 
and  iiidividual  banks  to  join  forces  with 
the  newspapers  and  other  publications 
and  work  out  a  mutual  educational  pro¬ 
gram  of  advertising  and  publicity  so 
broad  and  forceful  that  all  the  people — 
not  just  a  few — may  he  constantly  in¬ 
formed  of  the  functions  of  a  bank  and 
of  the  service  which  we  are  trying  to 
render,’’  said  -Alva  R.  Maxwell,  of 
Atlanta,  president  of  the  association,  in 
his  opening  address. 

“Individually,  I  think  there  are  too 
few  banks  undertaking  an  aducational 
job  of  advertising,  and  as  a  result,  too 
few  people  are  reached.  Judging  by 
experience,  the  press  will  be  glad  to  co¬ 
operate  and  I  believe  that  every  reason¬ 
ably  important  bank  throughout  the 
country  should  embark  on  an  educa¬ 
tional  program  through  well-planned 
advertising.” 

I.  I.  Sperling,  of  the  Oeveland  Trust 
ComjMny,  was  elected  president  of  the 
association  at  the  closing  session  Sept. 
13.  He  succeeds  Alva  R.  Maxwell,  of 
Atlanta,  Ga. 

Robert  W.  Sparks,  of  the  Bowery 
Savings  Bank,  New  York  City,  was 
elated  first  vice-president;  Thomas  J. 
Kiphart,  Fifth-Third  Union  Trust 
Company,  Cincinnati,  O.,  second  vice- 
president;  William  H.  Neal,  Wachovia 


Bank  and  Trust  Company,  Winston- 
Salem,  N.  C.,  third  vice-president,  and 
Fred  W.  Mathison,  National  Security- 
Bank,  Chicago,  treasurer. 

The  following  were  elected  to  the 
board  of  directors:  Alvav  G.  Max¬ 
well,  Citizens  and  Southern  National 
Bank,  Atlanta,  Ga. ;  George  Everett, 
First  Citizens  Bank  and  Trust  Com¬ 
pany,  Utica,  N.  A'.;  Ernest  L.  Ander¬ 
son,  Rhode  Island  Hospital  Trust  Com¬ 
pany,  Providence,  R.  I.;  Miss  Ruth 
H.  Gates,  State  Bank  and  Trust  Com¬ 
pany,  Evanston,  Ill. ;  Harold  E.  Choate, 
Liberty  Bank  of  Buffalo,  N.  Y. ;  E.  R. 
Brown,  Huntington  National  Bank, 
Columbus,  O. ;  .Allan  Herrick,  Security- 
First  National  Bank,  Los  Angeles,  Cal. ; 
Roy  H.  Booth,  Jr.,  National  Shawmut 
Bank,  Boston :  C.  Delano  Ames,  Mary¬ 
land  Trust  Company,  Baltimore;  Al¬ 
bert  E.  Folstod,  First  National  Bank, 
St.  Paul,  Minn.;  Stephen  H.  Fifield, 
Barnett  National  Bank,  Jacksonville, 
Fla.;  A.  Key  Foster,  Birmingham  Trust 
and  Savings  Company,  Birmingham, 
Ala.;  Jacob  Kushner,  United  States 
Trust  Company,  Paterson,  N.  J. ;  Wil¬ 
liam  G.  Rabe,  Manufacturers’  Trust 
Company,  New  York  City ;  G.  L.  Spry, 
Huron  and  Erie  Mortgage  Company, 
London,  Canada;  and  John  E.  W’right, 
Fidelity  Trust  Company,  Pittsburgh, 
Pa. 

Many  of  the  speakers  appearing  be¬ 
fore  the  convention  admitted  frankly 
that  their  banks  had  been  at  fault  in 
failing  to  maintain  proper  rleations  with 
the  press  and  through  newspapers  with 
the  public.  Opinions  expressed  with  re¬ 
spect  to  appropriations  were  sharply  in 
favor  of  more  money  being  spent  by 
banks  in  the  purchase  of  newspaper 
space  than  has  been  made  in  the  past 
three  or  four  years. 

.Agency  executives  attending  pre¬ 
dicted  that  the  next  year  will  see  a 
slow  but  continuing  gain  in  appropria¬ 
tions  of  banks  in  the  larger  cities  for 
advertising  but  that  in  smaller  com¬ 
munities  such  expenditures  will  be  held 
down  by  the  smaller  earnings  which 
many  banks  say  they  are  now  experi¬ 
encing  through  the  lack  of  demand  for 
loans. 

The  case  for  greater  frankness  on 
the  part  of  bankers  was  effectviely  put 
by  Talcott  Powell,  editor  of  the  In- 
(iianal^olis  Times,  who  spoke  Tuesday 
on  “What  the  Journalist  .Asks.”  He 


told  the  convention  bluntly  that  “Amer¬ 
ican  banking  is  suffering  from  a  bad 
press,”  and  that  both  newspapers  and 
bankers  must  share  the  blame.  He 
read  a  memorandum  from  one  of  his  re- 
iwrters — a  man  experienced  in  report¬ 
ing  several  important  banking  scandals 
— who  said: 

“It  seems  to  me  that  bankers  for 
as  a  particularly  lowly  class  of  indi- 
too  long  have  looked  upon  reporters 
vidua  Is,  designed  to  be  kept  waiting 
long  hours  in  outer  offices  and  to  be 
snubbed  even  more  ungraciously  than 
would-be  borrowers  with  bad  credit  rec¬ 
ords.  This  has,  of  course,  roused  a 
certain  quite  natural  resentment  on  the 
part  of  reporters.  Any  good  advertis¬ 
ing  or  public  relations  man  knows  that 
no  matter  how  careful  editors  may  be, 
this  resentment  can  creep  occasionally 
into  otherwise  unimpassioned  news  col¬ 
umns,  especially  since  most  city  editors 
are  young  enough  to  remember  dis¬ 
tinctly  their  own  waiting  and  snub- 
bings.” 

Mr.  Powell  called  this  comment  typi¬ 
cal. 

“Another  charge  on  which  I  think 
bankers  are  often  vulnerable  is  their 
tendency  to  overestimate  the  influence 
of  advertising  on  editorial  policy,”  said 
Mr.  Powell.  “I  realize  that  this  is  sup¬ 
posed  to  be  one  of  those  delicate  sub¬ 
jects,  like  repairs  to  the  plumbing, 
which  is  not  to  be  mentioned  in  the 
drawing  room. 

“In  the  last  sixteen  years  I  have 
been  employed  as  staff  reporter  and 
executive  on  six  newspapers  of  wide¬ 
ly  varying  economic  and  political  be¬ 
liefs.  I  have  never  observed  the  effec¬ 
tive  use  of  the  linage  club.  I  believe 
that  the  aderitser  who  is  able  to  con¬ 
trol  editorial  policy  is  wasting  his 
money,  because  the  very  fact  that  he 
can  do  so  should  prove  to  him  that  he 
is  investing  in  a  weak  and  shambling 
advertising  medium.  If  a  newspaper  is 
willing  to  break  faith  with  its  readers 
for  a  consideration,  it  is  selling  out  the 
very  thing  that  the  advertiser  is  buy¬ 
ing — confidence. 

“But  suppose  that  a  banker,  in  an 
attack  of  bad  judgment,  does  succeed 
in  suppressing  or  coloring  a  news  story. 
He  gains  a  temporary  victory,  perhaps, 
but  he  has  made  an  enemy  of  the  re¬ 
porter  who  handled  the  original  article. 


CAMERAMAN  SLUGGED  BY  STRIKERS 


Photo  shows  Tom  Watson.  New  York  Daily  News  cameraman  being  ministered 
to  by  national  guardsmen  and  fellow  rameramen  after  being  slugged  in  the 
rioting  around  a  Saylesville,  R.  I.,  textile  mill  Wednesday. 


the  copy  reader  who  edited  it,  the  city 
editor  who  passed  it  at  the  behest  of  the 
business  office.  Although  1  have  never 
been  confronted  with  such  a  situation, 

I  should  say  that,  over  the  long  haul, 
the  banker  had  suffered. 

“Then  there  is  the  matter  of  the 
publicity  man — the  public  relations 
counsel — employed  by  so  many  of  the 
larger  financial  institutions  to  maintain 
the  “proper”  relations  with  the  press. 
Frankly,  I  am  for  him — providing  his 
functions  are  clearly  defined  in  the 
mind  of  his  employer.  I  have  been  one. 

“In  his.  relationship  with  the  institu¬ 
tion  which  pays  his  salary  he  should 
be  akin  to  the  lawyer  or  the  invest¬ 
ment  counsel. 

“Still  another  problem  which  I  be¬ 
lieve  needs  solution  by  the  banker  is 
the  matter  of  adequate  and  understand¬ 
able  statements.  In  the  larger  cities  the 
newspapers  maintain  specialists  in  their 
financial  departments  who  are  able  to 
unravel  the  technical  language  financiers 
usually  employ  in  making  public  an¬ 
nouncements  as  well  as  in  their  regular 
statements.  Newspapers  in  smaller  com¬ 
munities  do  not  have  such  experts.” 

Ralph  Hendershot,  financial  editor  of 
the  New  York  World-Telegram,  and 
Norman  Stabler,  fiiwcial  editor  of  the 
New  York  Herald  Tribune,  headed  the 
program  for  a  public  relations  session 
Wednesday  morning.  Mr.  Hendershot’s 
topic  was  “Counteracting  Tendency 
Toward  Socialized  Banking.”  He  told 
the  bankers  that  if  they  were  to  defeat 
such  tendencies,  they  would  have  to  see 
that  the  public  is  informed  of  the 
merits  of  the  bankers’  cause.  The 
banker  who  refuses  to  be  quoted  when 
giving  infotmation  to  reporters  keeps 
his  news  in  the  little-credited  rumor 
class,  he  said.  In  discussion  that  fol¬ 
lowed  his  address  it  was  suggested 
that  banks  in  the  larger  centers  might 
make  facts  and  interviews  available 
through  a  clearing  house  for  use  with 
credit  to  the  source. 

Mr.  Stabler  spoke  on  “Defeating  Bad 
Legislation.”  He  said  Wall  Street  is 
the  only  major  business  interest  in  the 
country  without  a  Washington  lobby. 
He  declared  the  banks  must  copy  the 
efforts  of  other  successful  groups  with 
lobbies  if  they  desired  to  exert  a 
greater  influence  on  legislation. 

Edwin  Bird  Wilson,  president  of  Ed¬ 
win  Bird  Wilson,  Inc.,  New  York  ad¬ 
vertising  agency,  told  the  convention 
that  the  present  “with  daylig'nt  here 
after  darkness,  is  the  time  of  all  times 
for  banks  to  advertise — not  for  deposits, 
not  for  loans,  but  for  public  understand¬ 
ing  good  will,  faith,  confidence,  hope 
and  expectation  for  the  years  ahead. 

“And  what  about  investment  bank¬ 
ers?”  he  asked.  “Many  of  them  also 
have  taken  an  inadequate  measure  of 
advertising.  Many  of  them  have 
thought  only  in  terms  of  direct  returns 
from  advertising.  Well,  granting  that 
advertising  for  some  time  has  not  been 
normally  prodifctive  of  sales,  wh^ 
about  ‘selling  the  house’?  The  real 
ciuestion  is,  ‘Are  we  here  to  stay,  or 
are  we  going  to  fold  iq)  ?’  ” 

“If  we  expect  to  stay  in  business,  our 
reputation  means  more  than  immediate 
sales.  If  we  are  a  good,  sound,  re¬ 
liable  house,  w'e  can  build  permanent 
good  will  and  the  finest  lines  of  busi¬ 
ness,  by  the  right  kind  of  advertising. 
Are  all  investors  dead?  Can  you  keep 
.Americans  out  of  the  securities  market 
permanently?  Investmen  thouses  that 
believe  in  themselves  should  be  making 
efforts  right  now  to  have  the  investors 
believe  in  them.  That  is  so  important 
it  would  pay  any  reliable  house  to  wage 
a  continuous  advertising  campaign  to 
establish  itself  in  public  esteem  as  head¬ 
quarters  for  securities,  if,  when  and  as 
wanted.” 

Mr.  Wilson  intimated  that  more  gen- 
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ARTS  CODE  JOINS  IN  “GOLD  RUSH” 
TO  ADD  NEW  CODE  FEE  SOURCES 

Exemption  Sought  to  Order  36  Following  Requests  of  Other 
Industries  to  Make  Multiple  Assessments — Hanson 
Files  Protests  For  Dailies 

By  GEORGE  H.  MANNING 
(Washington  Correspondent,  Editor  &  Publisher) 

WASHINGTON,  D.  C.,  Sept.  11  their  proportionate  share  of  the  cost  of 
— With  the  “gold  rush’’  to  ex-  code  administration,  as  based  on  that 
tract  funds  from  the  daily  newspaper  part  of  their  business  subject  to  this 
publisliers  for  administration  of  nu-  code  (then  follows  the  request  for  per- 
merous  NR.\  codes  definitely  on,  mission  to  “assess  every  member  of  the 
Elisha  Hanson,  W'ashington  attorney  industries,  regardless  of  whether  or  not 
for  A.N.P.A.  has  taken  steps  to  check  said  members  of  the  industries  i 


steps 

the  drive  by  filing  a  series  of  protests 
with  the  recovery  administration. 

In  rapid-fire  successon,  the  electro- 
typing,  steel  and  copper-plate  engrav¬ 
ing  and  printing  industry,  trade  type¬ 
setting,  stereotyping,  lithographic,  pho- 


may 

be  engaged  in  other  principal  lines 
of  business”). 

In  each  instance,  the  recovery  ad¬ 
ministration  sets  a  final  date  for  re¬ 
ceipt  of  protest  against  granting  the 
exemptions  asked  and  notice  of  that 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  20-21 — Associated  Court 
and  Commercial  Newspapers,  an¬ 
nual  convention,  Deshler-Wallick 
Hotel,  Columbus,  O. 

Sept.  20-22 — Industrial  Adver¬ 
tisers’  Assn.,  meeting,  Netherland 
Plaza  Hotel,  Cincinnati. 

Sept.  21 — Ozarks  Press  Assn., 
fall  meeting,  Bolivar,  Mo. 

Sept.  24-25 — Sixth  annual  Bos¬ 
ton  Conference  on  Distribution, 
at  Hotel  Statler,  Boston. 

Sept.  30-Oct.  1 — Midwest  News¬ 
paper  Advertising  Managers'  As¬ 
sociation,  fall  meeting,  Kansas 
City,  Mo. 


tographic  and  plate  finishing,  and  the  fact  is  served  upon  the  trades  likely 
joint  code  authority  for  non-metropoli-  to  be  affected.  Acting  for  the  dailies 
tan  newspaper  and  printing  industry  operating  under  the  assent  code,  .\t- 
and  the  daily  newspaper  publishing  torney  Hanson  has  filed  a  protest  in 
and  printing  industry,  have  filed  peti-  each  case. 

tions  with  NR.\  for  exemption  from  “The  daily  newspaper  publishing  in- 
Executive  Order  36.  In  each  instance  dustry  cannot  be  dissected  and  passed 
the  petitioning  industry  is  suspected  of  around  to  a  lot  of  code  authorities 


NATIONS  CANT  AFFORD 
WAR  SAYS  COOPER 

And  in  10  Years  Poison  Gas  De¬ 
velopment  Will  Prevent  It,  A.  P. 
General  Manager  Believes — 
Discusses  Germany 


turning  covetous  eyes  in  the  direction 
of  the  comparatively  well-financed 
daily  newspaper  code  administrative 
setup  with  a  view  to  developing  a  new 
source  of  income. 


(Stecial  to  Editor  &  Publisher) 

around  to  a  lot  ot  code  authorities  Richmond, 
either  for  administrative  purposes  or  Coojier,  genera  mai  ge  - 

w  ated  Press,  lielieves  that  it  will  be  at 


for  collection  of  assessments,’’  the  pub¬ 
lishers’  counsel  protested. 


least  ten  vears  before  the  world  is  able 


If  the  lithographic  industrv,  for  ex-  of  widespread  nature. 

^  -  ■  -  “Bv  that  time,  Mr.  Cooper  said  to- 


u.v,.  171  in,.uiiic.  ample,  is  granted  exemption  from  ,  --  ,  t,-  l  j  r _ 

The  joint  code  authority  of  the  two  Executive  Order  36,  it  will  no  longer  day  while  in  Richmond  atten  i  g 
ihlishinir  crrminc  Hr,.,.-  ife  semi-aimual  meeting  of  Virginia  news- 


CENSORSHIP  CHARGES 
CALLED  ‘P0PPYCCX:K’ 

Communications  Commission  Mem¬ 
ber  Says  Body  Does  Not  Have 
"Power,  Desire  or  Intention" 
to  Tamper  witb  News 

(Stfcutl  to  Editor  &  Publisher) 

VVashi.ngton,  U.  C.,  Sept.  11 — In 
the  fir.st  public  statement  made  on  the 
subject  by  a  member  of  the  Federal 
Communications  Commission  since  its 
creation.  Dr.  Irvin  Stewart  declared  to¬ 
night  “the  Commission  does  not  have 
the  power,  the  desire  or  the  intention” 
to  engage  in  news  censorship. 

Commissioner  Stewart,  who  is  chair¬ 
man  of  the  telegraph  division,  made 
this  assertion  in  a  broadcast  interview 
conducted  by  Martin  Codel,  newspaper 
writer  on  radio  subjects  and  a  publisher. 

“In  the  newspapers  and  over  the  ra¬ 
dio,  much  ado  has  been  made  lately 
about  charges  that  the  Commission 
would  be  instrumental  in  censoring 
news.  Would  you  care  to  comment  on 
those  charges?”  Codel  asked. 

“I  most  certainly  would  like  to  com¬ 
ment  upon  them,”  the  Commissioner  an¬ 
swered.  “They  are  absolutely  untrue, 
without  even  the  saving  grace  of  plaus- 
ability.  They  show  complete  ignorance 
of  the  Communications  Act  and  of  the 
actions  of  the  Communications  Commis¬ 
sion  under  that  law.  If  there  had  been 
the  slightest  grain  of  truth  in  the 


degree  was  desirable.  And  when  I 
make  these  statements,  1  make  them  as 
one  in  a  position  to  know,  and  who 
dues  know,  what  he  is  talking  about.” 

SNYDER  TO  ATLANTA 


tern  of  double-assessment,  permission  to  determine  how  much  additional  cester.  Mass.,  maker  of  Oilzunt  cleaner, 

would  be  granted  for  expansion  of  money  would  be  collected  under  the  is  planning  a  special  advertising  cam- 

sources  of  code  administration  income,  proposed  relegation  of  Executive  Or-  paign  to  take  in  thirty-eight  newspaper 

It  was  under  that  proviso  that  the  der  36.  insertions  in  various  sections. 

electrotyTiing,  stereotyping,  lithographic 
and  other  industries  have  asked  ex¬ 
emption.  Typical  of  the  form  of  ap¬ 
plication  fiM  in  each  instance  is  the 
one  submitted  by  the  publisher  groups 
of  the  graphic  arts  code,  which  sets 
out  the  following ; 

“Whereas  such  exemption  is  a  hind- 
non-metropolitan  newspaper  publishing 
and  printing  industry  and  the  daily 
newspaper  publishing  and  printing 
industry  are  engaged  in  other  related 
businesses,  subject  to  provisions  of 
other  approved  codes  of  fair  competi¬ 
tion,  which  lines  of  business  may  be 
their  principal  line  of  business;  and 

“Whereas  such  exemption  is  a  hind¬ 
rance  in  successfully  administering  the 
provisions  of  the  code  of  fair  compe¬ 
tition  for  the  graphic  arts  industries, 
because  of  the  fact  that  certain  mem¬ 
bers  would  not  be  required  to  pay 
to  the  joint  national  code  authority 
for  the  non-metropolitan  newspaper 
publishing  and  printing  industry  and 
the  daily  newspaper  publishing  and 
printing  industry  established  thereunder 
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publishing  groups  which  has  applied  be  required  to  draw  its  code  adminis-  ...  ,  •  -.  ,  .  -..o— —  o -  —  — . 

has  no  connection  with  the  publication  tration  support  solely  from  its  own  papers  holding  memUersnip  in  tne  as-  charges,  the  press  associations  would 
of  newspapers  operating  under  the  daily  field,  but  may  invade  all  other  trades  sociated  Press,  so  much  poison  gas  will  have  been  the  first  to  register  pro- 
newsjwper  assent  code,  the  former  be-  m  which  lithographing  is  done.  This,  b^-e  been  manufactured  that  even  those  tests.  But  those  associations  know  that 
ing  divisions  A-2  and  A-5,  respectively,  of  course,  would  include  the  newspaper  lavor  war  will  be  atraid  to  start  Commission  has  neither  the  power 

of  the  graphic  arts  code.  It  was  set  publishers  who  do  their  own  litho-  _  .  .■  ■»  desire  to  play  the  censor, 

up  to  cover  publication  of  daily  news-  graphing.  The  same  would  be  true  Cooler,  w  ho  w-as  a  visitor  “The  fact  that  such  fanciful  and  un¬ 
papers  which  have  not  subscribed  to  of  all  other  petitioning  industries  en-  'o  Europe,  finds  that  the  world  too  poor  charges  can  be  made  and  cir- 

the  code  and  to  cover  the  publications  gaged  in  a  line  of  work,  any  part  of  have  a  war,  in  spite  of  the  many  culated  by  radio  and  in  the  press  is 
of  non-metropolitan  areas.  which  is  found  in  the  production  of  m  an  iiniiending  conflict.  While  possible  evidence  that  there  is 

Executive  Order  36  was  promulgated  daily  newspapers  and  the  result  would  abroad.  Mr.  Cooper  visited  Russia,  Ger-  censorship.  To  anyone  who  knows 
several  months  ago  by  General  Hugh  be  an  aggravated  case  of  multiple-as-  niany,  r  ranee  and  England,  and  is  now  Commission  as  well  as  you  do,  I 

S.  Johnson.  It  provides  that  no  con-  sessments  falling  upon  the  newspapers,  sa'd.  to  be  back  in  America,  tempted  to  dismiss  the  charges, 

cern  shall  be  required  to  pay  assess-  it  is  pointed  out.  where  things  are  more  interesting  in  however  honestly  they  may  have  been 

ments  for  the  administration  of  any  Publishers  who  have  not  assented  to  the  line  of  news.  advanced,  with  the  only  expression 

code  other  than  the  one  having  jur-  any  code,  either  that  of  the  dailies  or  Questioned  about  G^many,  ^  Mr.  y^-hJeh  I  believe  they  deserve — ‘poppy-  ( 

isdiction  over  its  principal  line  of  of  the  graphic  arts  industries,  would  Cooper  said  the  great  difficulty  is  not  cock.’  The  dictionary  defines  ‘poppy- 

business.  The  paragraph  which  con-  be  subjected  to  assessment  under  the  what  is  sent  out  of  Germany,  but  what  cock’  as  'empty  talk,  foolish  nonsense, 

fers  this  immunity  reads  as  follows :  plan  proposed  by  the  newspaper  is  sent  in.  bosh.’  With  that  definition,  the  word 

“Pending  determination  by  NR.\  groups  who  have  asked  exemption.  In  Censorship  for  outcoming  news  is  no  situation  perfectly.  As  some 

with  respect  to  specific  codes  upon  this  category  would  come  such  promi-  problem,  he  said.  persons  may  have  been  misled  by  the 

cause  shown  by  a  code  authority  or  nent  personages  as  Senator  Carter  “The  rest  of  the  world  is  gettii^  a  charges,  however,  I  want  to  emphasize 

otherwise,  every  member  of  a  trade  Glass  of  \*irginia,  who  has  refused  to  good  picture  of  what  is  going  on  in  Ger-  Commission  does  not  have  the 

or  industry  is  hereby  exempted  from  Ay  the  Blue  Eagle  over  his  publica-  many,  but  the  German  papers  are  not  p^yy-er,  the  desire  or  the  intention  to 

any  obligation  to  contribute  to  the  ex-  tions.  Only  those  who  have  assented  concealing  the  fact  that  they  do  not  engage  in  censorship  in  the  slightest 

penses  of  administration  of  any  code  to  the  code  for  dailies  are  beyond  the  give  all  the  world  news  to  their  read-  degree,  and  I  want  to  add  that  no  one, 

or  codes  other  than  the  code  for  the  domain  of  the  graphic  arts  group  un-  ers.  in  the  administration  or  out,  has  ever 

trade  or  industry  which  embraces  his  Section  1  of  the  article  on  “Def-  There  is  no  censorship  on  the  news  suggested  to  us  that  censorship  in  any 
principal  line  of  business,  provided  that  initions’’  in  that  code.  coming  from  Germany.  Those  running 

he  shall  submit  such  information  and  Newspapers  published  by  concerns  the  country  do  not  care  for  world  opin- 
comply  with  such  regulations  with  re-  whose  principal  line  of  business  is  job  ion.  What  the  rest  of  the  world  thinks 

spect  to  such  exemption  as  NRA  may  printing  would,  of  course,  be  brought  does  not  bother  them, 

require  or  prescribe.”  '  in  as  dues  payers  if  the  exemption  “If  there  was  any  stoppage  of  news. 

It  was  provided  that  any  industrv-  asked  is  granted.  the  Associated  Press  would  be  in  a 

might  petition  for  exemption  from  the  Since  the  drive  for  new  sources  of  position  to  know  it.” 

executive  order  and  unless  serious  ob-  income  is  still  in  its  incipient  stage  - 

jection  is  voiced  by  the  trades  which  and  the  field  has  not  been  explored  PLANS  SPECIAL  CAMPAIGN 
would  thereby  be  subjected  to  a  sys-  to  any  great  extent  it  is  impossible  White  &  Bagley  Ci^pany  of  Wor- 


Yonkers  Business  Manager  Named 

Constitution  Advertising  Chief 

C.  M.  Snyder,  business  manager  of 
the  Yonkers  (N.  Y.)  Herald-States¬ 
man,  has  been  named  advertising  direc¬ 
tor  of  the  Atlanta  Constitution.  He  as¬ 
sumed  his  new  duties  on  Sept.  7. 

Mr.  Snyder,  a  Syracuse  University 
graduate,  was  on  the  5'yrocMJC  (N.  Y.) 
Post-Standard  local  advertising  staff 
while  attending  college.  From  Syra¬ 
cuse,  he  went  to  Harrisburg,  Pa.,  join¬ 
ing  the  Patriot-Neu's  as  local  advertis¬ 
ing  manager  and  later  becoming  adver¬ 
tising  director  of  the  Niagara  Falls 
IN.  Y.)  Gazette.  Later  he  was  named 
business  manager  of  the  Yonkers  daily. 

Julian  Harris  will  continue  as  IomI 
advertising  manager  and  Howard  Haire 
as  classified  advertising  manager. 


PUBLISHER  HONORED 

Senator  Smeaton  White,  president  of 
the  Gazette  Printing  Company,  pub¬ 
lisher  of  Montreal  Gazette,  was  dec¬ 
orated  with  the  Order  of  Chevalier  de 
la  Legion  d’Honneur  by  Pierre  Etienne 
Flandin,  Minister  of  Public  Works  in 
the  Doumergue  government,  and  leader 
of  the  French  Mission  to  Canada 
connection  with  the  Jacques  Cartier 
400th  anniversary  celebrations. 
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SUBSTANTIAL  LINAGE  GAIN  IN  AUGUST 


Volume  Surpassed  That  of  August,  1933,  Which  Registered  Heavy  Gain — Editor  &  Publisher 
Index  Now  at  Its  Highest  Point — Retail  Advertising  Strongest 

Editor  &  PUBLISHKK  S  Linage  By  ROBERT  S.  MANN  sons  are  much  the  same,  the  Linage 

Index  for  total  newspaper  advertis-  .  . .  a..™...*  1017  ......of  o-  .......  i  Index  rising  despite  the  fact  that  the 

inc  .n  A.mnct  ^head  of  _  .\ugust,  1933.  PrcMous  great  as  the  seasonal  average;  so  the  amniint  nf  arlverti^inor  tailod  to  ecilial 


1-^  Index  for  total  newspaper  advertis- 

ing  advanced  in  August  to  the  high-  ^^ead  ’ 


«t  point  it  has  yet  reached  dragged  “^nZg  ^ 
up  by  substantial  gams  m  the  retail 


months  this  year  had  surpassed  the  magazine  linage  index  shows  a  small 
corresponding  months  of  last  year  by  decline.  In  August  it  was  90.5,  against 


up  uy  SUOMUllliai  gams  in  inC  rciail  _ .  . _ - _ nv  >  i  .u  u-  i  .1.  “mni"  nau  am 

and  classified  divisions,  despite  losses  r  •  ’”  *•  11^—7.  the  high  ol  the  corresponding  month  of  1933. 

in  general  linage  Broadcast  advertising  dropped  year,  m  June.  W  hereas  last  vear  the  August  automo- 

From  a  July  level  of  86.5  m  the  seasonal  amount  While  the  broadcast  and  magazine  tive  linage  was  ahead  of  that  in  July, 

Linage  Index,  total  newspaper  adver-  August,  and  as  a  con-  ad\ertismg  trends  are  thus  contrary  to  year  there  was  a  loss  from  July 

rising  rose  to  91.1  in  August.  The  the  table  on  this  ^ge  shows  a  the  newspaper  trend,  they  correspond  to  August.  The  reduction,  however, 

only  comparable  levels  yet  reached  in  f’^Tow^g  j*  ronghly  to  the  trend  of  general  adver-  was  not  as  great  as  the  average  sea- 

the  index  were  90.3  in  Mav  and  90  8  with  1933,  ai^  m  the  broad-  tismg  m  newspapers  sonal  loss  at  that  time  of  year — which 

in  lune  '  *  index,  which  is  based  on  four-  The  great  bulk  of  department  store  accounts  for  the  rising  Linage  Index. 


S.  MANN  sons  are  much  the  same,  the  Linage 

..of  o-  ...o  I  Index  rising  despite  the  fact  that  the 

eat  as  the  seasonal  average;  so  the  ^^^unt  of  advertising  failed  to  equal 
igazine  Image  index  shuws_  a  small  t^at  of  August  last  year.  August  was 
.^.3,  against  month  which  had  not  surpassed 

—  in  Jul>  and  10-.7,  the  high  ol  the  corresponding  month  of  1933. 

?r.’,  !!*  •’H*'®'  .  ,  ,  .  Whereas  last  year  the  August  automo- 

W  hile  the  broadcast  and  magazine  tjyg  linage  was  ahead  of  that  in  July, 
Aertismg  trends  are  thus  contrary  to  year  there  was  a  loss  from  July 

e  newspaper  trend,  they  correspond  August.  The  reduction,  however. 


W  m/  compared  with  1933,  and  in  the  broad-  tising  m  newspapers 

the  index  were  90.3  m  May  and  90.8  U  nn  four-  The  irreat  hnll  ni 


cast  index,  which  is  based  on  four- 
year  averages.  Whereas  January  broad- 


and  other  retail  advertising  is  what 


Tu  •  *u  t  j  •  .  a  .  j  - - - - ■’ - -  —  ■; -  -  - General  advertising  was  the  only  di- 

The  gam  m  the  Inde.x  is  not  affected  casting  was  33  per  cent  ahead  of  the  turned  the  newspaper  Image  trend  up-  vision  to  show  an  .August  loss  in  the 
by  seasonal  considerations.  Whereas  average  January,  in  August  the  mar-  ward.  Linage  Index,  accompanied,  of  course, 

m  the  last  tour  years  the  average  gjn  was  only  3.6  per  cent.  The  de-  Department  stores  in  the  52  index  by  a  loss  in  the  comparisons  with  1933. 
.\ugust  Image  has  been  barely  above  cline  in  percentages  has  been  fairly  cities  used  2)4  million  lines  more  of  In  recent  years  the  average  amount  of 

that  ot  July,  the  present  year  saw  a  steady  through  the  year.  August  broad-  newspaper  space  in  .August  than  they  general  advertising  in  August  has  been 

gain  ot  some  four  and  a  half  million  casting  was  17.9  per  cent  ahead  of  did  in  July,  which  represented  much  some  million  lines  less  than  in 
hues  from  July  to  August  m  the  52  August,  1933,  which  was  also  the  more  than  the  usual  seasonal  advance.  July,  so  far  as  the  52  index  cities  go. 

aties  on  W’hich  the  Linage  Index  is  smallest  percentage  of  the  year  m  this  The  Linage  Index  for  department  This  year  the  loss  was  154  million  lines. 


based. 

Last  year  August  saw  a  rise  of  eight 


form  of  comparison. 


stores  accordingly  rose  from  91.1  in  The  Linage  Index  dropped  from  88.3 


Magazine  linage  in  August  (includ-  July  to  98.8  in  August.  August  de-  in  July  to  85.8  in  August. 


million  lines  over  July,  which  was  un-  ing  September  predates)  rose  about  as  partment  store  linage  was  5.2  per  cent 

osual  enough  to  produce  the  August,  fast  from  the  July  low  spot  as  it  did  ahead  of  that  in  August,  1933,  a  small- 

1933,  peak  in  the  chart  shown  on  this  last  year,  so  that  the  percentages  er  percentage  than  previous  months 

page.  Despite  that  peak,  August  of  against  1933  were  barely  changed.  The  had  shown. 

this  year  managed  to  run  1.6  per  cent  August  advance,  however,  was  not  as  Retail  advertisers  as  a  group,  (in- 


rtment  store  linage  was  5.2  per  cent  Last  year  there  was  an  actual  gain 
ead  of  that  in  August,  1933,  a  small-  of  nearly  a  million  lines  in  the  cor- 
percentage  than  previous  months  responding  period.  This  accosts  for 
d  shown.  the  fact  that  general  advertising  in 

Retail  advertisers  as  a  group,  (in-  -August,  1934,  was  only  90.6  per  cent 


NEWSPAPER  LINAGE 

{Compiled  from  Media  Records  measurements  in  52  cities) 


Total 

August  .... 

1934 

Linage 

. .  87,692450 

1933 

Linage 

86,338,635 

Pet.  of 
1933 
101.6 

Linage 

Index* 

91.1 

Advertising  : 

July  . 

. .  83,183,488 

78,319,115 

106.2 

86.5 

June . 

..  103,645,828 

93,167,974 

111.2 

90.8 

May  . 

..  112,122417 

94,648,666 

118.5 

90.3 

April  . 

..  107,490,670 

91,053,494 

118.1 

87.0 

March  . 

..  103,648,150 

76,363,808 

135.7 

86.9 

February  .. . 

. .  80,787,702 

72,538,858 

111.4 

78.6 

January  .... 

. .  82,454,643 

77,956,895 

105.8 

77.0 

UisDiav  Unlv: 

August  . 

. .  69,902,115 

68,180,831 

102.5 

92.4 

July . 

. .  66,708,610 

62454,724 

107.1 

86.9 

Classified: 

-August . 

. .  17,790,135 

18,157,804 

98.0 

86.2 

July . 

. .  16,474,878 

16,064,391 

102.5 

84.9 

Retail: 

August . 

. .  48,401,019 

44,793,918 

108.1 

95.4 

July . 

. .  42,635,841 

39,448,127 

108.1 

87.8 

Dept.  Store : 

August . 

. .  19,940,173 

18,950,184 

105.2 

98.8 

July . 

. .  17,386,957 

16,041,087 

108.4 

91.1 

General : 

.August . 

. .  13,768,614 

15,197,538 

90.6 

85.8 

July . 

. ,  15479,386 

14472,035 

107.0 

88.3 

Automotive: 

August . 

. .  6,513,675 

6,796,922 

95.8 

98.1 

July . 

. .  7,075,595 

6,138,841 

115.3 

95.9 

Financial: 

August . 

. .  1418,807 

1,392,453 

87.5 

55.5 

July . 

. .  1,717,788 

2,395,721 

71.7 

49.1 

eluding  department  stores)  used  nearly  of  that  in  August,  1933.  This  marked 
six  million  lines  more  in  .August  than  ‘he  first  time  since  February  that  the 
in  July;  the  Linage  Index  for  this  general  linage  had  failed  to  equal  that 
division  rose  from  87.8  in  Julv  to  95.4  months  previous. 

WASHINGTON  STAR  RATE  UP 

>ear,  August  was  o.l  per  cent  ahead,  u/  i  •  .  /t-,  \  o.  i.  j 

just  the  same  as  in  Jul^  Iff  ash, ngton  (DC)  Star  has  made 

If  .u:  „  ..  an  increase  from  25  to  27  cents  a  line 


WASHINGTON  STAR  RATE  UP 

>ear,  August  was  o.l  per  cent  ahead,  u/  i  •  .  /t-,  \  o.  i.  j 

just  the  same  as  in  Jul^  Iff  ash, ngton  (DC)  Star  has  made 

It  is  worth  noting  that  this  course  25  to  27  cents  a  me 

of  newsoaoer  linage  in  the  last  several  general  advertising  rate,  effective 

momh,  corresponds  in  general  ,o  the  ge""sSd 

J^rend  ot  d^artntent  store  sales  as  re-  rSeT  re”ncr«.e  id  dr" 


ported  by  the  Federal  Reserve  Board. 
The  Reserve  Board  this  week  an¬ 
nounced  that  department  store  sales  in 
August  were  2  per  cent  ahead  of  those 
in  August,  1933,  which  was  a  narrower 
margin  than  previous  months  had 


culation  of  more  than  10  per  cent  over 
1929,  and  are  to  help  cover  tremen¬ 
dously  increased  costs. 

N.  Y.  POST  REDUCES 

Xew  rate  card  of  the  New  York  Post, 


shown  over  last  year.  This  small  gam  effective  Sept.  1,  announces  general  ad- 
over  1933,  however,^  was  enough  to  put  vertising  rates  ranging  from  30  cents  a 
the  Reserve  Board  s  index  of  depart-  line,  open,  down  to  25  cents  a  line  for 
ment  store  sales,  whch  makes  allow-  25,000-line  contracts.  On  the  previous 
ances  for  usual  seasonal  changes  and  rate  card  effective  Feb.  1,  1934,  the 
for  changes  in  the  number  of  business  general  rates  ranged  from  42  cents, 
days,  up  to  79  for  August.  July  had  open,  down  to  35  cents  on  25,000-line 
been  73,  and  June  74.  contracts. 

Classified  advertising  rose  slightly  - 

in  the  Linage  Index,  but  failed  t«  NEW  COPY  ON  CLEANER 
equal  the  August  gain  of  last  year.  It  Fitzpatrick  Company,  Chicago,  is  re- 


*  100  on  Linage  Index  equals  average  linage  for  corresponding  month 
in  four  years  immediately  preceding  (1930-33). 

MAGAZINE  LINAGE 

{Compiled  from  Printers’  Ink  measurements  of  more  than  a  hundred 
magazines.  Predates  treated  here  as  of  month  when  the  appear.) 


August 
July  ... 
June  ... 
May  . . . 
April  .. 
March  . 
February 
January 


Pet.  of 

1934 

1933 

Pet.  of 

4-Year 

Linage 

Linage 

1933 

Average 

1,955,485 

1,521,874 

128.5 

96.5 

1,682,557 

1,313.802 

128.1 

98.2 

2,077,910 

1.458.601 

142.4 

102.7 

2,513,206 

1,757,982 

142.9 

93.8 

2,770,186 

1,937,454 

143.0 

93.8 

2,682,572 

1.934,510 

138.7 

89.7 

2,198,030 

1,838,921 

119.5 

82.1 

1,866,796 

1,642.403 

113.7 

76.9 

*  Slightly  different  list  of  magazines. 

NETWORK  BROADCASTING 


Total  .August 
Total  July  . . 
Total  June  . . 
Total  May  . . 


Total  March  ... 
Total  February- 
Total  January 


NBC  August 
NBC  July  . . 
CBS  August 
CBS  July  . . . 


Pet.  of 

1934 

1933 

Pet.  of 

4-Year 

Dollars 

Dollars 

1933 

Average 

2,248,870 

1,907,481 

117.9 

103.6 

2,494,710 

1,816.407 

137.3 

110.0 

3.103,796 

2,065.195 

1.50.3 

125.0 

3,728,481 

237,143 

163.0 

132.5 

.3,739,719 

2,465,664 

151.7 

126.4 

4,028,082 

3,013.565 

133.7 

126.4 

3,583,996 

2,627,761 

136.4 

130.5 

3,793,075 

2,811,350 

134.9 

132.8 

1934 

1933 

Pet.  of 

Pet.  of 

Dollars 

Dollars 

1933 

1932 

1,735,555 

1,407,843 

123.3 

99.4 

1,864,420 

1,370,993 

136.0 

102.1 

513,315 

499,638 

102.7 

95.0 

630,290 

445,414 

141.5 

106.6 

m  the  Linage  Index,  but  failed  t«  NEW  COPY  ON  CLEANER 
equal  the  August  gain  of  last  year.  It  Fitzpatrick  Company,  Chicago,  is  re¬ 

even  dropped  slightly  behind  .August,  leasing  200-line  copy  in  middle-western 
1933,  in  actual  linage,  despite  the  up-  newspapers  on  Kitchen  Klenzer  through 
ward  trend  of  the  index.  the  Chicago  office  of  Neisser-Meyer- 

In  the  automotive  division  compari-  hoff  advertising  agency. 


EDITOR  &  PUBLISHER  LINAGE  INDEX 
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_ LINAGE  INDtX  _ ACTUAL  LINAGE 

Jee  Scale  af  Left  See  Scale  a! 

The  solid  line  on  this  chart  shows  the  trend  of  total  newspaper  advertising  in 
percentage  of  the  monthly  averages  for  the  four  years  immediately  preceding. 
This  index  is  designed  to  eliminate  seasonal  swings.  The  broken  line  shows 
actual  linage  carried  each  month  by  the  daily  newspapers  of  52  leading  cities, 
as  measured  by  Media  Records,  Inc. 
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Editor  &  Publisher  for  September  15,  1934 


SUPER-SERVICE  ASKED  OF  N.  Y.  PRESS 
IN  STATE’S  AD  CAMPAIGN  FOR  MILK 


Appropriation  of  $500,000  Must  Be  Supplemented  by  Publicity, 
Front-Page  Streamers,  Tie-In  Copy, 

Publishers  Are  Told 


Newspapers  are  “on  a  spot”  in  they  are  for  the  benefit  of  all  who  do 
the  $500,000  advertising  campaign  business  in  the  state.  From  either  point 
now  under  way  to  increase  milk  con-  of  view,  the  campaign  by  the  state  is 
sumption  in  New  York,  Willard  C.  deserving  of  the  utmost  support  by 
Wheeler,  of  N.  W.  Ayer  &  Son,  told  those  engaged  in  the  dissemination  of 
the  New  York  State  Publishers’  Asso-  news.  The  value  of  any  single  public 
ciation  Fall  meeting  at  Buffalo  Sept.  10.  demonstration  can  be  multiplied  many 
Newspapers  are  getting  the  bulk  of  times  by  such  co-operation..” 
the  state’s  appropriation,  which  is  not  Contests  will  be  supplied  by  the 
sufficient  to  do  a  complete  job,  Mr.  agency  to  newspapers  on  a  first-come, 
Wheeler  said,  but  if  the  campaign  does  lirst  served,  basis,  to  be  used  either 
not  attain  the  objectives  set  for  it  by  for  editorial  interest  or  circulation  pro- 
the  legislature  and  the  governor,  the  motion.  Newspapers  are  also  asked  to 
responsibility  will  be  laid  at  the  news-  co-operate  with  public  utilities  in  ar- 
papers’  feet.  If  the  campaign  is  sue-  ranging  central  and  neighborhood  c-v- 
cessful,  he  and  several  publishers  who  hibits  and  demonstrations  of  milk  and 
discussed  the  question  believed,  it  will  milk  cookery.  They  are  also  requested 
mark  a  new  departure  in  governmental  to  cover  with  their  own  reporters  ac- 
advertising.  More  money  will  be  made  tivities  of  local  civic  committees. 


‘PUFFERS”  STILL  SEND 
MILLIONS  OF  WORDS 


Wenatchee  Paper  Finds  It  Gets 
300,000  Words  a  Week  Despite 
a  50%  Decrease  in  Material 
Since  1929 


(Special  to  Editor  &  Publisher) 
Wex.\tchee,  W’ash.,  Sept.  10— More 
than  a  third  of  a  million  words  of  un¬ 
used  publicity — a  full  month  of  copy¬ 
reading  job — is  received  each  week  by 
the  U  cnatchce  (Wash.)  Daily  World, 
a  typical  .American  small  city  daily  of 
11.000  circulation.  Fully  63  per  cent  of 
this  mail  is  never  opened  and  only  2 
per  cent  of  the  publicity  has  been  “lo¬ 
calized,”  a  recent  survey  on  this  paper 
shows. 

On  a  wager  with  Managing  Editor 
E.  H.  McPherson,  Bice  Clemow,  staff 
member,  made  a  thorough-going  study 
of  all  publicity  received  in  the  week 
of  Sept.  1  to  Sept.  7,  some  155  pieces  of 


,  ,  ,  _  .  ,  ^  mail.  McPherson  notes  that  although 

Photographed  at  the  (.oiiimittee  of  Une  en  ..on*  c'r,,.. 


•1  kT  K  V  V  T  cT,  r  o  local  ciyc  commiuccs.  I'hotographeit  at  tne  t.oiiimiitee  01  c.i.e  publicity  has  fallen  off  50  per  cent  since 

available  by  New  York  State  next  year,  Several  publishers,  supplementing  Hundred  dinner.  Left  to  right:  Frank  1979,  the  percentages  below  have  prob- 

E.  Gannett.  Ow^n  D.  \  oung  and  not  been  altered,  and  are  typical 

Charles  F.  Kettering.  q£  papers  in  the  countrv. 

MANYoI  the  nation-!  business  lead-  Sevent>-two  per  cent  of  the  tnaterial 
era  gathered  in  Rochester  Sept.  7. 


he  said,  if  this  effort  gains  public  sup-  Mr.  Wheeler’s  remarks,  approved  the 

port,  and  other  states  and  governmental  canipai^,  and  John  T.  Calkins,  El- 

units  are  likely  to  follow  the  promis-  mira  Star-Gazette,  described  an  event 

ing  lead.  It  is  the  first  large  scale  that  paper  promoted  last  week  in  an- 

campaign  to  sell  merchandise  ever  spon-  ticipation  of  the  larger  effort.  In  ad- - o  ...  ..  .  ,,  ,  ■  _  intended 

sored  by  a  governmental  authority,  and  dition  to  a  large  volume  of  co-oper-  when  Frank  E.  Gannett,  publisher  of  the  ,  Hir«-t  nnhliratinn  About  96  ner 

it  will  have  to  endure  a  more  severe  ative  advertising  sold  in  conjunction  Frank  E.  Gannett  Newspaper^  was  dm-  ,  -u  as  shown  below 

test  than  more  advertising  efforts.  with  the  State’s  copy  the  Star-Gazette  ner  host  to  Miami’s  famous  Committee  ^itbpr  mimeopr’anbed  or  nrinted’ 

Intensive  studies  of  the  milk  busi-  also  arranged  a  parade  of  school  chil-  of  One  Hundred,  at  his  home  on  ,  P  •  .  . 

ness  in  New  York  State  have  been  made  dren  and  local  milk  interests.  L’nits  Sandringham  Road.  I  he  stag  dinner,  „nvf>rntnpnt  frank- 

by  the  .^yer  agency,  Mr.  Wheeler  told  of  the  parade  exemplified  the  develop-  originally  scheduled  to  be  held  on  the  Vnmb/r  of  ni^rps  in  mail 

the  publishers.  billion-dollar  busi-  ment  of  milk  handling  and  transporta-  lawn  of  Mr.  Gannett  s  home,  was  held  *  AftHrpssotrranh  or  mimp’otrranb  aH. 

ness  has  been  built  around  the  un-  tion  from  the  primitive  to  the  most  under  a  canopy  because  ot  inclement  ,  ‘  8  P  .  P  ' 


gainly  figure  of  the  cow  in  the  state,  modern.  ‘  weather.  Mr  Gannett  was  toastmaster  by'^^title  00^^  as^^“ Managing^  Editw" 

he  declared,  and  it  is  a  business  in  which  Other  publishers  urged  that  during  and  introduced  various  speakers,  includ-  ^  y>  8  S  . 

profits  have  been  small  for  all  con-  the  milk  campaign  newspapers  refrain  ing  Owen  D.  \oung.  chairman  of  the  A,iHrPc«pH  to  comp  ctaflF  mpmbpr  hv 
cern^.  The  industry  is  represented  by  from  over-emphasis  of  controversies  in  board.  General  Electric  Company;  ‘  .0  npr  rent*  ^ 

75,000  dairy  farms,  each  representing  the  industry  and  also  that  price  changes  Harvey  S.  Firestone,  tire  manufac-  ,,?lrHc  ^60  160 

an  average  investment  of  $10,000,  and  should  not  be  over-stressed.  Several  turer;  Charles  F.  Kettering,  head  of  the  ’  ’ 

many  of  these  farmers  are  ready  to  expressed  the  conviction  that  milk,  no  re.search  division.  General  Motors  Cor- 

go  out  of  the  dairy  business  unless  matter  what  it  cost,  was  the  cheapest  poration.  .\mong  the  newspapermen 

consumption  of  milk  is  increased  to  food  that  could  be  bought,  considering  present  were:  Frank  B.  Shutts,  pub- 

the  point  where  they  can  make  a  liv-  both  bulk  and  nutritive  value,  and  be-  lisher,  Miauii  Herald;  E-,H.  O’Hai^, 

ing.  Most  of  them  an 
with  trucks  and  other 


:y  can  niaxe  a  iiv-  ootn  duik  ana  nutritive  value,  ana  De-  nsner,  Anami  ni  Tuiu,  j...  h.  w 
are  under-equipped  lieved  that  stories  of  price  changes  publisher,  Syracuse  Herald:  Jerome  D. 
her  details,  lacking  which  did  not  include  this  considera-  Barnum,  publisher.  S’yraciiJcPMt-S/nMff- 


Average,  2,260. 

Pieces  opened,  37  per  cent. 

Never  opened,  63  per  cent. 
Mimeographed  copy,  55  per  cent. 
Printed  copy  or  mats,  41  per  cent. 
Original  copy,  2  per  cent. 


the  money  to  buy  anything  but  the  tion  were  re.sponsible  for  no  small  part  nrrf;  Edward  H.  Butler,  publisher,  Bii/-  Writtpn snitahk 
bare  essentials  of  life.  Successful  out-  of  the  decline  in  milk  consumption  since  /a/o  Eiriiiiig  AVrcj;  Louis  Wiley,  busi-  ,  nnhlication  if  rules  of  naner  ner 
come  of  the  campaign  to  increase  in-  1929.  ness  manager.  Xeze  York  Times,  and 

dividual  milk  consumption  will  benefit  While  neither  the  publishers  asso-  Henry  R.  Luce,  publisher  of  T niie  and  .  -  ■  .  K  _,,i. 

not  only  the  dairy  farmer,  but  the  auto-  ciation,  nor  its  advertising  departmental.  Fortune  magazines.  Mrs.  (Gannett  en-  .-  *  •  Kackeround  or  soodwill  Lb- 
motive  trade,  the  local  merchants  and  which  met  in  conjunction  with  it,  ex-  tertained  women  members  of  the  party  -  ®  ^  ®  P 

every  interest  in  the  state.  Milk  is  a  pressed  any  formal  conclusion  on  either  a*  the  Genesee  Club  from  6:30  to  11  oR  ner  cent 

major  factor  in  the  state’s  economy,  the  campaign  or  Mr.  Wheeler’s  pres-  o’clock  when  they  later  joined  the  men  I'ndispuifed  nronatranda  72^i)er  cent 

he  said  _  entation,  no  one  expressed  any  antago-  at  the  Gannett  home  for  a  dance.  ^TbyL^oSS^^^^ 

usual  de|re/  ornews^5?r'co?^pera-  -Hit  °rac«ins,°Sch  was  wholly  in-  Niagara  Falls  Gazette.  Golt  enterprise  nM  usmg  newspaper  advei- 

St'“„fXd..'''ad“rrnfmnrhSe  tXfL  Tawr  JuXti  whiehXii^^^  S\SSa>UsToXr’S  tt  Coi^ereTal  enterprise  using  newt- 


Ihe'te.  a;tdX.'''posS  srn»  In TTke  Er™’airS?nrn'“andT“  Lewiston:  while  others  weri  taken  on  paper  p^d  sp.c^  frequently  or  e.nus- 

i  P“'>-  LFa"™,,"  Rrmrl'r  ”  Phdanth?opic  or  goyernutent  orgaii- 


i&UVCl  die  llUl  dUllieiCIU  111  llllli$.  William  J.  V^onners.  Jr.,  puo-  T  a  Z  J  r>^  J 

number  or  size  to  be  completely  effec-  lisher  of  the  Buffalo  Courier-Express  Lebavour,  Amsterdam  ^  zation  25  nL  cent 

tive  of  their  own  weight.  Co-operative  and  head  of  the  steamship  company.  won  both  the  low  gross  and  . 


veight.  Co-operative  and  head  of  the  steamship  company,  ^cmvtTut.  ^ 

advertising  should  be  developed,  not  w  as  unable  to  greet  his  guests  being  *  scores, 

only  among  the  obvious  sources,  like  confined  to  his  home  as  the  result  of 

retail  milk  dealers,  but  among  cereal  a  leg  injury  a  few  days  before.  Other  *h^ 

manufacturers,  bakers,  restaurants,  ice-  members  of  the  newspaper  staff  headed 

cream  plants,  etc.,  stressing  the  many  by  Burrows  Matthews,  editor,  acted  in  '"1^  To«  ^ 

food  uses  to  which  milk  can  be  put.  his  stead.  Rochester,  Jan.  11-12.  1935. 

“A  very  earnest  group  of  young  men  Circulation  prices,  a  perennial  topic, 
are  working  on  the  publicity  supplement-  occupied  most  of  the  cruise  session, 

ing  the  advertising,”  he  went  ou,  “and  Little  progress  was  reported  in  the 

if  they  are  not  flooding  your  offices  past  year’s  effort  of  the  association  to 

with  matter  for  publication.  I’m  going  place  newspaper  selling  prices  on  a  uni- 

to  see  that  they  do.  Publicity  is  vitally  form  three  or  five-cent  basis  but  it  was 


Postage,  $3.42. 

First  class,  40  per  cent. 

Second  class,  41  per  cent. 
Government  frank,  18  per  cent. 
Airmail,  .7  per  cent. 


PHOTOGRAPHERS  ATTACKED 


*  Five  to  former  staff  members, 
t  Excessive  length  disregarded, 
t  Eleven  per  cent  of  all  publicity  was 


Inquiry  Follows  Troopers’  Assault  either  listing  radio  programs  or  boost- 


on  Newsmen  at  Syracuse  Fair 

An  inquiry  was  started  Sept.  10  in 
essential  to  the  success  of  the  effort,  decided  to  pursue  the  effort.  J.  Noel  Albany  by  Commissioner  Charles  H. 

since  the  appropriation  is  not  large  Macy,  president  of  Westchester  News-  Baldwin  of  the  Department  of  .Agricul- 

enough  to  permit  all  phases  to  be  cov-  papers,  Inc.,  and  of  the  association,  told  ture  and  Markets  to  place  the  responsi- 

ered  in  the  display  space.”  the  members  that  an  increase  to'  five  bility  for  an  alleged  attack  on  Herman 

October  has  been  selected  as  “Milk  cents  a  copy  would  add  several  hun-  Rorzner,  Syracuse  (N.  Y.)  Post¬ 


ing  a  particular  program. 


JOSEPH  CAMP  JOINS  S.N.P.A 


Former  Atlanta  Executive  Will  Hand* 
Labor  Matters 

_  _  .  Joseph  G.  Camp  has  joined  the  South- 

Month,”  he  said,  and  every  agency  in-  dred  thousand  dollars  revenue  and  at  Standard  photographer,  and  John  De-  ern  Newspaper  Publishers’  Association 

terested  in  health  education  has  been  the  same  time  reduce  production  ex-  biase,  Syracuse  Journal  photographer,  to  handle  labor  matters.  He  was  wi4 

drafted  for  intensive  efforts  during  that  pense.  His  idea  was  vigorously  sec-  by  members  of  the  New  York  State  the  Atlanta  Georgian- American  in  van- 

period.  Newspapers  are  being  requested  onded  by  other  small  city  publishers,  police,  covering  the  State  Fair  au-  ous  business  office  positions  for  more 
to  print  above  their  title  line  on  Page  who  regard  the  metropolitan  ceirtres  as  tomobile  races  in  Syracuse  Septem-  than  ten  years  and  served  several  years 
One  daily  for  a  month  a  streamer  the  key  to  the  problem.  Representa-  ''er  9.  as  business  manager.  During  a  part 

featuring  the  slogan  “Drink  More  tives  from  the  latter  took  little  part  It  was  said  that  the  officials  voiced  of  the  time  he  represented  his  publica- 
Milk — It’s  Good  for  You.”  In  justi-  in  the  discussion.  no  objections  to  photographers  until  tion  in  negotiating  contracts  with  tht 

fication  of  this  admittedly  unusual  re-  The  Monday  morning  session  at  the  the  first  of  four  accidents  on  the  three-  typographical,  pressmen’s  and  stereo¬ 
quest,  and  of  requests  for  other  ser-  Hotel  Statler  was  devoted  principally  quarter-mile  turn  occurred.  .After  the  tvpers’  unions. 

vices,  Mr.  Wheeler  said:  to  the  milk  campaign  discussion  and  first  accident,  photographers  rushed  to  .At  the  S.  N.  P.  A.  convention  in  May 

“This  is  a  great  public  movement,  to  labor  topics,  .A.  R.  Kessinger  of  the  the  scene  and  Pierce  Wright,  assistant  an  assistant  to  the  secretary-managtf 
organized  on  a  state-wide  scale  and  Rome  Sentinel,  and  Karl  H.  'Thiesing.  to  the  chief  steward,  ordered  state  was  authorized  because  of  the  large  in- 
involving  in  its  activities  so  many  peo-  executive  secretary,  giving,  in  executive  troojiers  to  confiscate  the  cameras.  crease  in  activities  of  the  association, 

pie  in  such  a  variety  of  circles,  and  session,  a  lengthy  report  on  that  paper’s  A  trooper  is  said  to  have  swung  a  It  was  decided  to  employ  Mr.  C^mp 
it  is  essentially  new  in  itself.  Its  ob-  handling  of  its  typographical  union  club  across  the  arm  of  Borzner,  smash-  labor  commissioner  in  order  to  alio* 
jectives  are  non-commercial  in  nature,  strike.  ing  his  camera,  and  another  to  have  -  Secretary-Manager  Cranston  Willi^ 

So  far  as  they  concern  health,  they  Monday  afternoon  the  convention  was  ripjied  the  coat  of  Debiase  and  dam-  more  time  for  other  association  actin- 
are  humanitarian.  On  the  economic  side,  turned  over  to  A.  C.  Deuel,  publisher  aged  two  cameras.  ties. 
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GUILD  STRIKE  ON  CLEVELAND  NEWS 
DEBATED  AS  IMPASSE  IS  REACHED 

Negotiations  Broken  OfiF  and  Lengthy  Guild  Meeting  Fails  to 
Determine  What  Acticm  to  Take — Publisher  Against 
Preferential  Shop  and  Discharge  Clauses 

(By  to  Editor  &  Publisher)  EOtiating  a  contract  with  the  News, 


CLEVELAND,  Sept.  13 — Late  to-  said  to  Editor  &  Publisher:  scales,  then  undetermined,  amounted  to 

night  the  Cleveland  A'eu’s  unit  of  “The  committee  with  the  authoriza-  an  addition  of  variables,  and  in  effect 
the  guild  voted  to  reopen  negotiations  tion  of  the  Cleveland  News  unit  and  of  the  loss  of  vacations, 
with  the  News  management.  A  tenta-  the  executive  committee  of  the  Cleve-  “He  agreed  to  the  dismissal  notice 
tive  agreement  was  urged,  leaving  the  land  Newspaper  Guild  began  negotia-  clause  after  the  guild  compromised  by 


FVFI  ANn  NFWS  would  a  percentage  increase  be 

minimums  were  in- 

^SSEl  IS  RElACrlED  Sisted  upon,  vacations  and  the  custo- 

- —  ^  ^  mary  sick  leave  pay  would  be  taken 

engthy  Guild  Meeting  Fails  to  away.  He  added,  however,  that  he 
T*  I  D..1.I*  K  "  .t.  would  compensate  the  staff  for  loss  of 

*  rUDUsner  Agamst  vacations  by  adding  four  per  cent  to 

d  Discharge  Clauses  fhe  salaries,  which,  inasmuch  as  half 

-  .  the  staff  would  be  affected  by  the  mini- 

gotiating  a  contract  with  the  News,  mums  and  the  office  boy  and  apprentice 


PAY  RISES  GRANTED 
BOSTON  STAFF 

60  Editorial  Workers  Benefit — Action 
Not  Influenced  by  Guild  Com¬ 
mittee,  Publisher  Pres¬ 
ton  Declares 


preferential  shop  and  dismissal  clause  tions  with  Mr.  Hanna  on  July  25,  sub¬ 


in  abeyance  at  this  time. 


mitting  him  the  form  of  contract.  This  to  the  graduated  schedule  set  up. 

-  contract  comprised  all  the  principles  ap-  “He  disapproved  with  expressed  Lsoston  naa  met  witn  tne  puo- 

CLEVELAND,  Sept.  12— The  con-  proved  by  the  American  Newspaper  finality  the  two  provisions  protecting  l*sher  to  discuss  wages  and  working 

troversy  between  the  newspaper  guild  Guild  at  its  St.  Paul  convention,  includ-  men  in  their  jobs,  the  preferential  shop  <^05J“‘‘ons  on  tne  two  papers.  ,  , 
unit  of  the  Cleveland  News  and  ing  graduated  percentage  wage  increases  and  the  protection  against  unfair  dis-  •  ^  f  “‘SO  announced  that 

the  management  over  the  signing  of  a  for  the  entire  staff,  graduated  dismissal  charge,  agreeing  to  discharge  no  one  future  it  would  pay  salaned  district 

contract  presented  several  weeks  ago,  notices  and  vacations  according  to  length  for  guild  activities,  and  kept  the  dis-  r^^^ters  a  minimum  ot  a  weex, 
reached  a  climax  the  first  of  this  week  of  service,  minimum  wage,  apprentice  missal  threat  before  the  committee  wnicn  represents  an  increase  o  in 


n  ils  dim  iiic  onice  ooy  ana  apprentice  (.Special  to  Editor  &  Publisher) 

fn  undetermined,  amounted  to  Boston,  Sept.  14-Increases  in  pay  for 

“e  lo“oTva  aSf “  ^^orial  employee,  ol  .he 

;Se'a“s?i"’  ‘is 

Dn  nr  ^ction  was  taken  24  hours  after  the  ne- 

.Vvidiinin  if  “  gotiating  committee  of  the  _  Newspaper 


clause  after  the  guild  compromised  by 
adding  an  arbitration  provision,  but  not 


Guild  of  Boston  had  met  with  the  pub¬ 
lisher  to  discuss  wages  and  working 


finality  the  two  provisions  protecting  uiscu^ss  wages  am 

men  in  their  jobs,  the  preferential  shop 


when  negotiations  ceased.  and  office  boy  scales,  preferential  shop. 

The  News,  it  is  reported,  refuses  to  ^  clause  protecting  staff  members 
accept  the  preferential  shop  and  dis-  ^rom  unfair  dismissals, 
charge  clause  of  the  contract  presented.  * -At  the  earliest  conferences  with  the 
The  negotiating  committee  of  the  publisher  he  refused  to  deal  along  with 
Cleveland  |uild  consisted  of  I.  L.  Ke-  ^“*4  and  msis  ed  that .  the  pub- 

nen,  Elmer  E.  Fahlhaber,  and  Albert  Cleveland  Plain  Dealer, 

Eotots,  ol  .he  News,  and’ Lloyd  While 


and  office  boy  scales,  preferential  shop,  throughout  the  negotiations.” 
and  a  clause  protecting  staff  members _ 

from  unfair  dismissals  SEEKING  TO  UNIONIZE 

At  the  earliest  conferences  with  the  .  p  'pp'i  ppp  A  purpc 
nublisher.  he  refused  to  deal  alone:  with  A.*  •  1  ULC.LalV Ai  *1111x3 


and  Garland  Ashcraft  of  the  Press. 
Mr.  White  is  president  of  the  Cleve¬ 
land  guild. 

Following  the  abrupt  breaking  off  of 
negotiations  Monday  afternoon,  a  meet- 


ownership  of  the  Forest  City  Publishing 
Co.,  and  the  Cleveland  Press,  the  News’ 
afternoon  competitor,  of  the  Scripps- 
Howard  chain,  be  considered. 

“The  guild  was  in  no  position  to  deal 
with  the  Plain  Dealer  because  its  staff, 


Demand  That  News  Service  Start 
Collective  Bargaining  Made  by 
Union — 74  Per  Cent  of  Men 
Signed,  Union  Says 

(Special  to  Editor  &  Publisher) 


some  cases,  and  establish  a  minimum  of 
$20  weekly  for  all  reporters. 

The  Guild  committee,  meeting  Wed¬ 
nesday,  Sept.  5,  with  E.  W.  Preston, 
publisher,  and  Robert  B.  Choate,  man¬ 
aging  editor,  left  the  conference  under 
the  impression  that  the  publisher  would 
not  make  effective  any  of  the  Guild’s 
proposals  until  compelled  to  do  so  by 
the  newspaper  code.  Mr.  Preston  did, 
however,  tell  the  committee  that  the 
guild  might  have  the  right  to  say 


Washington,  D.  C.,  Sept.  10 — A  for-  whether  novice  reporters  who  obtained 
mal  demand  that  the  Associated  Press  work  through  business  office  connections 


ing  of  the  News  guild  members,  who  with  the  exception  of  a  minority  group  institute  collective  bargaining  for  its  should  be  paid  or  fired, 

number  98,  was  called  for  Wednesday  who  had  joined  the  guild,  had  formed  telegraphers  was  placed  before  General  Mr.  Preston  declined  at  the  confer- 

night  at  the  Hollenden  Hotel.  its  own  company  union  in  opposition  to  Manager  Kent  Cooper,  this  week  by  ence  to  place  in  effect  the  five-day  week. 

At  the  opening  there  was  an  attend-  the  guild.  Louis  B.  Seltzer,  editor  of  Arthur  Markel,  deputy  president  of  the  minimum  wage  scales,  dismissal  notices, 

ance  of  nearly  100.  the  Press,  refused  to  join  the  News  Commercial  Telegraphers  Union  of  or  any  other  guild  measures,  saying  he 

Fahlhaber  presided  and  made  a  publisher  in  the  negotiations,  where-  America.  “would  not  be  a  pioneer”  in  instituting 


ance  of  nearly  100.  the  Press,  refused  to  join  the  News  Commercial  Telegraphers  Union  of  or  any  other  guild  measures,  saying  he 

Fahlhaber  presided  and  made  a  publisher  in  the  negotiations,  where-  America.  “would  not  be  a  pioneer”  in  instituting 

lengthy  report  covering  the  whole  field  upon  Mr.  Hanna  consented  to  deal  col-  Asserting  that  approximately  74  per  any  such  proposals.  He  countered  the 

of  negotiations  with  Dan  Hanna,  Jr.,  lectively  with  his  employes.  cent  of  the  A.P.  telegraphers  had  committee’s  arguments  on  wage  scales 

president  of  the  Cleveland  News  Com-  “Mr.  Hanna  then  agreed  to  negotiate  pledged  support  of  the  union  demand,  prevailing  in  the  plant  with  the  asser- 
pany,  and  Joseph  C.  Hostetler,  of  the  with  the  committee  of  the  guild,  but  C.T.U.A.  announced  the  American  Fed-  tion  that  the  management  “had  in  mind” 
law  firm  of  Baker,  Hostetler,  Sidlo  and  said  he  would  not  sign  any  contract,  eratien  of  Labor  would  bring  to  the  at-  a  program  of  “adjustment  of  individual 
Patterson.  Hostetler  is  the  legal  ad-  The  committee  insisted  and  at  that  point  tention  of  publishers  who  are  members  cases,”  but  would  not  elaborate  this, 
visec  of  the  News  and  the  Forest  City  Mr.  Joseph  C.  Hostetler,  of  Baker,  Hos-  of  the  press  association  that  the  present  The  raises  which  followed  the  con- 
Publishing  Company,  a  $10,000,000  teller,  Sidlo  and  Patterson,  law  firm,  “open  shop”  system  was  unfair  to  the  ference  were  announced  individually  by 


holding  company  controlling  the  News  took  over  active  direction  of  the  com 


and  Plain  Dealer. 

The  meeting  lasted  five  hours,  and 


ferences. 


irkers.  Mr.  Choate,  who  told  employes  the  in- 

Mr.  Markel  pointed  to  the  fact  that  crease  “had  no  connection  whatsoever 


“The  committee  made  it  plain  to  Mr.  the  United  Press,  International  News  with  the  ^ild.” 


adjourned  without  taking  any  action,  Hostetler  that  it  would  not  approve  the  Service  and  Universal  Service  had  The  guild  took  the  stand  at  a  meet- 
either  on  a  question  of  striking  or  vot-  signing  of  any  contract,  however  desir-  closed  shop  agreements  with  the  union,  ing  Friday,  Sept.  7,  that  the  raises  were 
ing  on  a  resolution  presented  by  Frank  able  on  its  space  from  the  standpoint  of  and  the  telegraphers  working  for  these  the  direct  outcome  of  its  negotiations, 
O’Neil,  copy  desk  man  of  the  News.  minimums,  unless  its  members  were  organizations  were  under  contracts,  and  it  was  announced  later  in  a  guild 
‘ '  1  .1  .  ..  .  bulletin  that  the  first  week’s  benefits  ob- 


O’Neil  proposed  that  the  committee  protected. 


There  are  approximately  330  telegraph- 


make  another  trial,  leaving  the  matter  “Mr.  Hostetler  refused  to  alter  his  ers  employed  by  the  I.N.S.,  U.P.  and  tained  by  each  employee  would  be  col- 
of  dismissal  notices  and  the  preferen-  position  and  the  committee  broke  off  U.S.  compared  to  about  500  serving  the  lected  by  the  guild,  to  go  toward  the  na- 
tial  shop  in  abeyance.  He  argued  that  negotiations  and  summoned  a  meeting  of  A.P.  tional  defense  fund,  on  the  ground  the 


the  committee  might  proceed  to  get  the  News  membership. 


“We  are  working  on  the  assumption  guild  had  been  responsible  for  obtain- 


the  best  terms  possible  from  the  News  “The  committee  considered  that  the  that  the  A.P.  is  willing  to  observe  the  >ng  tbe  increases. 


management.  Later,  he  said  the  guild  negotiations  failed,  not  because  of  in-  spirit  and  letter  of  the  NRA  ”  Markel  fbe  meeting,  David  Frederick, 

unit  of  the  Press  might  get  into  ac-  ability  of  the  committee  and  the  pub-  declared.  *  '  *  president,  asked  for  a  vote  of  confi- 

tion,  and  when  the  Press  unit  reached  lisher  to  agree  on  specific  proposals  in-  “While  it  is  true  that  somewhat  less  .dence  in  the  negotiating  committee, 
the  same  point  in  negotiations  as  gained  volving  expense  to  the  publisher,  but  than  30  per  cent  of  the  a!p  traffic  em-  which  was  unanimously  given.  Hey- 


by  the  News,  a  joint  effort  of  the  two  because  the  publisher’s  attitude  through-  pjoyes  have  not  yet  joined  us  it  should  wood  Broun  and  Jonathan  Eddy  both 
guild  units  of  the  News  and  Press  nut  was  a  challenge  to  the  guild  itself,  be  pointed  out  that  approximately  nine  addressed  the  meeting  on  the  use  of 
could  be  made  to  effect  a  satisfactory  the  integrity  of  the  organization  and  the  cent  of  this  number  is  made  up  of  radio  and  other  matters. 


contract  with  the  two  papers.  security  ot  its  memoers.  traffic  executives  Out  of  a  total  of  week  the  committee  intormea 

This  resolution  started  a  long  con-  “It  refused  to  negotiate  a  written  about  40  of  these  executives  six  have  Preston  that  the  guild  would  throw 

troversy.  agreement  after  the  publisher  threat-  the  entire  case  into  the  hands  of  the 

The  question  of  a  strike  to  bring  the  ened  to  fire  a  considerable  number  of  ^  is  interesting  to  note  also  that  of  the  Regional  Labor  Board  on  Tuesday, 
whole  controversy  to  a  crisis  was  dis-  its  members,  decreasing  the  editorial  remaining  21  per  cent  only  one  protest  collec- 

cussed.  payroll  to  compensate  himself  for  what-  against  our  organizing  activities  has  bargaining  had  taken  place  between 

At  one  time  it  was  suggested  that  ever  financial  burden  the  contract  placed  received  ’>  '  the  publisher  and  the  guild, 

some  new  members  be  added  to  the  upon  him  It  refus^  to  sign  away  the  contributed  volun-  - 


security  of  its  members. 


This  week  the  committee  informed 


negotiation  committee,  but  no  action  jobs  of  the  men  who  authorized  it  to  ^  operators  and  no 

was  taken  A  vote  of  confidence  in  bargain  for  them  connected  with  the  drive  is  receiv- 


the  publisher  and  the  guild. 

CONFERENCES  ARRANGED 

Two  collective  bargaining  confer¬ 
ences  were  announced  by  the  News- 


the  committee  and  its  long  efforts  to  “.^fter  numerous  sessions,  Mr.  Hos-  ^  salary”  he  stated  “We  are  collective  bargaining  confer- 

obtain  a  contract  was  practically  unani-  tetler  finally  agreed  to  sign  a  contract,  c.r,nii  .loou  i  *  ences  were  announced  by  the  News- 

mous.  and  to  accept  the  form  of  contract  sub-  ^  ^ew  York  this  week. 

It  requires  a  two-thirds’  membership  mitted,  as  the  basis  of  negotiations.  „nmn  ^  ®  Both  will  be  held  Sept.  18.  One  is 

vote  of  the  News  chapter  to  call  for  “He  told  the  committee  after  weeks  ™_ii  ^  ^  George  B.  Parker,  editor-in-chief 

a  strike  and  any  walkout  must  receive  of  discussion  that  the  Cleveland  News  ^o  as^re  financ’  1  '^^'t  *  Newspapers, 


the  approval  of  the  Qeveland  News-  would  grant  the  minimums,  but  threat-  1.  _ 

_ I  ai _ A  :£  _ •  ! _ _ I  _ _  urive. 


paper  Guild. 


ened  that  if  minimums  and  other  clauses 


It  was  stated  that  all  action  taken  involving  expense  to  the  publisher  were 
by  the  News  guild  unit  has  the  ap-  insisted  upon,  the  guild  would  have  to 


SET  WICHITA  WAGE  SCALE 

In  accordance  with  the  agreement 


for  the  New  York  World-Telegram, 
and  the  other  with  Joseph  V.  Connolly, 
president  of  International  News  Ser¬ 
vice  and  other  Hearst  services,  for  In- 


proval  of  the  national  organization  and  take  a  chance  on  having  an  uncertain  made  with  Wichita  typographical  union  ternational  News  Photos. 

that  Heywood  Broun,  its  president,  is  number  of  its  members  fired  and  re-  printers  employed  by  the  Wichita  Bea-  - 

ready  to  come  to  Cleveland  on  a  mo-  placed  by  cheaper  help.  ron  and  Wichita  Eagle,  followine  the  CORRECTIO 

ment’s  notice,  if  a  strike  is  called. 


:ady  to  come  to  Cleveland  on  a  mo-  placed  by  cheaper  help.  con  and  Wichita  Eagle,  following  the 

lent’s  notice,  if  a  strike  is  called.  “  ‘We’ll  give  you  the  minimums,’  he  recent  printers’  strike  in  that  city,  wage 

White  said  that  the  Cleveland  guild  said,  ‘and  make  them  $35,  $40,  $45,  $50  scales,  effective  from  Nov.  5  this  year 


CORRECTION 

Nelson  Griswold,  recently  transferred 
from  the  Albany  to  the  Buffalo  bureau 


would  make  every  possible  effort  to  or  even  $60,  but  you  boys  will  regret  it.  to  Nov.  5,  1935,  were  arbitrated  and  .Up  Associated  Press  is  not  night 
bring  about  a  satisfactory  adjustment  You’ll  see  that  you  have  made  a  mis-  in  a  decision  handed  down  last  week  "  of  that  bureau  as  stated  in  the 

before  giving  sanction  to  a  walkout.  take.’  _  _  _  by  John  Free,  local  arbitration  chair-  &  Put^sHE^i Tern 

i\sked  if  he  had  any  statement  to  “at*— i - .  .i - — j  .i -  -  .t  ,  •  ,  ^ 


You’ll  see  that  you  have  made  a  mis-  in  a  decision  handed  down  last  week 
before  giving  sanction  to  a  walkout.  take.’  by  John  Free,  local  arbitration  chair- 

.\sked  if  he  had  any  statement  to  “After  being  thus  threatened,  the  com-  man,  the  union  was  denied  its  request 
make,  Mr.  Hanna  said  he  did  not  care  mittee  then  emphasized  the  preferential  for  a  20  per  cent  increase.  The  chair- 

to  talk  for  publication  on  the  contro-  shop  clause,  and  the  demand  for  dis-  man  awarded  the  printers  an  increase 

versy.  ^  missal  notices  in  time  or  cash,  and  the  of  $1.25  per  week  on  both  the  day  and 

Fahlhaber,  who  is  chairman  of  the  clause  protecting  its  members  against  night  shifts,  making  the  newly  hour 


man,  t^  union  was  denied  its  request  ^ut  is  a  day  staff  writer, 


committee  of  the  executive  committee  unfair  dismissals 


rate  .74.'^  cents  for  days  and  ^  cents 


of  the  Cleveland  Newspaper  Guild  ne-  “Mr.  Hostetler  also  said  that  in  no  for  nights.  The  union  has  appealed. 


ADDS  MORNING  EDITION 

The  Vincennes  (Ind.)  Sun-Commer¬ 
cial  on  Sept.  4  started  publication  of  a 
morning  edition,  the  Commercial. 
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Editor  &  Publisher  for  September  15,  1934 


HOWARD  GUILFORD  SLAIN  BY  GUNMEN; 
FORMER  SATURDAY  PRESS  PUBLISHER 

Killed  By  Shotgun  Blast  From  Passing  Car  as  He  Drove  Home 
— His  Weekly  Was  Center  of  “Gag  Law”  Test  After 
He  Withdrew — Police  Have  No  Clues 


especial  to  Editor  &  Publisher) 

Minneapolis,  Minn.,  Sept.  ii.— 
Lnknown  gunmen  here  last 
Thursday  shot  and  killed  Howard  Guil¬ 
ford,  who  attain¬ 
ed  a  certain  na¬ 
tional  prominence 
in  1927  as  the 
publisher  of  the 
Saturday  Press, 
the  weekly  paper 
which  served  to 
bring  to  a  test  the 
so-called  Minne¬ 
sota  “gag”  law. 

The  paper  was 
suppressed  on 
charges  that  it 
was  “malicious, 
scandalous  and 
Howard  Guilford  defamatory”  un¬ 
der  terms  of  the  then  two  year  old 
state  legislation  which  the  Supreme 
Court  of  the  United  States  eventually 
declared  unconstitutional. 

Police  were  unable  to  advance  a  de¬ 
finite  motive  for  the  killing.  Knowing 
that  Guilford  had  many  enemies,  they 
were  of  the  opinion  that  the  shooting 
may  have  been  for  reasons  of  revenge 
or  to  halt  a  possible  expose. 

Guilford  was  shot  in  the  head  with  a 
shotgun  blast  from  a  passing  car  as 
he  was  on  his  way  home.  Beside  him 
was  a_  sack  of  cookies  he  had  been 
munching  as  he  drove  along. 

The  slain  man,  who  severed  his  con¬ 
nections  with  the  Saturday  Press 
shortly  after  the  lawsuit  affecting  it 
started  on  its  way  to  the  higher  courts, 
and  his  one-time  partner,  J.  M.  Near, 
both  received  threats  against  their  lives 
during  the  ten  days  preceding  the  shoot¬ 
ing,  it  was  learned. 

Near  a  short  while  ago  took  over 
publication  of  a  new  Saturday  Press 
which  within  the  last  year  developed 
from  the  Pink  Sheet,  started  by  Guil¬ 
ford  three  years  ago  principally  in  a 
drive  against  chain  banks  in  Minnea¬ 
polis. 

It  was  revealed  too  that  Guilford  just 
had  launched  a  clip  sheet  venture  with 
which  he  proposed  to  serve  between 
300  and  400  rural  weeklies  in  the  state 
with  material  to  be  used  in  the  political 
campaigpi  against  Governor  Olson. 

The  plan  was,  it  was  said,  to  attack 
especially  the  Farmer-Labor  party  plat- 


There  was  only  one  witness  to  the 
killing.  He  said  the  killer  car  halted 
a  moment  before  speeding  away,  evi¬ 
dently  to  note  the  effect  of  the  gun 
blast.  The  vehicle  was  dark  martwn  in 
color  and  bore  out-of-state  license 
plates,  the  witness  said.  There  was  no 
doubt,  iwlice  felt,  that  the  gunmen  were 
hired  killers. 

Guilford  who  was  40  years  old,  be¬ 
gan  his  spectacular  career  in  St.  Paul 
in  1913  when  he  launched  a  bitter  at¬ 
tack  against  the  St.  Paul  police  admin¬ 
istration,  particularly  Chief  of  Police 
Martin  J.  Flanagan.  He  just  had 
started  publication  of  his  Twin  City 
Reporter. 

.■\fter  an  investigation,  Flanagan  was 
e.xonerated  and  a  short  while  later, 
Guilford  was  arrested  on  a  charge  of 
carrying  concealed  weapons. 

Upon  his  removal  to  Minneapolis, 
Guilford  continued  publication  of  the 
Tw'in  City  Reporter.  Shortly  before 
1917,  he  took  in  as  partners  Near  and 
Jack  Bevans,  a  Minneapolis  police  re¬ 
porter,  who  now  is  being  sought  by 
police  for  the  murder  of  his  wife. 

Trouble  began  to  brew  between  Guil¬ 
ford  and  Bevans  and  soon  Guilford  was 
out  and  starting  a  new  paper.  The  two 
began  publishing  the  “truth”  about  each 
other  and  about  this  time  Guilford 
also  launched  an  attack  against  William 
M.  (Bud)  Nash,  then  Hennepin  county 
attorney.  Nash  later  was  removed  from 
office  by  Governor  Burnquist,  and  Floyd 
Olson,  then  assistant  county  attorney, 
was  elevated  to  his  place. 


especial  to  Editor  &  Publisher) 

ST.  LOUIS,  Sept.  10— The  St.  Louis 
Post-Dispatch  has  paid  $3,527  to 
Adolph  Fiedler,  former  justice  of  the 
peace,  whose  story  of  the  kidnaping 
for  ransom  of  Dr.  Isaac  D.  Kelley  was 
printed  in  the  Post-Dispatch  Feb.  7 
last,  according  to  testimony  of  Benja¬ 
min  H.  Reese,  city  editor  of  the  Post- 
Dispatch,  in  the  Kelley  kidnaping  case 
given  in  deposition  in  the  hearing  being 
conducted  at  Clayton  by  attorneys  for 
the  defense. 


Mr.  Reese  testified  that  $1,000  was 
direct  compensation  for  the  news  story 
form  for  its  radical  leanings  "and  to  ex-  of  the  Kelley  pse.  The  rest  was  for 
pose  the  “Communistic”  background  of  other  information,  not  related  to  the 


leaders  of  the  recent  Minneapolis  truck 
drivers’  strike. 

This  newest  venture  led  to  the  con¬ 
clusion  in  some  circles  that  the  shooting 
might  have  had  its  roots  in  either 
political  or  Communstic  circles.  In  fact. 
Near  charged  that  Guilford  was  appre¬ 
hensive  of  a  Communistic  attack. 

That  the  attack  might  have  been 
political  in  its  inception  was  expressed 
by  two  well-known  Minnesota  political 
figures,  both  Olson  enemies,  within  a 
few  days  after  the  shooting.  One  was 
A.  C.  Townley,  founder  of  the  Non- 
Partisan  League  in  North  Dakota,  and 
candidate  for  governor,  and  the  other 
was  Senator  Thomas  D.  Schall,  with 
whom  it  is  almost  a  certainty  that 
Governor  Olson  will  clash  in  the  sena¬ 
torial  race  of  1936,  who  declared  that 
the  shooting  of  Guilford  was  an  “at¬ 
tempt  to  enforce  press  censorship  with 
a  shotgun.”  It  was  known  that  Guil¬ 
ford  intended  to  launch  his  press  serv¬ 
ice  in  a  drive  against  Olson,  Schall 
said. 

Guilford  was  just  turning  a  corner 
near  his  home  when  the  car  of  the 
killers  drove  alongside.  One  of  the 
men  reached  out  and  placed  the  shot¬ 
gun  close  to  the  window  near  Guilford’s 
head.  The  shot  killed  the  editor  in¬ 
stantly.  His  car  rolled  leisurely  across 
the  street,  narrowly  missed  a  fire  hy¬ 
drant  and  came  to  rest  in  a  clump  of 
bushes  on  the  front  lawn  of  a  palatial 
residence. 


Kelley  case,  furnished  by  Fiedler  to 
the  Post-Dispatch;  for  Fiedler’s  ex¬ 
penses  in  traveling  to  and  from  his 
places  of  hiding  in  response  to  sum¬ 
mons  of  the  St.  Louis  County  authori¬ 
ties;  and  for  Fiedler’s  protection  by  a 
bodyguard  since  the  murder  of  another 
state  witness  last  May,  the  witness 
said. 

Fiedler  is  to  receive  S500  more  for 
his  story  after  he  has  testified  in  the 
trial  of  the  kidnaping  case,  set  for 
Sept.  24,  which  with  the  $1,0(X)  first 
mentioned,  will  complete  payment  of 
the  $1,500,  which  was  the  agreed  price 
of  Fiedler’s  news  story,  Mr.  Reese 
testified. 

Mr.  Reese  said  that  the  first  agree¬ 
ment  with  Fiedler  w'as  that  he  -hould 
sign  an  affidavit  attesting  the  truthful¬ 
ness  of  his  story  as  printed  in  the 
Post-Dispatch,  should  siibmit  this  affi¬ 
davit  to  Prosecuting  Attorney  Ander¬ 
son  of  St.  Louis  County,  and  should 
place  himself  in  the  hands  of  the 
county  authorities.  When  this  was  done, 
the  first  $500  was  paid  to  Fiedler. 

If  was  further  stipulated  that  if  the 
grand  jury  summoned  Fiedler,  he 
should  testify  before  the  grand  jury, 
and  that  if  indictments  and  a  trial  re¬ 
sulted,  he  should  be  a  witness  therein. 
The  second  $500  was  paid  to  Fiedler 
after  his  appearance  before  the  grand 
jury:  the  last  $5(X),  as  stated,  has  not 
yet  been  paid. 

The  Post-Dispatch  was  in  no  sense 


Guilford  now  withdrew  from  the  pub¬ 
lication  field  and  in  1918  tiled  for  mayor 
of  Minneapolis  against  Thomas  \'an 
Lear,  then  Socialist  mayor  of  the  city. 
His  campaign  was  a  vitriolic  criticism 
of  Van  Lear  and  of  his  chief  of  police, 
Lewis  Harthill,  but  he  was  defeated  in 
the  election. 

In  1927,  Guilford  began  the  publica¬ 
tion  of  the  Saturday  Press.  Soon  after 
the  first  issue,  he  became  the  victim 
of  gunmen.  The  attack  followed  pub¬ 
lication  of  a  charge  that  commercial¬ 
ized  gambling  was  flourishing  in  the 
city  and  also  of  an  editorial  warning 
gunmen  against  harming  the  editor. 

A  curtained  touring  car  pulled  along¬ 
side  Guilford’s  automobile  early  the 
morning  of  September  26,  1927.  The 
editor  was  driving  to  his  home  with  a 
sister-in-law  seated  beside  him.  The 
touring  car  forced  that  of  the  editor  to 
the  curb  and  Guilford  reached  for  a 
weapon  he  carried  beside  him  on  the 
seat,  but  too  late. 

From  the  other  car  came  a  blast  of 
gun  fire.  One  bullet  struck  the  Guil¬ 
ford  car  door,  a  second  pierced  the  cur¬ 
tains,  a  third  went  wild,  but  the  fourth 
ploughed  into  the  editor’s  abdomen.  He 
slumped  over  the  wheel  as  the  assail¬ 
ants  fled. 

Regaining  consciousness,  however, 
Guilford  drove  the  car  to  a  nearby 
filling  station  from  wMcn  police  were 
summoned.  The  wounded  man  was 
taken  to  a  hospital  where  he  remained 
a  month. 

VV’hile  he  was  recovering,  a  gunman 
forced  his  way  into  Guilford’s  hospital 
room,  but  was  frightened  away  before 
he  could  launch  another  attack.  Guil¬ 
ford  said  that  the  shooting  was  the  re¬ 
sult  of  his  refusal  to  accept  a  “weekly 
envelope”  from  the  gambling  syndicate 
operating  in  the  city. 

The  Minnesota  “gag”  law  which 
brought  Guilford  national  attention  was 


agreeing  to  pay  Fiedler  for  his  testi¬ 
mony,  Mr.  Reese  explained.  The  Post- 
Dispatch  considered  the  news  story  val¬ 
ueless  unless  Fiedler  was  willing  to 
back  it  up  by  testimony,  and  was  will¬ 
ing  to  pay  the  agreed  amount  only  when 
Fiedler  should  have  given  all  testimony- 
required  of  him  by  county  authorities. 

Testifying  as  to  the  expenditures 
for  expenses  and  protection  of  Fiedler, 
Mr.  Reese  said  that,  up  to  the  time 
when  John  C.  Johnson,  Negro  state’s 
witness,  was  killed  by  a  machine-gunner 
last  May,  Fiedler  had  received  $50  a 
week  from  a  drawing  account  with  the 
Post-Dispatch,  but  thereafter,  the 
amount  was  increased  to  $75  a  week, 
the  additional  $25  being  for  employ¬ 
ment  of  a  bodyguard. 

Fiedler,  the  witness  said,  first  ap¬ 
proached  the  Post-Dispatch  in  the  Kel¬ 
ley  matter  by  calling  on  John  T.  Rog¬ 
ers,  Post-Dispatch  reporter,  at  Rogers’ 
home.  Later  he  visited  the  Post-Dis¬ 
patch  office  in  company  with  E.  Roy 
Alexander,  another  reporter. 

Frank  W.  Taylor,  Jr.,  managing 
ediotr  of  the  St.  Louis  Star-Times, 
previously  had  testified  at  the  hearing 
that  early  in  the  present  year  Fiedler 
approached  the  Star-Times  with  a  view 
to  making  a  statement  relative  to  the 
Kelley  case,  the  approach  being  made 
through  Wendell  Webster,  a  reporter, 
and  at  another  time  through  another 
reporter,  Ted  Link.  Mr.  Taylor  said 
that  Fiedler’s  price  for  his  information 
was  $5,000  to  $7,000,  and  that,  as  re¬ 
ported  to  him,  the  disclosures  promised 
were  vague  in  character,  and  that  no 
agreement  was  reached. 

The  hearings  at  which  depositions  are 
being  taken  are  being  conducted  by  at¬ 
torneys  for  the  defendants,  Mrs.  Nellie 
Tipton  Muench,  Angelo  Rosegrant,  Bart 
Davit  and  Felix  McDonald,  preliminary 
to  their  trial  in  the  kidnapping  case 
set  for  Sept.  24  at  Clayton,  a  St.  Louis 
suburb. 

The  present  defendants  and  others 
not  now  living  were  named  by  Fiedler, 
who  turned  state’s  evidence  in  the  kid¬ 
napping  of  Dr.  Isaac  D.  Kelley  on 
April  20.  1931. 


passed  liy  the  Minnesota  legislature  in 
i923,  but  was  not  applied  until  late 
in  November,  1927,  when  Olson,  serv¬ 
ing  as  County  attorney,  at  the  direction 
of  the  Hennepin  county  grand  jury, 
obtained  a  temporary  restraining  order 
prohibiting  further  publication  of  the 
Saturday  Press.  The  order  included  a 
ban  also  against  the  Twin  City  Re¬ 
porter. 

District  Judge  Mathias  Baldwin  or¬ 
dered  the  abatement  of  the  Saturday 
Press  in  district  court  before  the  year 
ended  and  the  case  then  was  taken  to 
the  Minnesota  Supreme  Court  with  the 
plea  that  the  1925  “public  nuisance” 
statute,  as  the  “gag”  law  also  was 
called,  was  unconstitutional.  The  state 
supreme  court  upheld  the  statute. 

Without  commenting  on  its  merits 
as  pertaining  to  the  case  in  question, 
the  American  Newspaper  Publishers’ 
Association  in  its  1928  convention,  con¬ 
demned  the  Minnesota  law  as  unconsti¬ 
tutional  and  declared  the  Minneapolis 
case  a  “menacing  precedent.” 

Eventually,  the  case  reached  the 
U.  S.  Supreme  Court.  In  the  defense 
filed  by  the  Minnesota  attorney  general, 
it  W'as  stated  that  the  law  was  not  a 
menace  to  the  freedom  of  the  press” 
since  it  w'as  directed  only  at  matter 
that  was  “malicious,  scandalous  and 
defamatory.”  The  high  court  in  June, 
1931,  however,  ruled  the  law  unconsti¬ 
tutional. 

About  a  month  after  the  Saturday 
Press  was  ordered  suppressed,  Guil¬ 
ford  filed  a  petition  with  the  then  Gov¬ 
ernor  Christianson,  seeking  Olson’s 
removal  as  county  attorney.  The  at¬ 
torney  had  failed  to  perform  his  duties 
properly  and  had  “debauched  his  office,” 
the  petition  charged. 

The  effort  met  with  no  success  and 
Guilford  continued  his  attacks  on  Olson, 
after  he  was  elevated  to  the  governor¬ 
ship,  in  various  publications  and  on  the 
radio.  About  10  days  before  his  death, 
he  went  on  the  air  to  criticize  the  gov¬ 
ernor  for  his  handling  of  martial  law 
during  the  truck  drivers’  strike  within 
an  hour  after  Olson  had  defended  his 
policy. 

Guilford  at  the  time  of  his  death  was 
legal  owner  of  a  half  interest  in  the 
new  Saturday  Press,  the  editorship  of 
which  had  Ix-en  turned  over  to  Near. 

-A  letter  found  by  police  in  his  office 
gave  the  facts  of  Guilford’s  proposed 
clipping  service.  It  was  to  be  directed 
at  radicalism  in  Minnesota,  the  letter 
stated. 

“In  cooperation  with  other  agencies,” 
the  letter  read,  “which  are  attempting 
to  curb  the  advance  of  radicalism  and 
Communism  in  Minnesota,  our  organ¬ 
ization  is  launching  a  statewide  cam¬ 
paign  of  education  through  the  medium 
of  the  rural  press  and,  in  the  closing 
days  of  the  coming  election  campaign, 
over  the  radio. 

“We  are  co-operating  with  appro.xi- 
mately  400  papers  outside  of  Hennepin 
and  Ramsey  counties  and  will  supply 
these  publications  with  cartoons,  pic¬ 
tures  of  strike  riots  and  club  swinging 
pickets,  and  feature  articles  in  relation 
to  the  situation  in  which  Minneapolis 
has  been  placed  by  radical  and  revolu¬ 
tionary  leaders  of  alleged  labor.  In 
connection  with  this  phase  of  our  cam¬ 
paign,  we  propose  to  show  the  people 
of  Minnesota  that  the  leaders  in  the 
Minneapolis  truck  strike  are  officials 
of  communist  organizations  and  that 
they  also  are  officials  of  the  local  Far- 
mer-Lal)or  units  and  were  delegates  to 
the  I'armer-Labor  state  convention 
which  adopted  the  communist  platform 
which  is  the  basis  of  the  present  po¬ 
litical  campaign. 

“Our  campaign  will  be  non-partisan 
to  the  extent  that  we  shall  direct  our 
fire  at  the  radical  elements  without 
sponsoring  any  set  of  opposing  candi¬ 
dates.  If  all  combined  efforts  succeed 
in  getting  out  the  Minnesota  vote,  the 
radicals  and  their  leader,  the  present 
chief  executive  of  this  state,  will  be 
defeated  November  6.” 

Guilford’s  body  was  sent  to  North¬ 
hampton,  Mass.,  where  his  mother  lives, 
for  burial.  Police,  meanwhile,  were 
hunting  for  a  list  of  enemies  he  was 
said  to  have  compiled. 


To  sell  by  the  thousand . . .  they  ve  got  to  be  smart! 


IIME  was  when  any  car  that  would  go  was  good 
enough  for  the  American  market.  Now  buyers  of  auto¬ 
mobiles  look  for  more.  They  demand  style,  quality, 
smartness,  no  matter  how  low  the  price. 

Time  was  when  any  kind  of  circulation  was  good  enough 
for  the  advertising  of  American  manufacturers  just  so 
there  was  lots  of  it.  Now  shrewd  buyers  of  advertising 
space  are  looking  for  publications  which  give  them 
mass  in  buying  power. 

"We’ve  got  to  have  big  circulation  to  get  the  volume  of 
sales  we  need,’’  they  explain,  "but  it’s  got  to  be  among 
people  who  have  enough  money  and  are  disposed  to 
spend  it.” 

Advertisers  who  realize  the  importance  of  this  fact  make 
the  Herald  Tribune  one  of  their  major  New  York  news¬ 


papers.  Here  is  a  newspaper  that  delivers  a  mass  market 
of  a  third  of  a  million  families.  These  families  have  dem¬ 
onstrated  beyond  a  doubt  their  alertness  to  products 
offered  in  the  Herald  Tribune.  Their  extraordinary  re¬ 
sponsiveness,  their  willingness  to  spend  money  for  the 
things  they  want  is  backed  by  the  ability  to  buy. 

In  case  after  case  this  mass  market  gives  proof  of  its 
value  to  advertisers:  by  the  results  in  recorded  sales  in 
retail  stores,  by  the  increasing  use  of  couponed  space  by 
advertisers  who  insist  on  knowing  what  every  advertis¬ 
ing  investment  brings  in,  by  the  ever-increasing  number 
of  letters  flowing  in  from  readers  asking  for  guidance  in 
family  purchases. 

We  would  like  to  show  you  what  the  Herald  Tribune  is 
doing  for  both  local  and  national  advertisers  whobuy  mass- 
volume  of  quality  buying  power.  Let  us  give  you  the  facts. 
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GUILD  UNIT  WILL  START  SCHOOL 
FOR  ‘APPRENTICE’  REPORTERS 

Philadelphia-Camden  Group  Seeks  to  Raise  Craft  Standards  in 
Accordance  With  Contract  Signed  With  J.  D.  Stern — 
Classes  Start  This  Month 


A  UNIQUE  training  school  “of 
newspapermen,  by  newspapermen 
and  for  newspapermen,’’  believed  to  be 
the  first  in  the  United  States  estab¬ 
lished  under  the  auspices  of  the  Ameri¬ 
can  Newspaper  Guild,  will  be  opened 
the  latter  part  of  this  month  by  the 
Philadelphia-Camden  Guild. 

The  idea  for  such  a  school  was  first 
suggested  last  spring  by  J.  David  Stern, 
publisher  of  the  Philadelphia  Record, 
New  York  Post  and  the  Camden 
Courier-Post  newspapers,  when  he  met 
a  committee  negotiating  a  contract  for 
Record  editorial  employes.  Mr.  Stern 
said  he  considered  a  training  school  for 
apprentice  reporters  “a  very  important 
step  in  establishing  journalism  on  a 
professional  basis’’  and  the  Guild  nego¬ 
tiating  committee  made  a  verbal  agree¬ 
ment  to  establish  one. 

Plans  for  this  school  of  journalism, 
if  it  can  be  termed  that,  were  worked 
out  over  the  summer  months  by  the 
Philadelphia-Camden  Guild’s  Commit¬ 
tee  on  Education  after  special  legisla¬ 
tion  authorizing  it  backed  up  the  Rec¬ 
ord  unit’s  agreement  with  Mr.  Stern. 

Although  designed  principally  to  as¬ 
sist  copy  boys  and  apprentice  reporters 
in  learning  to  gather  news  and  report 
it,  the  school  plans  to  broaden  its  “cur- 
ricculum”  to  subjects  other  than  report¬ 
ing.  Classes  will  be  formed  for  re¬ 
write  men  who  wish  to  learn  copy  read¬ 
ing,  for  instance,  if  a  sufficient  num¬ 
ber  signify  their  desire  to  study  that 
field. 

The  school  will  not  be  restricted  to 
Record  editorial  employes  nor  to  copy 
boys  and  apprentice  reporters.  Any 
Guild  member,  no  matter  what  his  ca¬ 
pacity,  may  attend  the  classes  if  he 
displays  an  honest  interest  in  a  subject. 
To  prevent  triflers  from  cluttering  up 
the  classes  a  nominal  fee  of  $1  was 
proposed,  to  be  refunded  after  the  “stu¬ 
dent”  had  attended  a  specified  num^r 
of  sessions,  but  this  was  voted  down 
by  the  Guild’s  Executive  Council. 

Day  and  night  sessions  will  be  held 
in  the  Guild  headquarters  in  the  Broad- 
wood  Hotel,  opposite  the  Record  build¬ 
ing,  in  order  that  those  on  both  morn¬ 
ing  and  evening  newspapers  may  at¬ 
tend  when  not  on  duty.  The  courses 
covered  will  include  a  combination  of 
lectures  and  “laboratory”  work,  the  lec¬ 
tures  being  given  by  newspapermen  and 
women  considered  most  proficient  in 
their  respective  fields,  “from  copy  boy 
to  publisher.”  The  “laboratory  work” 
will  consist  of  the  students  sitting  in 
on  a  rewrite  desk  alongside  an  accred¬ 
ited  rewrite  man,  for  example,  or  cov¬ 
ering  a  district  beat  with  the  regular 
police  reporter.  Guild  members  are 
expected  to  cooperate  for  the  benefit  of 
the  apprentice. 

Lectures  will  be  given  on  the  seminar 
principle,  the  speaker  going  into  his 
subject  informally  just  enough  to  get 
a  round  of  questions  started  bv  the 
class  members. 

The  school’s  “dean,”  Irving  Fagan, 
will  act  in  that  capacity  by  virtue  of  his 
chairmanship  of  the  Guild’s  Education 
Committee.  Now  assistant  Sunday  edi¬ 
tor  of  the  Record,  he  has  had  wide  ex¬ 
perience  in  newspaper  work  and  is  fa¬ 
miliar  with  many  jobs.  He  is  now  com¬ 
piling  a  list  of  those  eligible  to  teach 
on  the  staff  and  the  “faculty”  will  be 
request^  to  devote  leisure  hours  to 
instructing  the  apprentices  and  others. 

It  is  expected  that  the  “laboratory” 
work  will  be  conducted  in  the  Record 
office^  and  later  the  classes  will  obtain 
experience  there  under  arrangement 
with  Mr.  Stern.  Since  he  signed  the 
country’s  first  editorial  employes’  con¬ 
tract  with  the  Guild  only  college  grad¬ 
uates  rnay  become  apprentice  reporters 
and  it  is  primarily  for  this  group  that 
the  “laboratory”  work  will  be  con¬ 
ducted  at  the  Record. 

Copy  boys  and  others  deemed  to  need 
instruction  in  English  and  grammar 


will  be  requested  to  obtain  schooling  in 
those  subjects  in  regular  night  schools 
or  in  regular  public  school  classes. 

The  first  classes  opening  this  month 
will  be  for  apprentice  reporters  and 
copy  boys,  with  a  day  and  night  session 
for  each  group  once  a  week.  The 
course  will  extend  for  five  months. 

“We  are  getting  this  school  under 
way  experimentally,”  explained  a  mem¬ 
ber  of  the  Education  Committee.  “We 
are  going  to  feel  our  way  along  and 
rules  and  regulations  may  be  changed 
as  conditions  warrant.  The  Guild 
members  as  well  as  the  committtee  are 
enthusiastic  about  it  and  we  all  feel  it 
will  be  a  success.” 

Members  of  the  Education  Commit¬ 
tee  who  assisted  Mr.  Fagan  in  planning 
the  school  are  Samuel  Myers,  Press 
Association;  Cy  Peterman,  Bulletin; 
Dennis  Sullivan,  Ardmore  Daily 
Times;  James  Garrett,  Daily  News; 
Earl  Eby,  Bulletin;  John  Sullivan, 
Camden  Courier;  Richard  Yaffe,  In¬ 
quirer,  and  Charles  P.  Polk,  Evening 
Ledger. 


GUILD  UNIT  ATTACKS 
POUCE  “COSSACKS” 

Philadelphia-Camden  Members  De¬ 
mand  Civil  Service  Trial  for 
Officers  Who  Manhandled 
Reporter  and  Cameraman 

(Special  to  Editor  &  Publishes) 
Philadelphia,  Sept.  11 — The  Exec¬ 
utive  Council  of  the  Philadelphia-Cam¬ 
den  Newspaper  Guild  is  awaiting  an 
answer  from  the  Civil  Service  Commis¬ 
sion  on  its  demand  that  two  policemen 
involved  in  the  arrest  of  one  photog¬ 
rapher  and  the  rough  treatment  of  an¬ 
other  during  a  raid  last  month  be 
brought  before  it  for  a  hearing. 

Paul  Comly  French,  in  a  letter  to  the 
commission,  which  tries  cases  involving 
charges  against  policemen,  told  Herbert 
W.  Salus,  chairman,  that  ‘“we  feel  that 
some  definite  action  should  be  taken  to 
prevent  patrolmen  from  interfering 
with  newspapermen  in  the  legitimate 
performance  of  their  duties.” 

French  appealed  to  the  commission 
after  police  officials  declined  to  take 
action  and  Director  of  Public  Safety 
Theodore  Wood  said  he  could  not  com¬ 
ply  with  a  request  to  issue  a  general 
order  to  the  police  that  reporters  and 
photographers  were  not  to  be  molested 
in  the  performance  of  their  legitimate 
work. 

The  case  involves  the  arrest  of  Ed¬ 
ward  Ellis,  Philadelphia  Record  pho¬ 
tographer,  and  the  “Cossack”  methods 
used  by  a  mounted  patrolman  who 
knocked  down  Harold  Carter,  Daily 
News  photographer,  with  his  horse 
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Irving  Fagan,  “dean”  of  unique  jour¬ 
nalism  school  in  Philadelphia,  photo¬ 
graphed  with  daughter 

when  Carter  attempted  to  take  a  photo¬ 
graph  of  a  “prisoner”  and  his  captor 
at  a  police  call  box.  The  incidents  oc¬ 
curred  during  a  raid  by  agents  of  the 
Pennsylvania  Liquor  Control  Board  on 
a  South  Broad  Street  store  accused  of 
selling  liquor  without  authorization. 

According  to  French,  Ellis  was  ar¬ 
rested  because  he  insisted  he  was  “with¬ 


in  his  rights”  in  focusing  his  camera 
on  raiders  emerging  from  the  store. 
Attempting  to  make  a  picture  after  be¬ 
ing  ordered  away,  Ellis  was  informed 
he  “had  no  rights”  and  was  under  ar¬ 
rest,  witnesses  related.  The  policeman 
tore  his  coat  in  pushing  and  dragging 
him  to  a  call  box,  it  is  charged.  Mean¬ 
while,  the  mounted  man  knocked  down 
Carter. 

The  Guild’s  executive  council  in¬ 
vestigated,  found  Ellis  had  been  kept 
in  a  cell  at  a  police  station  for  several 
hours  while  the  liquor  store  proprietor 
and  an  employe  were  released  almost 
immediately  on  copies  of  the  charges, 
and  then  lodged  a  vigorous  protest  with 
Director  Wood. 

The  safety  director  expressed  “per¬ 
sonal  regret”  that  the  affair  occurred 
but  “felt  there  is  nothing  I  can  do  about 
it.” 


GUILD  IN  BATTLE  CREEK 

Ronald  Goodman,  telegraph  editor  of 
the  Battle  Creek  (Mich.)  Enquirer- 
News,  was  elected  president  Sept.  6  of 
the  newly-organized  Battle  Creek  chap¬ 
ter  of  the  American  Newspaper  Guild. 
Egbert  Hoekstra,  of  the  Battle  Creek 
Moon-Jottmal,  was  named  vice-presi¬ 
dent  ;  Maurice  Higgins,  of  the  Enquirer- 
News,  secretary,  and  L.  .\.  Wilson,  Jr., 
of  the  Moon- Journal,  treasurer.  Ralph 
Coombs,  of  the  Enquirer- News,  was 
chosen  member  at  large. 


BBDO  AGENCY  NAMED 

The  account  of  F.  A.  Stuart  Com¬ 
pany,  Marshall,  Mich.,  is  now  being 
placed  by  Batten,  Barton,  Durstine  & 
Osborn,  Chicago. 


Sales  are  dindtwd 

on  Sunday 


The  sale  of  an  oil  heater  to  Father — of  an  electric  refrigerator  to  Mother 
— of  a  radio  to  Junior — all  these  are  nails  driven  but  NOT  clinched. 


Before  the  sale  is  clinched  the  individual  you’ve  sold  must  in  turn  sell 
your  proposition  to  the  rest  of  the  family.  Sunday  advertising  puts  selling 
material  in  the  himds  of  your  most  enthusiastic  salesman  at  a  time  when 
he — and  you — need  it  most. 


For  the  family  council — in  Massachusetts  at  least — sits  on  Sunday  when 
most  folks  have  most  time  to  gather  around  the  fireside  and  throw  bouquets 
or  monkey-wrenches  at  plans  involving  the  family  finances.  The  individual 
you’ve  sold  will  do  his  best  for  you — but  he  needs  help  at  this  crucial  hour. 


In  the  Worcester  Market  the  Sunday  Telegram  has  long  been  a  potent 
factor  in  clinching  sales.  It  reaches  7  of  every  10  Worcester  homes  on  the 
day  when  the  family  council  is  discussing  and  deciding  the  family  ex¬ 
penditures. 


Sunday  to  Saturday,  the  Worcester  Market — one  of  the 
richest  and  most  responsive  in  the  nation,  concentrating 
a  population  of  433,287  within  an  average  18-mile  radius — 
is  adequately  covered  by  these  newspapers  ALONE. 


THE  TELEGRAM -GAZETTE 

Worcester,  Mass.  GEORGE  F.  BOOTH,  Publither 

Paul  Block  and  Associates,  National  Representatives 
Naw  York  Boston  Chicago  Detroit  Philadalpkla  San  Francisco  Los  Angsias 


A  S  the  government  expands  Washington  grows 
/  %  in  population  and  busyness.  The  Federal 
/  %  Government  payrolls  mean  fixed  incomes  that 

are  freely  spent  because  they  are  dependable. 


New  York  Office 
DAN  A.  CARROLL 
no  E.  42nd  St. 

Chicago  Office 
J.  E.  LUTZ 
Lake  Michigan  Bldg. 


Conditions  in  the  National  Capital  are^notably  prosperous 
— providing  a  market  that  is  inviting  in  its  possibilities  and 
that  can  be  effectually  cultivated  at  a  minimum  of  advertis¬ 
ing  expense. 

In  THE  STAR — Evening  and  Sunday — your  announce¬ 
ment  will  have  welcome  entrance  into  the  worthwhile 
homes  in  Washington  City  and  the  25-mile  shopping 
radius  into  Maryland  and  Virginia.  The  fact  that  THE 
STAR  is  recognized  as  the  home  paper  in  the  Washington 
Market  is  the  reason  why  it  printed  more  than  TWO 
AND  A  HALF  TIMES  THE  VOLUME  of  advertising 
carried  by  the  2nd  Paper  during  the  first  six  months  of 
1934 — and  over  42%  of  advertising  printed  by  all  five  of 
the  Washington  Newspapers  during  this  period. 

Washington  deserves  your  consideration.  THE  STAR 
makes  the  problem  of  promotion  a  simple  one. 


An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
Member  Major  Market  Newspapers,  Inc. 
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NRA  CODE  RULINGS  CALLED  MENACE 
TO  ADVERTISING  AND  RECOVERY 

Governmental  Policies  Encouraging  Prices  to  Outstrip  Purchasing 
Power,  Alfred  T.  Falk  Tells  New  Haven  Advertising 
Club — Larger  Volume  Elssential 

“Our  government  has  succeeded  in 
raising  the  wages  of  those  who  are  now 
employed  and  reducing  their  hours  of 
labor.  The  resulting  increase  in  costs 
is  taken  care  of  by  permitting  the  in¬ 
dustries  through  their  codes  to  raise 
prices  more  than  wages.  Thus,  the 
purchasing  power  of  labor  has  actually 
been  reduced  and  the  result  has  been 
a  shrinking  in  the  volume  of  sales.  Most 
I)eople  are  not  aware  of  this  fact  but 
the  statistics  are  quite  convincing.  The 
physical  volume  of  goods  sold  at  retail 
is  smaller  now  than  it  was  a  year  ago. 
This  is  very  serious. 

“With  less  goods  being  sold,  how  can 
industry  employ  more  labor  in  making 
them?  What  labor  really  needs  is  a 
greater  total  amount  of  work,  not  higher 
hourly  rates  nor  more  men  to  share  the 
available  work. 

“Every  business  man  knows  that  there 
are  two  ways  of  increasing  his  gross 
profit.  The  one  is  by  increasing  the 
volume  of  sales  and  the  other  is  by 
increasing  his  margin  of  gross  profit. 
Almost  all  of  the  new  government 
measures  tend  to  encourage  a  business 
enterprise  to  seek  its  profits  through  in¬ 
creased  margins  rather  than  enlarged 
volume.  It  has  been  made  easier  to 
raise  prices  and  harder  to  increase  vol¬ 
ume.  When  the  incentive  for  sales  vol¬ 
ume  is  reduced,  there  logically  follows 
less  use  of  advertising,  less  production 
and  less  employment. 

“There  is  another  feature  of  price 
control  which  is  frequently  overlooked. 
Many  codes  provide  that  the  minimum 
selling  price  of  each  article  must  include 
all  marketing  expense  as  well  as  cost  of 


•Albert  T.  Falk 


SO-CALLED  economic  planning  car¬ 
ries  a  “grave  menace’’  to  advertising 
and  consequently  to  everyone  who  sells 
goods  by  adver¬ 
tising  and  “every¬ 
one  who  has  a 
stake  in  con- 
tinued  material 
progress  and  ris¬ 
ing  standards  of 
living,’’  the  New 
Haven,  Conn., 
Advertising  Club 
was  told  at  a  din¬ 
ner  on  Sept.  10, 
by  Alfred  T. 
Falk,  director  of 
cation  of  the  Ad- 
research  and  edu- 
vertising  Federa¬ 
tion  of  .America.  Mr.  Falk  spoke  on 
“The  New  Threats  to  .Advertising.” 

The  speaker  disclaimed  any  intention 
of  taking  a  partisan  stand,  saying  that 
both  the  administration  and  its  oppo¬ 
nents  have  harassed  the  public  with 
emotional  appeals  which  interfered  with 
calm  reasoning. 

“The  real  issues  at  stake  today,”  he 
said,  “transcend  party  politics  and  can¬ 
not  be  settled  by  slogans  or  formulas. 
There  should  be  more  nonpartisan  dis¬ 
cussion  of  what  the  new  government 
policies  are,  how  they  intend  to  operate 
on  a  permanent  basis,  and  what  will 
l)t  the  probable  results.  .As  business 
men  we  must  look  at  these  matters 
squarely  and  without  emotion  or  preju¬ 
dice. 


“One  of  the  most  important  facts 

facing  us  is  that  these  new  government  ,  r-,  ^  ■ 

policies  go  much  farther  than  dealing  Pf^lucfon-  Lpon  first  thought  this  pro- 
with  the  existing  emergency  and  pro-  but  closer 

pose  to  reorganize  our  business  system 
in  a  way  which  is  sure  to  be  harmful  in 
the  long  run.  The  central  thought  is 
that  competition  is  to  be  lessen^  and 
controlled. 


“While  advertising  is  only  one  of  the 
instruments  of  competitive  selling,  it  is 
probably  the  most  mobile  one.  Any 
reduction  in  the  incentive  for  competi¬ 
tion  is  immediately  reflected  in  reduced 
advertising.  All  forms  of  monopoly, 
production  control,  price  fixing  and 
other  restraints  on  free  competition  are 
a  direct  blow  at  advertising.  This  is 
why  the  particular  type  of  governmental 
restraint  euphemistically  called  ‘eco- 


study  reveals  danger  of  most  unfair  dis¬ 
crimination  against  advertised  products 
competing  with  unadvertised  merchan¬ 
dise. 

“Every  manufacturer  who  is  required 
to  cover  marketing  expense  in  the  price 
of  each  article  which  he  places  on  sale 
finds  himself  automatically  barred  from 
exercising  any  courageous  merchandis¬ 
ing  initiative.  Swift  expansion  of  new 
industries  is  impossible  under  such  a  pro¬ 
vision.  A  new  company  in  an  old  indus¬ 
try  is  prevented  from  getting  a  foothold. 
In  every  case  the  liberal  use  of  adver¬ 
tising  is  virtually  prohibited  except  in 
cases  where  the  advertiser  is  positively 
assured  that  the  immediate  returns  from 


mic  planing  is  a  grave  menace  to  his  advertising  will  be  so  great  that  his 


the  usefulness  of  advertising. 

_  “Many  of  the  codes  of  fair  competi¬ 
tion  set  up  a  control  of  production  vol¬ 
ume.  Some  even  go  so  far  as  to  allo¬ 
cate  production  quotas.  There  are 
codes  which  prohibit  members  of  an  in¬ 
dustry  from  increasing  plant  capacity 
without  the  approval  of  the  code  au¬ 
thority,  which  means  the  industry  it¬ 
self.  There  are  some  codes  which  for¬ 
bid  any  outsider  to  start  manufacturing 
the  product  of  an  industry  without  first 
obtaining  the  approval  of  those  who  are 
already  engaged  in  that  industry.  There 
are  codes  which  prohibit  members  of  an 
industry  from  giving  their  customers 
better  service  than  a  certain  standard. 

‘  In  addition  to  all  these  prohibitions, 
we  have  control  of  prices  in  a  great 
many  codes.  Most  industries  are  hear- 
ily  in  favor  of  price  control,  especially 
when  the  control  comes  from  within 
the  industry.  This  is  more  or  less  nat¬ 
ural  because  most  men  are  short-sight^ 
and  in  «ny  event,  the  immediate  prob¬ 
lem  of  earning  today’s  profits  seems  to 
overshadow  all  future  considerations. 
But  price  fixing  has  never  succeeded 
Mywhere  and  any  industry  that  is  sub¬ 
jected  to  it  will  surely  stagnate.  Right 
now  we  are  engaged  in  the  process  of 
raising  prices  artificially  at  a  time  when 
the  eltective  demand  for  goods  is  too 
low  to  support  present  prices.  What 
we  need  is  more  volume  and  that  can 
never  be  obtained  through  higher  prices. 


•ins  ' 

portani  ««((«<  oi  40,000  in  central 
New  York  Stale.  The  larseel  newi- 
peper  in  Herkimer  County  and 
liavins  the  complete  conRdence  ol 
iti  revert  make*  U  the  ideal  medium 
for  the  manufacturen  of  nationallv 
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been  due  to  the  incentive  of  competition. 
Improvements  in  design  and  reductions 
in  cost  are  the  results  of  competitive 
manufacture.  Expensive  articles  be¬ 
come  cheap  because  dealers  and  manu¬ 
facturers  concentrate  their  ingenuity  on 
providing  a  better  article  at  a  lower 
price.  .All  this  is  to  be  greatly  modi¬ 
fied  under  the  new  policies  of  govern¬ 
ment  supervision. 

“In  a  recent  speech  in  Cleveland,  Dr. 
Tugwell  deplored  the  duplication  of 
selling  expense,  stating  that  production 
should  be  controlled  so  as  to  keep  in 
step  with  demand,  and  advocated  that 
demand  be  increased  by  redistributing 
purchasing  power.  This  is  an  amazing 
economic  philosophy.  In  view  of  the 
fact  that  all  purchasing  power  arises 
from  the  proceeds  of  production,  it  is 
extremely  difficult  to  understand  how 
purchasing  power  can  be  increased  first, 
as  a  prerequisite  to  greater  production. 
This  is  the  philosophy  of  statism  and 
is  opposed  to  progress.  It  is  a  thor¬ 
oughly  mechanistic  conception  which 
completely  ignores  the  elastic  nature  of 
demand  and  purchasing  power  and  the 
influence  of  human  desires  on  material 
progress. 

“In  this  attitude  I  see  evidence  that 
our  planners  recognize  the  fact  that  a 
planned  economy  is  possible  only  in  a 
producers’  market,  when  production  is 
less  than  demand.  For  fifteen  years  we 
have  had  a  consumers’  market.  The 
consumer  was  boss  because  there  was 
plentiful  production  and  he  had  an  in¬ 
finite  variety  of  choices.  In  that  kind 
of  market  a  planned  economy  would  be 
impossible,  for  the  whims  of  consumer 
demand  cannot  be  controlled  by  gov¬ 
ernment  regulation.  Only  when  there 
is  scarcity  can  the  planners  exercise 
control,  for  their  control  must  be  ap¬ 
plied  at- the  point  of  production. 

“Advertising  is  useful  and  profitable 
only  when  production  is  plentiful 
enough  to  give  the  consumer  freedom 
of  choice.  Then  the  manufacturers  and 
dealers  have  to  use  every  means  for 
increasing  the  consumption  of  their  re¬ 
spective  products.  And  that  is  the 
only  setting  favorable  to  industrial 
progress. 

“There  seems  to  be  a  feeling  of  an¬ 
tagonism  toward  advertising  on  the  part 
of  many  minor  officials  in  Washington. 
In  part,  this  may  be  due  to  actual  cases 
of  bad  advertising,  but  the  extent  and 
violence  of  this  antagonistic  feeling  is 
entirely  beyond  all  reason.  In  personal 
conversations  with  several  economists 
in  various  government  departments,  I 
received  the  distinct  impression  that  ad¬ 


vertising  was  one  subject  on  which  they 
refused  to  reason.  Their  display  of 
emotion  on  this  topic  was  shocking, 
when  you  consider  that  these  are  learned 
men. 

“I  cannot  refrain  from  referring  to  a 
statement  in  one  of  Dr.  Tugwell’s  books. 
Ordinarily,  I  suppose,  one  should  not 
drag  in  statements  made  out  of  school. 
But  in  these  days  of  government  by  of¬ 
ficials  rather  than  by  laws,  it  is  ex¬ 
tremely  important  to  know  what  sort 
of  ideas  they  harbor.  In  this  particular 
book,  the  author  quotes  an  absurd  esti¬ 
mate  by  the  self-styled  economist  Stuart 
Chase,  that  600,000  persons  are  engaged 
in  advertising,  and  then  he  goes  on  to 
assert  that  one-tenth  of  this  number 
would  be  sufficient  to  ‘spread  useful  in- 
formation’  and  the  remaining  540,000 
should  be  shifted  to  productive  occupa¬ 
tions. 

“The  very  wording  of  the  statement 
reveals  complete  ignorance  of  the  fuiK- 
tions  and  effects  of  advertising.  If  ad¬ 
vertising  has  no  other  utility  than  to 
‘spread  useful  information,’  it  could  be 
supplanted  very  well  by  government 
lists  and  catalogs.  But  somebody 
should  teach  these  economist  gentlemen 
that  goods  have  to  be  sold,  and  that 
spreading  useful  information  will  not 
alone  sell  goods,  meritorious  though 
they  may  be. 

“Although  I  am  speaking  from  the 
standpoint  of  an  advertising  man,  I  want 
to  reiterate  that  the  interests  of  those 
whose  revenue  is  derived  from  adver¬ 
tising  are  identical  with  the  real  inter¬ 
ests  of  general  business  and  the  public. 
The  importance  of  advertising  in  eco¬ 
nomic  recovery  and  in  the  future  prog¬ 
ress  of  business  and  society  is  too  great 
to  be  passed  over  lightly. 

“The  many  new  constructive  meas¬ 
ures  which  have  been  undertaken  by 
our  Federal  Government  in  the  past 
year-and-a-half  will  be  much  more  valu¬ 
able  and  enduring  in  their  benefits  if 
those  features  which  suppress  initiative 
and  progress  are  eliminated.  It  is  par¬ 
ticularly  appropriate  for  an  advertising 
man  to  say  these  things  because  adver¬ 
tising  is  in  the  very  forefront  of  busi¬ 
ness  progress  and  is  the  symbol  of  in¬ 
dividual  enterprise.” 

BROWN,  JR.,  VICE-PRESIDENT 

Capt.  Enoch  Brown,  Jr.,  advertising 
director  of  the  Memphis  Commercial 
Appeal,  was  recently  elected  vice-presi¬ 
dent  and  advertising  director.  He  has 
been  identified  with  papers  in  Nash¬ 
ville,  Atlanta  and  Memphis  for  years, 
and  an  active  member  of  the  S.N.P..A. 


current  ratio  of  selling  expense  will  not 
be  increased.  Investment  in  future  sales 
or  in  good  will  is  barred. 

“I  assume  that  every  student  of  eco¬ 
nomic  history  will  agree  that  our  rapid 
progress  in  developing  the  wonderful 
array  of  new  products  now  available  to 
persons  of  moderate  means  has  largely 
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MORE  THAN  y  1,000,000  LINES  GAIN 


Buffalo  drug  stores  increased  their 
space  18,921  lines  in  the  Times  during  the  first 
eight  months  of  1934.  Retail  grocers  increased 
their  Times  space  by  56,826  lines. 

HThE  gain  in  department  store  linage 
was  318,815  lines;  retail  merchants  as  a  whole  in¬ 
creased  their  space  1,154,719  lines,  which  is  a 
gain  of  85.4%. 


TThE  total  gain  of  1,524,840  lines 
registered  by  the  Times  in  this  8-month  period 
would  be  a  notable  increase  in  any  year  for  any 
American  newspaper. 


Jm.  HE  growing  circulation  of  the  TIMES 
represents  sound  Scripps-Hotcard  value  and  pro^ 
tides  potcerful  coverage  in  New  York  State’s  Second 
Largest  Market, 


WE  ARE  HAPPY  TO  SAY  THAT  THE  OTHER  BUFFALO  NEWSPAPERS  GAINED,  TOO— PROVING  BUFFALO  IS  A  PROFITABLE  MARKET  RIGHT  NOW 

The  Buffalo  Times 

A  Scrippg  •  Howard  Newspaper 


MEMBEI  OP  THE  UNITED  PBESS 
THE  ASSOCIATED  PRESS 
AUDIT  BUREAU  OP  CIRCULATIONS 
METROPOLITAN  SUNDAY 
NEWSPAPERS  and  of 
MEDIA  RECORDS,  INC. 


C  H  I  C  A  C  0  • 


SAN  PRANCISCO  • 
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DALLAS  •  DETROIT  .  PHILADELPHIA  •  ATLANT 
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The  swift,  comprehensive  coverage  of  this  latest  tragedy  of  the  sea  by  I.N.S. 

and  I.N.P.  is  convincing  evidence  of  the  conspicuous  superiority  of  these  great 
newsgathering  organizations  whenever  a  Big  Story  breaks.  The  Cleveland  News,  first 
newspaper  to  be  supplied  with  Associated  Press  Telephoto,  RELIED  exclusively  on 
International  News  Photos  for  first  pictures  of  the  burning  Morro  Castle.  The  Boston 
American  with  International  News  Photos  was  the  only  evening  news¬ 
paper  in  Boston  to  show  pictures  of  the  disaster.  The  Baltimore  News  Ip 
published  International  News  photos  for  four  editions  before  its  storits:  South  Bend  News- 

^  .  .  -IT*  •  1  Tk.T  T»i-  ATT  Times:  “The  time  beat  and 

competitor  s  pictures  arrived.  International  News  Photos  gave  ALL  coverage  by  i.n.s.  set  an  all  time 

its  clients  a  smashing  beat  on  the  most  thrilling  story  of  the  year.  emerpVs^  alld 

With  equal  speed.  International  News  Service  organized  a  corps  Times-Heraid:  “Congratuia- 

of  correspondents  at  every  news -source;  they  were  ready  at  the  notable  achieve- 

beaches  along  the  Jersey  shore  as  the  first  survivors  came  in,  and  ments.” 

I.N.S.  news  stories  and  exclusive  specials  received  the  biggest  play  Pictures:  chka^ 

in  papers  everywhere.  Amid  all  the  stories  and  pictures  which  landed  wTth  rN.p^P^t! 

on  their  desks  from  various  agencies  throughout  the  day,  editors  forty  minutes  i 

-  ,  .  .  1  •11*  1  J  tion.”  Boston  A 

recognized  the  superior  service  . .  .  and  once  more,  millions  learned  were  only  Bostor 

about  a  vital  news-event  through  I.N.S.  stories  and  I.N.P.  pictures.  carrying pmtur« 


INTERNATIONAL  INTERNATIONAL 

NEWS  SERVICE  *  NEWS  PHOTOS 

235  East  45th  Street,  New  York 


Pictures:  Chicago  Herald-Ex¬ 
aminer:  “We  were  on  the  street 
with  I.N.P.  photos  an  hour  and 
forty  minutes  before  opposi¬ 
tion.”  Boston  American:  “We 
were  only  Boston  evening  paper 
carrying  pictures  of  disaster  day 
it  happened.”  Baltimore  News- 
Post:  “I.N.P.  gave  us  greatest 
action  picture  scoop  on  Morro 
Castle  fire  in  history  of  Balti¬ 
more.  We  were  four  editions 
ahead  of  opposition." 
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TEXANS  SAY  DROUTH 
HARM  OVERSTATED 

Only  Small  Area  of  State  Affected 
Publishers  Say  at  Austin  Con> 
vention — Insurance  Rates 
Discussed 

(.Special  to  Editor  &  Publisher) 

Austin,  Tex.,  Sept.  10 — It  was  dis- 


SEEKS  TO  REORGANIZE 

Ft.  Wayne  Journal-Gazette  Files  Pe¬ 
tition  in  Federal  Court 

(By  tclcaraph  to  Editor  &  Publisher) 

Ft.  Wayne,  Ind.,  Sept.  12 — The 
Fort  IVayne  J ournal-Gazctte  has  filed 
a  petition  in  federal  court  here  for  per¬ 
mission  to  reorganize  under  the  recently 
amended  bankruptcy  act,  citing  a  need 
for  relief. 

Pending  action  of  Judge  Thomas 


closed  at  the  semi-annual  meeting  here  Slick  on  the  petition,  no  details  of  the 
Sept.  8-9  of  the  Texas  Newspaper  Pub-  reorganization  plans  have  been  an- 
lishers’  Association  that  many  business  nounced.  Hearing  has  been  set  for 
men  of  the  North  and  East  regard  all  Sent.  28.  The  petition  alleged  that  the 
of  Texas  as  being  in  the  drouth  belt,  newspaper  has  been  operating  at  a  loss 
whereas  in  fact  the  distress  is  confined  for  the  last  three  years, 
to  a  comparatively  small  area,  so  far  as  The  Journal-Gazette  formerly  was  a 
seriously  affecting  crop  production  and  morning  newspaper  but  about  a  year 
general  business  activities  are  con-  ago  shifted  to  the  afternoon  field.  Lew 
cerned.  The  erroneous  belief  is  affect-  G.  Ellingham  is  president, 
ing  foreign  advertising  in  the  state,  it _ 

'  Th“"„Sg  wen,  on  record  as  op-  COAL  FIRMS  HIT  BACK 
posed  to  ratification  by  the  Texas  legis-  GAS  HEAT  COPY 

lature  of  the  child  labor  amendment  to  _ 

the  Constitution.  It  has  been  defeated  Chicago  Group’*  Campaign  Parallel* 
at  several  previous  sessions.  That  Placed  by  Ga*  Company 

It  was  shown  that  rates  on  lire,  lia-  ,  r  »  t  r  u 

bility  and  compensation  insurance,  as  ap-  Lower  Loat  ot  Loke 

plied  to  newspapers  have  been  boosted  Emphaaized 

and  mishandl^  in  the  state  to  such  an  - 

extent  that  several  papers  are  now  car-  (Special  to  Editor  &  Publisher) 

rying  their  own  insurance,  notably  the  Chicago,  Sept.  10 — The  Chicago- 


(Special  to  Editor  &  Publisher) 

Chicago,  Sept.  10 — The  Chicago- 


BIG  CORPS  COVERING 
TEXTILE  STRIKE 

Score  of  Reporter*  Aaaigned  to 

Waahington  Union  Headquarter* 
— Two  Prea*  Conference* 

Held  Daily 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Sept.  12 — More 
than  a  score  of  reporters,  constituting  a 
staff  equally  as  large  as  has  been  cover¬ 
ing  NR.^  activities,  have  kept  the  na¬ 
tion  informed  on  developments  in  the 
country-wide  textile  strike  during  the 
past  month  as  the  labor  revolt  vied  for 
first  place  on  the  news  front. 

Vice-president  Francis  J.  Gorman  of 
the  strikers’  union  is  holding  forth  in 
headquarters  in  Carpenters’  Building 
where  he  meets  the  news  gatherers  at 
least  twice  a  day,  in  the  morning  and 
in  the  afternoon,  and  occasionally  has 
a  third  press  conference  in  the  eve¬ 
ning. 

Accommodations,  including  typewriters 
and  augmented  telephone  service,  have 
been  installed  and  Gorman  is  seeing  to 
it  personally  that  the  correspondents 
are  supplied  with  every  item  of  news 
that  trickles  through  his  busy  office. 
In  return,  they  are  conveying  his  in¬ 
structions  and  messages  to  the  strikers 


San  Antonio  Express  and  Evening  Coal  Merchants  Association’s  militant 
News.  answer  to  the  intensive  efforts  of  the 

The  matter  will  be  considered  by  the  local  gas  utility  company  to  convert 
Insurers  Council  of  Texas,  an  organi-  home  owners  over  to  gas  for  heating 
zation  formed  recently  to  look  after  the  the  home  appeared  today  in  a  newspa- 
interests  of  property  owners  with  re-  per  advertisement  asserting:  “Gas 
spect  to  insurance  rates  and  other  mat-  Costs  Twice  As  Much  as  Coke!” 
ters.  Following  the  same  type  of  adver- 

The  newsprint  situation  was  discussed  tising  as  used  by  the  Peoples  Gas  Com- 
with  regard  to  the  prospective  10  per  pany  and  other  northern  Illinois  public 
cent  rise  in  prices  of  domestic  and  for-  utilities  engaged  in  the  “heat  by  gas” 
eign  newsprint  within  the  next  60  days,  campaign,  featuring  pictures  of  homes 
The  project  of  manufacturing  news-  and  their  owners  who  have  joined  the 
print  from  yellow  pine  at  a  mill  in  ranks  of  gas-heated  homes,  the  coal 
Georgia  was  endorsed.  Advertising  men  smashed  out  with  large  display 


racketeering  was  condemned. 


“testimonial”  copy  from  a  home  owner! 


Members  present  at  the  meeting  said  who  was  a  user  of  coke  for  heating, 
newspapers  of  the  state  are  complying  then  tried  gas  heat  last  season,  and  is 


as  nearly  as  possible  with  the  code. 


now  going  back  to  coke  this  year.  The 


SALES  TAX  DISCUSSED 

(By  telegraph  to  Editor  &  Publisher) 
Springfif,ld,  Ill.,  Sept.  12 — The  exec¬ 
utive  board  of  the  Daily  Newspaper 
League  of  Illinois  met  here  today  in 
secret  session  to  determine  what  A.  W. 
Shipton,  president,  termed  “personal” 
matters.  Mr.  Shipton,  general  manager 
of  the  Illinois  State  Journal,  refused  to 
give  out  information  concerning  the 
meeting.  It  is  understood  that  the 
board  was  attempting  to  determine  the 
League’s  stand  concerning  the  Illinois 
sales  tax  which  the  state  has  held  is 
applicable  to  sale  of  newspapers. 


DYE  LEAVES  CLARKSDALE 

Blanton  Dye  resigned  Sept.  7  as  man¬ 
aging  editor  of  the  Clarksdale  (Miss.) 
Daily  News  to  become  advertising  man¬ 
ager  of  the  Jasper  (Ala.)  Advertiser. 


“•  .  .  one  of  the  most 
outstanding  promo¬ 
tions  that  we  have  had 
in  some  time.  Every 
single  item  has  had 
to  be  reordered ...  calls 
are  still  coming  in'* 

(a  week  later)  —  B. 
Altman  &  Co.,  re¬ 
porting  the  results  of 
an  advertisement  of 
wine  glasses  in 

The  Neujepaper  of  Dulinclion  in  Us 
Readers,  its  News  and  Us  Adserlising 
NEW  YORK 


in  every  city  and  hamlet  in  the  country 
in  the  form  of  news  stories. 

In  immediate  charge  of  the  press  bu¬ 
reau  is  Chester  M.  Wright  of  the  In¬ 
ternational  Labor  News  Service,  for¬ 
merly  public  relations  counsel  for  the 
American  Federation  of  Labor. 

Among  the  newspapermen  covering 
strike  headquarters  are:  Frederick  C. 
Othman,  United  Press;  Donald  Cam¬ 
eron,  Associated  Press;  Harry  Ward 
and  L.  W.  Meredith,  International 
News  Service;  Philip  Pearl,  Univer¬ 
sal  Service;  J.  A.  McCardin,  Central 
News  Bureau;  Paul  W.  Ward,  Balti¬ 
more  Sun;  A.  L.  Warner  and  John 
Snure,  New  York  Herald  Tribune;^ 
Louis  Stark,  New  York  Times;  John 
Clayton,  New  York  Post;  Perry  L. 
Tiewalt,  IVall  Street  Journal;  J.  C. 
Atchison,  Daily  News  Record;  G.  J. 
Young  of  Radio  News;  Seymour  Wald- 
man.  Daily  Worker;  W.  A.  Hildebrand, 
Greensboto  (N.  C.)  Daily  News'  Wal¬ 
ter  Brown,  Greenville  (S.  C.)  Netvs; 
Robert  E.  Williams,  Raleigh  (N.  C.) 
Nezes  and  Observer;  Douglas  Warren- 
fels,  Washington  Post;  Genevieve 
Forbes  Herrick,  North  American  News¬ 
paper  Alliance;  John  Boettinger,  Chi¬ 
cago  Tribune;  Wallace  Thompson, 
Business  Week;  Bulkeley  Griffin,  Hart¬ 
ford  (Conn.)  Times;  B.  L.  McKillips  of 
Labor,  and  various  writers  for  syndi- 
cates  and  trade  publications. _ 


The  annual  meeting  will  be  held  at  ad  states  in  part: 

Beaumont  in  February.  President  J.  L.  “The  letters  of  homeowners  who 
Greer  of  the  Denison  Herald  presided,  tried  gas  heat  and  returned  to  coal  or 

Louis  N.  Goldberg  of  the  Austin  Am-  coke  are  amazing  ...  so  convinc- 

erican-Statesman  and  F.  G.  Huntress  ing  in  their  facts  .  .  .  that  we  re- 

of  San  Antonio  are  on  the  legislative  print  them  for  the  benefit  of  you  who 

committee  of  the  association,  and  John  have  been  urged  to  “try”  gas  heat. 

F.  Lubben  of  Dallas,  Louis  C.  Elbert  “Don’t  be  misled  by  statements  that 
of  Galveston  and  A.  E.  Clarkson,  Hous-  your  heating  system  is  out-of-date.  No 
ton,  are  on  the  finance  committee.  heating  plant  is  out-of-date  when  it  will 


Telephone  Tranemitter  and  Receiver  used  at  the  Philadelphia  Centenniol 

From  one 

telephone  to  thirteen 
million 


ton,  are  on  the  finance  committee.  heating  plant  is  out-of-date  when  it  will 

Fourteen  publishers  were  here  for  the  you  as  much  as  half  your  win¬ 
meeting  Saturday.  These  included:  J.  fuel  bill!” 

L.  Greer,  Denison  Herald,  president;  The  coal  merchants’  slogan  “Coal 
Frank  Mayborn,  Temple  Telegram,  Heat  Costs  Less”  has  been  made 
vice-president ;  A.  E.  Clarkson,  Hous-  stronger  with  the  modification  reading : 
ton  Post,  secretary-treasurer :  Grady  “Coal  Heat  Costs  Much  Less.”  Fig- 
Kinsolving,  Corpus  Christi  Caller;  J.  F.  ures  are  used  to  show  the  estimated 
Lubben  and  Ted  Dealev,  Dallas  Nezvs  cost  of  gas  heating  used  by  the  gas 
and  Journal;  F.  G.  Huntress  and  F.  G.  company  are  less  than  the  actual  cost 
Huntress,  Jr.,  San  Antonio  Express  and  new  furniture  for  the 

Evening  News;  S.  D.  Jones.  Waco  with  the  coal  heat  savings'  sug- 

Ncws-Tribune:  Louis  N.  Goldberg.  S^^ts  the  ad. 


News-Tribune;  Louis  N.  Goldberg, 

Austin  American-Statesman ;  J.  L.  „,T  ,  cwperative  ads  are  prepared  by 
Mapes,  Beaumont  Enterprise  and  Jour-  Charles  Daniel  Frey  Company,  Chicago. 
nal;  Louis  C.  Elbert.  Gah'cston  Nezvs 
and  Tribune;  Ralph  Henderson.  Hous¬ 
ton  Press;  Charles  C.  Maes,  Houston 
Post,  and  F.  R.  Ahlgren,  Houston,  spe¬ 
cial  commissioner. 


nfty-eight  years  ago  a  tele¬ 
phone  was  demonstrated 
at  the  Philadelphia  Centen¬ 
nial.  Today,  there  are  more 
than  thirteen  million  Bell 
telephones  in  the  United 
States.  Three-quarters  of  a 
million  people  own  the  Bell 
System.  They  ond  their 
families  would  make  a  city 
larger  than  Philadelphia. 

It  took  long  years  of  pio¬ 
neering,  forward-looking 
planning  and  honest  man¬ 
agement  to  build  the  Bell 
System  as  it  is  today,  a 
notional  institution  fulfilling 
a  national  need. 

It  is  a  big  system,  for  it 
serves  a  big  country.  It  has 
grown  in  size  and  useful¬ 
ness  because  it  has  been 
built  upon  the  solid  founda¬ 
tion  of  service  to  the  pub¬ 
lic.  Its  constant  purpose 
has  been  to  give  you  the 
best  possible  telephone 
service,  and  the  most,  at  the 
lowest  cost  consistent  with 
financial  safety. 


Bell  Telephone  System 


EPMO 


WILL 

HELP 


RECOVERY 


Ij^  T31*|\^  does  not — as  you  may  have  suspected — designate  another  government 

\jr  bureau  .  .  .  E.  P.  M.  G.  was  in  existence  long  before  NRA,  AAA, 
TVA  or  CWA  were  conceived  ...  The  EDITOR  &  PUBLISHER  MARKET  GUIDE  has ’been 
serving  the  newspaper  industry  for  years  by  carrying  marketing  and  merchandising  information  to 
the  buyers  of  newspaper  space  throughout  the  country. 

One  definite  advantage  offered  by  E.  P.  M.  G.  is  that  it  is  not  experimental  .  .  .  year  in  and  year 
out  newspapers  have  bought  space  in  EDITOR  &  PUBLISHER  MARKET  GUIDE  in  order  to 
advantageously  reach  their  prospects.  Should  you  care  to  make  a  check  up,  you  would  find  that 
most  of  the  newspapers  that  advertise  in  the  MARKET  GUIDE  carry  space  every  year.  .  .  For 
this  obvious  reason  we  say  that  E.  P.  M.  G.  will  help  speed  recovery  for  you  by  carrying  your  message 
to  those  manufacturers  who  plan  to  spend  money  in  newspapers  for  the  development  of  their  business. 

Because  the  MARKET  GUIDE  is  published  especially  for  the  busy  merchandising  executive  and 
space  buyer,  it  contains  only  the  useful  information  he  requires  when  studying  a  newspaper  market, 
or  preparing  an  advertising  appropriation.  We  have  been  told,  and  honestly  believe,  that  it  contains 
more  valuable  marketing  facts  than  any  other  data  book  ever  published. 

The  story  of  the  markets  covered  by  your  paper  should  be  in  the  1935  MARKET  GUIDE.  Make 
your  reservation  early  so  preferred  positon  may  be  obtained  .  .  .  copy  may  be  sent  later. 
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THE  DOOMED  MORRO  CASTLE  AS  NEW  YORK  HARBOR  KNEW  HER 


THE  KNOWN  SURVIVORS 


Ivors  o(  the  Morro 
along  the  Jersey 
I  -available  of  the 
ivor  this  informa* 
rKh  the  aur« 


is  thr  Utest  list  of  names  of  s 
.  hn  hAe  been  landed  at  to< 

In  most  insunces  no  report 
n  of  these  sor%ivoiii.  but  wl 
<  given  it  has  been  set  down  along 


Sea  Hampers  Rescues  as  Many  Leap 
From  Vessel  and  Struffle  in  Water^ 
Boats  Bring  In  Survivors. 


The  liner  Morro  Castle  of  the  Ward  Line.  reUimiBf 
to  New  York  from  a  holiday  cruUe  to  Havana  with 
318  pawenger5.  waa  destroyed*  by  fire  early  today 
and  abandoned  during  a  raging  northeast  storm  | 
about  eight  miles  off  the  north  Jersey  coast  It  is 
estimated  that  from  ISO  to  200  persons  perished  ini 
the  flames  or  were  drowiwd.  i 

The  latest  available  figures  on  the  nun^ber  of  dead 


CROXKV  HOMtU 


AMOClntcd  Pr«M  Photo 
h^sfirr.  could  h«  <»oa 


hni  boon  swept  by  fire.  The  Monarch  of  Bermuda  and  the  Flame*,  preoumablv  from 
Andrea  Lurkenbarh  are  standing  by  and  have  of  the'  fro^^ahur>'  Park, 

survivors  aboard. 

**The  Morro  Castle  in  still  burning  fieruaRd^^Eks  like  a 
tulsi  loaa.  At  thia  diapatch  ia  filed  a^^UM^ftnding  bv- 
has  put  out  ita  hfeboata  and  they  are  Ml^B^^H^emaini 
.ng  pnaaengera  ^f.  W  I 

**The  Morro  Castle  st  this  time  (9:1#  A.  M.,  Easter^day- 
^  U#h»  time)  is  a  biaaiitf  isftrao.  Sis  awmbors  of  her  crew 


RODRICCi 


r\  ‘-ii-w . -  *•"“ 

mkK  jfll  A.JK^^^^Vkenbach  radioed  she  wa«  two 
^^L|^Rlf  iniS  BprV  Morro  Castle,  and  iReamiRg  at 
^Ku^^ecSty.  it  wa's  announced  from  Coast 
rGuard  ^a^^arters  IHt  1^  Tampa  and  <'ahoone  were 
on  their  yiK  to  the  inTicated  position.  The  Tampa  took 
off  from,  Stapleton,  where  she  was  on  “stand-by"  duty. 


ACME  pictures  of  the  blazing  Morro  Castle  were  in  Cleveland,  Chicago,  Boston  and  other  points  before 

one  opposition’s  pictures  showed  in  New  York. 

EDWARD  J.  DUNN,  BOSTON  POST,  writes: 

“Acme  came  through  as  usual  in  a  tremendously  big  way  in  connection  with  the  Morro  Castle  disaster. 
The  service  was  rapid  and  the  pictures  excellent.  All  in  all  the  job  reflected  great  credit  on  the  Acme 
organization.” 

GRAFTON  S.  WILCOX,  Managing  Editor  NEW  YORK  HERALD-TRIBUNE; 

“I  want  to  congratulate  your  organization  on  the  excellent  and  timely  picture  coverage  of  the  Morro 
Castle  disaster  last  Saturday.  As  we  all  know,  Saturday  with  its  demands  for  early  editions  and  as  full 
coverage  as  possible,  was  the  worst  day  of  the  week  for  such  a  disaster  and  made  your  problem  as  well  as 
ours  more  difficult. 

“Your  organization  rose  to  the  occasion  and  I  have  never  seen  more  adequate  photographic  coverage 
of  a  big  story  than  you  accomplished.” 

W.  L.  DICKEY,  President  KANSAS  CITY  JOURNAL-POST,  wires: 

“Ten  Acme  Newspicture  photos  in  city  edition  of  the  Sunday  Journal-Post.  Congratulations  on  excel¬ 
lent  service  rendered.” 


Acme 


ill  page 
ures  in 
edition. 
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Editor  &  Publisher  for  September  15,  19  34 


E  D  I 

CLASSIC  REPORTING 

Never  has  there  been  better  newspaper  work 
in  the  history  of  the  American  press  than 
that  which  brought  the  whole  American 
people  into  immediate  and  intimate  touch  with  the 
scenes  of  terror  and  frightful  sacrifice  of  human  life 
in  the  burning  at  sea  of  the  steamship  Morro  Castle. 
Every  press  resource  was  instantly  called  into  action, 
following  the  alarm,  when  the  coastal  liner  began  to 
shoot  pillars  of  flame  into  the  black  night,  while  the 
tail-end  of  a  tropical  storm  lashed  the  sea  to  fury. 
Descriptive  writing  to  be  found  in  the  press  ranks 
with  permanent  literature,  stirring  the  depths  of 
human  sympathetic  emotion.  In  a  matter  of  hours 
the  whole  dreadful  truth  was  related  in  detail  across 
the  length  and  breadth  of  the  land,  and  by  mid-after¬ 
noon  chartered  planes  were  carrying  news  pictures 
of  the  charnel  ship  as  far  West  as  Chicago,  south  to 
Washington  and  north  to  Boston,  while  the  same 
pictures  went  by  radio,  for  evening  publication,  to 
the  Pacific  Coast.  Simultaneously,  the  same  pic¬ 
tures  were  transmitted  by  radio  to  London  and 
Buenos  Ayres.  Such  is  the  marvel  of  the  modern 
communications  system,  always  in  use  or  available, 
but  only  conspicuous  on  occasions  of  vast  news. 

The  press  quickly  apprehended  the  strange  dis¬ 
crepancies  in  the  stories  of  the  survivors,  so  the 
sensational  disclosures  of  the  official  investigation 
were  anticipated  by  the  reading  public. 


Sunday  newspapers  are  prohibited  in  Havana, 
so  the  public  was  compelled  to  wait  until  Mon¬ 
day  to  learn  of  the  fate  of  loved  ones  and 
friends  on  the  Morro  Castle. 


MINE  OF  INFORMATION 

There  would  be  better  advertising  in  larger 
volume,  more  profitable  to  buyer  as  well  as 
publisher,  if  the  new  book,  “Making  Millions 
Read  and  Buy,”  by  William  A.  Thomson,  Director 
of  the  Bureau  of  Advertising,  A.N.P.A.,  had  thor¬ 
ough  reading  among  local  and  national  advertisers 
and  agents  and  newspaper  advertising  forces.  For 
this  book  gets  to  the  fundamentals  of  the  science, 
inspires  confidence  and  competently  answers  the 
“how,”  “when”  and  “where”  of  a  traffic  which 
seems  intricate  to  the  uninitiated. 

The  volume  appears  in  the  Editor  &  Publisher 
series  of  books  on  journalism,  advertising  and  re¬ 
lated  topics.  We  are  proud  of  it  and  recommend 
it  as  an  intelligent  disquisition. 

We  are  especially  struck  by  Mr.  Thomson’s  views  • 
on  the  future  of  newspaper  advertising.  Con¬ 
vincingly  he  discounts  the  possibility  of  substitute 
media,  such  as  motion  pictures,  radio  and  television, 
on  the  sensible  ground  that  the  charm  of  the  local 
press  lies  in  its  local  coverage,  its  intimate  place  in 
the  home  and  its  selectivity  in  the  hands  of  the 
reader.  “So  long  as  people  want  news  the  way  they 
want  it  today  and  have  so  long  wanted  it,  news¬ 
papers  will  continue  to  represent  the  great  American 
reading  habit  and  to  offer  the  outstanding  vehicle  of 
mass  salesmanship,”  the  author  concludes. 

Young  folks,  entering  the  field  of  advertising,  can 
make  a  cross-cut  to  efficiency  by  a  study  of  “Mak¬ 
ing  Millions  Read  and  Buy,”  and  men  with  new 
merchandise  and  service  to  offer  the  unbounded  na¬ 
tional  market  can  base  fortunes  on  its  golden  secrets. 


Six  weeks  printers’  strike,  preventing  publica¬ 
tion  of  Dublin  newspapers,  is  reported  nearing 
an  end;  such  suspension  here  would  spell  a 
major  social  and  political  catastrophe. 


CALLED  CIRCUS  FAKE 


The  Hagenbeck-Wallace  wild  animal  circus 
in  Youngstown  last  week  advertised  “Daunt¬ 
less  Clyde  Beatty  in  single-handed  battle  with 
40  of  the  most  ferocious  lions  and  tigers  that 
breathe,”  and  the  press  agent  also  handed  out  gobs 
of  stuff  about  Beatty.  We  notice,  however,  that 
the  editor  of  the  Youngstown  Telegram  learned 
that  Clyde  Beatty  for  weeks  had  been  physically 
unable  to  put  on  his  act,  and  in  an  editorial,  cap¬ 
tioned  “An  Apology,”  he  denounced  the  advertising. 

The  editorial  concluded:  “We  regret  the  publica¬ 
tion  in  the  Telegram  of  such  deliberate  misrepre¬ 
sentation  and  apologize  to  our  readers  who  may 
have  been  misled  by  such  publication.” 


DITORS  and  publishers  need  no  longer  re¬ 
gard  the  .America!.  Newspaper  Guild  as  an 
independent  body  of  responsible  professional 
news  writers  and  editors,  a  “guild”  with  an  eco¬ 
nomic  program. 

It  is  a  radical  trades  union,  at  least  insofar  as 
its  national  officers  are  concerned.  They  bring  dis¬ 
credit  to  many  local  Guilds  that  deserve  recognition. 

The  national  body  is  highly  class-conscious  and 
is  now  starting  a  practical  affiliation  with  other 
unions  of  newspaper  mechanical  workers,  looking 
to  “closed  shop  solidarity.”  This,  however,  is  called 
“cooperation.”  Heywood  Broun,  national  president, 
speaks  in  favor  of  the  strike  weapon.  He,  the 
pacifist,  itches  for  a  knock-down  fight. 

In  the  September  issue  of  the  Guild  Reporter, 
official  propaganda  organ  of  the  Guild,  the  execu¬ 
tive  secretary,  Jonathan  Eddy,  wrote:  “The  Amer¬ 
ican  Newspaper  Guild  is  now  a  nationwide  union 
of  newspaper  editorial  department  workers,  and  we 
are  proud  of  it.  Furthermore,  our  interests  as  a 
group  of  employes  are  fundamentally  the  same  as 
the  interests  of  other  employe  groups  everywhere.” 

In  the  same  issue  of  the  Reporter  it  is  announced 
that  the  Guild  in  New  York  has  voted  to  authorize 
a  committee  to  enter  into  a  written  agreement  with 
“four  other  unions  in  the  newspaper  industry  in  our 
fight  against  the  Staten  Island  (N.  Y.)  Advance”; 
the  Big  Six  printers’  union  has  formed  a  Committee 
of  Nine  to  work  with  the  Guild,  and  similar  action 
is  to  be  taken  by  the  unions  of  pressmen,  stereotyp¬ 
ers  and  mailers. 

The  Guild  Reporter  refers  to  “joint  action’’ 
against  the  Staten  Island  Advance.  The  Advance, 
as  a  matter  of  fact,  is  a  non-union  shop,  has  been 
for  many  years,  pays  higher  than  the  scale,  and  is 
the  sorest  thumb  Big  Six  has  had  to  contend  with. 
The  Guild  on  that  paper  was  composed  of  a  chapel 
of  one  man,  Alexander  Crosby.  He  joined  the 
Guild  three  or  four  days  before  his  discharge  when 
he  refused  to  accept  a  transfer  to  the  Jamaica  (N. 
Y.)  Long  Island  Press,  operated  by  the  same  pub¬ 
lisher.  The  Guild  of  New  York,  which  has  been 
picketing  the  Advance  office  in  true  Union  Square 
spirit  with  drums  and  banners  for  a  month,  con¬ 
tends  that  Crosby  was  fired  because  he  joined  the 
Guild.  The  management  says  he  was  in  a  position 
to  know  of  his  forthcoming  transfer  and  probably 
joined  the  Guild  for  protection.  Mr.  Broun  has 
spent  some  of  his  leisure  dramatically  carrying  a 
picket  banner.  The  Advance  claims  increased  circu¬ 
lation  to  an  all-time  peak,  thanks  to  the  agitation. 

If  any  newspaperman  doubts  the  extreme  radical 
character  of  the  national  guild,  under  Broun  and 
associates,  he  should  study  the  September  issue  of 
the  Reporter,  containing  almost  as  many  flagrant 
inaccuracies,  scare  stories  and  scurrilous  allusions 
to  American  editors  and  publishers  as  could  be 
found  in  the  Communist  paper,  the  Daily  Worker. 
Indeed,  the  tone  of  the  two  is  so  nearly  identical 
that  they  might  be  issued  from  the  same  desk. 

Obviously,  all  this  represents  desperation.  With 
brutal  cynicism,  reckless  disregard  of  the  sensibili¬ 
ties  and  responsibilities  of  the  rank  and  file  of  edi¬ 
torial  workers  and  their  unwritten  but  nevertheless 
firmly  established  code  of  principles,  Broun  and  his 
associates  have  by  their  heady  tactics  ruined  the 
best  opportunity  reporters  and  editors  have  ever 
had  to  establish  a  national  professional  body  and 
correct  economic  evils  which  have  plagued  them  for 
generations.  The  publishers  of  the  United  States 
will  not,  we  are  confident,  accept  a  union  of  news¬ 
men  on  such  a  basis  as  Broun  proposes— one  which 
haughtily  assumes  supererogatory  powers  over  edi¬ 
torial  matters,  participates  in  class-conscious  propa- 
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ganda,  and  especially  one  which  joins  its  mass 
power  with  labor  organizations,  whether  this  be 
slickly  called  “cooperation,”  or  formal  affiliation. 
If  necessary,  many  publishers  would  suspend  publi¬ 
cation  rather  than  accept  a  “closed  shop”  which 
would  include  the  editorial  department. 

The  Guild  officers  complain  that  publishers  have 
stalled  them  off,  strung  them  along,  refused  to  bar¬ 
gain,  spiked  their  every  effort.  In  our  opinion  the 
Guild  can  only  thank  its  national  officers  for  almost 
solid  publisher  opposition.  The  Guild  has  sought  to 
make  a  license  of  NR  A,  and  its  contribution  to  re¬ 
covery  to  date  is  nil. 

Last  spring  many  leading  and  powerful  news¬ 
papers  were  disposed  to  accept  the  Guild,  treat  with 
it,  bargain  collectively  to  correct  inequities  that 
fair-minded  publishers  well  knew  have  existed  ever 
since  business-minded  mechanical,  advertising  and 
circulation  men  “sold”  themselves  at  higher  ratings 
than  the  less  aggressive  editorial  forces.  This  does 
not  apply  to  all  newspaper  offices,  but  to  a  large 
number,  perhaps  the  majority.  In  some  cases  wage 
disparities  have  been  and  are  scandalous.  Some 
publishers,  notably  Mr.  Heavst,  are  opposed  on  prin¬ 
ciple  to  any  newsman  organization.  In  many  offices 
news  forces  are  not  dissatisfied.  In  a  score  of  of¬ 
fices  editorial  pay  has  recently  been  increased  and 
hours  regulated,  without  benefit  of  the  Guild. 

In  April  it  was  admitted  freely  at  the  national 
convention  of  the  American  Society  of  Newspaper 
Editors  that  the  Guild  could  well  serve  to  correct 
wage  conditions,  also  insure  greater  job  security 
and  in  general  raise  the  standard  of  editorial  work¬ 
ers.  Numerous  publishers  at  that  time  informed 
Editor  &  Publisher  of  willingness  to  treat  with 
the  Guild,  if  properly  developed.  This  journal  ac¬ 
cepted  the  Guild  on  its  face  as  a  proper  and  praise¬ 
worthy  effort;  we  looked  confidently  forward  to  a 
new  deal  for  upstairs  workers.  The  Guild  has, 
however,  disappointed  everyone,  save  a  few  hot¬ 
heads  and  romancers,  men  who  hold  that  nothing 
can  be  won  in  this  world  except  through  blood, 
tears  and  mud  to  the  eyebrows.  Heywood  Broun, 
desperately  bent  on  an  adventure  in  martyrdom, 
has  misread  the  editorial  mind  of  the  press,  has 
grossly  misconstrued  the  publisher  mind  and  has 
misled  the  Guild.  It  has  seemed  to  us  that  the  na¬ 
tional  officers  have  done  every'thing  that  they  could 
think  of  to  discourage  confidence,  to  gratuitously 
and  spitefully  insult  publishers  and  editors,  lining 
up  with  the  most  radical  labor  elements,  playing 
politics,  threatening  and  blustering,  all  to  no  sensible 
end.  So  we  see  some  8,000  to  12,000  Guildsmen 
floundering,  so  thoroughly  discredited  they  cannot 
successfully  bargain  with  publishers,  or  gain  any 
of  the  objectives  of  the  original  Guild.  It  is  a 
pitiful  wreck.  Nothing  can  save  the  Guild  move¬ 
ment  now  except  an  upheaval,  the  withdrawal  of 
Broun  and  his  force  program. 

Possibly  new  officers,  working  on  a  new  and 
candid  platform  of  cooperation  with  employers, 
might  effect  a  rescue.  But  years  would  be  required 
to  gain  objectives  which  could  have  been  had  in 
months.  American  newsmen  deserve  a  true  Guild, 
one  set  up  to  benefit  both  worker  and  newspaper, 
one  that  would  not  toss  away  the  most  precious 
possession  of  the  reporter,  his  loyalty  to  the  prin¬ 
ciple  of  free  press.  .A  Guild  which  can  command 
the  respect  and  confidence  of  the  publishers  and 
editors  of  the  country  can  get  higher  wages,  shorter 
hours  and  fairer  working  conditions  for  its  mem¬ 
bers.  To  believe,  as  Broun  does,  that  these  benefits 
can  only  be  gained  at  the  point  of  an  economic  pistol 
is  a  folly  which  must  humiliate  every  editorial 
worker  who  has  even  the  slightest  appreciation  of 
the  power  and  spirit  of  American  publishers  to 
resist  such  assaults. 

As  matters  stand,  the  Guild  failure  is  shameless, 
heedless  and  needless,  and  our  sympathy  goes  to  the 
thousands  of  earnest  men  and  women  in  local 
guilds  whose  faithful  support  has  been  abused  by 
leaders,  drunk  with  a  little  power,  egocentric,  ad¬ 
venturing,  wholly  impractical  and  absurdly  ineffec¬ 
tive. 


Officers  of  the  New  York  Guild  are  dis¬ 
cussing  whether  or  not  to  raise  a  "defense 
fund”  by  putting  on  a  price-fight  benefit  per¬ 
formance.  That’s  hitting  the  imaginative  bottom. 


Editor  &  Publisher  for  September  IS,  1934 


PURELY  PERSONAL 

•oE  FRANK  KNOX,  Chicago 


returned  from  the  World’s  Fair,  Chi¬ 
cago,  with  a  group  of  prize-winning 
carriers  of  the  paper. 

W.  R.  Roberts,  advertising  manager, 


Daily  News  publisher,  delivered  Galveston  News  and  Tribune,  together 


FOLKS  WORTH  KNOWING 


JACK  DALE,  26  years  old,  Jackson, 
Miss.,  hold  the  distinction  of  being 


a  radio  address  Sept.  8  on  “A  Con-  with  his  family  spent  a  vacation  in  Hot  city  editor  of  a  daily  newspaper  and  e^- 


structive  Policy  for  the  Present  Springs,  Ark. 

Crisis”  at  Portland,  Me.,  in  connec-  F'rank  P,  Shannon,  advertising  man- 
tion  with  the  recent  Republican  cam-  ager,  Terre  Haute  (Ind.)  Tribune,  has 


paign  in  that  state. 


been  named  publicity  committee  chair- 


John  Borg,  publisher,  Hackensack  man  of  the  Vigo  county  Federal  Hous- 
(N.  J.)  Bergen  Evening  Record,  spoke  ing  Administration  committee. 

Sept.  9  at  the  ninth  annual  pilgrimage  Louis  F.  Keifer,  foreign  advertising 
of  the  Bergen  County  Councils,  junior  manager  Terre  Haute  find.)  Tribune- 
Order  of  American  Mechanics,  at  Ber-  Utar,  has  been  elected  president  of  the 
gen  Pines,  N.  J.  Terre  Haute  Chamber  of  Commerce. 

Louis  C.  Elbert,  publisher.  Calves-  He  succeeds  John  T.  Beasley,  retiring 


ton  News  and  Tribune  has  been  ap-  president 


pointed  to  the  Texas  centennial  com¬ 
mission. 


Edward  E.  Brodie,  publisher,  Oregon  year,  has  resigned  to  study  advertising 
City  (Ore.)  Enterprise,  and  former  practice  at  New  York  University. 


minister  to  Finland  under  the  Hoover 
administration,  has  been  named  chair- 


rings,  Ark.  tor  ^^od  publisher 

of  a  w  e  e  k  1  y, 
which  he  "gets 
out”  on  his  one 
day  off  froni  the 
former  position. 

For  the  past 
four  years  Dale 
has  been  city  edi¬ 
tor  of  the  Jackson 
(Miss.)  Clarion- 
Ledger,  a  morn¬ 
ing  paper  pub¬ 
lished  seven  days 
a  week.  His  fa- 

ar,  has  resigned  to  study  advertising  Jack  Dale  ther,  Joseph  Dale, 

actice  at  New  York  University.  is  editor  of  the 

Benjamin  Sosland,  advertising  direc-  Lawrence  County  Press,  published  at 
tor,  and  Dick  Smith,  managing  editor,  Monticello,  Miss., 

the  Kansas  City  Journal-Post,  were  The  elder  Mr.  Dale,  a  veteran  Missis- 


“By  Far 
the  Best’ 


James  Ashe,  of  the  advertising  staff. 
South  Bend  (Ind.)  Tribune  for  the  past 


Drew  Pearson  Robert  S.  Allen 


man  of  the  Oregon  State  Liquor  Com-  of  the  Kansas  City  Journal-Post,  were  The  elder  Mr.  Dale,  a  veteran  Missis- 
mission.  speakers  at  a  dinner  given  by  officials  sippi  publisher,  became  ill  several  weeks 

Hon.  Frank  Carrell,  publisher,  Que-  and  employes  of  The  Store  Without  A  ago  and  since  that  time  his  son  has  as- 
bec  Chronicle-Telegraph,  was  a  mem-  Name  in  observance  of  its  third  anni-  sumed  the  responsibility  of  publishing 
ber  of  the  Canadian  Seniors  Golf  Team,  versary.  the  paper.  .  .  .  • 

which  played  international  matches  with  Lynn  R.  Brodrick,  business  manager.  While  carrying  on  his  duties  as  city 
Canada  and  the  United  States  in  Mont-  Marysville  (Kan.)  Advocate-Democrat,  ®^hor  of  the  Clarion-Ledger,  Dale  cor¬ 
real  last  week.  was  recently  chosen  by  the  Democratic  responds  as  much  as  possible  with  news 

John  C.  Fisher,  publisher,  Cairo  state  committee  as  the  new  Kansas  readers  of  the  weekly. 

(Ill.)  Evening  Citizen,  was  taken  sud-  national  committeeman.  His  father  ,  Then,  on  his  one  day  oft,  he  drives 
denly  ill  while  in  St.  Louis,  Sept  5.  was  Harry  M.  Brodrick,  publisher  of  from.  Jackson  to  Monticello,  a  dis^ce 


He  'spent  several  days  in  a  ho'spital  the  Marceline  (Mo.)  Mirror. 

■m7o  S'^  condition  now  is  somewhat  Earl  McCollum,  vice-presidem  and  {"‘bej  hJ'dri^es  back  again  to  Jackson, 
improved.  assistant  general  manager  the  ^o  young  Mr.  Dale  it  was  unthink- 

George  B.  Longan,  president,  Kansas  City  6 tar  company,  and  Mrs.  McCol-  j^jjle  that  the  Lawrence  County  Press 
City  Star,  extended  greetings  to  the  lum.  are  on  a  motor  trip  through  the  g^ouid  ^iss  an  issue  because  of  the  ill- 
Admiral  Byrd  Expedition,  Sept  9,  when  West.  bis  father.  His  grandfather, 

the  Kansas  City  SUr  acted  as  host  Louis  Hammond,  Jr.,  circulation  s.  W.  Dale,  founded  the  weekly  70 
to  the  expedition,  in  a  special  program  manager,  Boston  I  ranscript ,  is  spend-  years  ago,  and  it  has  been  in  the  Dale 


Earl  McCollum,  vice-presideiU  and  jq  ^ed,  he  drives  back  again  to  Jackson, 
.sistant  general  manager,  the  To  young  Mr.  Dale  it  was  unthink- 


of  music  and  greetings  over  Station  jpg  his  vacation  in  Maine. 
WDAF  - 


H.  T.  Stoddard,  publisher,  Burlin-  IN  THE  EDITORIAL  ROOMS  but  newspaper  work.”  When  he  at- 
game  (Kan.)  Enterprise-Chroncle,  is  x  ^  ICHAEL  A.  GORMAN,  manag-  tended  the  University  of  Mississippi  at 
seeking  the  Republican  nomination  for  iVl  jpg  editor,  the  Flint  (Mich.)  Oxford,  Miss.,  he  was  editor  of  the 
state  printer.  Daily  Journal,  will  be  master  of  cere-  school  paper.  The  Mississippian.  After 

John  A.  Kuypers,  editor,  DePere  monies  at  the  annual  joint  dinner  meet-  leaving  the  university,  he  joined  the 
(Wis.)  JournSl-Democrat,  former  ing  of  the  East  Michigan  Tourist  As-  Jackson  daily, 
iiresident  of  the  Wisconsin  Press  Asso-  sociation  and  the  Northwestern  Michi-  ‘ 

iation,  and  prominent  in  state  journal-  gan  Development  Bureau  at  Bay  City,  of  two  months  without  a  day  off,  has 

'  *  •  .  *  •  1  _  \t‘i.  r\-.  f\  J  , _  • _  k..  nUtf 


family  since. 

Dale  has  “never  done  anything  else 
but  newspaper  work.”  When  he  at- 


stic  circles,  is  recovering  at  his  home  Mich.,  Oct.  9 


been  given  a  month  vacation  by  City 


STRANGE 


n  DePere  from  a  stroke  suffered  Sept.  William  J.  Clew,  county  courts  re-  Editor  Lyn  Fox. 

L  Complete  recovery  from  the  paraly-  porter,  Hartford  (Conn.)  Courant  C.  H.  Finney,  desk  man  for  the 
is  is  almost  certain,  his  personal  physi-  covered  the  169th  Infantry,  National  Oklahoma  City  Daily  Oklahoman,  for 
ian  has  stated.  Guard,  during  its  two  week  summer  the  last  six  months,  has  returned  to 

Eugene  Lorton,  publisher,  Tulsa  encampment  at  Camp  Cross,  while  the  Pasadena  (Cal.)  Star-News,  where 
I'Okla.)  Daily  IV  or  Id,  who  recently  Theodore  E.  Buell,  federal  beat  re-  he  formerly  was  news  editor  for  eight 
inderwent  an  operation  for  a  kidney  porter,  covered  the  122d  Cavalry  dur-  years.  Ralph  Sewell,  assistant  oil  edi- 
ilment,  left  St.  John’  Hospital,  Tulsa,  ing  its  training  period.  tor  has  been  transferred  to  the  rim 

lecently  for  his  home  at  Lortondale.  Earl  Eastwood  for  nine  years  a  Finney’s  place. 

4r.  Lorton  is  recovering  rapidly  his  member  of  the  editorial  staff  of  the  Seth  H.  Whitmore,  of  the  editorial 
ihysician  announced.  He  expects  to  Philadelphia  Public  Ledger  is  now  an  staff,  iMnsing  (Mich.)  State  Journal. 
.emain  at  Lortondale  for  10  days  editorial  writer  on  the  Dayton  (O.)  soft-ball  commissioner  for  the  state 
■  >r  two  weeks  in  order  to  gain  fur-  Journal  Herald.  of  Michigan,  was  the  chief  executive 

..  ur  U  ^1  ,  »  editorial  depart-  conducting  the  state  soft-ball 

W.  Carey  Dowd,  publisher,  Charlotte  ment,  San  Francisco  Chronicle,  who  tournament  here  last  week. 

'  N.  C.)  News,  has  been  named  assist-  covered  strike  headquarters  during  the  Miss  Betty  Jack,  stylist  for  the  Day- 
nt_  secretary _  to_  the  committee  ^r  a  waterfront  strike  trouble  for  a  period  (Continued  on  page  28) 

’.evised  constitution  for  North  Caro-  _  _ _ 

lina,  a  group  seeking  the  enactment  “ 

if  a  proposed  new  constitution  for 

Charles  A.  Guy,  editor  and  publisher,  STR  AN  OR 

Lubbock  (Tex.)  Avalanche-J ournal,  re-  *  ” 

:entiy  spoke  before  the  Lamesa,  Texas,  •  4.  j  •  j  , 

Luncheon  Oub  on  his  trip  to  the  Yaqui  ‘s  interested  in  the  strange  and  the  unusual. 

Prentiss  Bailey,  publisher.  Utica  (N.  eat  meat  are  more  interesting  to  the  average  reader 

Y.)  Observer-Dispatch,  and  William  then  men  who  bite  dogs. 

V.  Jones,  president  and  business  man- 

ager,  Utica  Daily  Press,  have  been  The  feature  that  entertains  without  offending  is 

appointed  slogan  contest  judges  for  the 

Association  of  Utica.  STRANGE  AS  IT  SEEMS 

-  By  JOHN  HIX 

IN  THE  BUSINESS  OFFICE 

Lb.  rock,  Chicago  Daily  News  The  daily  panel  is  provocative  of  discussion,  and  underneath 

•business  manager,  returned  from  jg  text  that  explains  for  those  who  like  explanations, 
his  vacation  this  week  to  his  duties  at 

the  Daily  News.  The  Sunday  page  is  striking,  decorative,  informative. 

Inman  C.  Brown,  has  been  appointed  „  , _  a  a^^  • 

traveling  representative  of  the  Gre0ft-  You  should  hsve  STRANGE  AS  IX  SEE^^S  in  your  pnper. 

boro  (N.  C.)  News  and  Record. 

A.  McLean  Haig,  executive,  Regina  ^  w 

(sask.)  Leader-Post  Publishing  Co.,  The  McNaught  Sviidicate,  Ihc. 

has  resigned  to  return  to  the  practice  Tiioiirc  oim  fn  iki 

of  law  in  eastern  Canada.  v.  v.  McNITT  BALDING  CHARLES  v.  UcAOAM 

J.  Ralph  Whitney,  circulation  man-  Cbmtmm  Ntw  YORK.  N.  Y.  Pre«i4«at 

ager  Salt  Lake  City  Deseret  News,  has 


The  world  is  interested  in  the  strange  and  the  unusual. 

Trees  that  eat  meat  are  more  interesting  to  the  average  reader 
then  men  who  bite  dogs. 

The  feature  that  entertains  without  offending  is 

STRANGE  AS  IT  SEEMS 

By  JOHN  HIX 

The  daily  panel  is  provocative  of  discussion,  and  underneath 
is  text  that  explains  for  those  who  like  explanations. 

The  Sunday  page  is  striking,  decorative,  informative. 

You  should  have  STRANGE  AS  IT  SEEMS  in  your  paper. 

The  McNaught  Syndicate,  Inc. 


For  Variety . 

General  Interest  , 
Authoritativeness 


Tto  the  authors  of  “The  Wash¬ 
ington  Merry-Go-Round,”  Alfred 
0.  Anderson,  publisher  of  The 
Dallas  Dispatch,  writes: 

‘T  read  your  daily  column  with 
keen  interest  and  compare  it  to 
other  similar  columns  which  we 
have  had  and  discarded. 

“And  it  is  with  no  ulterior  motive 
that  I  say  that  your  column  is  by 
far  the  best  from  the  standpoint  of 
authoritativeness,  general  interest 
and  variety.” 

Mr.  Anderson’s  endorsement  of 
“The  Washington  Merry-Go- 
Round”  is  typical  of  those  given 
by  publishers  and  editors  the 
country  over  to  this  foremost  of 
political  columns. 

“  rp 

IHE  Washington  Merry-Go- 
Round”  has  earned  these  tributes. 
Giving  readers  the  news,  fearlessly 
and  impartially,  picturing  the  per¬ 
sons  behind  the  news  and  the 
underlying  meaning  of  the  news, 
Pearson  and  Allen  offer  a  column 
which  neither  in  interest  nor  re¬ 
liability  can  be  matched. 

For  samples  of  “The  Washington 
Merry-Go-Round,”  and  for  terms, 
please  write  to 


V.  V.  McNITT 
ChairnuB 


NEW^ORK^N*^Y. 


United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 


MEMO  to  [Detroit 

In  the  last  three  years,  the  advertising  expense 
of  some  automobile  manufacturers  in  some  states 
has  exceeded  their  total  sales  in  those  states!  • 
Automobile  markets  are  extremely  variable.  Some 
localities  have  no  dealers.  Some  have  poor  dealers. 
Some  have  good  dealers  but  poor  service  stations. 
Climate  and  terrain  disqualify  certain  makes  and 
types  of  cars.  The  South  favors  open  cars,  bright 
colors;  the  North  buys  closed  cars,  darker  colors. 
City  people  like  gadgets,  are  impressed  by  looks. 
Farm  folks  care  little  about  appearance  or  gadgets, 
want  performance  and  long  life.  And  sales  maps  of 
any  cars  show  much  bare  space,  distribution  very 
spotty  •  Yet  the  automobile  industry  continues  to 
spend  millions  of  dollars  in  national  advertising 
every  year  when  no  maker's  market  is  truly  national 
•  About  one-quarter  of  the  three  thousand  counties  in 
the  whole  coimtry  has  about  three-quarters  of  the  total 
population.  Wherever  there  are  enough  people  to 
make  a  good  market  for  anything,  that  market  is 
served  by  a  newspaper — fitting  the  market  in  size  of 
circulation,  character  of  content.  Every  automobile 
market  has  an  adequate  newspaper  •  Wouldn't  it  be 
more  sensible  to  concentrate  automobile  advertising 
expenditure  in  territories  where  it  is  possible  to  sell 
cars?  •  And  wouldn't  it  save  a  lot  of  wasted  money? 
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r 


Ifiespectfully  submitted  by: 


Altoona  Mirror 
Boston  Globe 
Chicago  Tribune 
Cleveland  Press 
Detroit  News 
Fall  River  Herald  News 
Gannett  Newspapers 
Hartford  Courant 
Honolulu  Star  Bulletin 
Johnstown  Tribune  &  Democrat 
Louisville  Courier-Journal 
Louisville  Times 
New  York  Daily  News 
New  York  Herald  Tribune 


New  York  Sun 
New  York  Times 
New  York  World-Telegram 
Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
St.  Paul  Daily  News 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Salt  Lake  City  Tribune 
Salt  Lake  City  Telegram 
Spokane  Spokesman-Review 
Spokane  Daily  Chronicle 
Westchester  Newspapers 
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{Continued  from  page  25) 


ton  (O.)  Journal  and  Herald,  was  one 
of  the  judges  who  selected  “Miss  Mi¬ 
ami  Valley  1934”  on  Labor  Day. 

Evelyn  Shuler,  Philadelphia  Evening 
Ledger  reporter,  who  had  been  recuper¬ 
ating  from  an  ankle  injury  at  Mans¬ 
field  Center,  Conn.,  since  June  on  a 
leave  of  absence,  returned  this  week 
able  to  walk  but  still  needing  the  sup¬ 
port  of  a  cane. 

John  M.  Collins,  agricultural  writer. 
Kansas  City  Star,  is  making  a  tour  of 
the  Southwest,  furnishing  his  news¬ 
paper  with  informative  articles  on  the 
agricultural  and  business  conditions  in 
that  territory. 

Philip  Kinsley,  Chicago  Tribune  re¬ 
porter,  has  been  in  New  Orleans  cov¬ 
ering  Senator  Huey  Long’s  legislative 
investigating  committee’s  probe  of  city 
government. 

Daniel  Bishop,  cartoonist,  St.  Louis 
Star-Times,  showed  several  of  his  car¬ 
toons  in  the  gallery  of  the  Academy 
of  Fine  Arts  in  Chicago,  as  part  of 
a  special  alumni  exhibit.  Mr.  Bishop 
addressed  the  students  of  the  cartoon 
class  there  during  the  exhibition. 

Gene  Lawing,  of  the  sports  staff, 
Charlotte  (N.  C.)  Observer,  for  the 
past  five  years  has  been  named  as 
publicity  director  for  Lenoir-Rhyne 
College,  Hickory,  N.  C.  He  will  also 
take  a  course  of  study  in  connection 
with  his  publicity  work. 

Don  Corvelli,  formerly  a  photog¬ 
rapher  with  the  Philadelphia  Evening 
Ledger,  recently  joined  the  Camden 
(N.  J.)  Courier  staff.  Corvelli  is  the 
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cameraman  who  was  attacked  by 
Franklin  D.  Roosevelt,  Jr.,  at  a  Phil¬ 
adelphia  wrestling  match  last  Spring. 

Herbert  Bayer,  for  seven  years  ad¬ 
vertising-publicity  representative  of  the 
Motor  Transit  Co.,  of  Jacksonville,  has 
assumed  his  old  duties  as  a  news  re¬ 
porter  on  the  Florida  Times-Union, 
Jacksonville. 

L.  N.  Robinson,  editor  of  “Parade 
of  Events”  feature  and  A.  G.  Robin¬ 
son,  County  Building  reporter.  Salt 
Lake  Tribune,  and  Ted  Long  of  the 
copy  desk.  Salt  Lake  Telegram,  have 
left  for  a  three  or  four-week  vaca¬ 
tion  in  Mexico.  They  will  travel  to¬ 
gether. 

Tom  Hanes,  sports  editor,  Norfolk 
(Va.)  Ledger-Dispatch,  was  promoter 
for  the  Milk  and  Ice  Fund  boxing  show 
conducted  Sept.  10,  in  Norfolk. 

Lawrence  Flick,  Jr.,  formerly  of  the 
rewrite  staffs  of  the  Philadelphia  Bul¬ 
letin  and  the  Evening  Ledger,  recently 
re-entered  newspaper  work  after  an 
absence  of  five  years  when  he  joined 
the  Philadelphia  Record. 

Bertrand  K.  Hart,  literary  editor. 
Providence  (R.  I.)  Journal  and  Eve¬ 
ning  Bulletin,  is  conducting  a  daily 
column  “The  Side-show”  in  the  morn¬ 
ing  Journal. 

Carl  J.  Cooper  has  resigned  from 
the  editorial  and  news  department  of 
the  South  Bend  (Ind.)  News  Times, 
and  has  joined  the  agency  force  of 
the  United  Mutual  Life  Insurance 
Company,  South  Bend. 

Ray  Neumann  has  joined  the  San 
Antonio  Evening  News  as  assistant 
sports  editor,  succeeding  Mark  Whit¬ 
man,  resigned. 

John  Spencer,  Macon  (Ga.)  Tele¬ 
graph  columnist,  is  ill.  His  column  has 
been  out  for  more  than  two  weeks. 

Jim  Harris,  formerly  with  the  Los 
Angeles  bureau  of  the  Associated 
Press,  and  later  working  in  Eureka, 
Cal.,  has  joined  the  Los  Angeles  Ex¬ 
aminer  as  a  reporter. 

Rowland  Wood,  managing  editor, 
Richmond  (Va.)  Timtes-Dispatch,  is 
spending  his  vacation  in  New  York. 

Jeff  Roark  of  Richmond,  Mo.,  has 
resigned  from  the  regional  newspaper 
code  administration  in  Missouri  to 
join  the  Kansas  City  Packer.  He 
formerly  was  with  the  Richmond  Mis¬ 
sourian. 

John  J.  “Chick”  Kelly,  sports  edi¬ 
tor  of  the  Waterbury  (Conn.)  Amer¬ 
ican,  has  returned  to  work  after  a 
week’s  vacation.  Robert  1.  Stevenson 
has  been  acting  as  sports  editor. 

William  Desmond,  Federal  Building 
reporter,  Philadelphia  Evening  ledger, 
and  Mrs.  Desmond  are  the  parents  of 
a  10-pound  son,  Richard,  born  Sept. 
6  at  St.  Joseph’s  Hospital,  Philaiiel- 
phia. 

Joseph  W.  Van  Brakle,  until  re¬ 
cently  on  the  rewrite  staff,  Philadelphia 
Evening  Ledger,  is  now  with  the  Cam¬ 
den  (N.  J.)  Courier, 

Edison  B.  Smith,  financial  editor, 
Boston  Herald-Traveler,  has  been 
chosen  as  instructor  for  two  special 
courses  to  be  given  at  Harvard  Uni¬ 
versity  under  the  direction  of  the  State 
Department  of  Education.  One  is  on 
“Investing  in  Stocks  and  Bonds”  the 
other  one  is  “Investments  for  Women.” 
Joseph  H.  Miller,  formerly  of  the 
Ledger  Syndicate,  has  joined  the  Phila¬ 
delphia  Inquirer  staff. 

Benjamin  Sylvester,  city  editor, 
Omaha  (Neb.)  World-Herald,  and  a 
contributor  to  Editor  &  Publisher, 
is  still  under  observation  by  physicians 
for  chronic  eye  trouble  that  has  kept 
him  from  his  desk  several  months  of 
the  past  year.  Reid  Zimmerman  has 
been  acting  city  editor. 

Niver  W.  Beaman,  police  reporter, 
and  Frank  T.  Johnson,  assistant  city 
editor  of  the  Waterbury  Republican, 
are  spending  two  weeks  on  a  motor 
trip  to  Chicago  via  Canada.  Mrs. 
Beaman  and  Mrs.  Johnson  are  accom¬ 
panying  them.  Mrs.  Johnson  is  in 
charge  of  the  Thomaston,  Conn.,  news 
bureau  for  the  American-Republican. 

Miss  Kathryn  Frank,  formerly  of 


the  Battle  Creek  (Mich.)  Moon-Jour¬ 
nal  and  the  Enquirer  and  News,  has 
joined  the  editorial  staff  of  the  Jack- 
son  (Mich.)  Citizen-Patriot. 

George  Fisher,  is  acting  night  edi¬ 
tor  of  the  Omaha  (Neb.)  World-Her¬ 
ald,  following  the  shift  that  placed 
Volta  Torrey  on  the  day-side  copy 
desk,  after  he  had  been  night  editor 
for  over  a  year. 

Henri  Compts,  of  the  editorial  staff. 
La  Presse,  Montreal  French  language 
daily,  has  been  created  Off  icier  de 
rinstruction  publique  by  Pierre  Eti¬ 
enne  Flandin,  Minister  of  Public 
W'orks  of  France,  and  leader  of  the 
French  Mission  to  Canada  in  connec¬ 
tion  with  the  Jacques  Cartier  quater- 
centennial  celebrations. 

Miss  Alexandrine  Gibb,  assistant 
sports  editor  and  feature  writer,  Tor¬ 
onto  Star,  has  been  appointed  by  the 
Cabinet  in  council  of  the  Hepburn  gov¬ 
ernment,  as  vice-chairman  of  the  On¬ 
tario  Athletic  Commission.  P.  J. 
Mulqueen  has  been  named  chairman. 

Chas.  K.  Brown,  sports  editor. 
Leader  Papers,  Staunton,  Va.,  has  been 
elected  vice  mayor  for  the  city  of 
Staunton.  He  is  serving  his  third 
year  as  councilman. 

McCready  Huston,  formerly  em¬ 
ployed  in  the  editorial  department  of 
the  Philadelphia  Public  Ledger,  has 
been  named  associate  editor  of  the 
Scranton  Republican.  He  succeeds 
Eugene  Fellows,  who  recently  resigned. 
Other  changes  on  the  Republican  have 
shifted  Joe  Polakoff  from  the  repor- 
torial  staff  to  the  sports  desk  to  re¬ 
place  Edward  Kelly  who  has  been 
transferred  to  the  post  of  correspond¬ 
ence  editor. 

Harry  C.  Nash,  police  reporter,  Nor¬ 
folk  (Va.)  Ledger-Dispatch,  and  Mrs. 
Nash,  are  the  parents  of  a  son  bom 
Sept.  4,  in  a  Portsmouth  hospital. 

Frederick  A.  Steele,  formerly  of  the 
New  York  Herald  Tribune,  has  been 
transferred  from  the  New  York  to  the 
Washington  staff  of  the  magazine 
T oday,  edited  by  Raymond  Moley. 


Gus  Coleman,  city  editor,  Hender¬ 
son  (.Tex.)  Daily  News,  to  Mrs.  jonee 
Johns  of  Henderson,  Sept.  lU  on  horse¬ 
back  with  newspapermen  from  all  over 
lexas  in  attendance. 

Miss  Catherine  Ruth  Nichols,  society 
editor,  Worcester  (Mass.)  Gazette,  to 
Clinton  Morris  Osborn  of  Litchfield, 
Conn.,  at  Kennebunkport,  Me.,  Sept. 
8. 

Walter  E.  Martelle,  reporter,  Port¬ 
land  (Me.)  Press  Herald,  to  Miss  M. 
Caroline  Carlson,  of  Portland,  Sept.  8. 

Jerry  Sheridan,  editor,  Noblesville 
(Ind.)  Morning  Times,  to  Miss  Eudora 
Jones,  formerly  of  Rockville,  (Ind.) 
Tribune  at  Greenfield,  Ind.,  Aug.  25,  it 
has  been  announced. 

John  William  Sweeterman,  advertis¬ 
ing  manager,  Dayton  (O.)  Journal- 
Herald,  to  Miss  Jeanne  Finn,  Sept  5 
in  the  Church  of  Our  Lady  of  Mount 
Carmel,  Ridgewood,  N.  J. 

Norman  M.  Hustad  of  the  Fort 
Wayne  (Ind.)  Journal-Gazette,  to  Miss 
Madelon  Miller  of  Fort  Wayne,  at 
Wolcott ville,  Ind.,  Sept.  1. 

Charles  H.  Lewis,  publisher.  Upper 
Sandusky  (O.)  Union,  to  Miss  Zelma 
L.  Brundige  of  Columbus,  at  Harp- 
ster’s  O.,  recently. 

Robert  Wolfe,  assistant  sports  editor, 
Allentown  (Pa.)  Morning  Call,  to  Dor¬ 
othy  McCracken,  recently. 

Elliot  Norton,  staff  reporter,  Bos¬ 
ton  Post,  to  Miss  Florence  Stillman  of 
Arcadia,  Wis.,  at  Allston,  Mass.,  Sept. 
9. 

Arthur  Robert  Stevens,  legislative 
reporter,  Regina  (Sask.)  Leader-Post, 
to  Miss  Marion  Dora  Lough,  at  Moo- 
somin,  Sask.,  Sept.  1. 


PRESS  ASSOCIATION  NOTES 

VANN  KENNEDY,  Austin  corres¬ 
pondent  of  the  International  News 
Service,  has  been  named  secretary  of 
the  Texas  State  Democratic  Execu¬ 
tive  Committee. 

Vann  M.  Kennedy,  chief  of  the 
Austin,  Tex.,  capitol  bureau  of  the  In¬ 
ternational  News  Service,  was  unani¬ 
mously  chosen  as  secretary  of  the 
Democratic  state  executive  committee 
by  the  party  convention  at  Galveston 
Tuesday.  "The  convention  declared 
James  V.  Allred,  37-year-old  attorney 
general,  the  nominee  for  governor. 
Nominations  are  equivalent  to  election. 

Lawrence  Haas,  manager  of  the 
United  Press  bureau  in  Havana,  Cuba, 
and  Mrs.  Haas  are  vacationing  at  the 
Pancoast  hotel,  Miami  Beach,  Fla. 

Richard  (Dick)  Armstrong  of  the 
International  News  Service  bureau  in 
Havana,  is  spending  a  few  days  in 
Miami,  Fla.,  enroute  from  visiting  other 
Florida  cities  on  a  10-day  vacation  tour, 
James  Beal,  formerly  of  the  Mem¬ 
phis  bureau  of  the  United  Press  and 
newly  appointed  manager  of  the  Miami 
(Fla.)  bureau,  has  taken  charge  of  the 
new  bureau.  He  succeeds  Mrs.  Tom 
Q.  Smith.  Tom  Curran  of  the  United 
Press  bureau  in  Atlanta  is  in  Miami 
assisting  in  the  organization  of  the  new 
bureau. 


WEDDING  BELLS 

Frank  a.  Walters,  of  the 

photographic  department,  Columbus 
(O.)  Evening  Dispatch  to  Miss  Ann 
Miller,  Sept.  1. 

Carleton  B.  Hovey,  managing  editor, 
Beverly  (Mass.)  Ezvning  Times,  to 
Miss  Kathleen  Gertrude  Allen,  at 
Haverhill,  Mass.,  Aug.  29. 

Robert  D.  Adams,  of  the  editorial 
staff.  Fort  Wayne  (Ind.)  Journal-Ga¬ 
zette,  and  Miss  Marcelle  Fredrick  of 
Fort  Wayne,  announced  Sept.  9  their 
marriage  which  had  taken  place  one 
year  previously  at  Columbia  City,  Ind. 


SPECIAL  EDmONS 

UNDER  the  title  “Resource  Edi¬ 
tion,”  the  Dalhart  (Tex.)  Texan, 
a  tabloiil  evening  newspaper  publishecl 
and  edited  by  John  L.  McCarty,  on 
Sept.  7  publish^  nine  sections  of  16 
pages  each,  a  total  of  720  short  col¬ 
umns.  It  contained  a  complete  expo¬ 
sition  of  the  immense  material  re¬ 
sources  of  the  North  Panhandle,  es¬ 
tablishing  the  fact  that  the  country  is 
generally  prosperous — having  survived 
the  depression  and  the  ravages  of  de¬ 
pression.  The  paper  was  lavishly  il¬ 
lustrated  and  contained  at  least  50  per 
cent  display  advertising,  representative 
of  all  forms  of  commerce  and  trade. 
Mr.  McCarty  is  a  keen  young  news- 
papernpn  who  a  few  years  ago  put,  put 
new  life  and  enterprise  into  a  run¬ 
down  paper  in  a  small  city,  and  editing 
with  the  zest  of  a  metropolitanite. 
His  success  has  been  commented  on 
in  newspaper  circles  of  Texas  for  sev¬ 
eral  years. 

Richmond  (Va.)  Times-Dispatch,  10- 
page  House  Modernization  Section, 
Sept.  9. 

Lodi  (Cal.)  Sentinel,  24  page  edi¬ 
tion  Sept.  7  for  the  promotion  of  the 
wine  and  grape  industry. 

Gallup  (N,  M.)  Independent,  Aug. 
28,  Indian  Ceremonial  Edition,  26 
pages. 

Leaksville  (N.  C.)  News,  Rocking¬ 
ham  County  Development  Edition,  6 
sections.  48  pages,  Aug.  30. 

Norman  (Okla. )  Transcript  1934 
Progress  edition,  64  pages,  containing 
150  pictures,  Aug.  30. 

Morristown  (Pa.)  Times-Herald, 
448  page  Historical  Section,  in  com¬ 
memoration  of  Montgomery  County’s 
Sesqui-Ontennial,  Sept.  10. 

Centralia  (Ill.)  Sentinel,  Golden  Ju¬ 
bilee  Edition,  100  pages,  Aug,  28. 


SCHOOLS 

CHANGES  in  the  requirement  for 
the  B.  S.  degree  in  journalism  at 
Washington  University,  Seattle,  Was'.i., 
^king  it  possible  for  students  to  ma¬ 
jor  in  advertising  as  well  as  in  news 
and  editorial  writing  are  announced 
in  the  new  catalogue.  Those  desiring 
to  specialize  in  advertising  may  secure 
credit  for  courses  in  the  School  of 
Business  and  Public  Administration, 
the  School  of  Fine  Arts,  and  the  night 
school. 
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25  REPORTERS  COVER 
MUNITIONS  PROBE 

About  13,000  Words  Being  Filed 
Daily  on  Sensational  Investigation 
with  World-Wide  Implications 
— Big  Cable  Wordage 

{Special  to  Editor  &  Publisher) 

Washinvton,  D.  C.,  Sept.  11. — 
With  a  special  Senate  investigating 
committee  inquiring  into  the  intricate 
picture  of  the  world’s  munitions  indus¬ 
try,  a  corps  of  approximately  25  corre¬ 
spondents  in  attendance  each  day  in 
the  Senate  Office  Building  Caucus 
Room  filing  an  average  of  13,000  words 
for  each  hearing. 

The  hearings  which  opened  Sept.  4 
are  to  continue  for  three  weeks  and 
cover  the  larger  phases  of  the  investi¬ 
gation  work  developed  by  the  Senate 
committee  during  the  summer  months. 
The  investigators  are  headed  by  Senator 
Cterald  P.  Nye,  Republican,  of  North 
Dakota,  and  include  Senators  Bennett 
Champ  Clark  of  Missouri,  Homer  T. 
Bone  of  Washington,  James  P.  Pope 
of  Idaho  and  Walter  F.  George  of 
Georgia,  Democrats,  and  Arthur  H. 
N’andenberg.  of  Michigan  and  W.  War¬ 
ren  Barbour  of  New  Jersey,  Repub- 
licans. 

Despite  the  dramatic  testimony  of  in¬ 
ternational  intrigue,  involving  figures 
of  world  renown,  the  public  has  failed  to 
exhibit  any  great  interest  in  attending 
the  sessions.  On  the  opening  day  the 
spacious  caucus  room,  which  can  ac¬ 
commodate  several  hundred  persons,  was 
only  partly  occupied.  At  subsequent 
hearings  this  week  the  newspaper  cor¬ 
respondents  have  outnumbered  the  spec¬ 
tators.  This  is  in  marked  contrast  to 
the  recent  hearings  in  the  Capitol  at 
which  Congressional  examiners  ques¬ 
tioned  Dr.  William  .A.  Wirt,  Charles 
A.  Lindbergh,  J.  P.  Morgan,  Father 
Coughlin  and  others. 

Ample  space  and  facilities  have  been 
arranged  for  the  convenience  of  the 
newspapermen.  The  witness  table  is 
flanked  on  two  sides  by  long^  press  ta¬ 
bles,  enabling  reporters  to  hear  easily 
all  questioning  and  testimony.  In  addi¬ 
tion  a  public  address  system  carries  the 
proceedings  to  the  rear  of  the  cham¬ 
ber. 

Elaborate  wire  arrangements  have 
been  made  to  handle  the  daily  stories. 
The  Western  Union  and  Postal  Tele¬ 
graph  Companies  occupy  a  part  of  a 
stair  landing  outside  the  caucus  room 
door  and  a  squad  of  messengers  are 
at  hand  to  rush  copy  to  the  wires. 

The  press  associations — Associated 
Press,  United  Press,  International 
News  Service  and  Universal  Service — 
are  sending  an  average  of  about  4,000 
words  daily.  Other  correspondents  are 
sending  nearly  9,000  words  to  their 
newspapers.  Special  wires  have  been 
set  up  by  the  A.  P.,  U.  P.,  I.  N.  S., 
U.  S.,  Philadelphia  Ledger,  Havas 
Agency  and  the  New  York  Post. 

C.  B.  Dickson  and  Harold  Oliver 
head  the  A.  P.  staff  assigned  to  the 
hearing.  They  are  aided  by  several 
Washington  bureau  men.  Eugene  Jep- 
person  Cadou  is  covering  for  I.  N.  S., 
while  Lyle  C.  Wilson,  Burke  Edwards 
and  Arthur  De  Greve  are  handling  the 
story  for  U.  P.  Arthur  Hachten,  head 
of  the  Universal  Senate  staff,  is  writ¬ 
ing  the  story  for  that  organization. 

Among  the  others  assigned  to  the 
hearings  are  Harry  Goss,  Chicago  Daily 
N ews;  L.  C.  Speers,  New  York  Times; 
John  Snure,  Neiv  York  Herald  Tri¬ 
bune;  Kenneth  Craw’ford,  New  York 
Post;  Harold  Brayman,  Philadelphia 
Ledger;  Henry  M.  Hyde,  Baltimore 
Ezvning  Sun;  Dewey  Fleming,  Balti¬ 
more  Morning  Sun;  Sir  Wilmot  Lewis, 
Lottdon  Times;  Hal  Horan,  London 
Express;  Drew  Pearson,  Havas  News 
Agency  ;  and  Mary  Hornaday,  Chris¬ 
tian  Science  Monitor. 

Because  of  the  world-wide  interest 
ia  the  munitions  question,  a  large  por¬ 
tion  of  the  daily  wordage  is  cabled  to 
various  foreign  countries.  Western 
Union  said  it  was  sending  almost  half 
its  file  to  New  York  for  cable  relavs. 


Sir  Wilmot  Lewis  is  filing  approxi¬ 
mately  1,500  words  daily  to  the  London 
Times. 

The  principal  reason  why  a  number 
of  good  stories  are  being  developed  at 
the  present  inquiry  is  because  the  wit¬ 
nesses  have  not  been  “rehearsed”  by  the 
Senate  Committee.  The  investigators 
have  not  examined  the  witnesses  at 
preliminary  executive  sessions  and  thus 
do  not  know  what  the  testimony  will 
develop. 

It  is  the  intention  of  the  committee 
to  recall  the  witnesses  who  testify  at 
the  present  hearings  at  hearings  to  be 
held  later  in  the  fall. 


DENIES  DROUGHT  DAMAGE 

Iowa  a  Bright  Spot  with  Farm  Income 
Increased,  Advertisers  Told 

(Special  to  Editor  &  Publisher) 
Chicago,  Sept.  10 — In  order  to  clarify 
reports  concerning  drought  damage  in 
Iowa,  as  reported  in  newspaper  and 
magazine  articles  during  the  past  60 
days,  Charles  J.  Feldmann,  Des  Moines 
Register-Tribune  national  advertising 
manager,  presented  a  report  on  Iowa 
conditions  here  last  Friday  before  a 
group  of  35  agency  and  national  adver¬ 
tiser  executives  at  a  luncheon  sponsored 
by  the  Register-Tribune. 


Mr.  Feldmann  asserted  that  Iowa  is 
one  of  the  brightest  spots  in  the  middle 
west  as  far  as  increased  spendable  in¬ 
come  is  concerned  this  fall.  He  cited 
the  vast  amount  of  corn  on  hand  from 
last  year's  crop,  together  with  an  almost 
normal  crop  this  year,  all  at  increased 
prices.  He  referred  to  the  average 
Increase  price  in  hogs  resulting  from 
increased  corn  prices  and  the  govern¬ 
ment’s  program  of  reducing  the  number 
of  hogs  raised.  He  said  the  price  of 
hogs  is  higher  now  than  at  any  time 
during  the  past  three  years,  and 
this  price  has  more  than  doubled 
since  June. 


Old  King 

CdtCoic~ 

Is  Back  on  the 
Throne  in  Dixie 

And  The  MEMPHIS  Market 

The  Largest  in  the  South  .  .  Grows  Better  and  Better 


The  song  of  the  Southern  cotton  pickers  is 
drifting  across  fields  of  snowy  white.  In  these 
songs  there  is  a  feeling  of  genuine  happiness. 
1934  cotton  at  §90  a  bale  is  quite  different  to  the 
§35  bale  of  1932. 

And  what  does  this  mean  to  Memphis,  the  bright¬ 
est  market  in  Di.xie?  It  means  that  in  no  section 
of  the  country  will  you  find  a  market  so  readily 
responsive  ...  no  market  that  is  more  able  to  buy. 

And  keyed  to  this  greatest  of  all  Southern  trading 
areas,  is  the  old  standby  .  .  .  The  Commercial 
Appeal.  As  the  Isu’gest  daily  in  the  entire  South, 
it  presents  the  South’s 
most  important  market 
with  an  adequacy  of 
coverage  that  means 
greater  sales  to  adver¬ 
tisers. 

Picture  The  Commer¬ 
cial  Appeal’s  vast  trad¬ 
ing  area  .  .  .  expansive 
enough  to  extend  deeply 


into  three  of  the  most  fertile  and  productive 
states  in  the  South  .  .  .Tennessee,  Arkansas  and 
Mississippi. 

And  then  roll  these  figures  around  in  your  mind. 

Cotton  Money  in  the  Mid-South 

1932  1933  1934 

Tenn .  §16,901,000  §28,745,707  §32,220,303 

Ark .  49,221,000  73,732,437  71,012,374 

Miss .  46,618,000  82,066,370  97,032,126 


Totals. 


THREE  VALLEY  STATES 

TENNESSEE 

ARKANSAS 

MISSISSIPPI 

Will  Get  $201,264,803 
for  Cotton 

• 

$88,524,803  more  than 
the  1932  Crop 


.  §112,740,000  §184,544,516  §201,264,803 

Though  the  1934  crop  is  794,000  bales 
less  than  the  1932  crop,  it  will  bring 
$88,524,803  MORE  than  the  1932  crop 
brought.  The  1934  cotton  crop  is  “One 
of  the  most  profitable  ever  produced  in 
the  South”  says  Cully  A.  Cobb,  Chief  of 
the  A.  A.  A. 

Now  is  the  time  to  win  sales  in  the 
Memphis-Mid-South  area.  Put  your 
schedules  in  The  Commercial  Appeal. 

JAMES  HAMMOND 
Publisher 


THE  COMMERCIAL  APPEAL 


COVERING 


REPRESENTED  BY  THE  BRANHAM  COMPANY 
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PRESS  MOBILIZED  QUICKLY 
TO  COVER  SHIP  FIRE 


(Continued  from  page  6) 


Shore  Daily’s  Staff  Equal  To  Emergency  Spring  Lake,  N.  J.,  five  miles  to  the 

When  Liner  Flamed  In  Its  Front  Yard 


aster.  The  coverage  was  directed  from 
the  city  desk  in  New  York. 

Leslie  Conklin  was  in  charge  at  In¬ 


south,  to  gather  the  names  of  sur¬ 
vivors  who  were  landing  in  droves. 
The  coast  guard  headquarters,  located 
fore  heading  to  the  rescue  of  the  ship  s  a  building  adjoining  the  Press,  was 
passengers  and  crew.  advised  that  proofs  would  be  pulled 

j.  11 _  .^fter  clearing  the  on-shore  story  to  of  the  constantly  changing  survivors’ 

The  Morro  Castle  disaster  off  this  F’  I  various  points  ^nd  dead  lists  and  supplied  at  intervals 


By  Thomas  B.  Tighe 

City  BMitor,  Asbury  Park  (N.  J.)  Press 

ASBURY  PARK,  N.  J.,  Sept 

Thf>  \Inrrn  Pastlp  ri  icaQtpr  n 


^^uiiKiin  was  in  cnarire  at  in-  Uisasicr  un  iius  .  U  1  r  _ - 

ternational  News  Service.  jLes  Kil-  city  Saturday,  Sept.  8,  brought  to  this  the  for  seven  miles  and  throughout  the  day. 


gallen  was  dispatched  immediately  to  small  Jersey  sea  resort  the  greatest 

Asbury  Park  and  Ralph  Pearce  and  throng  of  newspapermen  and  photo-  .  •.  ,  , 

Harr>'  Montgomery  went  to  Spring  graphers  in  its  history;  resulted  in  rec-  ^he  first  eye-witness  story  from  a 

ord-breaking  circulation  increases,  and 
taxed  the  facilities  of  the  Asbury  Park 
(N.^  J.)  Press  (evening)  plant. 

Never  before  has  .Asbury  Park  been 
called  upon  to  supply  an  anxious  world 
with  tragic  news  such  as  it  has  this 
week.  No  one  story  could  have  resulted 
in  greater  coverage  complications  dur¬ 
ing  its  first  24  hours,  and  no  other 
story  in  my  short  memory  has  ever 
developed  the  picture  opportunities 
which  grew  out  of  the  burning  of  a 
giant  greyhound  of  the  seas. 

For  the  sake  of  clarity,  it  is  best  to 
relate  the  story  in  chronological  order. 

The  story  is  still  developing  as  this  is 
written,  and  the  writer  is  still  groggy 
from  lack  of  sleep  and  startling  local 
news  stories  which  have  complicated 
the  situation. 

About  5  a.  m.  daylight  time  Satur¬ 
day  I  received  a  telephone  call  from 
Ronald  Dixon,  of  the  New  York  As¬ 
sociated  Press  night  staff  and  a  former 
telegraph  editor  of  the  Press.  He  in- 
Lake.  Local  correspondents  covered  formed  me  that  an  S.  O.  S.  bulletin 
the  Jersey  coast.  Everybody  in  the  *^oved  by  the  A.  P.  stated  the  Morro 
I.N.S.  headquarters  in  New  York  was  Cas^e  was  burning  20  miles  south  of 
mobilized  for  the  story’s  coverage,  Scotland  Light.  Her  position  placed 

Barry  Paris,  editor,  told  Editor  &  Pub-  directly  off  Asbury  Park.  Thomas  B.  Tighe 

LiSHER.  I.N.S.  had  a  man,  C.  B.  Jf  required  less  than  a  half  hour  to 


then  went  to  the  office  to  prepare  for  gy  noon  of  Saturday  the  city  room 

in  the  Press  was  stormed  by  relatives 


•‘ONE  OF  THE  FINEST” 

^  INGE  travel  and  resort  sec- 
O  lions  of  Sunday  newspapers 
are  printed  in  advance,  and  can¬ 
not  be  changed  after  the  dead¬ 
line,  newspaper  readers  read  the 
following  advertisement  Sunday: 

“Havana  cruises  on  famous 
turbo-electric  liners  ‘Morro  Cas¬ 
tle’  and  ‘Oriente.’  A  sailing  every 
Saturday  at  4  p.  m.  Sail  on  one 
of  the  newest,  finest,  fastest  ves¬ 
sels  in  exclusive  Havana  service 
— with  five  passenger  decks,  elec¬ 
tric  elevators,  two  sports  areas, 
promenades  and  the  new  sea-spray 
baths  on  deck.  Experienced 
Cruise  Directors.  Two  days  and 
one  night  in  Havana  with  main¬ 
tenance  aboard  steamer,  two  sight¬ 
seeing  trips  include  in  cost.  No 
passports  required.” 


and  friends  of  the  passengers  and  crew. 
-All  were  advised  of  the  latest  word 
regarding  those  they  were  seeking. 

It  required  the  uninterrupted  time  of 
two  men  throughout  Saturday  for  a 
constant  check  on  the  list  of  survivors 
alone.  By  midnight  the  Press  staff  had 
located  and  secured  the  names,  ages, 
addresses  and  condition  of  258  persons, 
scattered  over  a  15-mile  area  in  pri¬ 
vate  homes,  hospitals,  the  state  militia 
camp  at  Sea  Girt  and  the  landing 
places  along  the  various  rivers. 

The  story  was  nearly  under  control 
Saturday  night  when  I  received  the  tip 
from  the  Allenhurst  coast  guard  sta¬ 
tion  that  the  Morro  Castle,  in  tow  for 
New  York,  had  parted  her  hawser  and 
was  being  driven  ashore  by  a  48-mile 
wind. 

Tired  and  weary  staff  members  were 
rushed  into  action  again.  One  minute 
after  her  bow  grazed  the  rocks  of  a 
jetty  on  the  Asbury  Park  beach  the 
bulletin  was  being  moved  over  wires 
to  press  associations  and  metropolitan 
papers.  The  ship  threatened  to  crash 
into  the  city’s  Convention  Hall,  but  was 
stranded  250  feet  from  shore. 

Fire  Chief  William  S.  Taggart, 
whom  I  advised  soon  after  the  first 
flash  of  the  fire  was  received  from 


Cravis,  on  the  Monarch  of  Bermuda,  *’^ise  six  members  of  the  staff  of  16  survivor  reached  the  Press  at  7  a.  m.  the  A.P.  went  into  action  at  once,  and 


returning  from  vacation,  and  got  con-  employed  by  the  Press,  and  since  expe-  From  then  on  until  Monday  night  the  a  member  of  his  department  as- 
siderable  material  from  him.  T.  S.  rience  had  taught  me  that  ships  in  dis-  Press  became  the  headquarters  for  signed  as  a  contact  man  for  the  Press. 


That  was  72  hours  ago,  and  the  con¬ 
tact  man  is  still  on  the  job. 

'The  story  had  now  broken  on  two 
fronts — the  Asbury  Park  beach  and 
the  state  militia  camp  at  Sea  Girt 
where  a  huge  morgue  was  set  up.  Du- 


Baron,  International  News  Photo  cam-  tress  off  the  Jersey  shore  are  often  re-  newspapermen  from  Boston  to  Wash 
eraman,  who  had  flown  over  the  burn-  ported  many  miles  off  their  actual  po-  ington  and  the  New  Jersey  bureau  of 
ing  ship,  wrote  a  story  of  what  he  sition  in  an  emergency,  I  sent  reporters  the  Associated  Press  virtually  moved 
saw  for  I.N.S.  to  the  beaches  ten  miles  to  the  north  its  full  staff  from  Newark  into  As- 

Saturday  and  Sunday  sales  of  New  and  ten  miles  to  the  south  of  Asbury  bury  Park,  opening  up  a  Morse  wire 
York  newspapers  hit  extremely  high  Park.  in  the  office.  ,  j  ’  i  j 

marks,  despite  rainy  weather,  circulation  My  residence  is  but  a  few  blocks  Knowledge  of  shore  conditions  and  plication  by  undertakers  ana  morgue 
managers  said  this  week.  from  Shark  River  inlet  at  Belmar,  contacts  with  local  officials  enabled  officials  .in  counting  the  number  ot 

The  story  broke  for  the  Saturday  N.  J.  I  knew  that  if  any  private  craft  members  of  the  Press  staff  to  obtain  bodies  caused  much  confusion  for 

afternoon  papers,  which  come  out  about  ashore  could  clear  an  inlet  in  the  nor’-  important  bulletin  material  at  an  early  everyone  and  it  was  impossible  to  i^e 

7 :30  A.  M.  They  were  faced  with  a  big  caster  that  had  been  making  up  all  hour  Saturday.  Throughout  the  day  even  a  close  estimate  of  the  total 

production  job,  and  reported  they  sold  night  it  would  be  one  of  the  skiffs  of  they  continued  to  supply  out-of-town  dead.  Saturday  night  at  midnight  it 


from  50,000  to  150,0(X)  extra  copies.  the  fishermen  in  the  river. 

The  Sunday  papers  likewise  sold  in  Delaying  only  long  enough  to  notify 
huge  quantities.  The  New  York  Times  photographers  and  order  two  desk  men 
had  to  give  three  re-orders  to  its  roto  to  the  office,  I  went  to  the  inlet.  The 
plant  to  supply  extra  sections  for  the  sea  was  heavy  and  visibility  was  poor, 
Sunday  paper,  the  latest  going  in  at  but  you  could  make  out  the  burning 
midnight  Saturday,  and  trucks  were  vessel  without  difficulty.  She  was  a 
con^antly  in  motion  to  supply  news-  globe  of  fire,  flames  sweeping  her  from 
dealers.  The  Sunday  American’s  sales  stem  to  stern  and  illuminating  the  cloud- 
were  up  100,000,  it  was  reported.  laden  sky  for  miles  around. 

Circulation  managers  said  the  week-  A  motor  lifeboat  had  found  it  im- 
day  issues  were  selling  in  big  quantities,  possible  to  get  out  of  Shark  River, 
which  was  regarded  as  evidence  that  the  The  coast  guards  put  off  in  a  motor 
public  is  following  the  inquiry  into  the  surf  boat,  but  were  driven  off  their 
disaster  with  great  interest.  "The  week-  course  as  they  cleared  the  breakwater, 
day  sales  were  considered  unusually  Chum  blue-fishermen,  who  were  forced 
large  in  view  of  the  fact  that  Monday  in  by  the  storm  a  half  hour  before  the 
and  Tuesday  were  Jewish  holidays,  and  fire  started,  stood  by,  awaiting  further 
many  newsstands  were  closed.  information  from  the  coast  guard  be^ 


newspapermen  with  the  developing  stood  at  186.  Tonight  (Tuesday)  it 


Mrs.  Laura  Van  Oeaf  Olson,  mem¬ 
ber  of  the  advertising  staff  of  the 
Staten  Island  Advance  and  one  of  the 
victims  of  the  Morro  Castle  ship  dis¬ 
aster,  was  buried  from  her  home,  Wes- 
terleigh,  Staten  Island,  Sept.  11.  She 
had  been  secretary  to  G.  H.  Pearsall, 
advertising  manager,  and  was  on  her 
way  home  from  a  vacation  cruise.  Mrs. 
Olson  is  survived  by  her  husband,  Carl 
E.  Olson,  her  mother,  Mrs.  R.  S.  Van 
Qeaf :  a  sister,  Mrs.  Gordon  Munce, 
and  a  brother,  Ruliff  T.  Van  Cleaf.  She 
had  been  with  The  Advance  14  years. 


$100,000  UBEL  SUIT 

A  $100,000  libel  action  was  filed  in 
Manhattan  Supreme  Court  this  week  by 
Paula  Pascal  against  Generoso  Pope, 
publisher  of  II  Progresso  Italo-Ameri- 
cano.  New  York  Italian  daily.  The 
complaint  charges  that  the  plaintiff  was 
reported  in  the  defendant  publication 
which  is  published  in  New  York  City  as 
being  involved  in  espionage  activities 
in  Budapest.  The  story  was  declared 
to  be  false. 


FINLAND 


GRANDON  GROUP 

STERLING  DAILY  GAZETTE 


Sterling-Rock  Falls,  Illinois 

LaSALLE  POST  TRIBUNE 


LaSalle^Perup  Illinois 


D.  W.  GRANDON 


G.  G.  GRANDON 
Edttort  and  Publishers 


P.  F.  GRANDON 


The  writer  of  this  announcement  confesses  he  does  not  know  how  to  write  advertisi^ 
for  hit  own  publications»  but  space  buyers  are  advised  that  with  drou^t  all  around  ih^™*  *h** 


own  publicationsr  but  space  buyers  are  advised  that  with  drou^t  ait  arouna  inein* 
section  of  Illinois  where  The  Merlins  Gazette  and  The  LaSalle  Post- T ri^nc  are  pubushed  is 
at  green  as  in  June.  The  small  crops  early  in  the  year  were  short.  But  there  is  a  nnc  big  corn 


oc.  X  nc  ■mail  crops  cany  in  me  ycai  ^ 

crop  ripening.  Farmer*  have  been  telling  last  year’*  shelled  com  at  70^  to  72f  per  buihel- 
intable  price. 


Thu  i*  a  pron 


The  net  paid  circulation  of  Suomen  Kuva- 
LEHTi.  weekly  magazine  of  Helsingfors, 
Finland,  is  82,860  copies. 

This  magazine  is  one  of  primary  importance 
in  Finland.  Its  readers  are  on  the  whole 
intelligent,  cultured  and  comparatively 
wealthy.  It  is  very  well  produced  and  each 
issue  is  made  up  of  genuinely  interesting 
news,  pictures,  stories  and  feature  articles. 
Suomen  Kuvalbhti  is  printed  throughout 
in  sepia  rotogravure. 

Among  foreign  products  which  are  adver¬ 
tised  regularly  in  the  columns  of  Suomen 
Kuvalehti  are  Dr.  Scholl,  Vacuum  motor 
oil,  Abdullah  cigarettes.  Flit,  Eastman 
cameras,  Seiberling  tires,  4711,  Zeiss 
cameras,  Studebaker,  Standard  gasoline. 
General  motors  products.  Lux  and  Reo. 


SUOMEN  KUVALEHTI 

Helsingfors  (Helsinki),  Finland 


Represented  abroad  exclusively  by: 

JOSHUA  B.  POWERS,  Inc. 


ISO  East  4Snd  Strsat  New  yeik 

Chicago  London  Paris  Berlin 
Buenos  Aires  Rio  de  Janeiro  SBo  Paulo 


Whiteside  County  where  The  Sterling  Gazette  is  published,  and  LaSalle  CounW  where 
Post-Tribune  it  published,  is  having  unusually  fine  pasture*.  These  are  dairying  counties. 
The  milk  product  it  large.  It  is  the  monthly  cash  crop  for  farmer*  in  these  section*.  RMidentt 
who  have  traveled  hundreds  of  miles  in  every  direction  come  back  from  vacationing  thanking 
God  that  their  home  it  located  in  these  garden  spots — where  cash  is  plenty  for  all  necessary  need  * 


_  ploying  hu 

big  Westclox  factory  employing  many  hundreds  it  busy.  At  Sterling  thrM  big  manufacturers 
of  builders’  hardware,  a  branch  of  the  International  Harvester  Co.,  a  big  factory  employing 
1,000  men  at  full  capacity  making  farm  fencing  and  many  other  factories  are  busy. 


More  than  that.  The  people  lost  million*  through  the  bank  moratorium,  hank  failures 
and  the  depreciation  of  securities,  and  they  have  decided  to  spend  what  they  make  for  the  thin» 
they  need  in  the  future.  That  is  not  a  good  situation  for  building  up  a  surplus,  ^nt  it  is  a 
condition  for  people  who  have  goods  to  sell.  Probably  they  ought  to  save,  but  the  loss  of  their 
saving*  has  left  them  with  a  spirit  of  spending  all  they  get.  This  mean*  more  business  to  those 
who  go  after  it. 


The  Sterling  Gazette  is  the  only  daily  In  Whiteside  County.  It  hat  a  net  paid  circulation 
of  63S0.  The  Labile  Post-Tribune  hat  7300-  No  other  paper  in  LaSalle  County  ha*  so  la^e 
a  circulation  or  cover*  so  wide  a  territory-  With  the  paved  road  systems  in  these  two  territory 
The  Sterling  Gazette  serve*  a  trading  community  of  45,000  and  The  LaSalle  Post-Tribune  60,000. 


Big  metropolitan  dailies  claim  large  circulations  in  these  territories.  As  a  matter  of  fact 
the  one  claiming  the  largest  weekday  circulation  hat  only  about  one-fifth  the  actual  subscriber* 
of  The  „ 

GRANDON  GROUP 

Even  in  these  time*  it  it  safe  to  say  that  $25,000,000.00  are  expended  annually  in  the 
territory  covered  by  the  Grandon  Group, 


THE  ALLEN  KLAPP-FRAZIER  CO. 

Represental  i  ves 

Chicago  Detroit  New  York  St.  Louis 
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Editor  &  Publisher  for  September  15,  1934 


“The  Sunday  bfulldog  and  regular 
editions  were  a  complete  sellout,”  said 
Mr.  Woodward.  “We  sold  between 
25,000  to  30,000  extra  copies  and  could 
have  gotten  rid  of  that  many  more  if 
we  had  had  enough  feature  sections  for 


was  placed  at  132  dead  and  missing,  the  shore  only  long  enough  to  get  the 
It  will  probably  be  123  by  tomorrow.  first  eye-witness  account  from  a  sur- 
Sunday  was  a  field  day  for  photog-  vivor  which  was  moved  to  the  Asso- 
raphers.  laggart  made  the  prelim-  ciated  Press  and  featured  in  our  first 
inary  arrangements  for  photographers  extra.  Cook,  living  at  Point  Pleasant, 

1  board  the  burning  ves-  worked  northward  along  the  coast  and  - - - 

sel  by  means  of  a  bre^hes  buoy  rigged  southwest  of  the  flaming  vessel,  be-  the  papers.” 

up  irom  the  pier  head  of  the  Conven-  cause  it  was  anticiapted  that  the  north-  Mr.  Young  said  the  Inquirer’s  Sunday 
Vn-”  A  insurance  correspondent  east  gale  would  drive  boats  and  bodies  sales  increased  between  40,000  to  50,000. 
(hrank  Conover,  Bnelle,  N.  J.),  con-  ashore  in  his  area.  Seventeen  bodies  This  includes  13,000  extra  copies  and 
ceived  a  racket  which  will  probably  washed  ashore  at  Point  Pleasant  within  about  35,000  papers  which  usually  go 
bring  developments.  He  required  all  a  few  hours.  unsold,  there  being  no  returns  this  week, 

who  went  aboard  to  pay  him  $3  and  As  George  Hill,  sports  editor;  Joseph  Saturday  sales  of  the  Evening  Ledger 
those  who  wan^d  a  gas  mask  had  to  McEvoy,  copy  reader,  and  Theodore  ran  about  40,000  copies  above  normal. 

Couse,  telegraph  editor,  arrived  at  the  “  ■ 

intxaveA  m  an  who  vvcre  office  they  began  organizing  bulletin 

recover  bodies  and  morgue  material,  at  the  same  time 
nev^r  rll  •  H  ^^^eping  the  city  desk  advised  of  tele-  country  circulation  chief,  who  arranged 

iney  never  received  it.  phone  flashes  from  the  men  on  the  for  special  conveyances  in  Asbury  Park 


Some  of  this  increase  was  obtained 
through  the  efforts  of  James  Wescott, 
circulation  director,  and  Elmer  Meslin 


Spirit! 


and  dispatched  thousands  of  extra  copies. 

The  Evening  Bulletin  sold  100,000 
extra  copies  Saturday,  R.  L.  McLean, 
circulation  manager  and  secretary,  in¬ 
formed  Editor  &  Publisher’s  corre¬ 
spondent.  The  day’s  total  was  570,000 
“on  a  rainy  Saturday,”  compared  with 
470,000  the  previous  Saturday.  Mon- 


$400,000  libel  suit  against  . 

>pr  wa«  crViprlnlpH  fn  cfofi-  duplications. 


Monday  the  scene  shifted  to  New  beach 
S  federal  st^mlwat  in-  j^hn  Lehnhard,  a  resident  of  Spring 

Srem  'th  ^ake,  and  John  Elverson,  Toms  River 

MoroaSlf  ma„rma'?T 

remain  at  Asbury  Park,  and  they  con-  they  began  tabu- 

tinued  to  make  their  headquartL  at  &  « 

the  Press  where  everything  was  made  joined  Associated  Press  staff 

availahip  to  tlipm  Writers  who  arrived  from  Newark,  N. 

tised  survivors^Tnd^  to  J-'  able  to  tabulate  day  also  was  a  big  day  for  extra  sales 

W  Srv  of  Terserl^re  wrecL  ai^aJ  ^  fairly  complete  list.  Cook  and  Hill  because  of  the  ship  disaster,  but  Mr. 
back  as  1^0  wrecks  as  tar  revised  the  list  throughout  Saturday  McLean  said  he  was  unable  to  furnish 

Comolications  develoned  for  the  afternoon  and  night  as  fast  as  staff  figures  until  all  returns  were  made. 

Press  news  staff  on  the^same  dav  for  "’^"’bers  could  check  the  fortunate  liv-  Every  Philadelphia  daily  chartered  a 
^ial  of  T  liLi  >ng-  ft  was  the  only  method  to  avoid  Plane  to  obtain  air  views  of  the  burning 

ship  and  rescue  work.  Virgil  Kaufman 
was  the  Bulletin’s  flying  photographer, 
Gus  Pasquarella  flew  for  the  Evening 
Ledger  and  Don  Corvelli  for  the  Rec¬ 
ord,  Camden  Courier  and  Xew  York 
Post. 

At  one  time  more  than  a  dozen 
planes  were  in  the  air  above  the  ship. 
One  of  these  flew  down  from  Boston 
with  a  reporter  and  photographer. 

Reporters  and  photographers  who 
covered  the  disaster  for  Philadelphia 
and  Camden  dailies  Saturday  and  ^n 
day  included : 

Bulletin — Walter  Long,  Pete  Ritter, 
Adolph  Katz  and  Judd  Laird,  reporters; 
Frank  Johnson.  Harry  Mc^nigal, 


trial  of  a 

the  newspaper  was  scheduled  to'^start.  c  i  j  .i.  •  u 

It  was  postponed  when  a  key  witness  With  the  first  extra  cleared,  the  job 
for  the  defense  was  found  to  be  mys-  of  the  story  for  subsequent 

teriously  missing.  The  suit,  brought  editions  began.  John  Venable,  a  su- 
by  A.  Grace  King,  former  Asbury  Park  Durban  leg  man,  began  rewriting  copy 
city  clerk,  was  based  on  the  charge  t  '"I  telephone  and  Keith 

that  the  Press  had  linked  her  with  a  Eeeds,  a  sports  man,  fed  the  new  leads 
"racket”  government.  The  Press  ad-  arriving  from  out-of-town 

vocated  a  city  manager  plan  success-  P^P®*"®  at  the  same  time  taking 
fully  and  the  clerk  was  a  leader  in  "messages  from  coast  guard  station  look- 
the  old  commission  form  of  govern-  .being  called  whenever 

ment  camp.  fne  private  service  line  was  not  busy. 

The  same  day  saw  a  court  decision  _  Alfred  Jervis,  a  bureau  staffer  _  at 
closing  the  Jersey  shore  dog  tracks,  Eatontown,  N.  J.,  was  sent  to  Spring 
an  important  local  story ;  the  murder  L^fic  to_  assist  at  the  hospital  and  po¬ 
of  a  13-year-old  boy ;  a  heated  ses-  stations  and  others  were  reassigned 

sion  of  the  city  council ;  a  storm  which  1°  hospitals  at  Point  Pleasant,  Nep-  -  - 

washed  out  bridges  and  blew  down  tune  and  Long  Branch,  which  began  Charles  Newman  and  Virgil  Kaufman 
trees,  killing  two;  the  loss  of  a  fish-  clearing  rooms  for  the  injured  passen-  (in  plane),  photographers, 
ing  boat  and  three  members  of  her  S?*’®  crew  members  who  were  Ledge^Frank  \Veir,  LeRoy 

crew,  and  many  other  page  one  spots,  picked  up  by  a  score  of  first  aid  squads.  Y.  Greene  and  Russell  Hamilton,  re- 
With  13  of  the  new  staff  still  on  the  ^fost  of  the  men  worked  until  3  a.  porters;  Larry  Keighley.  Chick  Wmd- 
Morro  Castle  story  we  still  covered  the  o’;  Sunday  without  sleep  and  some 
rest  and  published  three  editions.  without  food.  Sunday  afternoon  they 

Tuesday  the  lid  waa  blown  off  the  went  into  action  again,  and  develop- 
administration  of  the  old  city  commis-  n:ents  in  local  news  stories  Monday 

sion.  The  city  clerk  who  asked  $400,-  and  Tuesday  kept  them  on  the  go  _  ^ 

000  for  libel  was  summoned  along  with  throughout  both  days  and  far  into  the  J'v’  reporters;  Don 

the  former  mayor  and  city  treasurer  night.  Corvelli  (in  plane),  photographer, 

before  a  state  legislative  committee.  Hundreds  of  thousands  have  visited  Camden  Conner — Don  Bassenfelder 
It  was  a  question  whether  the  ship  the  city  since  the  Morro  Castle  was  reporter;  Don  Corvelli,  photographer 

story  should  come  down  from  an  eight-  beached.  Police  have  been  aided  by  - 

column  line  or  remain.  Legionnaires,  New  Jersey  State  troop- 

No  one  had  to  debate  the  matter  ers  and  federal  troops  from  Fort  Mon- 
when  at  the  11.30  deadline  the  key  mouth,  N.  J.  Present  indications  are 
witness  in  the  inquiry,  a  former  city  that  the  ship  will  never  be  launched 
commissioner,  committed  suicide  after  again  and  that  the  story  will  run  for 
he  too  was  subpoenaed  to  testify,  many  days  more. 

Throughout  the  day  the  Press  received  - 

a  4,00()-word  running  story,  published  EDITIONS  SOLD  OUT 

two  extra  editions,  continued  to  cover  {Special  to  Editor  &  Publisher) 

the  ship  story  and  topped  it  off  by  Philadelphia,  Sept.  11 — The  Morro 


sor  and  Gus  Pasquarella  (in  plane) 
photographers. 

Inquirer — George  Mawhinney.  Dor¬ 
othy  Bartlett  and  J.  Buckley,  reporters. 
Record — William  C.  Driscoll  and 


NORTHWEST  GROUP  MEETS 

120  Attend  Fall  Convention  of  Asso 
elation  Sept.  7-8 

Increased  income  for  farmers  in  the 
Northwest  realized  from  higher  prices 
and  from  farm  relief  is  substantiated  in 
a  new  market  survey  which  Professor 
Kenneth  Olson,  of  the  University  of 


Minnesota,  is  making  for  the  Northwest 

printing*^  a  copy  of  a  $2,000  “payoff”  Castle  disaster  awakened  such  intense  Daily  Press  Association.  He  made 


check,  around  which  the  inquiry  cen-  interest  here  over  the  week  end  that  report  on  the  survey  before  more  than 

tered,  in  the  same  edition  in  which  fwo  Philadelphia  Sunday  edirions  were  120  publishers  attending  the  fall  meet- 

testimony  regarding  it  was  being  given  unable  to  supply  the  demand,  and  cir-  ing  of  the  group  Sept.  7-8  at  the  Pine 
for  the  first  time.  culations  of  the  dailies,  morning  and  Beach  Hotel,  near  Brainerd,  Minn. 

How  was  it  all  done?  I  don’t  know,  evening,  jumped  many  thousands.  The  meeting  opened  Friday  evening 

It  was  done,  four  extra  editions  were  Both  the  Sunday  Inquirer  and  the  with  a  banquet,  presided  over  by  E.  H. 

published  in  three  days  by  a  paper  Suiuiay  Record  ran  out  of  feature  and  Lighter,  business  manager,  Ra^d  City 

which  has  only  seven  linotype  ma-  comic  sections  for  their  editions,  and  (S.  D.)  Journal,  and  president  of  the 
I  chines;  no  regular  features  were  left  thereby  missed  out  on  the  sale  of  some-  group, 

out  and  38  pictures  of  the  Morro  Castle  thing  between  50,000  and  70,000  addi-  The  business  meeting  opened  at  9 :30 

were  moved.  tional  copies  in  a  situation  that  found  A.  M.,  Saturday  morning.  The  follow- 

In  addition,  more  than  400,000  words  the  bulldog  edition  sold  out  at  news-  ing  papers  were  heard :  “Better  Printing 
on  the  ship  were  written  by  Press  staff  stands  as  early  as  9  P.  M.  Saturday,  Contests  and  Composing  Rooms  (Tost 
reporters  in  72  hours  and  handled  by  and  dealers  begging  for  more  papers  Accounting,”  Bert  Foster,  mechanical 
four  deskmen.  which  could  not  be  supplied  during  the  superintendent,  Minneapolis  Journal; 

The  first  men  to  reach  the  beach  forenoon  of  Sunday.  “(5ur  New  Market  Book,”  Prof.  Ken- 

were  Stanley  W.  Leland,  William  H.  John  Young,  circulation  director,  neth  Olson;  ‘“rhe  National  Advertiser’s 

Philadelphia  Inquirer,  and  E.  J.  Wood-  Viewpoint,”  C.  W.  Mussett,  district 
ward,  head  of  the  Record’s  circulation  manager,  Procter  &  Gamble  Co.,  Min- 
department,  arranged  Sunday  for  their  neapolis;  “Sdling  National  Advertising 
respective  Monday  bulldog  editions  to  in  the  Janesville  Gazette,”  T.  J.  Murphy, 
go  on  the  street  at  6:45  P.  M.  Sunday,  Janesville  Gazette, 
an  hour  earlier,  to  meet  the  demand  Norman  D.  Black,  publisher,  Fargo 
for  news  of  the  disaster,  as  Philadel-  (N.  D.)  Forum,  won  first  prize  in  the 
vivors  began  landing  at  Spring  Lake,  phia  has  no  Sunday  editions  of  evening  golf  tournament.  Second  prize  went  to 
17  miles  away.  He  then  took  up  his  newspapers.  Mr.  Young  said  that  the  E.  H.  Lighter,  and  third  prize  to  Lee 
post  at  the  emergency  hospital  set  up  Inquirer’s  extra  sales  of  its  Monday  Loomis,  general  manager.  Mason  City 
in  a  fire  house.  edition  ran  more  than  86,000  copies,  (la.)  Globe-Gazette,  in  a  play-off  with 

Glover,  a  resident  of  Belmar,  went  The  Record  reported  a  correspondingly  G.  _  Northfoss,  Northwest  Daily  Press 
to  the  beach  there,  and  remained  on  large  increase.  solicitor. 


Glover,  Fred  Cook  and  Herbert  Schell. 
Leland  was  sent  to  Bradley  Beach, 
which  is  nearly  due  west  of  the  blaz¬ 
ing  ship’s  position  when  the  SOS  was 
sent  and  before  the  Morro  Castle  hove 
to;  Schell  sped  to  Sea  Bright  and  then 
worked  south  down  the  coast  until  sur- 


Have  you  any? 
Show  it! 

If  not,  Get  Some! 


Small  indeed  is  the  evidence  of  life  among 
people.  This  'small  evidence  is  contained  in  the 
rare  human  quality  called  spirit.  How’s  your 
spirit?  Have  you  some?  Show  it!  Haven’t  you 
any?  Then,  get  some!  Get  some  spirit! 

Spirit  is  concentrated  living.  If  you  would 
have  spirit  you  must  be  able  to  crowd  a  life¬ 
time  into  a  few  minutes.  You  must  be  able  to 
concentrate  all  your  personal  forces  on  one 
definite  thing  or  action.  A1  Jolson  doesn’t  rate 
as  a  great  singer,  and  certainly  “Mammy,” 
viewed  objectively,  is  just  a  mediocre  song, 
but  when  jolson  sang  “mammy”  he  m.ade  it 
THE  GREATEST  SONG  EVER  SUNG.  Why?  Simply 
because  he  sang  it  with  spirit. 

To  know  spirit,  watch  someone  who  has 
spirit.  Watch  Jolson  as  he  sings.  See  him  root 
his  feet  into  the  floor  as  if  to  prepare  himself 
for  a  duel  of  strength,  his  muscles  and  nerves 
tighten,  his  body  stiffens,  as  he  brings  his  arms 
aloft,  his  torso  swaying,  vibrating,  alive  witl^ 
the  song.  He  just  doesn’t  merely  sing  it  with 
his  MOUTH  or  with  his  heart;  his  greatest 
advantage  is  that  he  sings  with  spirit. 

If  you  would  have  spirit,  tighten  up,  pull 
yourself  together,  get  re.ady  for  your  act! 
Take  everything  that  belongs  to  your  person¬ 
ality,  to  your  body  and  mind,  and  put  it  into 
this  one  tremendous  impact.  Radiate,  vibrate, 
feel,  live.  Show  your  spirit! 

Spirit  will  take  you  places  where  no  other 
quality  or  ability  can.  In  nearly  all  cases  spirit 
out-rates  ability.  Thousands  of  able,  intelligent 
men,  with  real  merit  and  real  value  to  deliver 
to  the  world  have  had  their  usefulness  nulli¬ 
fied  simply  because  they  have  lacked  spirit! 
And  a  handful  of  men  with  spirit,  whose 
talent,  intelligence,  and  ability  might  have 
been  doubted,  have  ruled  billions  with  spirit. 

Spirit  is  as  irresistible  as  a  cyclone,  as  un¬ 
stoppable  as  a  cataract,  as  contagious  and  over¬ 
whelming  as  an  epidemic.  Nothing  can  stop 

it.  NOTHING  CAN  STOP  YOU  IF  YOU  ONLY  HAVE 
THE  spirit! 

Be  on  the  plus  side.  Be  an  individual!  In¬ 
voke  a  challenge,  carry  a  punch,  let  the  world 
see  you  are  alive.  Don’t  be  a  cold,  clammy 
fish,  always  talking  about  dull  flimsy  subjects, 
always  clinging  to  the  commonplace  as  if  it 
were  your  life.  Have  an  issue,  your  issue, 
and  let  the  world  hear  of  it.  make  the  world 
TAKE  IT.  Flood  the  world  with  this"  over¬ 
whelming  life  force  you  possess  in  such  abun¬ 
dance,  SPIRIT.  Be  a  fighter  who  never  quits, 
be  a  worker  who  never  rests.  Be  a  man  with 
spirit! 


Mills  Novelty  Company 

VENDING  MACHINE  MANUFACTURERS 
4100  Fullerton^A venue,  Chicago 


Black  Jock  Gum  is  sold  in 
Mills  Vending  Machines 
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UR  OVN  Voi5!X> 

or  Letters 


‘‘\X^OME\  Are  Bum  Newspaper- 
»  »  men”  obviously  makes  Richard 
Macaulay’s  story  by  that  title  in  the 
Sept.  1  issue  of  the  Saturday  Evening 
Post  of  interest  to  newshawks  of  both 
sexes.  It  is  an  amusing  tale  of  a  man 
and  woman  reporter  on  opposition 
morning  Chicago  papers.  The  sob  sis¬ 
ter  affirms  that  she  is  as  good  a  re¬ 
porter  as  the  man,  who  is  wooing  her. 
Using  only  inter-office  communications, 
letters,  news  stories  and  telegrams,  Mr. 
Macaulay  tells  of  the  double  triumph  of 
the  masculine  over  the  feminine  scribe, 
taking  the  reader  into  the  realm  of  a 
hustling  reporter’s  tactics. 


Typical  of  how  Mr.  Ellis  has  pre¬ 
sented  his  subject  of  “word  ancestry” 
is  the  following  example; 

“  ’The  men  under  arrest  are  believed 
to  be  folded  up  in  the  robbery.’  This 
is  the  way  the  newspaper  reporter 
didn’t  write  the  sentence.  What  he 
did  say  was  that  the  men  were  be¬ 
lieved  to  be  ‘implicated’  in  the  rob¬ 
bery,  but  it  comes  to  the  same  thing. 
To  implicate  is  to  fold  in.  The  Latin 
word  plicarc  and  its  kindred  give  us 
many  English  derivatives.  ‘Explicate’ 
is  to  fold  out,  unfold,  explain,  and  if 
a  thing  is  inexplicable  (accent  on  the 
second  syllable)  you  can't  unfold  it  no 


JOURNALISM  for  High  Schools,  a 
comprehensive  general  text  published 
some  years  ago  by  William  N.  Otto, 
has  been  revised  and  greatly  improved 
by  Mr.  Otto  in  collaboration  with  Mary 
E.  Marye,  formerly  of  J.  Sterling  Mor¬ 
ton  High  School,  Chicago.  Harcourt 
Brace  is  the  publisher. 

Long  accepted  as  one  of  the  two  or 
three  best  texts  for  high  school  use,  it 
is  better  than  ever  because  of  three  new 
chapters.  One  covers  the  history  of 
American  journalism  with  admirable 
brevity,  another  deals  with  the  business 
side  of  the  paper,  and  a  third  goes  into 
that  matter  of  growing  importance 
among  high  school  teachers  and  stu¬ 
dents  of  journalism — the  judging  of 
papers  in  national  and  other  contests. 
Original  chapters  have  been  condensed 
and  brought  up  to  date,  and  the  book 
is  physically  larger  and  more  attractive 
to  the  eye  than  the  first  edition. 

The  chapter  which  dealt  with  both 
copy  and  proofreading  is  now  two  chap¬ 
ters,  proofreading  having  been  com¬ 
bined  with  printing.  Exercises  have 
been  added,  although  some  not  very 
effectively,  since  they  must  be  copied 
from  the  book  before  being  used.  Some 
of  the  examples  are  intended  to  be  pro¬ 
fessionally  correct,  but  are  not  always 
so.  A  cut  of  handwriting  is  always 
more  realistic  than  script  type,  which 
is  used  generously  here.  The  bibliog¬ 
raphy  has  been  expanded,  but  not  cor¬ 
rected. — R.  E.  W. 


matter  how  hard  you  try.  If  anything  _  _  .  - . 

is  complicated  it  is  because  it  is  folded  casting  about  and  conjuring  up  every 


trip  to  write  it  up  for  his  paper,  was 
preparing  a  story.  In  it  he  dwelt  at 
length  upon  the  beauty  of  the  sky  col¬ 
orings  and  the  serenity  and  calmness 
of  the  Barrier  during  the  major  por¬ 
tion  of  our  stay  there.  That  story  was 
never  sent  North.  Byrd  censored  it 
and  ordered  Owens  not  to  write  such 
‘trash.’ 

“  ‘Remember,’  he  said,  ‘we  are  in  the 
land  of  blizzards  and  are  supposed  to 
be  suffering  hardships.  We  don’t  want 
the  public  to  think  we  have  a  snap 
down  here.’ 

O’Brien  then  proceeds  to  show  that 
much  of  the  radio  broadcasts  concern¬ 
ing  the  “terrible  ordeal”  that  Byrd 
and  his  men  are  reported  to  be  under¬ 
going,  are  manufactured  for  “color” 
and  is  false  ballyhoo.  On  this  point, 
he  states: 

“In  short,  Byrd,  knowing  that  the 
main  thrill  to  the  reading  public  re¬ 
garding  a  polar  expedition  is  gone — 
the  flying  over  the  Pole — is  desperately 


so,  it  succeeded  bountifully,  for  it  made 
the  front  pages  everywhere.  First 
news  break  was  happily  timed  for  Mon¬ 
day  morning,  best  day  in  the  week  for 
newspaper  space.” 

The  article  will,  no  doubt,  cause  a 
storm  of  protest  from  Byrd  followers 
and  may  set  the  public  right  on  the 
explorer’s  true  place  as  a  modern-day 
hero  in  the  eves  of  yoimg  America. — 
G.  B. 


BROWNSVILLE  HERALD  SOLD 


together.”- 


B. 


pRANK  M.  KEEPER,  war  corre¬ 


spondent  for  the  Pittsburgh  Leader 
during  the  Spanish-American  VV^ar,  and 
founder  and  for  21  years  publisher  of 
the  Van  Nuys  (Cal.)  Neu.’S,  has  com¬ 
pleted  the  history  of  San  E'ernando  V' al¬ 
ley,  on  which  he  has  been  working  for 
some  time.  Eirst  volume  came  from  the 
press  last  week.  The  history  covers  165 
years  of  the  development  of  his  adopted 
section. 


^^N  article  impugning  the  r^utation 


Anne  H  E  R  R  I  C  K,  semi-fiction 
-  serial  written  by  John  Patrick 
Lally,  Chicago  Daily  News  fiction  edi¬ 
tor,  and  later  syndicated  to  60  daily 
newspapers,  has  been  combined  with 
Mr.  LMly’s  sequel,  “Anne’s  Mistake,” 
and  is  being  released  in  one  volume  by 
A.  L.  Burt  Company.  The  stories  are 
credited  with  having  a  part  in  bring¬ 
ing  about  the  recent  $22,000,000  federal 
loan  to  the  Chicago  school  board  to 
pay  back  salaries  of  its  teachers. 

The  stories  originated  in  the  office 
of  Col.  Frank  Knox,  Daily  News  pub¬ 
lisher,  when  he  suggested  to  Mr.  Lally 
to  “write  a  novel  that  will  appeal  to 
the  clear-thinking  people  of  America.” 
In  the  story,  Mr.  Lally  suggests  a  fed¬ 
eral  loan  to  pay  the  school  teachers. 
The  two  stories  first  ran  in  the  Daily 
New's  and  created  great  interest  be¬ 
cause  of  the  author’s  intelligent  pres¬ 
entation  of  the  unpaid  school  teacher 
problem  then  present  in  Chicago. — 
G.  B. 


of  Rear  Admiral  Richard  E.  Byrd, 
•Antarctic  explorer,  and  “debunking,” 
in  general,  Byrd’s  expeditions,  appears 
in  the  October  issue  of  Real  America 
magazine.  The  article  is  written  by 
Jack  O’Brien,  former  member  of 
Byrd's  first  expedition  to  the  South 
Pole.  In  his  vitriolic  attack,  O'Brien 
refers  to  Byrd  as  “the  greatest  head¬ 
line  seeker  of  our  time.” 

The  authenticity  of  O’Brien’s 
charges  should  be  determined,  in  view 
of  front  page  news  now  being  devoted 
to  Byrd’s  second  Antarctic  expedition. 
It  appears  either  Admiral  Byrd  or  Mr. 
O’Brien  are  foisting  nothing  short  of 
“hokum”  on  the  public.  The  second 
installment  of  O’Brien’s  “inside  story” 
is  scheduled  for  the  November  issue 
of  the  same  magazine.  Referring  to 
Byrd’s  alleged  ambitions  as  a  headline 
seeker,  O’Brien  states: 

“He  constantly  enhances  this  posi¬ 
tion  by  feeding  to  an  unenlightened 
public  the  greatest  assortment  of  fic¬ 
tion  that  has  ever  been  sent  out  over 
the  air  waves  or  appeared  in  the  public 
prints.” 

To  substantiate  his  charge  that  Byrd 
seeks  to  make  the  public  believe  he 
and  his  men  are  in  constant  danger  and 
facing  untold  hardships,  as  related  in 
news  dispatches  and  radio  broadcasts, 
O’Brien  writes : 

“I  recall  an  incident  that  well  illi^- 
trates  the  point  of  selling  hardships 
to  the  public.  Russell  Owen,  crack 
New  York  Times  reporter,  sent  on  the 


weird  excuse  he  can  think  of  to  main¬ 
tain  public  attention  on  the  name  Byrd. 
Once  that  name  is  forgotten,  the  ex¬ 
pedition  will  not  ‘sell’;  and  there  will 
be  no  profit.” 

O’Brien  asserts  that  well  over  two 
million  dollars  have  been  spent  on  the 
last  two  Byrd  expeditions  to  the  Ant¬ 
arctic.  He  further  charges  that  science 
has  not  been  actually  benefited  by  the 
first  expedition.  He  refers  to  liberal 
use  of  liquor  among  the  men  celebrat¬ 
ing  various  “occasions”  during  their 
stay  in  Little  America.  Much  more 
is  written  about  Byrd’s  lack  of  con¬ 
cern  for  his  men  sent  out  from  the 
main  base. 

An  editor’s  note  concerning  Byrd’s 
recent  lone  vigil  appears  with  the  arti¬ 
cle,  stating  in  part : 

“One  wonders  what  scientific  pur¬ 
pose  is  served,  or  what  knowl^ge 
gained,  by  all  this.  Can  it  be  nothing 
more  than  a  publicity  build-up  to  keep 
Byrd’s  name  before  the  public?  If 


J.  M.  Stein,  Former  Owner,  Asquire* 
Paper  from  Fentrett-Marth 

(.Special  to  Editor  &  Publisher) 
Brownsville,  Tex.,  Sept.  10 — J.  M. 
Stein  has  bought  the  Brownsville  Her¬ 
ald  from  the  Eentress-Marsh  interests. 

Mr.  Stein,  who  bought  the  Herald 
from  Mrs.  Jesse  O.  Wheeler  in  1924, 
sold  the  paper  in  1929  to  the  Eentress- 
Marsh  organizatioa  The  new  owner 
became  identified  with  the  newspaper 
in  1912,  when  he  became  Sunday  editor 
of  the  Houston  (Tex.)  Chronicle,  a 
position  which  he  relinquished  when  he 
bought  the  Herald  in  1924. 

Ralph  L.  Buell,  who  has  been  editor 
of  and  publisher  for  the  last  three  years, 
will  remain  as  editor  and  the  rest  of  the 
personnel  will  be  unchanged,  Mr.  Stein 
said. 


Ob'  special  interest  to  editors,  copy 
readers  and  reporters  is  the  re¬ 
vised  and  enlarged  brochure  “Word 
•Ancestry,”  written  and  compiled  by 
William  A.  Ellis,  Chicago  Daily  News 
head  proofreader.  The  booklet  tells 
important  facts  about  word  derivation 
in  interesting  story  form.  Mr.  Ellis 
shows  that  every  word  has  its  “family 
tree,”  often  reaching  back  into  Latin 
and  Greek.  Most  of  the  word  stories 
contained  in  this  book  appeared  origi¬ 
nally  in  the  Wide-Awake  Department 
of  the  Daily  News.  The  revised  edi¬ 
tion  js  on  sale  for  10  cents  a  copy  at 
the  Daily  News  Personal  Service 
Bureau. 


MR.  PUBLISHER 


We  suarantee  to  put  on  a 
REAL  cookins  school  For 
you.  Four  classes  full  of 
interest  to  the  housewife. 
We  suarantee  you  national 
linease,  a  salesman,  ads 
made  up.  Write  us  for 
details.  Bookin3_school$ 
now  for  the  fall  and  winter 


ELIZABETH  CASE? 


COOKING  AND  HOME  MAKING  SCHOOLS 


A  NATIONAL  ORGANIZATION 
CONDLOING  NEWSPAPER  COOKING 
SCHOOLS 


2096  Grand  Avenue 
St.  Paul,  Minnesota 


AS  NEW  AS  TODAY 
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300  AT  FAIR  LUNCHEON 

More  than  300  newspapers  publishers, 
editors  and  executives  were  present  at 
the  annual  California  Press  Day  lunch¬ 
eon  held  on  opening  day  of  the  eight¬ 
ieth  annual  California  State  Fair  at 
Sacramento,  Sept.  1-12.  .Addresses  were 
made  by  Acting  Governor  Frank  F. 
Merriam,  former  newsp?.per  publisher 
in  Oklahoma  and  California,  Maitland 
R.  Henry,  president  of  the  California 
Newspaper  Publishers’  .Association,  and 
Friend  W.  Richardson,  State  Superin¬ 
tendent  of  Banks,  former  governor  and 
president  of  the  California  Press  .Asso¬ 
ciation. 
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INDIVIDUAL  Unit  Design. 

COLOR  or  Multicolor  equipment,  simple  in 
attachment  without  reducing  press  page 
capacity. 

30%  GREATER  ink  distribution. 

BALL  and  roller  hearings  throughout. 

REEL  feed  or  automatic  paster  as  optional 
design. 

SPEED  45,000  per  hour,  single  plate;  the 
equivalent  in  product  of  90,000  per  hour 
speed  on  any  other  type  of  press  with 
same  number  of  plates. 

y  ERSA T ILITY^  is  unequalled:  oM  page  com¬ 
binations  by  twos;  color  on  any  or  all 
pages;  sectional  delivery;  tabloid  runs. 


WRITE  FOR  INFORMATION  OR 

CO.ME  AND  SEE  IT  AT  THE  WORKS 


DUPLEX  PRINTING  PRESS  CO. 


BATTLE  CREEK,  MICH. 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 
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^  DISREGARD 

Of  regulations 


WHITE  HOUSE  HOLDS  FATE 
OF  BANKING  COPY 


I  _ (Continued  from  page  7) _ j 

eral  use  of  advertising  agencies  by 
financial  houses  might  lead  to  over¬ 
coming  the  “inertia  that  has  brought 
financial  advertising  in  many  places  to 
a  complete  shutdown.’’ 

“More  than  one  active  member  of 
this  association,”  he  said,  “has  been 
trying  for  years  to  have  his  institution 
adopt  an  advertising  policy  or  a  pro¬ 
gram  under  a  policy,  without  success 
and  to  his  great  disappointment  and  dis¬ 
couragement.  He  has  disregarded  a 
fundamental,  namely,  that  an  employe 
j  is  apt  to  be  taken  for  granted  and  none 
f  too  seriously ;  that  his  oft-repeated  re- 
i  quests  become  expected  and  subject  to 
!  a  high  discount  rate,  often  as  much  as 
95  ?  And  he  has  disregarded  the  corol¬ 
lary,  that  a  competent  outside  organ¬ 
ization,  which  through  long  and  wide 
experience  has  acquired  reputation  as 
well  as  skill,  often  is  more  likely  to  be 
heeded  than  the  faithful  employe  in¬ 
side.” 

Development  of  a  new  type  of  section 
in  American  newspapers,  comparable 
to  the  automotive  supplements  of  the  last 
decade,  was  forecast  by  Ward  M.  Cana- 
day,  director  of  public  relations  of  the 
Frferal  Housing  Administration.  Mr. 
Canaday  said  the  new  sections  would 
deal  with  home  construction  and  mod¬ 
ernization  and  had  advertising  possibili¬ 
ties  undreamed  of  by  the  average  pub¬ 
lisher.  It  has  a  continuing  field  of 
prospects  including  the  great  majority 
of  a  list  of  17,000  national  advertisers 
upon  which  newspapers  may  work  for 
periods  of  five  years  or  more. 

Many  national  advertisers  already 
have  approved  the  principle  of  these 
sections,  which  would  be  to  create  com¬ 
munity  consciousness  in  home  construc¬ 
tion,  modernization  and  constant  better¬ 
ment,  Mr.  Canaday  told  the  convention. 

I  He  urged  banks  to  co-operate  by  plac- 
i  ; - 


ing  copy  which  will  inform  the  public 
of  the  ease  with  which  loans  may  be 
made. 

E.  R.  Brown,  of  Columbus,  Ohio, 
chairman  of  the  educational  exhibit  held 
in  connection  with  the  convention,  said 
a  study  of  the  110  displays  demon¬ 
strated  clearly  that  newspaper  text  is 
best  suited  to  convey  to  the  public  the 
message  which  the  bankers  of  this 
country  must  tell. 

Gwilym  A.  Price,  vice-president  and 
trust  officer  of  the  Peoples-Pittsburgh 
Trust  Co.  of  Pittsburgh,  cited  the  need 
of  establishing  closer  relationship  be¬ 
tween  newspapers  and  bank  trust  de¬ 
partments. 

“Each  local  trust  association  in  the 
United  States  could  afford  with  profit 
to  its  members  and  with  great  benefit 
to  the  trust  business  generally  to  employ 
a  trained  public  relations  counsel — call 
him  a  press  agent  if  you  will — to  inter¬ 
pret  the  trust  business  and  its  day-by- 
day  happenings  so  that  they  will  be  un¬ 
derstood  by  the  man  in  the  street,”  Mr. 
Price  said. 

“Constructive  newspaper  publicity  is 
still  the  major  factor  in  enlightening 
and  crystallizing  public  opinion,”  he 
added. 

He  said  newspaper  men  cannot  be  ex¬ 
pected  to  know  the  intimate  details  of 
the  trust  business  and  that  the  reason 
for  publishing  unfavorable  items  about 
these  departments  of  banks  is  that  in 
many  instances  this  is  the  only  type  of 
information  reporters  are  able  to  get. 
Particular  reference  was  made  to  the 
reporting  of  suits  to  settle  estates, 
many  of  these,  it  was  said,  being  in¬ 
vited  by  the  trust  company  as  a  fair 
and  proper  means  of  settlement  of  dis¬ 
puted  points. 

A  bank  advertising  policy  of  “abso¬ 
lute  and  unprecedented”  frankness  was 
outlined  by  N.  S.  Calhoun,  president  of 
the  Security  National  Bank,  Greens¬ 
boro,  S.  C.  This  bank  was  organized 
to  take  the  place  of  financial  institu¬ 
tions  which  failed  to  open  in  that  ter¬ 
ritory  after  March.  1933.  Mr.  Cal¬ 


houn  related  how  goodwill  was  built 
up  by  the  publication  of  officers’  sal¬ 
aries  and  by  understandable  financial 
statements  from  time  to  time.  The  ad¬ 
vertising  has  appeared  every  Sunday 
this  year  in  four  North  Carolina  news¬ 
papers. 

NEWSPAPER  PRESTIGE 
WEEK  PLANNED 


Pennsylvania  Publishers  Seek  to 

Heighten  Public  Appreciation  to 
Press  Service  —  Group 
Meetings  Planned 

(Sfecial  to  Editor  &  Publisher) 

Harrisburg,  Pa.,  Sept.  10,  1934 — In 
the  hope  of  bringing  about  a  better 
appreciation  of  newspapers  by  readers 
and  advertisers,  the  daily  and  weekly 
newspapers  of  Pennsylvania  will  ob¬ 
serve  their  third  annual  Newspaper 
Prestige  Week,  beginning  Saturday, 
Sept.  22,  under  the  leadership  of  the 
Pennsylvania  Newspaper  Publishers’ 
Association. 

The  P.  N.  P.  A.  last  week  mailed 
to  its  278  new'spaper  members  an  8- 
page  folder,  newspaper  size,  containing 
suggestions  as  to  how  Newspaper  Pres¬ 
tige  Week  could  best  be  observed. 
Plans  were  offered  for  the  large  dailies, 
small  dailies  and  for  the  weeklies  and 
semi-weeklies.  Charles  P.  Howe  of 
the  Valley  Daily  News.  Tarentum, 
P.  N.  P.  A.  president,  has  invited  the 
co-operation  of  the  publishers. 

H.  E.  Trout  of  the  Manheim  Sen¬ 
tinel,  P.  N.  P.  A.  vice-president,  made 
a  special  appeal  to  the  weeklies. 

Coincident  with  the  observance  of 
Newspaper  Prestige  Week,  the  P.  N. 
P.  will  start  on  September  22  a 
series  of  seven  regional  meetings  for 
both  daily  and  weekly  newspaper  pub¬ 
lishers.  These  will  be  in  charge  of 
Mr.  Howe,  the  president;  Mr.  Trout, 
vice-president;  William  N.  Hardy, 
manager,  and  seven  regional  directors. 

At  these  meetings  there  will  be  dis¬ 


cussions  on  labor  conditions  and  what 
the  newspaiKTs  should  do  to  prepare 
for  the  threatened  shorter  work  week 
for  mechanical  department  employees 
for  the  same  weekly  wage  scale,  news¬ 
paper  guilds,  the  newspaper  boy.  “Gov¬ 
ernment  Control  of  News  and  Propa¬ 
ganda,”  as  outlined  in  a  special  report 
of  the  P.  N.  P.  will  be  considered 
as  will  the  general  subject  of  editorials, 
which  will  lead  into  the  topic,  “Increas¬ 
ing  Subscription  Rates.”  This  will  be 
followed  by  discussions. 

The  dates  and  places  of  the  meetings 
are : 

For  daily-paper  members — Districts 
Nos.  1  and  2 — Wyomising  Club,  Read¬ 
ing,  Monday,  Oct.  1 ;  Districts  Nos.  3 
and  4 — Hotel  Hershey,  Hershey,  Mon¬ 
day,  Sept.  24,  and  Districts  Nos.  5  and 
6 — Hotel  New  Castleton,  New  Castle, 
Monday,  Oct.  IS. 

For  weekly  and  semi-weekly-paper 
members — Districts  Nos.  1  and  2 — Ho¬ 
tel  Benjamin  Franklin,  Philadelphia, 
Saturday,  Sept.  29;  District  No.  3 — Ho¬ 
tel  Hershey,  Hershey,  Saturday,  Sept. 
22;  District  No.  4 — Canoe  Place  Inn, 
Port  Allegany,  Saturday,  Oct.  6  and 
Districts  Nos.  5  and  6 — Hotel  William 
Penn,  Pittsburgh,  Saturday,  Oct.  13. 

NO  GOVERNMENT  AID 

The  Toronto  Mail  and  Empire  on 
Sept.  12  reported  that  indications  were 
that  the  Ontario  government  will  not 
aid  newsprint  operators,  but  on  the 
other  hand  might  forbid  purchase  of 
wood  by  the  companies  outside  the 
province  so  as  to  increase  government 
revenues.  Premier  Mitchell  F.  Hep¬ 
burn  said  the  government  had  not  com¬ 
pleted  its  survey  of  the  pulp  and  paper 
industry. 


ROGERS  IN  WASHINGTON 

George  M.  Rogers,  former  general 
manager  of  the  Clet'eland  Plain  Dealer, 
has  been  appointed  a  resident  adviser  to 
the  Industrial  .Advisory  Board  of  the 
NR.‘\  and  is  now  in  Washington. 
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Old  Story 


Wh  EN  the  blind  men  examined  the  elephant  and  gave  their  descriptions  The  principal  cause  of  street  and  highway  accidents  that  promise  to  take 
they  were  all  three  right  —  in  a  small  way.  But  all  had  missed  the  big  fact.  36,000  lives  and  cause  injuries  to  a  million  this  year  is  haste — usually  heed- 
Diagnoses  of  what’s  wrong  with  automobile  driving  are  frequently  similar.  less,  needless  haste. 

Published  in  the  Interest  ol  Street  and  Highway  Safety 

THE  TRAVELERS  INSURANCE  COMPANY 

HARTFORD,  CONNECTICUT 
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AD- VENTURES 

By  ROBERT  S.  MANN 


AGAIN  we  pause  to  marvel  at  the 
tempo  of  modem  business.  Says 
a  Simmons  mattress  advertisement, 
spied  by  Gordon  A.  Mikkelson  in  the 
Stillwater  (Minn.)  Daily  Gacette- 
“Just  drop  in  at  our  store  tomorrow 
morning — select  yom  Beautyrest  in  any 
of  the  new  pastel  shades,  and  we  will 
see  that  it  is  in  your  home  tonight.” 

*  « 

Theater  displays,  trick  cycling 
contests,  guessing  contests,  and  Joe 
E.  Brown’s  wide  mouth  are  all  linked 
in  a  Quaker  Oats  advertising  campaign 
which  is  due  to  start  Sept.  23  with 
full-page  color  copy  in  the  comic  sec¬ 
tions  of  65  Sunday  newspapers.  The 
promotion  plans,  which  are  being 
pushed  by  Lord  &  Thomas,  Chicago, 
call  for  a  tie-up  of  the  Quaker  Oats 
advertising  with  promotion  for  the 
Warner  Bros,  picture,  “6-Day  Bike 
Rider”  and  with  publicity  for  Iver 
Johnson  Arms  &  Cycle  Works,  Fitch¬ 
burg,  Mass.  Local  theaters  and  sport¬ 
ing  goods  stores  are  brought  into  the 
effort.  The  whole  campaign  represents 
an  interesting  development  of  the  tend¬ 
ency  toward  cooperation  of  non-com¬ 
peting  advertisers  in  scratching  each 
other’s  backs. 

The  color  pages  on  Sept.  23  are  to 
be  followed  by  half-pages  in  the  comic 
sections  on  Oct.  7,  release  date  for  the 
film,  which  is  to  be  designated  as  Joe 
E.  Brown  Day.  This  marks  the  ex¬ 
tent  of  the  publication  advertising  by 
the  Quaker  Oats  Company  on  this  fea¬ 
ture,  although  the  company  will  go 
ahead  to  release  a  half-page  in  comic 
sections  of  a  list  of  newspapers  on 
Oct.  21  for  Aunt  Jemima  pancake 
flour,  this  latter  copy  being  placed 
through  J.  Walter  Thompson  Company. 
The  contest  around  which  the  Quaker 
Oats  campaign  centers  will  close  Oct. 
31. 

It  is  expected  that  in  some  cities  the¬ 
ater  managers  will  take  space  adjoin¬ 
ing  the  Quaker  Oats  copy  to  announce 
the  local  release  dates  for  the  film.  In 
addition,  every  effort  is  being  made  to 
have  Quaker  Oats  mentioned  in  theater 
advertising  and  displays.  To  insure 
this,  Quaker  Oats  is  offering  cash  prizes 
totaling  $1,(XX)  to  the  theater  managers 
or  publicity  directors  who  carry  on  the 
best  promotion  campaigns  for  the  pic¬ 
ture,  with  a  proviso  that  the  words 
“Quaker  Oats”  or  “Mother’s  Oats”  must 
be  published  or  pictured. 

Still  another  stroke  for  cooperation 
of  business  men  may  be  seen  in  the  an¬ 
nouncement  that  half  of  the  1,(KX)  Iver 
Johnson  bicycles  offered  as  prizes  in 
the  public  contest  will  go  to  the  grocers 
mentioned  by  the  5(X)  writers  of  the  best 
statements. 

^  * 

Bicycle  manufacturers  and  dealers, 
incidentally,  are  counting  on  the 
picture  and  the  accompanying  whoop-la 
to  aid  a  comeback  for  bicycling. 

Evidently  anticipating  objections  to 
the  plan,  Terry  Turner  of  Lord  & 
Thomas,  director  of  the  theatrical  pub¬ 
licity  campaign,  wrote  in  a  recent  cir¬ 
cular  to  theaters: 

“The  Quaker  Oats  Company,  as  well 
as  Lord  &  Thomas,  know  full  well 
that  you  cannot  supersede  your  message 
to  the  public  with  Quaker  Oats.  They 
know  full  well  that  the  ethics  of  the 
theater  will  not  permit  the  direct  ad¬ 
vertisement  of  Quaker  Oats  on  your 
screen  and  they  do  not  ask  you  to  vio¬ 
late  any  ethics  or  rules  in  that  respect. 
They  look  upon  the  plan  and  the  prizes 
involved  merely  as  a  co-operative  ges¬ 
ture  between  the  theater,  the  picture 
and  a  national  campaign  on  a  household 
necessity,  all  blended  into  one  gigantic 
effort.  This  is  the  first  time  on  record 
where  a  national  advertiser  has  offered 
theater  operators  prizes  as  well  as  na¬ 
tional  cooperation.” 

*  *  * 

Boldly  tackling  a  problem  which 
may  confront  many  businesses  in 
the  near  future.  Rochester  Packing 
Company,  Rochester,  N.  Y.,  is  adver¬ 
tising  “Don’t  Blame  Your  Butcher  for 


higher  prices.  .  .  .”  The  text  cites  in¬ 
creases  in  wholesale  pork  quotations 
and  says,  in  essence: 

“Your  butcher  is  not  to  blame.  The 
packer  behind  him  is  not  to  blame.  The 
rising  price  of  meat  prcxfucts  is  a 
direct  result  of  the  government’s  ef¬ 
forts  to  bring  relief  to  the  farmer. 
We  are  not  criticizing  this  effort.  We 
believe  it  to  be  wholly  patriotic  and 
aimed  to  benefit  the  whole  country  .  .  . 
Further  your  government’s  plan  for 
recovery  by  keeping  meat  in  your  menu 
as  regularly  as  your  means  will  allow.” 

The  copy  is  handled  by  Stewart, 
Hanford  &  Frohman,  Inc.,  Rochester. 

*  * 

Meeting  a  problem  of  somewhat 
similar  nature,  Borden  Associated 
Companies  in  Northern  California  are 
carrying  on  a  compaign  in  22  news¬ 
papers  of  northern  and  Central  Califor¬ 
nia  to  answer  the  question  “Where 
Does  Your  Dairy  Dollar  Go?”  A 
pie  chart  tells  that  47.72  cents  goes  to 
the  farmer,  28.42  cents  to  labor,  16.28 
cents  for  materials  and  supplies,  and 
6.69  cents  for  taxes  and  depreciation, 
leaving  only  0.78  cent  for  administra¬ 
tive  expense  and  0.11  cent  for  profit. 
Later  advertisements  amplify  these 
statements,  and  emphasize  the  fact  that 
99  cents  of  each  dollar  is  spent  in  Cali¬ 
fornia.  The  campaign  was  prepared  by 
McCann- Erickson,  San  Francisco  of¬ 
fice. 

*  41  * 

Twenty-two  stores,  two  mu¬ 
seums,  and  the  International  Silk 
Guild  cooperated  in  launching  the 
“Silk  Parade”  in  New  York  this  week, 
a  week  ahead  of  the  rest  of  the  coun¬ 
try.  Many  of  the  stores  emphasized 
silks  in  their  newspaper  advertising. 
Displays  of  antique  silk  costumes  bor¬ 
rowed  from  museums,  or  of  historic 
gowns  or  more  recent  decades  played 
a  part. 

When  the  Silk  Parade  is  staged  na¬ 
tionally,  beginning  Sept.  17,  five  thou¬ 
sand  stores  throughout  the  United 
States  and  Canada  will  take  part,  it  is 
estimated  by  the  International  Silk 
Guild. 

«  «  4> 

Newspapers  and  other  period¬ 
icals  which  do  not  furnish  adver¬ 
tisers  with  audited  circulation  reports 
are  asked  to  explain  why  not,  in  a  new 
standard  information  form  recently  ap¬ 
proved  by  the  combined  media  commit¬ 
tees  of  the  American  Association  of 
.Advertising  Agencies.  The  form  is  to 
be  used  by  agencies  generally  to  get 
more  complete,  accurate,  and  uniform 
data  from  publications  which  are  not 
members  of  the  Audit  Bureau  of  Cir¬ 
culations  or  the  Controlled  Circulation 
Audit.  Another  purpose  hinted  at  is 
to  put  additional  pressure  on  such  pub¬ 
lications  in  regard  to  the  importance  of 
audited  circulations. 

Single  copies  of  the  four-page  form 
are  being  distributed  free  by  the  Four-A 
office,  420  Lexington  Avenue,  New 
York;  additional  copies  at  cost. 

The  form  calls  for  statement  of  aver¬ 
age  paid  circulation,  average  free  cir¬ 
culation,  average  agency  and  exchange 
circulation;  and  then  proceeds  to  an¬ 
alyze  this.  Question  3  calls  for  amount 
or  percentage  of  circulation  in  all  the 
following  classifications :  Full-price  sub¬ 
scriptions  by  mail  (list  any  changes  in 
subscription  prices  during  the  last  two 
years) ;  full-price  subscriptions  through 
own  selling  organization;  reduced- 
rate  or  special  subscriptions  without 
premiums;  subscriptions  with  free  pre¬ 
miums  (state  nature  of  premiums) ; 
subscriptions  with  premiums  above  reg¬ 
ular  subscription  price ;  subscriptions 
sold  in  bulk ;  subscriptions  received 
through  subscription  agencies  or  clubs; 
subscriptions  received  for  less  than  one 
year ;  subscriptions  received  for  more 
than  one  year  (state  period). 

Other  questions  deal  with  percentage 
of  renewal  subserptions,  and  of  arrears. 
Still  other  questions  apply  particularly 
to  trade  or  business  publications. 


TAKES  IN  BAUERLEIN,  INC. 

Hanff-Metzger  Acquires  New  Orleans 
Agency 

G.  W.  Bauerlein,  president  of  Bauer- 
lein,  Inc.,  New  Orleans  agency,  is  join¬ 
ing  Hanff-Metzger,  Inc.,  and  becomes 
a  vice-president  of  this  organization. 
Bauerlein,  Inc.,  will  become  associated 
with  Hanff-Metzger,  Mr.  Bauerlein  di¬ 
viding  his  time  and  activities  between 
the  New  York  and  New  Orleans  offices. 

Bauerlein,  Inc.,  serves  a  large  num¬ 
ber  of  large  business  concerns  of  the 
South  and  has  been  operating  there 
for  12  years.  ,  , 

Hanff-Metzger  already  had  service 
branches  in  Chicago,  Los  Angeles  and 
Houston. 


AD  TIPS 


McCANN-ERICKSON  SHIFTS 

Royal  M.  Alderman  and  Donald 
Height  have  been  elected  vice-presi¬ 
dents  of  McCann-Erickson,  Inc.,  and 
placed  in  charge  of  the  Cleveland  and 
Detroit  offices  respectively.  Homer 
Havermalc,  vice-president,  formerly  in 
charge  of  those  two  offices,  now  heads 
the  Chicago  office.  Raymond  Atwood, 
formerly  Chicago  manager,  is  now  in 
the  New  York  office. 


HEADS  PREMIUM  DEPT. 

L.  B.  Krick  has  been  appointed  vice- 
president  in  charge  of  the  premium  de¬ 
partment  of  Mejunkin  Advertising 
Company,  (^icago.  Prior  to  joining 
the  Mejunkin  agency  a  year  ago,  Mr. 
Krick  was  sales  and  advertising  man¬ 
ager  of  the  Citrus  Products  Company, 
Chicago. 


NAMED  CHICAGO  MANAGER 

James  C.  Ewell,  formerly  advertis¬ 
ing  manager  of  Wilson-Western  Sport¬ 
ing  Goods  Company,  Chicago,  has  been 
appointed  manager  of  the  Chicago  of¬ 
fice  of  United  States  Advertising  Cor¬ 
poration.  He  will  continue  with  his 
former  connection  in  an  advisory  ca¬ 
pacity. 


Brandt  Advertising  Company,  400  W. 
Madison  street,  reported  to  be  using 
some  eastern  newspapers  on  Interna¬ 
tional  Corset  Company,  Aurora,  lU. 

Frankel-Kose  Company,  43  E.  Ohio 
street.  Chicago.  L’sing  list  of  newspapers 
on  Sterling  Casualty  Insurance  Com¬ 
pany,  Chicago. 

Gale  &  Pletseh,  333  No.  Michigan  ave¬ 
nue,  Chicago.  Issuing  orders  to  news¬ 
papers  on  C.  A.  Mosso  Laboratories. 

Morris,  Windmuller  &  Enzinger,  Inc., 
230  No.  Michigan  avenue,  Chicago.  Using 
newspapers  on  Pabst  Ale,  product  of 
Premier-Pabst  Sales  Company,  Chicago. 

Kuthrauff  &  Ryan,  3tK)  No.  Michigan 
avenue.  Chicago.  Issuing  contracts  to 
newspapers  on  H.  Fendrich  Cigar  Co., 
Evansville,  Ind. 

Stack-Goblo  Company,  8  So.  Michigan 
avenue,  Chicago.  I'sing  general  list  of 
newspapers  on  Orbit  Gum  Company, 
Chicago. 


NEW  A.  N.  A.  MEMBERS 

The  Sherwin-Williams  Company  of 
Cleveland  has  been  elected  to  member¬ 
ship  in  the  Association  of  National  Ad¬ 
vertisers.  C.  M.  Lemperly,  general 
manager  of  publicity  of  the  Sherwin- 
Williams  Company,  will  represent  his 
firm.  The  A.N..‘\.  has  also  announced 
the  election  as  associate  members  of 
the  following:  F.  M.  Gunn,  Acme 
White  Lead  &  Color  Works,  Detroit; 
R.  E.  Mercer,  Lowe  Brothers  Company, 
Dayton;  C.  W.  Curts,  John  Lucas  & 
Co.,  Philadelphia;  and  H.  F.  Weckel, 
^lartin-Senour  Company,  Chicago. 


RETURNS  TO  CHICAGO  AGENCY 

Robert  M.  Wenban  has  returned  to 
Blackett- Sample-Hummert,  Inc.,  (Chi¬ 
cago  agency,  as  copy  writer  and  vice- 
president.  He  left  that  agency  about 
a  year  ago  to  join  Lennen  &  Mitchell, 
New  York. 


ELECT  TWO  VICE-PRESIDENTS 

Announcement  was  made  this  week 
of  the  election  of  Arthur  Pryor,  Jr., 
head  of  the  radio  department,  and 
James  W.  Wright,  manager  of  the  Chi¬ 
cago  office,  as  vice-presidents  of  Bat¬ 
ten,  Barton,  Durstine  &  Osborn  adver¬ 
tising  agency. 


TEST  CAMPAIGN  ON  GIRDLES 

A  test  campaign  for  Fitzwell  Girdles 
will  be  launched  in  Worcester  (Mass.) 
newspapers  about  Sept.  20  through  the 
Otis  Carl  Williams  Advertising  Agency 
of  that  city.  It  is  expected  that  this 
campaign  will  be  extended  throughout 
New  England  later  in  the  fall. 


MERGES  WITH  BASKIN  AGENCY 

Gourfain  Agency,  Chicago  firm  spe¬ 
cializing  in  apparel  advertising,  has 
merged  with  Salem  N.  Baskin,  (Chicago 
agent  located  at  333  N.  Michigan 
Ave.,  it  was  announced  this  week. 


ON  BREWERS’  PROGRAM 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  will  speak  at  the 
59th  convention  of  the  United  States 
Brewers’  Association  at  the  Hotel  Bilt- 
more.  New  York  City,  Oct.  9. 


ANNOUNCE  NEW  ACCOUNT 

Gale  &  Pietsch,  Chicago  advertising 
agency,  has  been  appointed  to  handle 
the  poultry  and  dairy  feed  advertising 
of  the  Quaker  Oats  Company,  Chicago. 

TEXAS 

Properly  to  cover  this  greet  Stete  you  must 
use  tbs  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

PobUehed  by  the  oldest  buaiaeaB  instltutioe 
in  Texas. 

JOHN  B.  WOODWARD.  Inc. 

National  RepretentatiMj 

New  York  Chieago  Detroit  San  Fraaessee 


PROUD  to  ask  for  his 
HOME  TOWN  PAPER 

It  shows  up  so  well  in  com¬ 
parison  with  other  papers  on 
the  stand. 

Printed  in  a  small  city  per¬ 
haps,  it  proves  in  every  issue 
that  a  big  plant  is  not  neces¬ 
sary  for  fine  production. 

Its  publisher  knows  every 
angle  of  the  game.  Its  me¬ 
chanical  staff  are  carefully 
selected  craftsmen.  And  it 
employs  Certified  Mats.  That 
helps  a  lot. 

For  dependable  stereotyping 
use  Certified  Mats,  made  in 
the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  (3ty 
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Editor  &  Publisher  for  September  15,  1934 


“MODERNIZE  SPACE-BUYING— BRING  IT 
UP  TO  DATE,”  SAYS  CUDDIHY 

Clients  May  Take  to  Buying  Space  Directly,  Wrecking  Commission 
System,  He  Argues,  Unless  Agency  Gives  Greater  Attention 
to  Importance  of  Investing  Clients’  Money 


(Special  to  Editor  &  Publisher) 

Chicago,  Sept.  lO — The  need  of  a 
keener  interest  by  major  advertis¬ 
ing  agency  executives  in  the  operation 
of  their  media  departments  was  voiced 
this  week  by  F.  A.  Cuddihy,  former 
chief  of  markets  and  media  of  Lord  & 
Thomas  advertising  agency  at  Chicago. 
Greater  respect  for  the  technique  of 
investing  the  client’s  money,  in  contrast 
with  the  importance  of  preparing  copy 
and  layout  was  the  basis  of  his  plea. 

In  an  interview  with  Editor  &  Pub¬ 
lisher,  Mr.  Cuddihy  said  the  time  had 
come  to  abolish  the  terms  “space 
buyer’’  and  “media  department,”  which, 
he  said,  in  the  better  agencies  are  mis¬ 
nomers,  and  no  longer  applicable  to  the 


nique  leads  to  development  of  the  ac¬ 
count  to  its  greatest  success  and  as¬ 
sists  in  increasing  the  appropriation  to 
greater  amounts.  It  means  making  the 
media  department  a  profit  department 
instead  of  a  ‘necessary  expense.’  ” 

It  is  Mr.  Cuddihy’s  opinion  that  un¬ 
less  agency  executives  give  these  mat¬ 
ters  attention  and  “modernize  the  per- 
form^ce  of  investin'^  clients’  funds,” 
that  in  face  of  the  Association  of  Na¬ 
tional  Advertisers’  activities  in  seeking 
modification  of  the  agency  compensa¬ 
tion  structure,  clients  will  discover  the 
waste  buried  beneath  “just  another  list” 
and  buy  their  own  media  based  on  mar¬ 
keting  studies. 


Turning  his  attention  to  some  of  the 
market  and  media  problems  in  relation 
to  newspapers,  Mr.  Cuddihy  related  his 
experience  in  securing  satisfactory  po¬ 
sitions  for  client  advertising  in  news¬ 
papers. 

He  told  how  he  analyzed  the  position 
of  newspaper  advertisements  of  IS  na¬ 
tional  advertisers  over  a  given  period 
and  how  he  found,  according  to  his 
three-way  formula  of  excellent,  good 
and  poor  positions,  that  these  national 
advertisers  were  receiving  65  per  cent 
acceptable  (excellent  or  good)  posi¬ 
tions. 

“This  in  essence  was  giving  the  ad¬ 
vertiser  a  65  per  cent  acceptable  posi¬ 
tion  record,  or  a  theoretical  position 
value  of  $65,000  for  every  $100,000  in¬ 
vested,”  he  explained.  “1  then  estab¬ 
lished  a  simple  position  control  chart, 
which  resulted  in  my  receiving  a  record 
of  80  to  90  per  cent  acceptable  posi¬ 
tions,  thus  giving  to  each  client  from 
$15,000  to  ^5,0()0  extra  value,  that  is, 
preferred  position  value  over  competi- 


“Better  positions,  therefore,  develop 
sales,”  he  said. 

The  secret  of  securing  this  extra  po¬ 
sition  value,  he  said,  lay  largely  in  the 
power  of  cancellation  given  him  by 
clients  at  his  request. 

Mr.  Cuddihy  also  touched  upon  mer¬ 
chandising  activities  of  newspapers,  re¬ 
lating  his  plan  of  tying  in  with  news¬ 
paper  dealer  contact  men.  According 
to  a  survey  he  made,  40,000  leading  re¬ 
tailers  are  being  contacted  regularly  by 
1,000  dealer  contact  men  of  newspapers 
in  the  larger  markets,  where  probably 
75  per  cent  of  retail  sales  occur.  These 
men  receive  $40,000  a  week  in  salaries, 
and  are  able  to  place  20,000  counter 
cards  in  grocery,  drug  and  department 
stores.  He  pointed  out  that  the  service 
affords  a  new  and  highly  valuable  mer¬ 
chandising  cooperation  through  the 
newspapers  when  the  work  is  organized 
and  placed  under  the  agency  control  of 
able  marketing  executives  having  invest¬ 
ment  and  media  selection  authority. 

Head  of  Lord  and  Thomas’  markets 
and  media  department  for  the  past 
three  years,  Mr.  Cuddihy  resigned  a 
few  months  ago  and  has  been  taking  a 
vacation.  He  has  been  in  the  agency 


uLHoic  lo  me  -  would  eventually  .. _  ^ _  _  , 

task  that  is  performed.' '  Such  nomen-  *’*'5^*^  the  present  agency  compen-  tion,  without  extra  cost.” 
clature  is  poor  sales  psychology,  he  out.  For  that  Mr.  Cuddihy  contends  that  response 

contends.  Mr.  Cuddihy  believes  that  ^^at  the  time  has  come  to  newspaper  advertising  is  in  direct 

the  retention  of  these  old-fashioned  "  *  *  correlate  the  invest-  relation  to  “visibility”  of  advertisements  - -  ^  r 

terms  is,  to  a  great  extent  responsible  with  the  marketing  needs  of  the  in  the  paper.  He  claims  that  those  ads  business  for  18  years,  having  previously 

for  the  lack  of  respect  which  agency  which  inevitably  brings  about  which  have  greater  visibility  have  an  been  in  the  contact  and  copy  department 

executives,  publishers  and  media  rep-  !•  advertising  wastes  that  often  increased  number  of  readers,  and  that  of  the  old  Kling-Gibson  agency  and 

resentatives  have  for  this  department  '^”°}scovered  beneath  the  schedule,  greater  number  of  readers,  in  turn,  de-  later  in  the  market  research  department 

of  the  agency  organization.  should  be  agitated  and  corrected.  velops  greater  buying  action.  of  Campbell-Ewald  Company. 


Mr.  Cuddihy  feels  that  publishers 
should  insist  upon  abler  men  being 
placed  at  the  head  of  such  departments, 
that  the  latter  should  rank  as  vice- 
presidents  because  of  the  importance  of 
the  task  of  profitably  investing  millions 
of  dollars ;  that  men  so  selected  should 
be  skilled  in  marketing  economics  and 
should  be  given  full  authority  of  de¬ 
cision  on  media. 

“The  choice  of  media  is  today  purely 
a  secondary  function,”  he  asserted 
“The  primary  task  is  the  investment  of 
the  clients’  advertising  money  in  va¬ 
rious  markets  to  earn  the  greatest 
profit.  This  cannot  be  done  by  a  ‘media 
department.’  Able  media  investments 
require  a  knowledge  of  the  clients’  ac¬ 
tual  and  potential  sales  balanced  by  fa¬ 
miliarity  with  marketing  data  and 
economics. 

“Major  executives,  deep  in  the  prob¬ 
lems  of  copy  and  contacts,  cannot  pos¬ 
sibly  know  media  and  markets  with 
their  constantly  changing  values  -as 
authoritatively  as  the  man  who  studies 
them  daily.  The  general  values  of  in¬ 
dividual  media,  like  circulation  and  au¬ 
dience,  are  common  knowledge,  but  it 
is  the  group  value  that  a  client  buys. 

“The  waste  in  group  duplication,  the 
danger  of  paying  an  excessive  price 
per  family  on  the  basis  of  new  families 
reached,  as  applied  to  the  buying  power 
and  the  market,  are  all  problems  in 
marketing  and  the  fundamentals  of 
sound  investment  that  no  contact  or 
copy  authority  knows  because  he  has 
no  time  to  study  it,  and  the  picture  is 
always  changing.  The  decision  on  in¬ 
vestments  and  media  should,  therefore, 
be  in  the  hands  of  a  marketing  author¬ 
ity  who  should  have  the  respect,  sup¬ 
port  and  cooperation  of  the  agency  ex¬ 
ecutive  department  instead  of  its  apolo¬ 
gies  for  neglectful  inattention  and  un¬ 
fairness  in  treatment.” 

In  talking  with  a  representative  of 
Editor  &  Publisher,  Mr.  Cuddihy 
was  quite  definite  in  stating  that  cer¬ 
tain  “moss-grown  habits”  of  agencies 
should  be  abolished,  such  as  the  often 
erroneous  custom  of  allocating  sched¬ 
ules  to  newspapers  on  the  basis  of 
twice-a-week  thousand-line  ads  in  500 
newspapers  in  400  markets  during  a 
period  of  13  weeks,  irrespective  of 
whether  the  clients’  sales  facts  in  each 
market  show  that  such  investment  is 
needed  at  that  time  and  could  prove 
profitable  in  each  market. 

“Action  should  be  taken,”  he  stated, 
“to  prevent  overspending  and  under¬ 
spending.  Clients’  sales  should  be  the 
guide.  There  is  a  wide  difference  be 
tween  spending  advertising  money  and 
investing  it,  and  the  profit  potentials 
of  advertising  money  invested  by  in¬ 
dividual  markets  ‘when  and  where 
needed’  represent  an  extra  10  to  15 
per  cent  over  the  old  way.  This  tech- 


“MAKING  MILLIONS  READ  AND  BUY” 

by  WILLIAM  A.  THOMSON 
260  Pages,  25  Full  Page  Illustrations 
Handsomely  Bound  and  Printed,  $3.00 


A  FRANK  STATEMENT  EROM 
A  PROMINENT  NEWSPAPER 
EXECUTIVE  TO  THE  AUTHOR 


WILLIAM  G.  CHANDLER 

230  PARK  AVENUE 
NEW  YORK 


August  21,  1934 


Mr.  William  A.  Thomson, 

370  Lexington  Avenue, 

New  York  City. 

Dear  Bill : 

Most  acknowledgements  of  authors’  presentation  copies  are 
written  after  reading  the  title  and  the  blurb  on  the  front  cover. 

I  withheld  this  note  of  thanks  until  I  could  read  "Making 
Millions  Read  and  Buy”  from  cover  to  cover. 

You  have  done  the  rare  thing  of  writing  in  simple,  understand¬ 
able  language.  You  have  avoided  the  common  error  of  assuming 
technical  knowledge  on  the  part  of  your  readers.  I  believe  that  you 
have  written  the  story  of  newspaper  advertising  in  a  form  that  will 
serve  as  a  textbook  for  the  present  generation  and  a  source  book 
for  future  studies  of  present-day  advertising  and  merchandising. 

With  sincere  congratulations,  I  am, 

Cordially  yours, 

(Signed)  W.  G.  Chandler 


Everyone  interested  in  news¬ 
paper  advertising  should  own  a 
copy  of  this  book.  Everyone 
you  want  to  interest  and  educate 
— your  own  personnel,  prospects 
and  customers — in  the  use  of 
newspaper  advertising  should 
own  a  copy  of  this  book. 

In  Mr.  Chandler's  letter  you 
have,  not  our  claim,  but  the 
impartial  and  sincere  judgment 
of  a  reader,  who  knows  news- 
paper^advertising. 

We  want  you  to  examine  the 
book  at  our  expense.  Use  the 
convenience  coupon,  mail  it  to 
us  and  the  book  will  be  sent  to 
you  by  return  mail. 


■MAKING  MILLIONS  READ  AND  BUY,"  an 
"Bdtttr  and  Pmbluhtr  B99k,*’  accurately  describe  the 
book  by  Wm.  A.  Thomson,  Director  of  the  Bureau  of 
.Advertising  of  the  A.  N.  P.  A.  It  is  a  book  that  tells 
why  the  newspaper  will  continue  as  a  dominant 
medium  against  all  types  of  competition  for  the 
profitable  marketing  of  pmucts. 

More  than  that,  it  is  the  first  book  devoted  exclu^ 
sively  to  newspaper  advertising  and  the  author  dis* 
cusses  comprehensively  certain  important  aspects  of 
the  successful  use  of  newspapers  as  distinguished 
from  other  types  of  media. 

In  the  chapter  on  “Copy"  you  will  find  that  the 
author  has  given  a  useful  formula  of  bow  the  value  of 


words  should  be  weighed  io  making  an  advertising 
appeal.  Signiiicant  comparisons  by  direct  quotation 
of  the  writings  of  masters  of  prose  and  poetry  are 
made  available  to  the  reader. 

The  Art  of  Newspaper  Illustration  is  the  briefest  and 
most  complete  demonstration  of  why  newspaper  illus¬ 
trations  have  to  be  prepared  with  special  knowledge 
that  has  ever  been  presented.  This  chapter  takes  a 
highly  technical  subject  and  reduces  it  to  simple  terms 
that  anyone  can  understand.  Its  practical  value  is 
definite.  Twenty  full  pages  of  illustrations  give  the 
reader  examples  of  many  different  types  of  advertising 
copy  both  large  and  small. 


Use  this  coupon, 
examine  the 


FREE 


EDITOR 
& 

PUBLISHER 
COMPANY 
TIMES  BLDG., 
NEW  YORK.,  N.  Y. 


Send  me  for  examination, 
onecopy  of'M.AKING  MIL* 
LIONS  READ  AND  BUY” 
by  William  Thomson.  $3.00 
postpaid.  Five  days  after  receipt 
of  the  book,  I  will  send  you  my 
remittance  or  return  the  book.  OR 
— I  prefer  to  pay  cash  in  advance. 
Enclosed  is  my  remittance  for  $3.00. 


EDITOR  &  PUBLISHER  CO. 

TIMES  BLDG.,  NEW  YORK 


Name . Stale. 

Address . City. 

Business  Connection . 
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_ Advertising  Agencies _ 

CANADAY  URGES  AGENTS  TO  SPEED 

national^op^in^ha  drive 

Newspapers  Pushing  Housing  Campaign  with  Colunms  of  Space, 
He  Says  at  Washington  Meeting,  but  Will  Lose  Interest 
Unless  Manufacturers  Cooperate 
By  GEORGE  H.  MANNING 
Wachington  Correspondent,  Editor  &  Publisher 


WASHINGTON,  D.  C,  Sept.  10 
— With  newsprint  costs  high  and 
publishers’  revenues  low,  it  is  incum¬ 
bent  upon  advertising  agencies  to  in¬ 
crease  the  volume  of  paid  copy  if  they 
expect  to  have  the  newspapers  continue 
to  give  columns  of  space  to  promotion 
of  the  Federal  Housing  program,  ex¬ 
ecutives  of  the  agencies  were  told  point- 
blank  by  Ward  A.  Canaday,  FHA  di¬ 
rector  of  public  relations,  at  a  confer¬ 
ence  here  today. 

Mr.  Canaday  pictured  a  potential  field 
for  productive  advertising  even  larger 
than  in  the  heyday  of  automobile  and 
radio  development ;  in  fact,  he  said,  the 
largest  field  for  advertising  in  the 
world  at  present. 

“It  would  be  just  silly  to  think  that 
publishers  will  continue  to  give  their 
columns  to  this  drive  unless  they  are 
assured  of  a  reasonable  return,  in  view 
of  the  existing  costs  of  newsprint  and 
the  fact  that  they,  like  everyone  else, 
are  suffering  from  reduced  revenues,” 
said  Mr.  Canaday  exhorting  the 
agencies  to  the  peak  point  of  activity. 

After  citing  the  opportunity  for  pa¬ 
triotic  service  that  presents  itself  to 
the  advertising  men,  the  FHA  execu¬ 
tive  declared  that,  even  dismissing  the 
patriotic  aspect  of  the  matter,  the  dol- 
lars-and-cents  angle  should  provide  in¬ 
centive  for  greater  effort. 

The  drive  is  a  long-range  program, 
he  told  the  gathering,  in  which  his  de¬ 
partment  had  but  one  limiting  instruc¬ 
tion  :  There  must  be  no  ballyhoo.  This 
order  came  direct  from  the  White 
House  and  was  intended  to  guard 
against  a  campaign  that  might  be  a 
flash  in  the  pan,  lasting  a  few  weeks, 
then  dying  out,  he  explained. 

Quoting  statistics  gathered  in  Fed¬ 
eral  surveys,  Canaday  said  16,000,000 
buildings  in  the  United  States  are  in 
need  of  immediate  repair.  Credits  are 
now  being  loosed  to  take  care  of  this 
situation,  which  is  covered  by  Title  1 
of  the  Federal  Housing  Act,  and  be¬ 
fore  the  work  is  well  under  way — 
probably  about  Nov.  1— FHA  will  en¬ 
ter  into  the  second  phase  of  its  work, 
which  concerns  itself  with  Title  2  and 
contemplates  erection  of  new  homes. 
The  loans  for  modernization  are  guar¬ 
anteed  up  to  20  per*  cent  of  the  entire 
amount  loaned  by  a  financial  institution, 
but  when  work  begins  under  Title  2, 
loans  will  be  guaranteed  100  per  cent. 

The  nation,  said  Canaday,  is  1,750,000 
houses  short  of  normal  and  to  construct 
these  would  require  a  period  of  five 
years,  after  which  it  would  be  neces¬ 
sary  to  construct  still  more  residences 
to  take  care  of  the  growth  during  that 
five-year  period.  These  facts  dictate 
the  importance  of  advertising  in  the 
field  of  materials  and  construction  ser¬ 
vices,  he  reminded. 

The  agents  were  told  a  special  divi¬ 
sion  had  been  set  up  by  FHA  for  the 
purpose  of  supplying  advertising  copy, 
but  it  is  desired  to  avoid  this  practice 
so  far  as  possible  because  it  is  con¬ 
sidered  the  agencies  and  the  manufac¬ 
turers  will  be  in  a  position  to  deliver 
their  advertising  message  more  effec¬ 
tively. 

Newspapers  are  cooperating  to  the 
fullest  degree  and  many  have  issued 
entire  housing  sections,  one  of  which 
made  $18,000  in  one  run,  the  speaker 
reported. 

W.  D.  Flanders,  director  of  the;  field 
division  for  FH.'\,  having  57  field  of¬ 
fices  with  at  least  one  in  each  state  of 
the  Union,  differentiated  the  housing 
program  from  the  work  of  other  alpha¬ 
betical  agencies  by  stating  it  is  not 
a  distress  or  relief  measure,  but  one 
designed  to  help  industry  help  itself. 


He  told  of  the  work  being  done  in 
the  formation  of  local  campaign  com¬ 
mittees  in  all  of  the  principal  cities, 
with  similar  organizations  to  come  into 
existence  later  in  the  smaller  places. 
To  assist  advertising  agencies  who 
handle  national  accounts  in  determining 
where  a  concentration  of  cc^y  should  be 
made,  his  office  is  preparing  a  list  of 
the  cities  ready  to  start  local  campaigns, 
together  with  the  names  of  those  head¬ 
ing  committees. 

Based  on  past  experience  in  fields 
where  deferred  payment  has  been  insti¬ 
tuted,  Flanders  estimated  that  the 
amount  of  money  spent  for  building 
materials  and  paid  for  in  cash,  will  ^ 
at  least  twice  the  amount  spent  on  long 
credit  as  contemplated  in  FHA. 

The  purpose  of  the  meeting  with  ad¬ 
vertising  agency  executives  was  prima¬ 
rily  to  acquaint  them  with  the  means 
provided  by  the  administration  to  serve 
them  and  coc^erate  with  them,  and  sec¬ 
ondarily  to  give  them  a  working  knowl¬ 
edge  of  the  operation  of  the  act.  The 
latter  is  essential,  they  are  told,  if 
they  are  to  advise  intelligently  and  ob¬ 
tain  the  maximum  benefits. 

With  both  lantern  pictures  and  vocal 
explanation,  the  agents  were  given  a 
three-hour  showing  in  which  the  hous¬ 
ing  act  was  detailed. 

James  A.  Moffett,  FH.\  administra¬ 
tor,  talked  along  general  lines  at  lunch¬ 
eon,  and  Albert  L.  Deane,  his  deputy, 
spoke  on  “The  Modernization  Plan  and 
Financial  Aspects  of  the  Better  Hous¬ 
ing  Program.”  Open  discussion  fea¬ 
tured  the  closing  hours  of  the  full-day 
meeting. 

The  following  advertising  agencies 
were  represented  at  the  meeting: 

American  Association  of  AdvertisinR  Agen* 
cies.  John  Benson,  president;  X.  W.  Ayer 
&  Son,  Philadelphia,  G.  H.  Thornley;  Black- 
ett-Sample-Hummert.  Inc.,  ('hicago.  H.  H. 
Smith;  Blakcr  Advertising  Agency.  New 
York,  Harry  F.  Muller  and  Paul  R.  Baugh. 

Campbell-Ewald  Company,  Detroit,  F.  I). 
Richards;  Caples  Company,  New  York.  L.  J. 
Feeney;  Cramer-Krasselt  Company,  Milwau¬ 
kee.  Walter  Seiler;  Federal  Advertising 
Agenev.  Xcw  York.  Charles  G.  Wright; 
Ferry-llanly  Advertising  Company,  Xew  York, 
Stewart  L.  Mims. 

(feyer-Cornell  Company.  Xetv  York,  R.  M. 
Ganger,  of  Rochester.  X.  Y.,  office;  E.  W. 
Hellwig  Company.  Xew  York,  E.  W.  Hellwig; 
Henri.  Hurst  &  McDonald.  Inc.,  Chicago, 
H.  M.  Dancer;  Holden,  McKinney  &  Clark, 
Inc.,  Detroit,  Xell  V.  Price.  Washington  rep¬ 
resentative;  Hommann.  Tarcher  &  Sheldon, 
Inc.,  Xew  York.  George  H.  .Sheldon;  Chas. 
W.  Hoyt  Co.,  Inc.,  New  York.  James  H. 
Wall;  i.efton  Advertising  Agency,  Philadel¬ 
phia,  A1  Paul  Lefton;  Marschalk  &  Pratt, 
Inc.,  Xew  York.  S.  L.  Meulendyke. 

Maxon,  Inc.,  Xew  York,  Charles  Francis 
Coe;  McCann-Erickson.  Inc.,  Xew  York.  H. 
E.  Palmer;  Xeedham.  Louis  &  Brorhy,  Chi¬ 
cago,  Cecil  F.  Bei'nett. 

Xewell-Emmett  Company.  Xew'  York.  R.^  L. 
Strohridge;  Mark  O’Dea  &  Co.,  Inc..  Xew 
York,  S.  R.  Wildrtck:  Potts-Turnhull  Co.. 
Ire.,  Kansas  Citv^  W.  B.  Stone;  Frank  Pres- 
brey  Company.  Xew  York.  Robert  E.  Rine¬ 
hart.  Charles  Presbrey  and  C.  D.  McCoy, 
Proctor  &  Collier  Company,  Cincinnati.  Doug¬ 
lass  M.  .-Mien:  Ruthrauflf  &  Ryan,  Inc..  Xew 
York.  Ralph  Van  Biiren;  T.  Waite*-  Thomp¬ 
son  Company,  New’  York.  \Vm.  C.  McKeehan, 
Tr. ;  Tiithill  Advertising  Agenev.  Xew  York, 
C.  E.  Hughes  and  L.  W.  C.  Tuthill. 

Van  Sant,  Dugdale  &  Co.,  Inc.,  Baltimore. 
Frank  M.  Orchard. 

Cecil.  Warwick  &  Cecil.  Xew  York,  John 
If.  ('ecil;  Wendell  P.  Colton  Company,  Xew’ 
York.  Wendell  P.  Colton;  C.  C.  Winningham. 
Tnc..  Detroit.  C.  C.  Winnningham;  Young  & 
Riibicam.  Inc..  New’  York.  A.  V.  B.  Geoghe- 
g.nn;  Albert  P.  Hill  Company,  Pittsburgh, 
Edgar  D.  Mason. 


DOREMUS  AGENCY  NAMED 

R.  E.  Laidlow  Co.,  Inc.,  Edgartown, 
Mass.,  has  appointed  the  Boston  office 
of  Doremus  &•  Co.,  to  handle  its  cam¬ 
paign  on  Martha’s  Vineyard  dam  chow¬ 
der. 


CHIPMAN  CHEMICAL  APPOINTS 

The  Chipman  Chemical  Co.,  Inc.,  of 
Round  Brook,  N.  J.,  has  appointed  the 
Heller  Advertising  Service,  Newark, 
N.  J..  to  handle  its  account. 


LIQUOR  COPY  HELD  UP  HOUSING  COPY  BRINGS 


Can’t  Place  It  in  Iowa  Papers  Until 
Next  March,  Board  Rules 

Hard  liquor  advertising  in  Iowa  will 
be  prohibited  until  at  least  March  8, 
1935,  according  to  a  recent  ruling  of 
the  Iowa  liquor  commission.  The  board 
ruled  that  advertising  in  newspapers 
and  magazines  would  not  be  permitted 
at  this  time,  and  that  the  question  would 
not  be  considered  again  until  the  begin¬ 
ning  of  the  second  year  of  the  state 
liquor  control  law. 

Action  of  the  board  followed  a  hear¬ 
ing  at  which  newspapermen  presented 
arguments  both  for  and  against  liquor 
advertising.  Men  who  favored  the  copy 
included : 

W.  R.  Towns,  Sioux  City  Tribune; 
Fred  Russell,  Davenport  Democrat; 
Ralph  Cram,  Davenport  Tones:  W.  J. 
Arndt  and  F.  J.  McLaughlin,  Dubuque 
Telegraph  Herald;  E.  J.  Feuling,  New 
Hampton  Gazette,  and  C.  H.  Clarke, 
Iowa  Press  Association. 

Those  who  opposed  liquor  advertising 
were :  W.  S.  Merryman,  Fort  Dodge 
Messenger;  Don  Berry,  Indianola  Rec¬ 
ord,  and  \V.  W.  W’aymack,  Des  Moines 
Register  and  Tributie. 


lOTH  DISTRICT  A.F.A.  MEETING 

William  Brockhausen,  San  Antonio, 
president  of  the  10th  district,  Advertis¬ 
ing  Federation  of  America,  has  an¬ 
nounced  the  annual  district  convention 
will  be  held  in  Houston,  Oct.  26-28. 
He  and  Leroy  Swartzkopf,  secretary- 
treasurer,  also  of  San  Antonio,  recently 
attended  a  district  directors’  meeting  in 
Houston.  The  convention  is  expected 
to  hear  of  progress  toward  organization 
of  a  statewide  vigilance  committee  as  a 
clearing  house  for  local  advertising 
regulatory  bodies  in  Texas  long  lines 
of  the  municipally-authorized  committee 
that  has  functioned  in  San  Antonio. 


COPY  pN  WEST  TOOTHPASTE 

A  special  “free  trial”  bargai  noffer 
is  l)eing  made  on  Dr.  West’s  tooth¬ 
paste  through  newspaj^r  advertisements, 
including  the  American  IFeckly  and 
certain  metropolitan  dailies,  by  the 
Western  Company,  Chicago.  The  copy 
features  two  tubes  and  a  free  sample 
test  supply  for  33  cents.  “Try  it  at 
our  expense,”  is  the  theme  behind  this 
offer  in  which  the  public  is  invited  to 
try  the  sample  tube  and  if  not  satis¬ 
fied  to  return  the  two  large  tubes.  J. 
Walter  Thompson  Company,  Chicago, 
is  placing  the  account. 


LAUNCH  GARTER  CAMPAIGN 

With  window  displays  in  more  than 
3,000  retail  stores  throughout  the  coun¬ 
try,  and  national  magazine,  car  card, 
poster  and  direct-mail  advertising,  A. 
Stein  &  Co.,  Chicago,  manufacturer  of 
Paris  garters,  last  week  launched  one 
of  the  biggest  campaigns  in  its  history 
to  promote  the  sale  of  the  new  Miracle 
Elastic  Paris  garters.  The  first  ad  in 
the  campaign  was  a  full-page  black-and- 
white  announcement  in  the  Saturday 
livening  Post  of  Sept.  8.  Dealers  are 
being  provided  with  mats  for  local 
newspaper  advertising,  Joseph  M. 
Kraus,  advertising  manager,  announced. 


TYLER  JOINS  BEVIS  AGENCY 

Palmer  Tyler,  New  York,  has  been 
appointed  art  and  production  manager 
of  Graydon  E.  Bevis,  Inc.,  advertising 
agency,  Miami,  h'la.  Mr.  Tyler  is  a 
native  of  Jacksonville.  Fla.,  and  has 
si>ent  the  last  eight  years  in  the  adver¬ 
tising  business  in  New  York  City.  He 
was  formerly  art  and  production  man¬ 
ager  of  the  Olsen  .\dvertising  .\gency 
and  at  one  time  held  a  similar  posi¬ 
tion  with  Henry  L.  Doherty  &  Co. 


JOINS  McCANN-ERICKSON 

Alton  Ketchum.  formerly  with  the 
promotion  department  of  the  Nnv 
York  H’orld-Tclegram,  has  joined  the 
New  York  office  of  McCann-Erickson. 
Inc.,  New  York,  as  a  member  of  the 
copy  staff. 


JOINS  KASPER-GORDON  STUDIpS 

Nathaniel  H.  Sperber,  formerly  with 
the  Boston  Post  has  joined  the  staff  of 
the  Kasper-Gordon  Studios,  Boston. 


FLOOD  OF  RETURNS 

American  Radiator  President  Says 

Recent  Newspaper  Advertising 
Has  8  to  10  Times  Normal 
Pulling  Power 

Newspaper  advertising  used  by  the 
American  Radiator  and  Standard  Sani¬ 
tary  Corporation  in  connection  with  the 
Federal  Housing  program  is  bringing 
results  eight  to  ten  times  the  number 
normally  expected,  according  to  Rol- 
land  J.  Hamilton,  president  of  the  com¬ 
pany.  One  of  the  advertisements  was 
reproduced  in  this  paper  last  week  to 
illustrate  an  article  on  newspaper  ad¬ 
vertising  growing  out  of  the  FH.A 
drive. 

“We  ran  a  1,000-line  advertisement 
in  21  papers  published  in  20  of  the 
leading  cities,”  said  Mr.  Hamilton,  re¬ 
ferring  to  copy  which  appeared  Aug.  26. 

“The  inquiries  already  received  from 
this  advertising  have  far  exceeded  our 
expectations,  representing  eight  to  ten 
times  the  normal  fertility  of  such  in¬ 
quiries. 

“Another  series  of  advertisements 
were  run  Sept.  4,  and  the  inquiries  are 
beginning  to  come  in  approximately 
at  the  same  rate. 

“A  campaign  was  inaugurated  to  in¬ 
terest  heating  contractors  in  selling 
modernization  jobs,  offering  a  kit  of 
posters,  banners  and  other  advertising 
materials  at  the  nominal  price  of  $1. 
Already  2,165  dealers  have  ordered  kits, 
with  an  anticipated  total  of  4,000.  This 
shows  an  interest  far  exceeding  any 
previous  modernization  campaign  con¬ 
ducted  by  our  company. 

“There  is  every  reason  to  believe  that 
the  actual  sales  result  will  correspond¬ 
ingly  reflect  the  high  degree  of  interest 
shown  by  the  public  and  our  dealers  in 
this  campaign.” 

CONTINUE  UQUOR  BAN 

Premier  Mitchell  F.  Hepburn  on 
Sept.  7  said  that  the  Ontario  Govern¬ 
ment’s  ban  on  liquor  advertising  in  the 
province  would  be  continued,  despite  a 
protest  by  the  Toronto  district  labor 
council.  The  trades  council  protested 
against  the  prohibition  on  the  ground 
that  publications  in  Quebec  are  permit¬ 
ted  to  carry  such  advertising  and  are 
sent  into  Ontario. 

AIR  LINES  USE  SPACE 

United  Air  Lines  last  year  purchased 
more  newspaper  advertising  space  than 
ten  of  the  13  railroads  serving  Chicago, 
it  was  reported  this  week.  This  com¬ 
pany  has  for  the  past  four  years  relied 
chiefly  upon  newspaper  advertising  for 
its  sales  effort  and  this  year  is  spend¬ 
ing  appro.ximately  $110,000  in  news¬ 
paper  space. 

FERGUSON  JOINS  KODAK 

Noble  C.  “Barney”  Ferguson,  for¬ 
merly  sales  promotion  manager  of 
N.E..\.  Service,  Inc.,  has  resigned  his 
position  with  .\cme  Newspoctures,  Inc. 
to  join  the  Eastman  Kodak  Company 
at  Rochester,  N.  Y.  as  a  member  of 
the  advertising  staff  and  editorial  serv¬ 
ice  bureau  of  that  company. 

HAS  DUDLEY  LOCK  ACCOUNT 

The  Dudley  Lock  Corporation  of 
Chicago,  manufacturer  of  combination 
locks,  key  locks  and  builders’  hardware, 
has  placed  its  advertising  account  with 
Reincke  -  Ellis  -  Younggreen  &•  Finn, 
Chicago  agency.  Plans  are  under  way 
for  a  national  .sales  campaign  on  an 
entirely  new  type  of  lock. 

A.B.C.  BOARD  MEETING 

Plans  for  the  forthcoming  annual 
convention  in  Chicago  Oct.  18  and  19 
will  be  discussed  by  directors  of  the 
Audit  Bureau  of  Circulations  at  their 
regular  meeting  Sept.  21  at  the  Astor 
Hotel.  New  York,  O.  C.  Harn,  manag¬ 
ing  director,  announced  this  week. 

NEW  HAND  LOTION 

Bauer  &  Black,  Chicago,  are  intro¬ 
ducing  a  new  hand  lotion,  “Velure,” 
using  a  list  of  newspapers  with  roto¬ 
gravure  sections.  The  copy  is  being 
placed  through  the  Chicago  office  of 
Needham,  Louis  &  Brorby,  Inc. 
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Editor  &  Publisher  for  September  15,  1934 


_ Retail  News  and  Notes 

By  RICHARE  WEBSTER 

p'XCEPTIOX  to  the  Ride — and  Ex-  little  copy,  of  course.  And  the  light 
ception  to  that  Exception.  S.  Klein  “color”  of  this  type  face  gives  extra 
“on  the  square,  Union  Square,”  adver-  value  to  the  illustrations, 
tised  Sunday,  Sept.  9  in  New  York  ♦  *  * 

newspapers :  “Will  be  closed  Monday,  ORE  Blacks  and  Heavier  Masses 

Sept.  10,  and  Tuesday,  Sept.  11,  Jewish  -trl  of  Grays  are  another  bid  for  at- 
Holy  Days.”  S.  Klein,  sole  owner,  ad-  tention.  The  most  recent  example  of 
vertises  only  to  say  that  the  store  won’t  these  has  a  refrain  of  “XO  ONE  IS 
be  open.  But  last  week  he  broke  his  IN  DEBT  TO  MACY'S,”  occurring  in 
rule.  He  wrote  “.\n  Open  Letter  to  each  of  8  pieces  of  copy  run  the  same 
the  President  of  Hearns,”  wholeheart-  day  in  the  same  paper.  But  the  rest 
edly  agreeing  with  his  “invitation  to  of  the  copy  is  different.  Some  of  the 
American  industry  to  follow  your  plan  jingles  are:  “Teach  your  progeny  from 
of  no  dividends  and  lower  prices.  Since  birth.  How  to  get  their  money’s  worth” 
1906,  when  I  started  my  business,  I  — “Citizens !  Conserve  your  pay !  Sow 
have  refused  all  temptations  to  incor-  and  reap  the  Macy  way.”  .  .  .  Profit 
porate,  for  the  reason  that  I  did  not  by  the  giant  Three:  Volume,  Cash, 
want  any  stock  holders  or  bond  holders  Efficiency.”  These  are  in  50-line  space 
or  W  all  Street  interests  to  draw  divi-  in  medium  tone  witli  reverse  lettering. 


BUYER’S  GUIDE 

For  EDITOR  &  PUBLISHER  Readers  ^ 


dends  which  would  take  away  from  the 
values  I  could  give  my  customers  under 


And  the  darker  tone  is  also  used  in 
larger  space  and  for  promoting  definite 


my  personal  ownership.  Personal  own-  merchandise.  For  example,  on  facing 
ership  has  enabled  me  to  build  the  larg-  pages  of  the  New  York  Times  first 
est  \\  omen’s  Apparel  store  in  the  world,  section  for  Sunday,  Sept.  9,  are :  a  3- 
I  arn  now  joining  with  you  to  give  the  column  Russek  advertisement  all  in  tone 


public  still  greater  values.” — It  is 


with  illustrations  and  type  only  a  little 


teresting  to  notice  that  The  Twentieth  darker  than  the  background  and  no 
Century  Fund,  Inc.,  established  by  Ed-  whites  e.xcept  for  a  few  spots  in  the 
ward  Filene  of  Boston  to  investi-  style  illustrations ;  and  an  Altman  full- 
gate  controversial  questions  of  economic  page  with  a  center  2-column  gutter  of 
and  social  importance,  has  just  an-  type  on  white  paper,  with  high-lighted 
nounced  that  it  will  investigate  the  ef-  illustrations  and  captions  on  cut-out 


feet  of  large  corporations  on  American  white  bands.  This  .\ltman  style  is  used 
fifc-  in  different  sizes. 

*  ♦  *  »  ♦  ♦ 

T NSTITUTIONAL  Advertising  of  DETAIL  Business  is  Better — better 
department  stores  in  New  York  and  than  it  was,  and  better  than  other 
Brooklyn  showed  a  greater  percentage  business.  Surprisingly  good,  consider- 
of  gain  than  almost  any  other  depart-  ing  strikes  and  what  may  be  called  pro- 
ment  or  class,  comparing  this  August  fessional  lack  of  confidence.  The  tex- 
with  -Uugust  of  1933.  .And  the  actual  tile  strike  may  have  the  good  effect  for 
arnount  of  increase  was  larger,  too.  In-  retailers  of  stabilizing  stocks  and  prices 
stitutional  linage  this  -August  was  156,-  and  correcting  over-production  and  its 
818;  last  August.  103,986 — better  than  concomitant  price-cutting  to  get  orders. 


50%  increase.  Other  classes  over  100,- 
000  lines  were :  furniture,  up  less  than 


While  total  linage  of  New  York 
newspapers  for  this  August  was  7% 


6'7<>,  from  261,570  to  275,915;  coats  and  better  than  last  August  (6,284,858 
suits,  not  quite  2%  increase,  from  218,-  against  5,882,100),  according  to  Media 
617  lines  to  222,601 ;  dress  advertising.  Records,  Inc.,  the  retail  linage  was  up 
off  11%,  from  149,439  last  .August  to  12.3%,  from  3,146,127  last  August  to 


134,095  this  year.  Total  department 
store  linage  increased  almost  11%,  from 


3,533,729  this  August 
Montgomery  Ward  &  Co.  .August 


1,731,614  to  1,921,680  lines.  (Figures  sales  this  year  were  $18,914,959,  show- 
from  Media  Records,  Inc.)  ing  an  increase  of  22.9%  over  last  Aug- 

*  *  *  ust.  This  July  sales  were  16.5%  above 

“  Tif/^HERE  does  Altruism  leave  off  July  of  1933,  and  the  7  months’  sales 
''  (i»d  Fear-of-Macy  begin?”  That  were  33%  better  than  last  year — 129.6 
is  always  the  question  with  depart-  millions  against  97.4  millions.  For  the 
ment  store  policy,  says  The  New  second  quarter  net  profits  were  almost 
Yorker  in  its  comment  on  the  Hearns  $1,900,0(10 — against  a  net  loss  of  nearly 
no-profit  policy.  And  Sales  Manage-  $1,300,000  in  the  July  quarter  of  ’33. 
ment  editorially  (and  cynically)  reminds  For  the  6  months  there  was  this  year 
us  that  “Many  companies  have  been  a  net  profit  of  4.16  millions  against  a 


able  to  forego  profits  without  con 
sciously  trying  to  do  so." 


HE  Informal  Trend  is  noticeable  on  the 
in  metropolitan  department  store  stock, 
copy  and  layout.  Gimbels  Popular 
Demand  Sales  are  promoted  with  ad-  T/f/^ 
vertisements  that  say  they  “look  di- 


net  loss  last  year  of  3.48  millions.  The 
company  paid  its  third  quarterly  divi¬ 
dend  this  year  of  $1.75  on  the  arrears 
on  the  7%  cumulative  preferred  Class  .A 


T.  GRANT  COMPANY  sales 
for  6  months  were  $37,538,664 


sheveled,”  and  explain  that  “We  put  it  this  year  and  $34,729,456  last  year — an 


together  in  less  than  3  hours.  Last 
week  we  engaged  the  services  of  J. 


increase  of  8% ;  but  net  earnings  were 
off  more  than  12%,  from  $750,695  last 


David  Houser  &  Associates  to  make  a  year  to  $658,880  this  year.  .August  sales 
survey.  .  .  .  The  answers  startled  us  showed  an  increase  of  9.4%  over  last 
with  their  insistence  that  we  should  year,  though  this  July  had  been  ^  of 
‘Hold  sales  now.’  .  .  .  We  prepared  1^  below  last  July. 

3  months  ago,  but  it  wasn’t  till  Satur-  F.  W.  Woolworth  Company  August 
day’s  interview-answers  that  we  found  sales  were  2.1%  above  last  August. 


we  must  run  these  sales.”  Each  adver¬ 
tisement  lists  the  names  and  addresses 
of  a  few  women  who  “gave  us  the  tip 
for  these  sales;”  and  each  contains  a 


This  July  had  been  0.3%  below  July ’33. 
For  8  months  the  increase  over  last 
year  is  10.2%. 

Spiegel,  May,  Stern  Company  con- 


daily  column  of  “Gate  Crashers,  super-  tinues  to  show  huge  increases;  this 
bargains  for  the  early  birds  only.  August  sales  were  134.8%  above  last 
W.ARNIXG!  !  !  In  almost  every  case  August;  July  had  shown  an  increase  of 


we  expect  our  Gate  Crashers  to  be  sold 
out  by  1  o’clock.  Sorry,  no  mail  or 
phone  orders.”  Each  item  in  this 


103.9%,  and  for  the  8  months  the  gain 
was  140.9%. 

H.  C.  Bohack  Company  sales  for  5 


column  of  specials  is  on  a  roughly  out-  weeks  ending  Sept.  1  were  2.7%  below 
lined  rectangle  with  a  pictured  pin  the  same  period  last  year.  For  31 
holding  it  in  place — as  if  on  a  hurried  weeks  ending  the  same  date  there  was 
layout.  But  the  Gimbel  layout  experts  an  increase  of  3.7%. 


— even  if  they  do  get  their  effect — do 
not  give  us  a  “disheveled”  advertise¬ 
ment. 

.Another  example  of  the  informal, 
semi-rough  layout  effect  is  in  the  re¬ 
cent  advertisements  of  Lord  &  Taylor, 


S.  S.  Kresge  Company  sales  for  this 
August  were  3.3%  better  than  a  year 
ago.  July  sales  had  been  only  0.7% 
alx)ve  July  ’33.  For  6  months  the  in¬ 
crease  over  last  year  was  12.1%. 

S.  H.  Kress  &  Co.  sales  this  August 


New  A’ork,  using  typewriter  type  with  were  2.9%  above  August  ’33.  July 
unjustified  right-hand  margins.  V’ery  sales  had  been  up  8.3%  and  the  increase 


Circulation  Builders 

WATCH  YOUR  MILLINE  RATE 

It  ia  the  barometer  of  your  newspaper'?  prosperity. 

Many  publications  are  right  on  the  edge  of  great 
losses,  through  drops  in  their  circulation  figures. 

Let  us  increase  your  circulation. 

HUDSON  DePRlEST  &  ASSOCIATES 

World's  Record  Circulation  Builders 
246  FIFTH  AVE.,  NEW  YORK 

Clipping  Bureaus 

BUSINESS  MAGAZINE  CLIPPINGS 

We  read  for  clipping  purposes  almost  every 
good  business  magaxine  published  in  America 
— some  2000  of  them — as  well  as  labor,  church, 
medical,  farm,  and  other  class  papers. 

AMERICAN  TRADE  PRESS  Clipping  Bureau 

435  W.  23d  Str«t  N,w  York  City 


Employment 

The  WELFARE  COMMITTEE 
of  the 

INTERNATIONAL  CIRCULATION 
MANAGERS  ASSOCIATION 
Can  lupply  you  with  competeht  clrculeiioD 
moo  of  cepedty  end  ebUlty  capable  to  take 
entire  charge  of  your  department  or  to  Oil 
Important  posts  In  the  department. 

Addre«  the  Secretary-Treasurer  please. 

Mr.  Clareooe  Eyster,  care  Star  Building. 
Peoria.  Ill. 

Printers 

PROMOTION  PLANS 

Written,  Desisned  and  Printed 

WM.  C.  POPPER  &  CO. 

^^Printera  since  189S'* 

1 48  Lalaycttc  Street  New  yorfc,  N.  Y. 

Tell  ua  your  circulation  problems 

for  8  mouths  was  22.3%. 

Neisner  Brothers,  Inc.,  showed  a  gain 
of  4.7%  in  sales  this  August  over  last; 
July  was  up  only  0.3%;  but  the  rate 
for  8  months  was  19%. 

M.  H.  F'ishman  Company,  Inc.,  sales 
gains  over  last  year  were :  August, 
18.9%;  July,  10.2%;  8  months  29.5%. 

G.  C.  Murphy  Company  sales  this 
August  were  17.4%  above  last  August. 
In  July  the  increase  had  been  15%. 
For  the  8  months  it  was  33.1%. 

J.  C.  Penney  Company’s  August  this 
year  was  13.42%  above  August  ’33. 
July  had  been  only  3%  up.  For  8 
months  the  gain  was  21.57%. 

Walgreen  Company  sales  (exclusive 
of  stores  at  Century  of  Progress  Expo¬ 
sition)  this  August  were  ^4%  above 
last  August;  in  July  up  6.2%,  and  for 
8  months  up  17.3%. 

Western  Auto  Supply  Company  re¬ 
ports  a  big  increase  in  August  sales 
— 48%  over  last  year  ($1,835,000 
against  $1,240,000).  The  8  month  sales 
increase  was  not  so  large,  but  still 
striking — 32.9%. 

Lane  Bryant,  Inc.,  August  increase  in 
sales  over  last  year  was  2.6% ;  for  8 
months,  16.1%. 

*  ♦  ♦ 

OTHER  Indicators.  For  the  first 
week  of  September  wholesale  trade 
was  good — according  to  Dun  &  Brad- 
street  reports,  10  to  15%  above  the 
volume  a  year  ago,  with  a  considerable 
proportion  of  rush  orders.  .  .  .  The 
total  operating  income  of  Class  I  rail¬ 
roads  in  July  was  6%  below  July  ’33, 
and  the  total  operating  expense  was  up 
7%,  and  the  net  operating  income  down 
45.6%. 

In  August  the  Bell  Telephone  Sys¬ 
tem  gained  10,750  telephones;  last  Aug¬ 
ust  there  was  a  loss  of  20.750.  For  8 
months  the  gain  this  year  has  been  165.- 
(XK);  last  year,  losses  $650,000;  1932. 
losses  1,750,0{)0.  This  June,  losses 
12,000;  July,  losses  33,500. 

*  4  « 

LJ  OUSE  Furnishings  and  Equip- 
xJ.  ment  Sales  for  the  fall  look  bet¬ 
ter.  Manufacturers  of  these  types  of 
goods  have  jumped  their  estimates  of 
the  next  season’s  business  by  anywhere 
from  25%  to  100%,  thanks  to  prom- 


BEAUTY  COLUMN 

Madame  Ardene  write*  the  most 
interesting  and  instructive  daily 
column  on  BEAUTY — of  interest 
to  every  woman.  Carrie*  illustra¬ 
tions.  Send  for  sample.  Our  price 
is  low  for  so  good  a  feature.  Weekly 
column  available. 

THOMPSON  SERVICE 

818  OAK  STREET,  CINCINNATI,  OHIO 


Syndicates 

The  Old  Reliable  Reli^ous  Feature 

Tbe  Ellis  Sunday  School  Lesson,  once  a 
week.  1200  words  long.  Good  for  twenty-five 
years;  better  now. 

More  than  a  Hundred  Editors  of  big  and 
little  papers  can  tell  of  Its  merits. 

More  than  twenty  million  Sunday  School 
members  are  Its  special  constituency;  and  tbe 
general  reader  likes  It,  too. 

THE  CLLIS  SERVICE,  Swtrthmoreg  Pa. 


Type  Metals 


fi  ‘  1  ^  magazine  fer  the  educa- 

V,  J  tion,  entertainment  and 

\  ' _ /  /  enlightenment  of  type  metal 

^  users. 

Subscription  price:  Your  good  will. 

Send  in  your  name  now  for  September  issue. 

UNITED  AMERICAN 
METALS  CORP’N 

200  Diamond  Street,  Brooklyn,  N.  Y. 

451  N.  Oakley  Boulevard,  Chicago,  lU. 

ised  activity  in  behalf  of  the  National 
Housing  Act.  Federal  promotion  will 
be  local  and  co-operative  with  contrac¬ 
tors  and  dealers  (plumbing  and  heating 
equipment,  paints,  wallpaper  oil-burn¬ 
ers,  other  heating  apparatus,  air-condi¬ 
tioning  and  building  materials,  etc.), 
newspapers,  banks,  real  estate  develop¬ 
ers.  For  the  first  week  of  September, 
175  applications  a  day  from  persons 
with  home  modernization  loans  were  re¬ 
ceived  by  the  American  Radiator  Com¬ 
pany  which  has  been  running  l.OOO-line 
newspaper  advertisements  in  20  cities, 
headlined;  “American  Radiator  Com¬ 
pany  in  co-operation  with  Uncle  Sam 
MONEY  TO  LEND  for  modernizing 
your  home  with  American  Radiat  .r 
Heating.  For  the  first  time  No  strings, 
no  down  payment,  no  technicalities,  no 
indorsers.  Up  to  3  years  to  pay.  Low¬ 
est  Fees.”  Coupon  for  book  “How  to 
Plan  Your  Modernization  Budget.” 

Devoe  &  Raynolds  is  the  first  paint 
advertiser  to  tie  up  with  the  National 
Housing  Act — with  weekly  advertise¬ 
ments,  3  columns  by  125  lines,  in  cities 
where  their  dealers  are  strongest. 

Rex  Cole,  Inc.,  will  soon  put  on  sale 
a  new  electric  washer  at  $49.50,  almost 
30%  below  the  previous  minimum 
price.  Dish  washers  in  a  new  design 
at  a  lower  price  will  soon  appear.  The 
new  Westinghouse  range  at  $60 — com¬ 
pared  with  the  former  $130  price — is 
another  outcome  of  Federal  activities 
in  the  Tennessee  Valley  and  through 
the  operation  of  the  Housing  Act. 

General  Electric  Oil  Furnace  was 
advertised  in  New  York  newspapers 
right  after  Labor  Day.  Head:  “NEW 
low  rates  and  terms  in  accordance  with 
the  National  Housing  Act.”  Hurry-up: 
“There  may  be  a  limit  to  the  number 
of  these  loans.  RIGHT  NOW  is  the 
time  to  get  in  touch  with  us.”  Coupon 
to  ask  for  free  information.  Two  dozen 
avddresses  where  on  exhibition. 

The  report  persists  that  R.  H.  Macy 
will  undertake  out-of-store  selling  of 
electrical  appliances. 

A  recent  Gimbels  advertisement  in 
New  York  ends  “Mail  and  phone  orders 
accepted  on  purchases  of  $1  or  more. 
Phone  board  open,  today  (Sunday)  from 
10  to  4.  Call  PEnn  6-5100.” 


Editor  &  Publisher  for  September  15,  1934 


_ Circulation _  j" 

TRUCK  DRIVERS  TOLD  L 
TO  OBSERVE  LAWS 

Only  Ill-Will  to  Be  Gained  by  Flout¬ 
ing  Traffic  Rules,  Circu¬ 
lation  Manager 
Declares 

{Special  to  Editor  &  Publishfr) 

Chicago,  Sept.  10 — In  keeping  with 
the  Chicago  Daily  Titnes’  citv-wide 
^fety^  campaign,  J.  F.  Shanahan,'  Daily 
Times’  circulation  manager,  last  week 
issued  the  following  life-saving  creed 
to  each  of  the  Daily  Times'  delivery 
truck  drivers : 

“Our  business  and  your  jobs  depend 
on  the  good-will  of  the  public  toward 
the  Daily  Times.^  Every  time  you  pull 
out  a  load,  you’ve  got  our  good-will 
in  your  pocket.  You  can’t  keep  it  by 
breaking  speed  limits  or  violating  traf¬ 
fic  rules. 

‘Traffic  laws  are  made  to  insure 
everyone  an  even  break  on  the  streets, 
the  man  on  foot  and  the  man  in  a  car.  ^ 
Observe  them  and  you  keep  our  good- 
jntact.  ^  Break  them  and  you  lose  it.  c 
“\Ye  don’t  want  the  circulation  that’s 
to  be  had  by  breaking  traffic  rules— as  < 
a  matter  of  fact,  there  isn’t  any.  j 

“We  don’t  want  the  ill-will  that  i 
comes  from  breaking  traffic  rules— and  < 
there’s  plenty  of  it.  t 

“Respect  traffic  rules,  and  you’ll  gain  j 
respect  for  yourself  and  the  Daily  i 
Times.  You’ll  live  longer,  too.  Make  ( 
readers  when  you  drive  your  Times 
truck — not  bleeders.” 

George  W.  Fleming,  general  secre-  ] 
tary  of  Mayor  Kelly’s  “Keep  Chicago  ; 
Safe  Committee,”  complimented  Mr.  i 
Shanahan  for  his  letter,  stating  in  ■ 
part :  j 

“AV^e  have  received  numerous  com¬ 
plaints  to  the  effect  that,  while  the  ' 
large  newspapers  advocate  obedience  to 
the  traffic  rules  and  regulations  and 
safer  and  saner  automobile  driving, 
their  own  truck  drivers  are  the  worst 
offenders  in  their  failure  to  observe 
the  traffic  laws. 

**^Ve  hope  the  other  newspapers  will 
follow  you  in  this  respect,  as  it  is  only 
by  combined  effort  in  all  directions  can 
we  hope  to  obtain  the  desired  result. 

“Your  cooperation  in  this  drive  is 
deeply  appreciated.” 

60,000  ATTEND  NEWSPAPER  DAY 

Sixty  thousand  children  and  their 
parents  were  the  guests  of  the  West¬ 
chester  County  Publishers,  Inc.,  Aug. 
22  and  29  at  Playland,  amusement 
park  at  Rye,  N.  Y.,  in  celebration  of 
Newspaper  Day,  an  annual  event 
sponsored  by  the  Westchester  newspaper 
group.  Admission  to  the  various  con¬ 
cessions  in  the  park  was  by  coupons 
which  appeared  in  the  newspapers  for 
a  month  previous.  In  order  to  accom¬ 
modate  the  large  crowd  this  year,  two 
days  were  set  aside.  Co-operating 
newspapers  were:  Yonkers  Herald- 
Statesman,  Mt.  Vernon  Daily  Argus, 
New  Rochelle  Standard-Star,  Mamar- 
oneck  Daily  Times,  Port  Chester  Daily 
Item,  Tarrytown  Daily  News,  Ossining 
Citisen-Register,  members  of  the  West¬ 
chester  County  Publishers,  together 
with  the  White  Plains  Daily  Reporter 
and  the  Peekskill  Daily  Star,  affiliated 
newspapers. 

STREET  AGE  LIMIT  IS  15 

(Special  to  Editor  &  Pcblisher) 

Montr^l,  Sept.  11 — Newspaper  sell- 
*ng  on  city  streets  by  “persons  under 
IS”  is  prohibited  by  a  by-law  passed 
by  the  City  Counsel.  The  article  reads 
as  follows :  “It  is  forbidden  for  per¬ 
sons  under  fifteen  (IS)  years  of  age 
to  sell  newspapers  or  to  carry  on  any 
other  trade  or  business  on  any  of  the 
streets,  lanes  or  public  places  of  the 
city,  such  restriction  not  to  apply,  how¬ 
ever,  to  persons  delivering  newspapers 
to  residences  for  establishments  carry¬ 
ing  on  the  newspaper  business.” 

PLANNING  COOKING  SCHOOL 

The  Elmira  (N.  Y.)  Star-Gazette 
will  conduct  a  cooking  school  in  the 
(Colonial  theater  in  that  city  during  the 
week  of  Oct.  22. 


N.  Y.  DAILY  NEWS  BUYS  SECOND  PLANE 


CONTEST  WINNERS  REWARDED 

Thirty-two  carriers  of  the  Dallas 
News  and  Journal  spent  the  weekend 
of  Sept.  8  in  Galveston  as  a  reward 
for  winning  a  subscription  contest  held 
over  a  30-day  period.  In  charge  of  the 
boys  who  made  the  trip  by  bus  were 
Sherman  C.  Reed  and  Ed  O’Connell 
of  the  circulation  department. 

NAMED  CIRCULATION  MANAGER 

H.  B.  Owens,  traveling  representative 
of  the  Greensboro  (N.  C.)  Daily  News 
and  Record,  has  been  named  circula¬ 
tion  manager  of  the  Shelby  (N.  C.) 
Cleveland  Star.  Inman  C.  Brown,  who 
has  been  with  the  Greensboro  papers 
for  several  years,  succeeds  Owens. 

SOFTBALL  TOURNAMENT 

The  Kansas  City  Journal-Post  is 
sponsoring  a  softball  tournament  for 
teams  in  Missouri  and  Kansas,  the 
games  being  played  in  Kansas  City. 
More  than  1(X)  teams  have  entered  to 
compete  for  cash  prizes  and  trophies. 


New  plane  recently  purchased  by  New  York  Daily  News,  showing  the  News’  CIRCULATORS  TO  MEET 

black  and  gold  insignia  on  the  white  body.  Southern  Circulation  Managers’ 

'  I  'HE  Neti’  York  Daily  News  has  Only  a  415-foot  run  is  necessary  for  a  .\ssociation  will  hold  its  annual  conven- 

^  purchased  another  airplane,  its  sec-  take-off.  tion  in  New  Orleans  Oct.  11-12.  E.  D. 

ond,  for  picture  and  news  coverage.  The  ship  can  travel  five  hours  with-  Hood,  of  the  Saz'annah  News  and 

The  new  plane  is  a  Waco  biplane,  out  refueling,  because  of  the  substitu-  Press,  is  president, 
of  the  Model  C  type,  equipped  for  tion  of  a  70-gallon  tank  for  the  stand-  ci  imtx  r 

four  passengers.  It  was  selected  by  ard  50-gallon  tank.  ^  \  c 

Martin  ^lcEviliy,  picture  assignment  The  right  front  window  is  six  inches  The  II  cwa/c/icc  (VVasn.)  Sim  nas 

editor,  after  testing  many  planes.  The  lower  than  standard,  an  extra  large  announced  the  addition  of  a  ^.unday 

other  News’  plane  is  a  Privateer  .Am-  window  has  been  installed  in  the  left  edition,  effective  sept,  ot). 


ADDS  SUNDAY  EDITION 

The  IVenatchee  (Wash.)  Sun  has 


phibian.  which  has  been  in  use  two  rear,  and  a  trap  door  has  been  cut 
years.  Duke  Krantz,  pilot,  is  in  charge  through  the  floor,  through  which  pic- 


window  has  been  installed  in  the  left  edition,  effective  Sept.  30. 

rear,  and  a  trap  door  has  Wn  cut  SUSPENDS  SUNDAY  EDITION 


years.  Uuke  Krantz,  pilot,  is  in  charge  through  the  floor,  through  which  pic-  \ir4ieeter  IDWla  1  Neitxt-Cabi- 

of  both.  tures  may  be  taken.  An  altimeter,  sen-  ^Aas  announced  the 

Ihe  new  airplane  has  a  top  speed  of  sitive  to  ten  feet,  gives  the  cameraman  gu^dav  edition  effective  Sept.  1.  A 

146  miles  an  hour,  and  a  cruising  ca-  an  accurate  guide  in  focusing  for  dis-  Saturday  edition  has  been  added. 

pacity  of  130  miles  an  hour.  An  added  tance.  ,  - - ^ - 

advantage  is  its  ability  to  land  and  The  latest  and  most  effective  safety  fe 
take  off  in  limited  space.  Its  landing  appliances  have  been  installed.  I 

speed  is  49  miles  an  hour,  and  the  Herbert  McCory,  the  News  flying  I 

length  of  the  landing  run  is  400  feet,  photographer,  is  stationed  at  the  field.  I  _ 


40  TEAMS  IN  TOURNEY 

Fortv  teams  from  various  sections  of 


TO  AWARD  GARDEN  PRIZES 

The  1934  Yard  and  Garden  Contest 


United  States  and  Canada  participated  conducted  by  the  New  York  Herald 
in  the  national  softball  championship  Tribune  will  be  concluded  Thursday 
tournament,  sponsored  by  the  Chicago  night.  Sept.  20.  when  prizes  will  be 
American  in  conjunction  with  the  .Ama-  awarded  to  winners  at  the  annual  flower 
teur  Softball  Association  of  America,  show  of  the  .American  Dahlia  Society 
last  week-end  at  Lincoln  Park.  Chicago,  in  New  York.  On  Sunday,  Sept.  16. 
The  teams  were  guests  of  the  Amer-  the  paper  will  publish  the  names  of  all 
ican  during  their  stay  in  Chicago.  The  the  winners  in  its  garden  section,  and 
national  champion  was  awarded  the  first  pictures  of  many  of  the  prize-winning 
leg  of  the  William  Randolph  Hearst  na-  gardens,  which  were  judged  in  .August, 
tional  softball  championship  trophy,  will  appear  on  two  pages  of  the  roto- 
.Arrangements  for  the  tourney  were  gravure  section. 


handled  by  Edward  Geiger,  sports  ed¬ 
itor,  and  Leo  Fischer,  sports  writer.  SECOND  GROUP  VISITS  FAIR 

Two  hundred  thousand  spectators  wit-  Ninety-four  carriers  of  the  Omaha 

nessed  the  three-day  tourney.  (Neb.)  World-Herald,  including  64 

-  Ixiys  and  11  girls  from  the  country  cir- 

MAKING  FOOTBALL  SURVEY  culation  field  in  Nebraska,  Iowa,  South 
.An  airplane  survey  of  football  pro-  Dakota  and  Kansas,  winners  in  a  circu- 
spects  in  the  middle  west  is  under  way  lation  contest,  were  guests  of  the  news- 
bystaff  men  from  the  D«  .Uoi««  (la.)  paper  on  a  five-day  all-expense  tour 
Register  and  Tribune.  Piloted  by  Lieut,  to  the  (:hicago  hair  recently.  The 
Col.  Charles  Gatschet,  Good  News  IV,  Rfoup  left  Omaha  Sunday,  Aug.  26. 
the  paper’s  plane  is  taking  three  men  This  is  the  second  all-expense  trip  con- 
to  all  of  the  Big  Ten  football  camps,  ducted  b.v  the  newspaper  in  which  a 
Stories  for  the  morning  editions  will  fotal  of  198  carriers  have  been  the 
be  written  by  Bert  McGrane,  while  Tom  Ruests  of  the  daily. 

Moore,  captain  of  last  year>  football  I.”  " 


team  at  the  University  of  Iowa,  will 
write  for  the  evening  editions.  Pictures 


MISSPELLED  WORDS  CONTEST 

The  Utica  (N.  Y.)  Obscrz'cr-Dispatch 


will  be  taken  by  George  Gates,  head  of  has  started  a  Mohawk  Valley  Mis- 


the  paper’s  photographic  staff. 

ISSUED  STAMP  CACHET 


spelled  Word  Page,  and  is  offering  $5 
in  four  weekly  prizes  to  those  persons 
finding  misspelled  words  in  advertise- 


The  Post  Philatelic  Club,  one  of  10  ments  on  this  page.  Answers  are  to 
organizations  constituting  the  Bridge-  ^  turn^  in  at  I  lion  or  Herkimer  of- 
port  (Conn.)  Post-Telegram  Junior  Observer-Dispatch  each 

Department,  issued  a  special  cachet  in  week. 

connection  with  the  dedication  on  Sept.  _ __ 

5  of  the  new  Bridgeport  post-office  CAROLINAS  MEETING  OCT.  22-23 
building.  More  than  6,000  stamped  en-  Fifteenth  annual  convention  of  the 
velopes  were  sent  to  the  Post-Telegram  Carolinas  Circulation  Managers’  Asso- 
for  application  of  the  cachet,  these  com-  ciation  will  be  held  Oct.  22  and  23  in 
ing  from  every  state  in  the  union  and  the  Cape  h'ear  Hotel,  Wilmington,  N. 
a  number  of  foreign  countries.  Sidney  C.  R.  R.  Stowe  of  the  Gastonia  Ga- 
Marcuse,  director  of  the  Post-Telegram  zette  is  president,  and  Will  X.  Coley 
junior  promotion  activities,  was  in  of  the  Raleigh  News  and  Observer  is 
charge.  secretary-treasurer. 

MODEL  HOME  EDmON  KENOSHA  BOYS  VISITED  FAIR 

The  Oklahoma  City  Daily  Oklaho-  The  Kenosha  (Wis.)  Ezvning  News 


MODEL  HOME  EDmON  KENOSHA  BOYS  VISITED  FAIR 

The  Oklahoma  City  Daily  Oklaho-  The  Kenosha  (Wis.)  Ezvning  News 
man  issued  a  12-page  section  Sept.  9  was  host  to  15  carriers  at  a  two-day 
for  the  newspaper’s  model  home  com-  trip  to  the  Century  of  Progress  Sept, 
pleted  and  opened  at  6907  Avondale  5-6.  Circulation  Manager  Schulte  was 


■  MEN  of  proved 
sales  ability  and 
high  character  will 
find  through  this 
ad  the  way  to  re¬ 
habilitation. 

A  manufacturer  of  hish 
repute  and  gilt-edge  fin¬ 
ancial  standing  is  now 
ready  to  grant  territories 
for  an  important  new 
product  on  attractive  com¬ 
mission  basis  to  the  first 
four  men  who  measure  up. 
These  men  should  have 
a  following  among  pub¬ 
lishers,  large  printing 
houses,  newspaper  me¬ 
chanical  superintendents, 
and  will  consider  repre¬ 
senting  only  an  A1  firm 
and  a  thoroughly  sound 
product. 

BOX  A.782 

EDITOR  &  PUBLISHER 

TIMES  BUILDING 
NEW  YORK  CITY 


Drive.  Nichols  Hills. 


in  charge. 
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WHAT  OUR  READERS  SAY 


REPLIES  TO  ACKERMAN 


creases  speed  of  writing  and  permits  a 
EADERS  SAY  I  better  telling  of  the  story.  And  all  this 

_  without  loss  of  typographical  beauty. 

This  might  not  be  a  bad  place  to 
of  the  Northwestern  University  chapter  give  a  mite  of  credit  to  one  of  the  real 


JOINS  JOURNALISM  FACULTY 

S.  F.  News  Telegraph  Editor  Ap¬ 
pointed  to  Stanford  University  Staff 

Clifford  F.  Weigle,  telegraph  editor 


To  Editor  &  Publisher:  Enclosed  of  Sigma  Delta  Chi,  was  subtitled  “The  pioneers  in  headline  typography  and  of  the  San  Francisco  News,  has  been 


please  find  a  copy  of  a  reply  I  sent  Newspaper  of  the  Future.” 


newspaper  typography  generally — the  appointed  to  the  journalism  faculty  of 


to  Dean  C.  W.  Ackerman  of  the  Pu-  In  the  belief  that  you  will  be  inter-  Lintoype  News  edited  by  John  E.  Al-  Stanford  U  n  i  - 
litzer  School  of  Journalism  in  answer  ested  in  some  other  early  manifestations  len.  It  may  even  be  that  a  closer  peru-  versity,  to  suc- 
to  his  letter  which  was  published  in  of  the  same  tendency,  1  am  enclosing  a  sal  of  the  Linotype  News  files  than  ceed  Kenneth 


Editor  &  Publisher  of  Sept.  1. 
Yours  truly, 

Paul  Parker. 


copy  of  one  of  the  issues  of  a  publi-  most  of  us  take  the  time  to  give  would  Stewart,  who  has 
cation  issued  at  the  University  of  Ore-  reveal  that  this  trade  house  organ  pio-  resigned  to  join 
gon  School  of  Journalism  in  June  and  neered  the  identical  thing  adopted  by  the  editorial  staff 


^  copy  ot  our  the  Cleveland  News  and  the  others  of  Literary  Di- 
Machine  Company  R^kford  Ill  ^  regular  Summer  Session  weekly  pub-  mentioned,  though  none  of  the  rest  of  gest  in  New 


lication,  the  Sun,  issued  during  the  1934  us  copied  consciously.  York. 

Summer  Session  at  the  University  of  Anyhow,  it  is  beginning  to  look  as  Mr.  Weigle,  a 
"regon.  if  the  old  multiple-deck  heads  with  Stanford  gradu- 

You  will  notice  that  in  both  of  these  several  lines  of  caps  are  finally  on  their  ate,  during  his 


-  Summer  Session  at  the  University  of  Anyho\ 

Dear  Dean  Ackerman:  Replying  to  Oregon.  .  .  ,  if  the  o 

your  letter  of  Aug.  27,  I  realize  that  ^9^  will  notice  that  in  both  of  these  several  lii 
the  part  of  your  Los  Angeles  address  publications  the  general  type  of  head  way  out. 

,  which  I  quoted  was  by  no  means  re-  j'^^t  adopted  by  the  Cleveland  News 


George  Turnbull, 


ate,  during  his 
collegiate  career 
was  awarded 


to  the  main  point  of  your  was  employed.  One  writing  this  free-  University  of  Oregon  School  of  Tour-  membership 


thesis.  count  of  bead,  however,  finds  at  once 

I  entirely  agree  with  your  contention  that  he  cannot  write  it  entirely  “with- 
tfiat  an  undivided  press  would  be  a  ser-  uut  regard  to  letter  count.”  The  maxi- 


LEGION  THANKS  GEIGER 


Phi  Beta  Kappa  Clifford  F.  Weigle 
for  scholarship. 

During  his  college  days  he  worked  for 


vile  press.  But  the  quotation  selected  tuum  line-content,  naturally,  must  be  Delegates  to  the  recent  Illinois  state  the  San  Francisco  News  as  circulation 
R-as  chosen  not  as  representative  of  borne  in  mind.  For  instance,  had  the  convention  of  the  American  Legion  at  department  representative  and  corre- 
your  speech,  but  as  offering  a  sentiment  head-writer  of  the  News  written,  in  the  Peoria  recently  adopted  a  resolution  spondent  on  the  Stanford  campus, 
peculiarly  antithetical  to  the  Fishburn  fop  head  of  column  5,  “Other  Woman”  thanking  Edward  J.  Geiger,  Chicago  When  he  was  graduated  in  1929  he 
editorial.  My  letter  attempted  nothing  instead  of  “Other  Girl,”  someone  would  American  sports  editor,  for  his  “invalu-  joined  the  editorial  staff  of  that  news- 
more  than  the  exposition  of  what  was  have  had  to  change  it  for  him  or  else  able  contribution  to  the  welfare  and  re-  paper,  covering  courts.  Later  he  be- 
to  me  the  irony  of  two  irreconcilable  fesort  to  outlandish  abbreviation.  But  habilitation  of  disabled  war  veterans.”  came  assistant  city  editor  and  more  re- 
I  ideas.  in  the  other  lines  of  the  head  the  free-  Mr.  Geiger  has  been  active  in  arranging  cently  telegraph  editor. 


My  own  belief  is  that  if  newspapers  <Iom_  from  “count  worries”  when  the 
—or  General  Johnson — withheld  judg-  idea  of  balance”  is  abandoned  in- 
ment  on  any  subject  whatever  until 
nil  the  relative  facts  were  capable  of 
proof,  we  would  have  no  press.  And 

naturally  no  Johnsons!  So-called  facts  . 

ire  nearly  as  tenuous  as  the  statistics  1  EDITOR  I 

with  which  advertising  surveys  are  ■  l 

burdened,  and  capable  of  as  many  in-  ^  ClnincnCC 

terpretations.  I  1 

On  the  other  hand,  I  certainly  dis-  J  ^  QOnC  bv 

agree  with  the  principle  expressed  in  ^ 

the  Fishburn  editorial  that  the  nebu-  _ 

!oas  suspicion  of  fire  is  an  editorial  oh-  T^T-I  TT 

iigation  to  sound  a  4-11  alarm.  How-  i  XTH/ 

??er  they  build  circulation,  such  tac- 

acs  only  cheapen  the  press  and  discredit  u  •  l 

it  with  intelligent  readers.  Having  but  on 

Sincerely  yours,  PUBLISHER 

Paul  Parker. 


and  giving  aid  to  the  veterans  at  Ed¬ 
ward  Hines  Hospital,  Chicago. 


He  will  assume  his  new  duties  at  the 
beginning  of  the  fall  quarter  in  October. 


CLEVELAND  NEWS’  HEADS 

To  Editor  &  Publisher:  Like 
Lewis  Patterson  in  a  recent  issue  of 
Suitor  &  Publisher,  I  cannot  resist 
dtis  opportunity  of  saying  a  word  for 
whools  of  journalism  in  connection 
with  journalistic  evolution. 

I  was  particularly  interested  in  your 
illustrated  article  in  the  issue  of  Aug. 
11  describing  the  changes  in  headline 
t'orm  adopted  last  July  by  the  Cleve- 
'jmd  News.  These  changes  dealt  with 
•Jie  following  points: 

1.  Heads  are  written  naturally  to  tell 
lie  story,  and  without  regard  to  letter 
»unt. 

2.  They  are  set  flush  to  the  left. 

3.  Secondary  banks  are  omitted,  ex- 
*pt  on  two  or  three  of  the  more  im- 
wrtant  stories  on  page  1. 

Mr.  Patterson  pointed  out  that  the 
ianges  adopted  by  the  News  were 
jsed  in  an  edition  of  Northwestern 
University’s  Daily  Northwestern  on 
IHay  4,  1934.  The  edition,  the  product 


A  PUBLISHER  COMMENTS  ON 

‘Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 

Seventh  annual  Cooking  School  with 
Home  Economics  just  concluded  most 
successful  of  all  schools  from  every 
standpoint. . .  .Advance  Man  was  of 
real  service  to  us  in  sale  of  local  space 
which  exceeded  that  of  year  ago  by 
lurge  margin.  (From  a  Kansas  Newspaper) 
- O - 

We  fuaramcee  and  deliver  a  definit* 
amount  e/  additional  notional  adveititing 

HOME  ECONOMICS 

SERVICE  CORPORATION 

t47  PMh  Av«.  New  yeifc 

ESTABLISHED  1924 


Editor  &  publisher  has  reached  its  present 
eminence  in  its  field  because,  back  of  everything 
done  by  every  member  of  its  organization  has  been 

THE  SPIRIT  OF  SERVICE 

Having  but  one  master  THE  DAILY  NEWSPAPER,  EDITOR  & 
PUBLISHER  has  been  able  to  devote  its  entire  time,  attention  and 
energy  to  serving  that  one  master. 

By  reaching  most  of  the  National  Advertisers  and  Advertising  Agency  executives 
throughout  the  English  speaking  world  EDITOR  AND  PUBLISHER  has  become 
the  acknowledged  and  unchallenged  authority  on 

Daily  Newspapers  and  Daily  Newspaper  Advertising 

Many  of  the  leading  daily  newspapers  of  the  country  have  used  EDITOR  &  PUB¬ 
LISHER  advertising  columns,  regularly  for  many  years,  to  keep  their  markets  and 
newspapers  constantly  before  National  Advertisers  and  Advertising  Agencies. 

Just  as  daily  newspaper  advertising  is  the  backbone  of  all  well  conducted  advertising 
campaigns,  so  EDITOR  &  PUBLISHER  is  the  backbone  of  all  well  conducted  daily 
newspaper  advertising  campaigns.  Always  the  first  consideration — frequently  the 
only  consideration 

EDITOR  &  PUBLISHER  Service  Department  is  equipped  to 
render  valuable  assistance  to  advertisers  by  surveying  markets, 
writing  and  designing  advertising  and  advising  as  to  the  best  kind 
of  advertising  to  sell  a  particular  market. 

THE  SERVICE  DEPARTMENT 
filled  to  overflowing  with 
THE  SPIRIT  OF  SERVICE 

is  always,  and  in  all  ways 

AT  YOUR  SERVICE 

Investigate  what  we  can  do  for  you.  It  will  pay  us  both. 

EDITOR  &  PUBLISHER 

A  newspaper  for  newspaper  and  advertising  men. 

Suite  1700  Times  Building  Broadway  at  42nd  St. 

Phone  Bryant  9-3052  NcW  York  City 
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_ The  Classified  Pages _ 

SAN  FRANCISCO  DAILY  LAUNCHES 
DRIVE  FOR  RENTAL  LINAGE 

Thirty-Day  Campaign  Being  Conducted  by  Call-Bulletin — 
Display  Copy  Supplemented  by  Apartment 
Hunting  Feature 

DELIE\  IXG  that  this  fall  will  be  the  Call-Bulletin  Globe  Trotter,  who 
^  the  best  rental  season  in  years,  the  announced;  “When  Looking  For  An 
San  Lrancisco  Call-Bulletin  classified  Apartment  Look  First  At  the  Many 


CHASSE  SUCCEEDS  BARNARD 

Edmond  Chasse  has  been  named  edi¬ 
tor-in-chief  of  L’Ezvncment,  Quebec, 
to  succeed  Joseph  E.  Barnard,  editor 
for  the  past  25  years,  who  resigned 
recently  to  become  editor  of  Le  Soleil, 
Quebec,  according  to  an  announcement 
by  J.  H.  Fortier,  president  of  the  daily. 
Mr.  Barnard  succeeds  Jean  A.  Hardy, 
who  resigned  when  his  book  attacking 
the  bourgeoisie  was  banned  by  the 
Catholic  Church  some  months  ago. 


AUTO  OUTPUT  HOLDS 
UP  DESPITE  SEASON 

Curtailment  of  Production  !•  Slow— 
Chevrolet,  Hudeon,  and  Olds- 
mobile  Release  News¬ 
paper  Copy 

iSpecial  to  Editor  &  Publisher) 

Detroit,  Sept.  12 — Here  in  Detroit, 
when  usually  the  automotive  industry 


advertising  department  has  launched  an  Excellent  Offerings  Listed  in  Call-  m-chie 
extensive  rental  campaign  to  impress  Bulletin  Classified  Ads.” 

ujwn  San  hranciscans  the  values  ob-  A  large  illustrated  broadside  was  also  All 
tamable  in  apartments  and  house  rentals  mailed  to  apartment  house  owners  and 


Other  appointments  on  L’Evenement  hegms  to  fold  up  in  anticipatiori  of  call- 
were:  J.  M.  Turgeon,  assistant  editor-  'pK  d  a  season,  we  find  that  while  pro¬ 
in-chief  and  Maurice  Bernier,  chief  Auction  is  slowing  up,  it  is  not  curtail- 


of  the  news  service. 


aYu  l  •  managers,  entitled  Rental  Campaign 

.Although  this  rental  campaign  is  just  to  Bring  Tenants  To  You,”  explaining 
fairly  under  way.  it  has  already  shown  its  objectives  in  detail.  This  also  forci- 
an  increase  of  35%  in  classified  linage,  bly  pointed  out  that  vacancies  are  ex- 


L  BUT  5  STATIONS 
SUBMIT  AD  COPY 


according  to  Ben  M.  O.viatt,  classified 
manager. 


pensive,  classified  ads  are  inexpensive. 
The  campaign  slogan  also  appeared 


San  Francisco  has  more  than  3,000  on  delivery  trucks  and  street  news 
apartment  buildings.  Apartment  house  stands  all  over  the  city.  Four-line 
reported  as  having  “readers”  also  appeared  in  the  classified 
difficulties  in  obtaining  rentals  desired,  section. 


593  of  Nation’s  598  Broadcasting 
Firms  Have  Sent  Their  Programs 
to  Trade  Commission  for 
Check  on  False  Claims 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Sept.  10 — Be¬ 


ing  at  the  seasonal  pace. 

September  finds  all  factories  turning 
out  cars  and  trucks  at  an  unusual  pace 
for  this  season  of  the  year. 

Most  car  builders  are  withholding 
1935  announcements.  Last  year  at  this 
time  there  were  rumors  galore,  but 
right  now  no'  one  is  getting  any  infor¬ 
mation  on  what  the  engineers  are  do¬ 
ing.  It  is  not  believed  that  anything 
sensational  in  the  way  of  mechanical 
changes  will  be  made.  It  is  believed 
there  will  be  plenty  of  concentration  on 


rp.  .  .  .  V  J - aCCLiUll.  calcitrant  radio  broadcasting  stations  streamlining  in  the  new  models. 

IS  campaign  is  intended  to  show  Twice  a  week  an  editorial  feature  ap-  which  failed  to  answer  the  Federal  Chevrolet,  the  old  stand-by  of  news- 
newspaper  readers  through  actual  pho-  peared  called  “Apartinent  Hunting  Trade  Commission’s  order  that  copy  in  papers,  has  sent  out  another  large  Sep- 
ograpns  the  kind  of  apartments  or  With  Genevieve  Joy,”  giving  attractive  all  advertising  programs  be  submitted  tember  release  covering  most  of  its 
ouses  available  and  is  built  around  the  descriptions  of  improvements  and  com-  for  scrutiny  for  the  purpose  of  weed-  dealer  points  with  timely  copy  placed  by 
theme.  When  L^kii^  For  An  Apart-  forts  to  be  had  in  apartments  and  ing  out  false  and  misleading  statements,  the  Campbell-Ewald  Agency, 
r  h  R  »  the  houses  advertised.  These  were  written  have  been  brought  into  line  and  only  Hudson-Terraplane  has  released  a 

^ii-Bulletin.  It  was  timed  to  start  by  Frances  Schwartz  of  the  classified  five  out  of  598  stations  in  the  country  small  September  schedule  through 


Call-Bulletin.” 


..  r  „  .  r  ,  ,  — ;  “J  - -  —  — -  -  .....  V,.  ...  ...^  ........J  small  September 

to  meet  the  tall  owning  of  schools  and  promotion  department.  have  not  complied.  Brooke,  Smith  &  French.  It  runs 

ta  e  advantage  of  the  general  feeling  The  scope  of  service  of  the  Call-Bul-  Of  the  five  delinquents,  one  is  in  Ha-  largely  in  distributor  and  Class  A  dealer 
that  pwple  now  seem  more  secure  of  Jetin  rental  bureau  had  to  lie  expanded  waii  and  another  in  .\laska,  therefore  points. 


schedule 

French. 


their  jobs. 


First,  a  poster  was  mailed  to  4,500  requests  for  information.  able  that  thei  material  is  now  in  through  Batten,  Barton,  Durstine  &  Os- 

apartment  house  owners  and  managers.  The  general  campaign  was  scheduled  transit.  born.  .After  November  1  this  account 

Teaser  copy  was  used  in  all  apartment  for  a  period  of  30  days,  but  the  radio  During  July,  under  the  first  call  for  will  be  handled  through  D.  P.  Brother 
house  trade  papers  announcing  the  announcements  and  signs  on  news  stands  the  submission  of  radio  programs  to  &  .Associates,  who  have  taken  space  on 

campaign.  and  delivery  trucks  will  carry  on  for  the  Commission,  114  stations  failed  to  the  eighth  floor  of  the  General  Motors 


.\  series  of  four  column  display  ads  some  weeks  longer. 


comply,  and  a  demand  for  compliance  Building. 


day  over  that  paper's  radio  station  by  outs. 


GOLDEN  GROUND  CAMPAIGN 

Second  Clas«i(ied  Drive  Launched 
Aug.  25  by  S.  F.  Examiner 

Taking  advantage  of  the  fall  urge  to 
buy  homes  or  invest  in  real  estate,  the 
San  Francisco  Examiner  classified  ad- 


outs.  works  failed  to  respond. 

—  -  -  :  -  Surveillance  over  radio  advertising 

author  of  the  svndicate  feature,  “Deeds  in  July.  During  that  month  the 

of  Dan.”  plans' to  join  Mrs.  Hurst  in  Commission  received  998  reports  from 
Houston  as  soon  as  his  health  permits,  network  systems  and  broadcasting  sta- 


He  has  been  ill  during  the  past  year. 


tions,  and  received  681  in  August,  each 
report  containing  the  material  for  one 
week’s  advertising.  Of  the  programs 
submitted,  19,991  failed  to  pass  first 


uuj  nomes  or  in\est  in  real  estate,  tne  INSPECTED  2,001  FLATS  weeks  advertising.  Ut  the  programs 

San  Francisco  Examiner  classified  ad-  j^ene  King,  Chicago  Herald  &  Ex-  submitted,  19,991  failed  to  pass  first 
vertising  ikpartment  releaised  its  second  aminer  rental  counselor,  recently  visited  muster  as  being  free  of  violation  of 

Liolden  Ground  .•\round  the  Golden  her  2001st  apartment  in  a  year.  During  the  truth-m-advertising  requirements  of 

Gate  campaip  Aug.  25.  this  time  she  has  w  orn  out  nine  pairs  the  Federal  Trade  Commission  and 

Its  theme  is  based  on  the  strongest  ^hoes,  one  automobile  and  an  untold  have  been  set  aside  for  further  check, 
known  home  appeal— chi  dren.  Attract-  number  of  lead  pencils.  She  and  her  Where  violations  are  found,  the  broad- 
ive  illustrations  of  children  at  play,  assistants  have  answered  in  excess  of  casting  station  will  be  advised  and  re¬ 
photographed  in  characteristic  attitudes,  22,750  individual  requests  for  apart-  quired  to  make  the  corrections  pointed 


lend  a  strong  appeal  to  attention-get-  n^^nt  locations.  Every  morning.  Miss  out. 


.•  r  1  ,  ...  King  broadcasts  over  radio  station  The  Commission  considers  the  co- 

1  he  promotion  for  the  plan  consisted  kYW.  She  also  prepares  a  daily  col-  operation  received  “gratifying”  and  ex- 
of  nine  display  ads,  each  four  columns  apartment  hunting,  which  ap-  pects  few  orders  covering  false  adver- 

by  12  inches;  news  column  cooperation;  p^^^s  in  the  classified  section  of  the  tising  will  be  required. 

mention  in  the  Examiner  Herald  &  Examiner.  Afternoons  are  ci»r<^iAi  c  d 

and  eight-column  streamer  headings  m  to  answering  letters  and  per-  ..  o  a^.. 

rge  disp  ay  t\pe  o\er  the  real  estate  gonallv  visiting  and  inspecting  apart- 
ciassincations.  at;-., 


SPECIAL  BICYCLE  PAGE 

The  Elgin  (Ill.)  Courier-News  re¬ 
cently  published  a  special  page  devoted 


LiassiiiLaiiuiis  buildings.  Miss  King’s  rental  ser-  puui.snca  a  speuia.  page  ucvuicu 

This  second  Golden  Ground  cam-  vice  is  extended  free  of  charge  to  Her-  to  advertisements  and  fea  ure  articles 
paign,  like  the  first  successfully  pro-  ^  Examiner  readers.  concerning  bicycles  as  the  1934  fad  tor 


Speaking  of  By-Lines 

HERE'S  ONE— 

By:  HOTEL  PICCADILLY 

We’re  convenient  to  advertising 
and  Publishing  Offices,  theatres 
and  cafes . 

You’re  home  when  you’re  with 
us — a  new  hotel,  600  rooms,  each 
with  bath,  circulating  ice-water, 
a  Beauty-Rest  Mattress  on  every 
bed.  Rates  ^2.50  and  up  but 
not  too  far  up. 

HOTEL 
P  I  CC  A  D  I  LLY 

A  Hop,  Skip  and  a  Jump  from  ^ 
Broad'way  on  W est  45th  Street  * 


moted  last  April,  was  directed  by  C. 

A.  Sternberger,  classified  manager,  and  tr  an«spfr«5  pi  ynn 

copy,  layouts  and  promotion  material  iKAr<iarE.KO  ri^irsni 

were  prepared  by  Powell  Cassidy,  das-  M.  J.  Flynn  of  the  New  York  office 
sified  promotion  manager.  of  E.  Katz  Special  Advertising  Agency 

-  has  been  transferred  to  take  charge  of 

JOINS  HOUSTON  CHRONICLE  company’s  Philadelphia  office,  sue- 

Olga  Florence  Hurst,  formerly  asso- 

ciated  With  the  C/itcai;o  //cra/d  and  j  Conger,  ^  formerly  with  the 

Examiner  classified  advertising  depart-  (N  J.)  Daily  Courier,  has 

munt  for  12  years,  has  been  appointed  been  added  to  the  sales  staff  of  the 
telephone  room  supervisor  of  classified  ^  j^Xe^  York.  F.  L.  Wil- 

advertising  on  the  Houston  (Tex.)  ,;ams.  for  many  vears  with  the  Atlanta 
Chronicle,  effective  Sept.  10,  J.  H  But-  Constitution,  has  been  added  to  the 
ler,  business  manager,  announc^  this  the  Atlanta  office. 

week.  Mrs.  Hurst  was  active  in  Chi-  _ 

cago  advertising  circles,  having  been  a  ,ee,,re  »»  rac'p  pmxirvM 

member  of  the  Chicago  Women’s  Ad-  ISSUES  90-PAGE  EDITION 

vertising  Club,  historian  of  the  North  The  Sacramento  (Cal.)  Bee  issued  a 
American  League  of  Pen  Women,  and  90-page  edition,  in  seven  sections.  Sept, 
recording  secretary  of  the  Illinois  1,  entitled  “State  Fair  and  Port  of  Sac- 


exercise  and  recreation. 


ISSUES  90-PAGE  EDITION 

The  Sacramento  (Cal.)  Bee  issued  a 


recording  secretary  of  the  Illinois  1,  entitled  State  rair  and  Port  of  Sac- 
Women’s  Press  .Association.  She  left  ‘ramento  Valley,”  to  signalize  the  open- 
the  Hearst  organization  recently  to  do  ing  of  California’s  eightieth  state  ex- 


the  Hearst  organization  recently  to  oo 
special  promotion  work  at  the  Fair  de¬ 
partment  store,  Chicago.  Mrs.  Hurst’s 


position  held  at  Sacramento  September 
1-10.  This  was  the  largest  edition  ever 


upr 

says  the  Press 
to  the 

AUTOPASTER 

‘'You  are 
running  me 
off  my  feef 


husband,  .Albert  Crawford  Hurst,  form-  published  in  the  history  of  the  Bee,  and 
crly  of  the  Hearst  advertising  staff  and  carried  large  advertising  linage. 


to  care  for  the  increased  volume  of  the  Commission  considers  it  quite  prob-  Oldsmobile  issued  a  release  this  week 


was  scheduled  for  30  days.  Three  times  This  rental  campaign  was  planned  by  was  made  in  the  form  of  a  follow-up  Truck  business  has  been  booming  for 
a  week  these  appeared,  showing  pic-  Mr.  Oviatt  and  Leo  Ihle,  business  man-  letter,  with  the  result  that  all  but  five  all  companies.  Fargo  trucks,  a  Chiys- 
tures  of  apartment  interiors,  actually  ger.  Broadsides  and  advertising  copy  were  heard  from.  These  have  since  ler  subsidiary,  has  bagged  a  $2,500,000 
photographed  in  San  F'rancisco’s  apart-  were  prepared  by  Don  Walsh,  classified  been  impressed  with  the  fact  that  the  Government  order, 
ment  houses.  .As  soon  as  the  first  dis-  promotion  manager.  C.  G.  Sorgatz,  federal  agency  means  to  carry  out  iR  Nothing  definite  has  been  announced 
play  ad  appeared  this  was  supplemented  promotion  department  artist,  drew  the  order,  and  100  per  cent  obedience  to  its  in  releases  on  Pontiac  through  its  new 
by  spot  radio  broadcasts  three  times  a  illustrations  and  arranged  physical  lay-  mandate  is  expected.  None  of  the  net-  agency,  MacManus,  John  &  Adams. 
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ELMER  OTT  AW  AY  DIES; 
MICHIGAN  PUBLISHER 

Succumbs  to  Heart  Attack  While  on 
Vacation— Established  Port 
Huron  Herald  with 

L.  A.  Weil  in  1900 

Elmer  James  Ottaway,  Port  Huron 
(Mich.)  Timcs-Herald  publisher,  and 
well  known  in  Michigan  and  the  In¬ 
land  territory  as 
- a  newspaper  ex¬ 
ecutive,  died  sud- 

Harbor^  Springs, 

years  of  age.  He 
had  been  an  out¬ 
standing  leader  in 
his  community 
since  the  turn  of 
the  century  when 
he  entered  the 
newspaper  b  u  s  i  - 
ness  in  Port  Hu¬ 
ron. 

Elmer  James  Ottaway  Mt.  Ottaway, 
who  had  suffered 
a  previous  attack  of  angina  pectoris, 
«as  apparently  in  normal  health  when 
he  went  to  Harbor  Springs  two  weeks 
ago  for  a  brief  rest.  He  was  unexpect¬ 
edly  stricken  early  Friday  morning. 
Sept.  7,  and  death  came  that  evening. 

Born  in  Flushing,  Mich.,  he  attended 
the  public  schools  and  was  later  gradu¬ 
ated  from  the  University  of  Michigan 
with  the  class  of  1894  from  the  College 
ot  Literature,  Science  and  Arts  with 
the  degree  of  Bachelor  of  Letters.  He 
did  some  newspaper  work  during  his 
college  career,  including  vacation  work 
in  Petoskey  and  northern  Michigan. 
Upon  graduation,  he  entered  newspaper 
work,  joining  the  staff  of  the  Detroit 
Free  Press. 

Mr.  Ottaway  served  as  reporter, 
A'ashington  correspondent,  city  editor 
ind  managing  editor  of  the  Free  Press. 

I  In  1900  he  went  to  Port  Huron  with 
Louis  A.  Weil  to  establish  the  Daily 
Herald.  Two  years  later  he  went  to 
Flint,  Mich.,  where  for  a  short  time  he 
ns  publisher  of  the  Flint  Daily  Globe, 
which  was  later  merged  with  another 
Flint  newspaper,  now  the  Flint  Daily 
Journal.  In  1910,  he  returned  to  Port 
Huron  and  with  Mr.  Weil  purchased 
die  Daily  Times,  when  they  organized 
die  Times-Herald  Company.  Mr.  Weil 
ins  continued  as  editor  of  the  paper. 

He  was  an  active  alumnus  of  Michi- 
pm  and  was  elected  a  directer  of  the 
University  of  Michigan  Alumni  Asso¬ 
ciation  in  1926  and  was  elected  presi- 
ient  in  1927,  serving  three  one-year 
*rms.  He  was  one  of  the  organizers 
if  the  University  of  Michigan  Press 
flub,  an  organization  of  newspaper  pub- 
ishers  of  that  state,  which  was  formed 
6  promote  further  cooperation  between 
(ublishers  and  the  university,  particu¬ 
larly  the  school  of  journalism.  He  was 
Ktive  in  Rotary  work,  having  been 
bcal  club  president  and  district  gov- 
irnor  of  the  23rd  district,  comprising 
Xichigan  and  part  of  Ohio.  He  was 
Ktive  in  many  Port  Huron  civic  affairs 
■d  during  the  World  War  he  was  head 
<  the  Liberty  Loan  campaign  in  that 

i*y- 

Notables  of  the  newspaper  profession, 
kders  of  Rotary  International  and 
tominent  alumni  of  the  University  of 
Schigan  gathered  at  St.  Clair,  Mich., 

- - • - 

INTERIVATIOI^AL 
SERVICE 
Sydney  R.  Clarke 

Preaident 

76,  Rue  des  Petits-Cbamps 
Paris,  France 

Telephone :  Opera  66*27 
Cable  Address  t  Rican  talir,  Paris 

Travel  Experts 

New  York  Representative: 

Wniiam  L.  Strauss  &  Son 
1 660  Madison  Avenue  New  York,  N.  Y. 


Sept.  10  to  attend  Mr.  Ottaway’s  fu¬ 
neral. 

.Albert  A.  Jones,  William  Roy  Alex¬ 
ander,  Clarence  B.  Bennett,  Martin  J. 
Handley,  Adam  H.  Kaufman,  O.  G. 
.Allen,  George  M.  Hunter  and  Donald 
MacQueen,  all  employes  of  the  Times- 
Herald,  were  active  pallbearers.  Hon¬ 
orary  pallbearers  were: 

Stuart  H.  Perry,  publisher  of  the 
Adrian  Daily  Telegram;  Edgar  A. 
Guest,  Detroit  Free  Press  poet;  James 
Schermerhorn,  former  publisher  of  the 
Detroit  Times  and  associate  of  Mr. 
Ottaway  on  the  Detroit  Free  Press; 
A.  C.  Marshall,  vice-president  and  gen¬ 
eral  manager  of  the  Detroit  Edison 
Company;  Louis  A.  Weil,  editor  of  the 
Times  Herald;  David  MacTaggart, 
Lincoln  Avery  and  Daniel  W.  Hayes, 
all  of  Port  Huron,  and  Carl  R.  Walker 
and  H.  .A.  Hopkins,  both  of  St.  Clair. 

Surviving  are  his  wife,  Mrs.  Ruth 
Haller  Ottaway,  and  three  sons,  Wil¬ 
liam  W.  Ottaway,  vice-president  of  the 
St.  Petersburg  (Fla.)  Times;  Dr.  John 
Ottaway,  Brooklyn,  N.  Y.,  and  James 
H.  Ottaway,  Port  Huron. 

ELUS  WILL  DISALLOWED 

Judge  Holds  Pencil  Deletions  Were 
Made  Intentionally 

tSpecial  to  Editor  &  Publisher) 

Worcester,  Mass.,  Sept.  10 — .A  will 
left  by  Theodore  T.  Ellis,  part  owner 
of  the  Chicago  Daily  News  and  presi¬ 
dent  of  the  New  England  Fibre  Blanket 
Co.,  of  this  city,  13  of  the  16  clauses 
of  which  were  crossed  out  in  pencil,  was 
disapproved  and  disallowed  by  Judge 
Frederick  H.  Chamberlain  in  Probate 
Court  here  today.  The  ?2,500,000  estate 
of  Mr.  Ellis,  who  died  in  London  last 
January,  therefore  will  be  distributed 
among  the  publisher’s  widow  and  two 
brothers,  Frank  and  Charles  Ellis. 

Under  the  state  law  Mrs.  Ellis  will 
receive  $5,000  outright,  and  more  than 
$1,000,0()0  of  the  rest  of  the  estate.  The 
brothers  will  receive  about  $5()0,000 
each. 

Judge  Chamberlain  made  no  other 
finding  other  than  to  say  the  will  was 
disallowed  and  disapproved,  in  addition 
to  saying  that  it  was  cancelled  and  re¬ 
voked  by  the  testator  who  was  of  sound 
mind  at  the  time  the  will  was  drawn 
in  1927. 

Under  the  will.  Memorial  Hospital  of 
Worcester  was  bequeathed  a  $500,000 
trust  fund  to  be  established  upon  the 
death  of  Mrs.  Ellis,  and  another  provi¬ 
sion  provided  for  education  of  worthy 
Worcester  students.  This  was  con¬ 
tested  by  the  widow  and  brothers  of 
the  publisher,  and  at  a  three-day  hear¬ 
ing  in  probate  court  last  week,  evi¬ 
dence  was  introduced  to  show  that  Mr. 
Ellis  intended  to  alter  the  wdll.  Memo¬ 
rial  Hospital  officials  opposed  disallow¬ 
ance  of  the  document. 

TOM  FLEMING 

Tom  Fleming,  for  years  circulation 
manager  of  the  Scranton  (Pa.)  Times, 
died  recently  at  Oakland,  Cal.  He  was 
buried  in  that  city. 


Cl^bttuani 
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Double  Motor-Drive 
vrith  full  automatic 
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Chicago:  211  West  Wacker  Drive 

New  York:  Daily  News  Bldg., 
220  East  42nd  Street 
San  Francisco:  First  National 
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FREDERICK  H.  STEVENS,  78  t 
former  business  manager  of  the  a 
Bridge t’ort  (Conn.)  Standard,  died  at 
his  home  in  New  Haven,  Sept.  8  fol-  j 
lowing  a  brief  illness.  During  his 
career  with  the  daily  he  served  as  man-  •; 
ager,  secretary  and  treasurer,  serving  ^ 
for  20  years.  His  wife  and  a  daughter  ] 
survive.  j 

Thom.as  W.  Porter,  superintendent  ] 
of  the  Boston  Globe  pressroom,  died  s 
last  week  at  Chelsea  Naval  Hospital. 
He  was  an  overseas  veteran  of  the  ^ 
World  War.  He  is  survived  by  his  j 
wife,  his  father  and  four  sisters.  ^ 

Clyde  Jones,  compositor,  employed  < 
by  the  Pittsburgh  (Pa.)  Sun-Telegra{>h,  ( 
fell  unconscious  while  at  work  in  the  ; 
ticker  room  of  the  paper  last  week.  i 
He  died  on  the  way  to  a  hospital.  ■ 
A  printer  for  many  years,  Mr.  Jones 
learned  his  trade  on  the  old  Pittsburgh 
Leader.  His  wife  and  a  son  survive. 

F.  X.  Manning  of  Springfield,  Mo., 
circulation  manager  for  the  St.  Louis 
Globe-Democrat  in  Southwestern  Mis¬ 
souri,  was  found  dead  Sept.  3  in  his 
automobile  on  a  state  highway  near 
Lebanon,  Mo.  His  death  was  attrib¬ 
uted  to  heart  disease.  Mr.  Manning  had 
been  connected  with  the  Globe-Demo¬ 
crat  for  more  than  20  years.  He  is 
survived  by  his  wife  and  two  daughters. 

Ernest  Hargis  Robertson,  55  who 
was  business  manager  of  the  old 
Houston  Dispatch  and  prior  to  that 
circulation  manager  of  the  Galveston 
News,  died  recently  in  Houston.  In 
1916  he  sold  the  Trinity  County  Star 
which  he  had  published  at  Groveton, 
Tex.  Recently  he  was  in  the  printing 
business  at  Houston. 

Dr.  Sigmund  Muenz,  75,  dean  of 
Austrian  writers  and  essayists,  died  in 
Budapest  Sept.  7  w’hile  attending  an 
international  conference  of  journalists. 
He  was  the  author  of  several  books  on 
international  politics. 

E.  J.  Rosencrans,  63,  founder  and 
president  of  Business  Journals,  Inc., 
N.  Y.,  which  publishes  Motorship  and 
Diesel  Power,  died  Sept.  8  in  the  Medi¬ 
cal  Centre,  New  York,  of  pulmonary 
embolism  following  a  fortnight’s  illness 
which  included  an  operation. 

James  E.  Mitchell,  43,  Hollywood 
reporter,  Los  Angeles  Examiner,  died 
Sept.  7  at  the  Hollywood  Hospital 

FACTS 

ThePersonnel  Bureau  hasthepersonal, 
education  and  experience  records  of 
416  members  of  Sisma  Delta  Chi  in 
46  states,  the  District  of  Columbia, 
two  island  possessions  and  three 
foreisn  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
ase  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $520  to  $15,000. 

Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man,  write 


PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER.  Diractot 
Stock  Yards  Station  Chicago 


NO  CHARGE  TO  EMPLOYERS 


after  a  lingering  illness.  He  is  sur¬ 
vived  by  his  wife,  a  son  and  a  daugh¬ 
ter,  his  parents  and  two  brothers  and 
a  sister. 

Randolph  T.  Lewis,  71,  an  editor  of 
the  New  York  Herald  a  number  of 
years  ago,  died  in  Los  Angeles  Sept. 
3.  He  was  a  world  traveler,  and  friend 
of  Rudyard  Kipling.  After  going  to 
Hollywood  in  1927  he  wrote  scenarios 
for  several  motion  picture  companies. 
He  is  survived  by  a  daughter  and  a 
sister. 

F.  H.  Tayixir,  76,  publisher  and  edi¬ 
tor,  Table  Rock  (Neb.)  Argus  for 
nearly  half  a  century,  died  at  his  home 
there  Aug.  30  after  suffering  a  stroke 
on  a  downtown  street  in  Lincoln  a  few 
days  before.  He  was  an  old  time  printer 
and  set  type  on  the  Omaha  Republican 
which  suspended  publication  almost  45 
years  ago.  He  was  a  member  of  the 
Nebraska  Press  .Association  and  in  1925 

{Continued  on  page  42) 


ACCURACY 


United  Press 


SPEED 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


NEWS  FROM  FLEET 
STREET 

Fleet  Street  still  is  the  Street  of  Ad¬ 
venture  for  journalists  the  world 
over. 

These  adventures  are  paged  weekly 
in  World’s  Press  News,  premier 
British  organ  of  journalism  and  ad¬ 
vertising. 

For  $8  a  year  World's  Press  News 
comes  to  you  weekly,  plus  free 
monthly  supplements  on 

•‘PHOTOGRAPHY" 

"PRINTING" 

and 

"MARKETING  a  DESIGN  " 

Send  SB  to  the  Publiihtr; 

WORLD’S  PRESS  NEWS 

Cosmopolitan  House 

48,  Fatter  Lane  London,  E.  C  4 
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sides  her  husband,  two  sons,  Paul,  chief 
of  the  Associated  Press  bureau  at  Bue¬ 
nos  Aires,  Philip,  a  reporter  on  the 
Record-Herald,  and  one  daughter  sur¬ 
vive. 

Edg.^r  O.  Beacham,  composing  room 
employe.  Providence  (R.  I.)  Journal 
and  Evening  Bulletin  for  nearly  30 
years,  died  at  his  home  Sept.  9.  He 
learned  his  trade  at  Trenton,  Mo.,  in 
1879  and  was  formerly  with  the  Provi¬ 
dence  Tribune.  His  wife  and  a  son 
survive. 

Pall  J.  Reardox,  engaged  in  special 
advertising  work  with  the  Boston  Post 
for  the  past  three  years,  died  Sept.  7 
at  his  home  in  Roxbury,  Mass.  His 
father,  a  brother  and  a  sister  survive 
him. 

George  Bond  Ellisox,  66,  of  the 
Milwaukee  IPisconsin  News  advertis¬ 
ing  staff,  died  suddenly  at  his  home 
in  Milwaukee  Sept.  5  following  a  heart 
attack.  Mr.  Ellison  went  to  Milwau¬ 
kee  in  1922  to  handle  the  advertising 
on  the  Milwaukee  Sunday  Telegram, 
later  leaving  the  city  to  assume  similar 
duties  at  various  other  points.  He  re¬ 
turned  to  Milwaukee  shortly  after  the 
first  of  the  year  to  join  the  Wisconsin 
News  staff.  He  is  survived  by  his 
wife.  Cremation  was  in  Forest  Home 
Cemetery. 

Parsox  H.  Crawford,  75,  for  many 
years  advertising  manager  of  the  Al- 
toona  (Pa.)  Tribune,  died  suddenly  at 
his  home  there  Sept.  8  from  a  heart 
attack.  He  resided  in  Altoona  since 
1880. 

J.  Harry  Lockwood,  70,  well-known 
Northern  Kentucky  newspaperman  dur¬ 
ing  his  36  years  on  the  Cincinnati  En¬ 
quirer  reportorial  staff,  died  Sept.  11 
at  the  home  of  his  sister,  Mrs.  A.  C 
Crone,  in  Cincinnati.  He  had  been  ill 
for  several  months  but  continued  his 
work  until  three  days  before  his  death. 
Survivors  are  his  sister  and  a  brother. 

Robert  M.  Bode,  founder  of  the  St. 
Charles  (Mo.)  Monitor  and  for  many 
years  its  editor  and  publisher,  died  in 
New  York  City,  where  he  had  resided 
for  the  past  16  years,  of  heart  disease. 
Sept.  7.  Mr.  Bode  founded  the  Moni¬ 
tor  in  1890  and  in  1900  sold  it  to  E. 
Lee  Renno,  who  in  1902  consolidated 
it  with  the  Cosmos.  He  went  to  New 
York  in  1918  and  at  the  time  of  his 
death  was  vice-president  of  the  Geo. 
W.  Luft  Co.,  manufacturers  of  lip¬ 
sticks.  He  is  survived  by  his  wife  and 
a  daughter. 

MRS.  HELEN  WISE  MOLONY 

Sister-In-Law  of  New  York  Times 
Publisher  Dies  in  Cincinnati 
Mrs.  Helen  Wise  Molony,  75,  wife  of 
Thomas  J.  Br.\dy,  65,  reporter  and  James  Molony,  former  Attorney-General 
soldier  of  fortune  who  had  covered  of  Ohio,  who  for  many  years  was  with  the 
news  events  in  all  parts  of  the  globe.  New  York  Times  business  department 
died  unexpectedly  of  heart  attack  in  giving  special  attention  to  legal  mat- 
Charlevoix,  Mich.  Sept.  5.  In  the  Boer  ters,  and  daughter  of  the  late  Theresa 
VV  ar  he  mcurr^  the  displeasure  of  the  Bloch  and  the  Rev.  Isaac  M.  Wise, 
English  and  with  others  of  the  Foreign  founder  of  Reformed  Judaism  andpres- 
Legion  was  forced  to  flee  to  Portu-  ident  of  the  Hebrew  Union  College, 
guese  .\frica  with  a  price  on  his  head.  . . . 


OBITUARY 

(Continued  from  page  41)  I 

and  1927  was  a  Republican  member  of 
the  lower  house  of  the  Nebraska  Legis¬ 
lature.  Surviving  are  his  wife,  a  son, 
and  two  daughters. 

Ulysses  M.  Pattersox,  54,  editor, 
Seward  (Neb.)  Independent  for  15 
years,  died  in  Lincoln  Sept.  1  from  a 
heart  attack.  He  is  survived  by  his 
wife,  three  daughters  and  two  sons. 

CoLix  McLarex  Sixclair,  78,  col¬ 
umnist  and  contributor  to  Western  On¬ 
tario  newspapers  for  many  years,  died 
in  Fort  Erie,  Ont.,  Sept.  7.  Author 
of  several  books,  he  received  consider¬ 
able  notice  with  “The  Dear  Old  Farm,” 
an  historical  account.  .K  wife  and  two 
daughters  survive. 

Miss  axgela  E.  Cruzax,  19,  daugh¬ 
ter  of  Donald  E.  Cruzan,  state  editor 
of  the  Oaklattd  (Cal.)  Tribune,  and 
Mrs.  Cruzan,  died  Sept.  5  at  Peralta 
Hospital  after  a  brief  illness.  She  is 
survived  by  her  parents,  a  sister  and  a 
brother. 

Miss  Carolixe  D.  Ivixs,  sister  of 
Haddon  Ivins,  editor  of  the  Union  City 
(N.  J.)  Hudson  Dispatch,  died  Sept.  8 
in  Los  Angeles. 

Fraxk  E.  Haixes,  well-known  Vir¬ 
ginia  newspaper  columnist  died  Sept.  9 
in  the  Chesapeake  and  Ohio  Hospital 
at  Clifton  Forge,  Va.  During  his  career 
he  contributed  a  weekly  column  to  the 
V  alley  Virginian  and  later  to  the 
Waynesboro  (V'a.)  News-Virginian. 
Under  the  pen  name  of  “Seniah”  he 
wrote  many  poems  and  humorous  arti¬ 
cles  for  newspapers  and  magazines. 

William  W.  Ives,  83,  for  10  years 
legislative  reporter  for  the  Norwich 
(Conn.)  Bulletin,  retiring  in  1933,  died 
Sept.  3  in  Norwich  after  a  long  ill¬ 
ness.  His  wife,  a  daughter,  a  grandson 
and  two  great-granddaughters  survive. 

JoHX  Quirt,  81,  father  of  Howard 
Quirt,  publisher  of  the  Marshfield 
(Wis.)  News-Herald,  and  Harold 
Quirt,  publisher  of  the  Stoughton 
(Wis.)  Courier-Hub,  died  suddenly 
Sept.  5  from  a  heart  attack  while 
working  in  his  garden  at  Pashtigo,  Wis. 
He  was  a  pioneer  resident  of  the  state. 
His  wife,  another  son  and  one  daugh¬ 
ter  also  survive. 

J.  E.  Johxsox,  editor  and  publisher. 
Mount  Airy  (N.  C.)  News,  died  Sept. 
5  at  Martin  Hospital  following  an  in¬ 
testinal  operation.  He  had  been  in 
poor  health  for  several  years.  His 
surviving  sons,  W.  M.  and  F.  L.  John¬ 
son,  were  associated  with  him  in  the 
business. 


he  was  educated  in  public  schools  there 
and  in  1858  and  was  named  foreman 
of  the  Memphis  (Tenn.)  Enquirer  job 
office.  Following  service  in  the  Civil 
War,  he  joined  two  printing  establish¬ 
ments  and  in  1886  joined  E.  L.  Vadakin 
in  acquiring  the  Forrest  City  paper. 
Later  in  1^1  he  moved  to  that  city. 
When  Vadakin  died  in  1914,  Mr.  Land- 
voight  continued  the  newspaper  until 
its  consolidation  with  the  Herald  in 
1919.  He  continued  as  vice-president 
and  editor-emeritus  until  his  death. 
There  are  no  immediate  relatives. 


CABINESS,  GEORGIA 
PUBUSHER,  DIES 

Published  Atlanta  Journal  From  1881 
to  1903  and  Was  a  Founder 
of  S.N.P.A. — Former  A.P 
Vice-President 


LEOPOLD  JONAS 

Leopold  Jonas,  82.  known  to  hundreds 
through  his  ownership  of  a  newsstand 
for  more  than  a  half  century  in  the  old 
.\stor  House  and  later  in  the  Wool- 
worth  Building,  New  York,  died  Sept. 
7,  of  pneumonia,  in  Pawling,  N.  Y., 
where  he  was  spending  the  summer. 
He  was  one  of  the  first  stand  owners 
to  carry  a  large  selection  of  out-of-town 
newspapers,  trade  and  technical  publi¬ 
cations.  He  retired  several  years  ago, 
after  giving  his  Woolworth  stand  to  his 
employes.  He  lated  aided  them  in  find¬ 
ing  a  purchaser  for  it. 


Henry  H.  Cabaniss,  86,  former  pub 
lisher  of  the  Atlanta  (Ga.)  Journal  ani 
former  vice-president  of  the  Associate! 
Press,  died  at  his  home  there  Sept.  V. 
after  an  illness  of  several  months. 

He  was  one  of  the  most  prominra 
journalists  of  Georgia  and,  in  additioi 
to  the  Journal,  conducted  several  othe 
newspapers  in  the  days  of  Henr^’  Grad; 
and  Joel  Chandler  Harris. 

Mr.  Cabaniss  was  one  of  the  or 
ganizers  and  served  as  president  c 
the  Southern  Newspaper  Publishers 
Association. 

He  published  the  Journal  from  188 
to  1903  and  was  a  member  of  the  sUI 
of  that  paper  at  the  time  of  his  death. 

He  was  also  associated  with  the  Au 
gusta  Chronicle  for  a  time  during  a 
interval  of  the  years  when  he  was  pub 
lisher  of  the  Journal.  _ 


He  spent  much  time  in  Australia,  India 
and  China  and  was  a  veteran  of  the 
Spanish-American  War.  Survivors  are 
his  wife,  two  half-sisters  and  a  half- 
brother. 

Tom  F.  Rogers,  81,  editor  of  the 
Ravenna  (Mich.)  Times,  a  weekly,  with 
which  he  had  been  connected  nearly  a 
half  a  century,  died  in  Ravenna,  Mich., 
Sept.  3.  He  was  a  former  state  rep¬ 
resentative,  serving  two  terms.  He  was 
largely  responsible  for  construction  of 
the  Ravenna  power  dam,  campaigning 
vigorously  for  the  project  in  1911  and 
1912.  In  honor  of  the  undertaking  the 
lake  formed  at  the  dam  was  named 
Rogers  Lake.  Surviving  are  his  wife, 
a  daughter  and  a  son. 

Mrs.  Katherixe  Saxders,  56,  wife 
of  J.  G.  Sanders,  managing  editor  of 
the  Wausau  (Wis.)  Record-Herald, 
died  in  Memorial  Hospital,  Wausau, 
Sept.  4  after  an  illness  of  ten  days. 
Before  her  marriage  Mrs.  Sanders  was 
on  the  Aberdeen  (S.  D.  Daily  News, 
of  which  her  husband  was  editor,  first 
acting  as  society  editor  and  later  in 
charge  of  the  paper’s  state  news.  Be- 


Cincinnati,  died  suddenly  Sept.  10  at  her 
home  near  Cincinnati. 

Mrs.  Molony  was  born  in  Cincinnati 
and  educated  at  the  Ohio  Female  Col¬ 
lege  and  at  Notre  Dame  Academy,  Cin¬ 
cinnati,  of  which  she  was  president  of 
the  alumnae.  She  was  for  many  years 
a  leader  of  the  woman  suffrage  move¬ 
ment  in  Ohio  and  was  very  active  in  the 
Cincinnati  chapter,  and  for  several  years 
had  been  president  of  the  Harriet  Tay¬ 
lor  Upton  Club.  She  was  a  charter 
member  of  the  Susan  B.  Anthony  Club. 
She  was  known  for  her  wood  carvings 
exhibited  at  the  art  school  in  Cincin¬ 
nati,  as  well  as  for  her  paintings. 

Among  her  survivors  is  a  sister, 
Mrs.  Adolph  S.  Ochs,  wife  of  the  pub¬ 
lisher  of  the  New  York  Times. 


Supplies  and  Equipment 


For  Everything  Electric 
See  General  Electric 

The  compute  G-E  line  enables 
you  to  entrust  on*  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

GENERAL  9  ELECTRIC 


HEADED  FOR 
THE  JUNK  PILE 

Stored  iway  in  meny  newspaper  oMces  are 
pieces  o(  machinery  or  other  equipment  that 
are  not  in  use.  They  are  in  excelleni  con¬ 
dition  and  today  have  a  value.  A  year  from 
now  that  value  will  have  lessened  and  it  will 
continue  to  depreciate  until  eventually  the 
article  will  reach  the  iunk  pile. 

Today  there  is  a  demand  for  used  material 
and  you  can  Rnd  a  buyer  by  insertins  a 
Classified  ad  under  "Equipment  For  Sale" 
on  the  Classified  Page. 

CLASSIFIED  SERVICE 

EDITOR  &  PUBLISHER 


Stereotype  Room 
Elfficiency  ^ 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO 
Worcester,  Maas. 


COL.  ED  LANDVOIGHT 

Col.  Ed  Landvoight,  94,  vice-presi¬ 
dent  and  editor-emeritus  of  the  Forrest 
City  (Ark.)  Times-Herald,  one  of  the 
South’s  oldest  newspapermen  in  the 
point  of  service,  who  recently  celebrated 
his  77th  anniversary  as  a  newspaper¬ 
man,  died  Sept.  7  in  that  city.  Born 
June  11,  1840,  in  Washington,  D.  C., 


HOE  MONARCH 

ROLLER-BEARING 

MATRIX  ROLLER 

A  HEAVY  DUTY  MACHINE,  OPERATED  FROM 
EITHER  END  AT  FAST  OR  SLOW  SPEEDS 


A  FEW  FEATURES 

MICROMETER  WORM  GEAR  PATENTED  SUP  GEAR 
IMPRESSION  DRIVE  RUNS  ASSURES  BETTER 
ADRJSTMENT  IN  OIL  BATH  MATS 

SEND  FOR  DETAILS 


ALL  PUSH  BUTTOM' 
ELECTRIC  CONTRa 


R.  HOE  &  CO.,  INC. 

GENERAL  OFnCBS 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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NEW  DEAL  IS  SHIFTING 
PURCHASING  POWER 

Loper  of  American  Weekly  Calls  for 

Keener  Analysis  of  Mass  Mar* 

kets — Says  Wages  Ultimate 
Measure 

{Special  to  Editos  &  Publisher) 

Chicago,  Sept.  11 — Offering  no  parti¬ 
cular  brief  for  the  “New  Deal,”  but  de¬ 
claring  it  a  force  which  demands  a  more 
careful  understanding  of  mass  markets, 
W.  A.  Loper,  of  the  American  Weekly. 
last  night  initiated  a  series  of  technical 
talks  on  advertising  and  merchandising 
before  members  of  the  Matrix  Club,  an 
organization  of  local  women  journalists. 
Mr.  Loper  pointed  out  NRA  influence, 
managed  re-employment  and  the  broad 
dissemination  of  federal  funds  mean  a 
realignment  of  purchasing  power,  which 
advertisers  must  consider. 

“We  have  to  chart  a  new  consumer 
map  in  order  to  understand  what  the 
new  trends  are,”  declared  Mr.  Loper. 
“Purchasing  power  is  radically  reduced 
in  the  upper  income  brackets.  It  is 
definitely  increased  in  the  lower  group¬ 
ings.  Manufacturers  who  renew  their 
magazine  advertising  on  a  national  scale 
particularly  need  to  rid  themselves  of 
their  earlier  preoccupations  with  se¬ 
lective  selling.  Horizontal  markets 
hardly  exist  any  more  (unless  it  is  foi 
yachts).  The  pertinent  question  for 
present  day  manufacturer  to  ask  is. 
‘How  far  can  I  penetrate  the  vertical 
market  at  a  profit?’ 

“Advertising  for  selective  markets  is 
expensive  advertising.  Old  time  income 
groupings  missed  actual  markets  by  a 
mile.  Nash,  Macy,  General  Motors, 
Ford  have  made  specific  investigations 
to  discover  who  actually  buy  the  goods. 
One  of  the  earliest  programs  to  sell 
room-cooling  units  was  set  for  selective 
selling  for  individual  homes  costing  up¬ 
ward  of  $35,0fl0,  the  group  considered 
by  test  their  logical  outlet.  The  entire 
output  was  absorbed  at  once  by  con¬ 
fectioners’  stores  and  smaller  restau¬ 
rants.  The  manufacturer  of  a  $20  food 
mixer  predicted  sales  only  above  the 
$3,000  income  level.  The  actual  buyers 
ranged  from  $1,000  to  $1,500  groupings. 
Occupational  rather  than  income  group¬ 
ings  represent  a  truer  picture  of  avail¬ 
able  markets.” 

Mr.  Loper  demonstrated  his  talk  by  a 
number  of  charts  recently  compiled  by 
the  American  Weekly  showing  absorp¬ 
tion  of  a  wide  range  of  utility  and  lux¬ 
ury  products.  VVhatever  the  article, 
whatever  the  price  range,  mass  markets 
in  every  case  are  better  indicated  by 
occupational  spread  than  by  income 
groupings.  Wages  are  the  ultimate 
measure  of  consumer  markets.  There  is 
not  enough  income  of  any  other  kind  to 
support  any  industry. 

“What  do  wage  earners  spend  their 
money  for  ?”  he  asked.  “They  buy 
what  appeals  to  them,  what  they  have 
been  sold  on.  The  function  of  adver¬ 
tising  is  unchanged  to  tell  the  actual 
story  of  the  goods,  of  quality,  of  proc¬ 
esses,  of  applications,  of  institutional 
merits  of  the  manufacturing  house,  but 
selective  efforts  in  the  interest  of  sales 
are  futile  as  against  the  universality  of 
human  desires  and  common  human 
needs  in  merchandising.” 

“It  is  essential  to  sell  on  deferred  pay¬ 
ments,  and  the  development  of  retail 
credit  associations  in  recent  years  is  an 
import^t  index  of  the  changed  mer- 
chandisii^  picture,”  he  maintained.  “'The 
dependability  of  sales  as  shown  by 
actual  figures  on  repossessed  goods  is 
greater  in  the  lower  income  brackets. 
Families  within  the  $10,000  to  $15,000 
brackets  tend  much  more  to  be  ‘over 
their  heads’  in  purchases  than  families 
on  the  limited  incomes. 

“The  best  sales  tests  are  to  be  dug  out 
of  the  actual  sales  records  of  the  manu¬ 
facturer  marketing  the  goods,  he  said. 
Advertisers  who  have  followed  fetishes 
in  the  hurried,  quick-profit  days  of  the 
past  now  stand  aghast  at  the  revelations 
of  the  actual  groupings  drawn  up  from 
their  own  sales  sheets.  “We  now  seek 


pragmatic  values,”  stated  Mr.  Loper, 
“we  are  careful  to  discover  actual  trends, 
and  not  to  read  our  own  meanings  into 
the  events  that  transpire  today.” 


NEW  JOB  FOR  NELSON 

Miss  Ella  Howard,  advertising  man¬ 
ager  for  the  past  four  years  of  the 
Marshfield  (Ore.)  Coos  Bay  Times,  has 
resigned  to  join  the  Mary  Pentland 
Advertising  .\gency,  Portland. 

Nelson,  formerly  assistant  advertising 
manager  of  the  Salem  (Ore.)  States¬ 
man.  succeeds  Miss  Howard  as  adver¬ 
tising  manager. 


EDITOR  &  PUBUSHER 


Features  Wanted 


Weekly,  soon  to  become  daily,  in  market 
for  features.  Send  sampies  and  rates,  cir- 
cuiation  5,000  to  10,000.  A-SOO,  Editor  & 
Publisher, 


Help  Wanted 


.Advertisingr  Manager  on  daiiy,  40.000  cir- 
cuiation.  Want  seasoned  executive  who 
has  done  and  will  continue  to  do  promo- 
tionai  selling.  State  experience  and  sal¬ 
ary  required  to  start.  A- 7  01,  Editor  & 
I’ublisher. 


C'irculatiuu  .Manager  wanted  immedialeiy 
by  smaii  Southern  daiiy.  Salary  and 
commission.  .Address  "Smaii  Daily”,  Edi¬ 
tor  &  I’ubiisher. 


City  Editor — Editorial,  news  and  head 
writer  for  smaii  Florida  evening  daily. 
.\-778.  Editor  &  Pubiisher. 


Situation*  Wanted 


Classitled  Manager  desires  change.  Re¬ 
markable  past  record.  Seasoned  execu¬ 
tive.  $75  week.  Write  for  plans.  A-704, 
Editor  &  Publisher. 


Composing  Room  Foreman — Medium  and 
large  plant.  References.  Union.  Sing- 
ley,  5  Pequot  .Ave.,  New  London,  Conn. 


Copy  Desk,  Reporting,  on  daily  In  fair 
sized  city,  preferably  in  midwest.  Ex¬ 
perience  includes  3Vi  years  night-telegraph 
editor  morning  paper  in  city  of  15,000. 
College  graduate.  Best  references.  A-795. 
Editor  &  Publisher. 


Desk  .Man,  rewrite,  reporter,  ex-marine, 
married,  well-educated,  27,  year  experi¬ 
ence  on  daily  of  10,000  circulation;  dire 
immediate  need.  Several  languages 
spoken.  W'ill  go  anywhere.  A-792,  Edi¬ 
tor  &  Publisher. 


Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Ordar) 

1  Tima  —  .51  par  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  1^ 

4  Times  —  .00  per  line 
Count  six  word*  to  the  line 

White  space  charged  at  same  rate  per  line 
per  insertion  a*  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
classify,  adit  or  reject  any  copy. 


Broker* 


Buying,  Selling,  Merging  of  newspaper*. 
No  leases  or  trades.  No  listing  charge. 
Len  Feighner,  Pythian  Building,  Nash¬ 
ville,  Mich.,  or  J.  W.  Mapoles,  Murphy’s 
Hotel,  Richmond,  Va. 


For  Pacific  Coaet  Daily  and  weekly 
newspapers,  write  M.  C.  Moore,  News¬ 
paper  Broker,  Beverly  Hills,  Calif. 


Real  Bargain  for  one  with  experience  and 
limited  capital.  High  class,  long  estab¬ 
lished  weekly  newspaper  with  Job  plant, 
exclusive  field,  population  10,000.  Price 
$6,000,  initial  payment  $1,000,  balance 
easy  terms.  J.  B.  Shale,  Times  Building, 
New  York. 


Investment  Opportunity 


Capable  editor  w-anted  to  Invest  $5,000 
with  services  in  California  dally;  city  of 
10,000;  salary  $50  weekly.  Write  Box 
A-766.  Editor  &  Publisher. 


Newspaperman  with  $25,000  or  more 
wanted  to  Join  in  effecting  merger  in 
good  paying  field  with  excellent  future; 
AVestern  county  seat  city.  Write  Box 
A-767,  Editor  &  Publisher. 


Insurance 

Build  Circulation  that  sticks  with  News¬ 
paper  Accident  Insurance  Policies.  White 
Jim  G.  Ferguson,  Newspaper  .Accident 
Division,  AVashington  National  Insurance 
Company,  Chicago.  Illinois. 


Circulation  Promotion 


Better  Daily  Newspapers  in  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  in¬ 
crease,  regardless  of  business  conditions  in 
your  field,  write  or  wire  collect  'The  Charles 
Partlowe  Company,  Occidental  Building, 
Indianapolis. 


Newspaperdom’sLeadingCirculatienBullders 
Morrison  Plan 

“The  Plan  That  Pays  and  Proves  It.” 
Scores  of  newspapers  throughout  the  coun¬ 
try  will  attest  to  the  excellent  results  we 
have  secured  and  are  now  securing  for 
them.  Write  The  John  F.  Morrison  Com¬ 
pany,  Royal  Union  Life  Bldg.,  Des 
Moines,  Iowa. 


Promotion,  to  bring  "better  times,”  Hud¬ 
son  De  Priest  tt  Associates,  world's  record 
clrculatlen  builders.  246  6th  Ave.,  N.  T.  C. 


Newspapers  Wanted 


Advertising-Business  Manager  wants  to 
buy  interest  in  small  daily  or  good 
weekly  where  his  experience  can  be  made 
useful.  Box  A-773,  Editor  tc  Publisher. 


Weekly  or  semi-weekly.  Middle  west  lo¬ 
cation  preferred.  Give  cash  price  and 
details.  Write  A-797,  Editor  &  Publisher. 


Special  Representative 


National  Advertising — Experienced  man 
will  represent  2  or  3  dallies  In  New  York 
national  field  on  commission  basis.  Per¬ 
sonalized  service.  Your  chance  big  in¬ 
creases.  Box  A-T74,  Ed.  A  Pub. 


Wanted  to  Lease 


Two  newspaper  men  would  lease,  with 
option  of  buying,  dally  in  city  15,000  to 
60,000.  Prefer  west  or  southwest;  con¬ 
sider  other  sections.  Must  be  county  seat, 
on  main  line  railway,  and  good  industrial 
or  agricultural  center.  No  objection  pa¬ 
per  rundown  condition.  Correspondence 
confidential.  No  agenta  A-765,  Editor  A 
Publisher. 


Editorial  Writer  of  experience — Chicago 
Suburban  Community.  Must  have  ability 
to  meet  people.  Prefer  man  of  middle 
age.  Nominal  salary  to  start.  Give  com¬ 
plete  story  in  your  first  letter.  Evanston 
News-Index.  Evanston,  Ill. 


Situations  Wanted 

•Advertising — Have  sold  national  and  local 
and  managed  merchandising  for  6  years 
on  large  daily.  A’oung;  college  trained. 
Good  record.  Now  employed.  Can  prove 
worth.  A-801,  Editor  A  Publisher. 


.Advertising  Manager — Now  employed  de¬ 
sires  connection  daily  newspaper  over 
50,000  circulation.  Am  organizer,  with 
original  selling  ideas  that  produce  results. 
Enviable  record  as  new  business  producer. 
Know  how  to  handle  staff.  Twelve  years 
advertising  manager.  Educated,  sober. 
If  you  want  to  increase  your  linage  and 
need  a  fighter,  examine  my  references 
and  qualifications.  Salary  reasonable.  Ad¬ 
dress  Box  A-776,  Editor  A  Publisher. 


•Advertising  Slanager,  experienced.  Dis¬ 
play,  National,  Classified,  wants  connec¬ 
tion  with  bonus  or  commission  arrange¬ 
ment  on  revenue  Increases.  Will  finance 
property  with  good  possibilities.  A-772, 
Editor  A  Publisher. 


.Advertising  Salesman — Capable  and  first- 
class  copy-writer  seeks  Pacific  Coast  con¬ 
nection  where  real  ability  will  earn  com¬ 
mensurate  salary.  A-786.  Editor  &  Pub- 
llsher. _ 


Advertising  Display  Man — .Age  30.  mar¬ 
ried,  ten  years’  experience;  guaranteed 
producer:  good  copy  writer  and  lay-out 
man;  moderate  salary;  will  go  anywhere. 
A-789,  Editor  A  Publisher. 


Circulation 

There  Is  a  Publisher  who  would,  provid¬ 
ing  the  cost  would  not  be  excessive,  wel¬ 
come  to  his  staff  a  circulation  executive, 
possessed  of  experience  gained  over  a 
period  of  twenty  years  on  major  and 
minor,  urban  and  metropolitan,  evening, 
morning  and  Sunday  papers.  The  ser¬ 
vices  of  such  a  man,  aged  40,  will  be 
available  after  Nov.  1st.  To  arrange  for 
personal  Interview,  address  A-793,  Edi¬ 
tor  A  Publisher. 


Circulation  Manager — Knows  city,  subur¬ 
ban,  country  and  carrier  distribution;  pro¬ 
motion  campaigns,  collections;  small  town 
and  metropolitan  city  circulation,  morn¬ 
ing,  evening,  Sunday,  standard  size  and 
tabloid.  Available  Immediately.  Go  any¬ 
where  for  interview  at  own  expense.  Ex¬ 
cellent  references.  Employed  now.  A-749, 
Editor  A  Publisher. 


Circulation  Manager — Specialist  in  build¬ 
ing  strong  carrier  boy,  office  controlled, 
organizations.  Was  circulator  on  two 
newspapers  of  over  40,000  home  delivered 
varied  experience  during  past  20  years  on 
morning,  evening,  Sunday  and  combina¬ 
tions,  handling  motor  routes,  newsdealers, 
mall,  etc.  Are  you  seeking  a  well  sea¬ 
soned  live-wire,  who  can  “pep”  up  the 
old  organization  and  regain  lost  ground? 
All  my  former  employers  will  attest  to 
ability  as  a  promoter  and  an  economist. 
Employed  at  present.  Been  here  several 
years  but  desirous  of  position  with 
broader  future.  A-780,  Editor  A  Pub¬ 
lisher. 


City  Circulation  Manager  and  Boy  Pro¬ 
motion  Specialist  available,  due  consolida¬ 
tion.  Ten  years’  experience,  morning  and 
evening,  small  and  Metropolitan  organi¬ 
zations.  Successful  carrier  sales  training, 
production  campaigns,  city,  suburban, 
state.  Economical  operator,  married,  age 
30.  want  permanent  opportunity.  Write 
for  proven  record  and  outstanding  recom¬ 
mendations.  A-787,  Editor  A  Publisher. 


Editorial  brain  for  hire — Copy  desk  or 
editorial  writing  model.  College  trained, 
experience  restrained.  Contributor  na¬ 
tional  magazines.  Married,  31;  go  any¬ 
where.  A-7S8,  Editor  A  Publisher. 


Editorial — Now  employed,  seeking  better 
position.  New  Y’ork  vicinity.  Six  years’ 
experience  news,  makeup,  copy  reading, 
editorials.  Harvard  graduate;  age,  32. 
Specialties  liquor,  motor  transport.  A-7S5, 
Editor  A  Publisher. 


Editorial — Seldom  is  weekly  editor-man¬ 
ager  with  my  experience,  qualifications, 
required  to  look  for  Job;  only  change  in 
ownership  makes  it  necessary  in  this 
case.  Know  all  departments  thoroughly: 
at  it  12  years.  Young,  vigorous.  Capable 
handling  place  small  daily.  A-7S4,  Edi¬ 
tor  A  Publisher. 


Editorial — City  editor,  copy  editor  and  re¬ 
write  man.  Excellent  news  sense.  Fea¬ 
ture  story  and  editorial  writer.  Ten 
years’  experience.  A-783,  Editor  A  Pub¬ 
lisher. 


Editorial — $  years  experience  desk,  re¬ 
porter,  features;  dallies,  weeklies.  Sold 
advertising.  Missouri  U.  grad.,  ’29.  Yer- 
satile,  energetic,  ambitious.  A.  K.,  care 
Sun.  Springfield,  N.  J. 


Editor-Reporter,  28,  college  graduate,  9 
years’  experience  small  and  large  city 
dailies  and  in  press  association  bureau. 
.A-799,  Editor  A  Publisher. 


Editorial — Well  rounded  experience,  desk 
and  reporting.  The  Baltimore  Sun,  New 
York  Journal  of  Commerce,  Philadelphia 
Inquirer.  Y'ork  (Pa.)  Dispatch.  Graduate 
Columbia  University,  New  York  City. 
•Able,  energetic,  loyal,  sincere.  Would  lo¬ 
cate  anywhere.  A-802,  Editor  A  Pub¬ 
lisher. 


Machinist — Monotype,  Linotype  or  com¬ 
bination  of  both.  Twenty  years’  experi¬ 
ence.  Age  37.  Union.  A-781,  Editor  A 
Publisher. 


Photographer — Who  wants  my  services? 
Live  wire  Press  cameraman.  Eight  years 
metropolitan  training.  Sports,  Society, 
Spot  news,  pictures  100  per  cent  result. 
References.  A-798,  Editor  A  Publisher. 


Secretary  and  Office  Manager,  associated 
with  well-known  firm  of  Publishers’  Rep¬ 
resentatives  for  13  years,  anxious  accept 
any  position  where  her  experience  will 
be  of  value.  Has  also  solicited  advertis¬ 
ing.  Can  furnish  excellent  reference. 
A-796,  Editor  A  Publisher. 


Stereotype  Foreman,  experienced,  execu¬ 
tive.  reliant,  efficient,  economical.  Largo 
or  small  plant.  Union.  Experience  given. 
References.  A-768,  Editor  A  Publisher. 


AVriter  having  special  knowledge  Euro¬ 
pean  conditions,  psychological  training, 
fiuent  French,  seeks  opportunity,  reporter 
or  editorial  department,  anywhere.  Col¬ 
lege  graduate,  now  doing  features.  Single 
man.  27.  perfect  health,  bargain.  Some¬ 
thing  different.  References.  Box  A-776, 
Editor  A  Publisher. 


Y'oung  Woman,  with  college  training  and 
general  office  experience,  desires  position 
in  publishing  office  in  Southern  California. 
Six  years’  experience  in  New  York  office 
of  nationally  circulated  magazine  in  prep¬ 
aration  of  manuscripts,  proof  reading,  lay. 
out,  and  handling  of  A.B.C.  records. 
Available  October  15.  Box  A-762,  Editor 
A  Publisher. _ 


Mechanietd  Equipment  for  Sale 


Photoengraving  equipment  for  saie,  com- 
plete  plant  or  any  part.  Miles  Maebins 
Co.,  480  West  Broadway,  N.  Y. 


Mechanical  Equipment  Wanted 


Wanted — Four-color  press  capable  of 
printing  four  colors  on  eight,  twelve  and 
sixteen  pages.  Address  “Press,”  Editor 
A  Publisher. 


I  I  I  \Y/  s.  JO  have  a  list  of  available 
riClp  Tv  dntCCi  I  men  and  will  be  very  glad 
to  put  you  in  touch  with  a  man  who  will  meet  your 
particular  requirements.  Outline  your  needs  and  let 
us  demonstrate  the  efficiency  of  our  service.  - 

Classified  Service — Editor  ^  Publisher 
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pression  during  the  past  few  weeks  in  into  a  direct  clash  on  a  question  of  fact, 
denunciations  of  the  foreign  press  for  Then,  conflicts  have  arisen  time  and 
what  the  Ministry  of  Propaganda  calls  again  about  the  treatment  of  foreign 
its  wilful  distortion  of  facts  and  mis-  correspondents.  On  the  one  hand,  the 
representation  of  the  ideas  of  the  Nazi  government  asserts  that  the  foreign 
regime.  In  his  speech  before  the  Reich-  press  is  free ;  on  the  other,  it  has,  from 
stag  on  July  13,  in  defense  of  the  purge  the  begimiing,  arrested  and  expelled 
of  June  30,  even  Mr.  Hitler  himself  loreign  journalists.  At  first  they  were 
indicted  the  foreign  correspondents  for  correspondents  for  newspapers  pub¬ 


spreading  false  reports. 


lished  in  small  and  helpless  countries. 


Now,  it  is  perfectlv  true  that  the  !>uch  as  the  Baltic  States,  later  came 
Bv  MARLEN  PEW  -\’azi  regime  has  a  bad  world  press.  case  of  Edgar  Mowrer,  the  cor- 

Ov  c  ♦  j  ,  Q  I  •  .  I.  ,  •  revolutionary  governments  which  respondent  of  the  C/ncago  ilai/y  A  ctcj, 

A  Saturday,  bept.  o,  the  U.  (J.  me  on  the  notion  that  I  m  a  clairvoyant,  ^un  contrary  to  the  accepted  ideas  of  "  expelled,  but  who  was 

McIntyre  letter  appeared  as  usual  But  I  wouldn’t  look  well  in  a  black  n^^st  of  the  rest  of  the  world  have  to  warned  that  the  government  could  not  be 

in  many  newspapers  across  the  country  gown  and  purple  cap  with  stars  and  rjjij  being  misunderstood  but  the  isola-  responsible  for  his  personal  safety  if 

and  contained  the  following  para-  half-moon  on  it,  so  I  think  I’ll  have  to  (Joj,  of  the  Nazi  revolution  in  world  remained  in  Berlin.  A  French  cor- 
graph:  go  right  on  writing  for  a  living.”  nublic  opinion  is  trulv  unioue.  In  the  respondent  and  a  Russian  were  threat- 


graph  :  go  right  on  writing  for  a  living.” 

"It  is  3  a.  m.  and  sleep  is  fugitive.  *  *  * 

A  big  chair  at  the  window  is  inviting.  AT  last  the  reading  world  is  getting 
In  front  of  the  Park  Lane  a  taxi  driver  acquainted  with  the  shuddering  in¬ 
is  haunched  over  a  tabloid,  the  only  ternational  munitions  trade  scandal, 
wisp  of  human  life  within  eye  range,  thanks  to  newspajjer  and  magazine  pub- 
The  break  of  dawn  offers  a  rare  mo-  licity  and  the  Senate  investigation.  Un- 
ment  for  introspection — to  talk  to  one’s  til  recently,  the  mine-run  of  cannon  fod- 
self.  .Awareness  is  tingling  in  the  dead  der  has  accepted  this  business  without 
black  hours.  Somewhere  a  ship  is  in  investigation  or  much  thought.  Now  it 
trouble  at  sea.  Somewhere  the  first  is  being  revealed  as  a  leering,  sneering 
faint  cry  of  life.  Life,  death,  life,  mockery  of  civilization.  It  seems  in¬ 
death.  Like  a  tick-tock-tick.”  conceivable  that  life  will  continue  safe 

»  ♦  ♦  for  the  munition  makers,  and  unsafe 

Life,  death,  life,  death!  Some-  every  one  else,  when  the  fact  is 
-z  where  a  ship  is  in  trouble  at  sea.  known  to  the  man  in  the  street  that 
It  is  3  a.  m.  .Awareness  is  tingling  in  these  cynical  gun  and  explosive  tycoons 


the  dead  black  hours.  Strange  proph¬ 
ecy  !  When  it  was  rattling  off  hun- 


trade  with  foes  of  their  nations  as  read¬ 
ily  as  with  their  own  governments,  in 


dreds  of  presses,  in  almost  every  city  of  reshty  a  form  of  wholesale  suicide, 
the  country,  the  S.  S.  Morro  Castle  -As  a  newspaper  man  I  am  proud  of 
struggled  in  the  throes  of  ghastly  agony,  the  work  that  .American  craftsmen  have 
passengers  and  crew  trapped  between  done  on  this  expose.  In  November, 
two  deadly  elements,  fire  and  water.  1933,  Guy  Hickok  opened  with  a  series 
One  hundred  and  thirty-seven  dead!  of  exciting  articles  in  Brooklyn  Eagle. 


passengers  and  crew  trapped  between  done  on  this  expose.  In  November, 
two  deadly  elements,  fire  and  water.  1933,  Guy  Hickok  opened  with  a  series 
One  hundred  and  thirty-seven  dead!  of  exciting  articles  in  Brooklyn  Eaale. 

Tick-tock.  Tick-tock.  Air.  McIntyre  He  had  just  returned  from  a  15->xar  T  ^  Germany  is  misunderst09d,  I  oeatn  oi  ^n^n^^euor 

wrote  those  lines  at  3  a  m.  on  Satur-  assignment  as  Paris  correspondent  and  think  it  is  not  due  to  a  conspiracy  was  a  rising  ot  tne  Austrian  people 

day,  .August  11.  The  sky-scraper  win-  the  facts  were  at  his  finger  tips.  His  amongst  foreign  correspondents,  who,  against  tyrannical  o^ressors  and  was 

dow  at  which  he  sat  faced  the  Jersey  comprehensive  articles  revealed  the  war  after  all,  are  only  so  many  individuals  not  engineered,  tinanced  and  armed  from 

Coast,  so  he  must  have  peered  into  the  threat  inherent  in  the  operations  of  the  with  widely  differing  political  opinions,  ^ermany.  .Again  tne  loreign  press  re¬ 
darkness  in  the  direction  of  the  spot  off  Schneider-CreusotandComitedes  Forges  and  representing  publications  of  widely  accept  this  intepretation  and 

.Asbury  Park  where,  just  three  weeks  of  France.  Krupp  and  Thyssen  of  Ger-  divergent  interests.  It  is,  I  believe,  “J: 

later,  the  ghostly  marine  horror  was  many,  Vickers  and  allied  firms  of  Great  chiefly  due  to  the  program  of  mystifica-  VrLiA^L  H^nHpnhnrir  re 

to  be  enacted.  Was  it  coincidence,  or  a  Britain,  and  all  the  rest,  especially  Za-  V?"  .'yhich  is  carried  by  Dr.  ^bbels 


tion  of  the  Nazi  revolution  in  world  he  remained  in  Berlin.  .A  Prench  cor- 
public  opinion  is  truly  unique.  In  the  respondent  and  a  Russian  were  threat- 
German  press  this  is  explained  to  the  ened  with  expulsion,  but  the  orders 
German  people  as  further  evidence  of  were  withdrawn  when  their  embassies 
a  world  conspiracy  against  Germany  energetically  threatened  that  in  case  of 
to  prevent  her  from  ever  becoming  expulsion  there  would  be  reprisals.  Mr. 
strong,  free  and  united.  It  is  not  made  ^oel  Panter,  a  correspondent  oi  the 
known  in  Germany  that  manv  of  the  London  Daily  1  elesraph.  was  arrested, 
foreigners  who  are  now  cbnsidered  released  on  the  intervention  of  his  con- 
enemies  are  precisely  the  people  who,  sulate,  and  alterward  expelled.  I  he 
in  the  years  following  the  war,  wrote  charge  against  him  was  espio^ge, 
and  worked  continuously  for  the  miti-  which  w'as,  ot  course,  never  proved  for 
gation  of  the  terms  of  the  Treaty  of  had  it  been  even  seriously  considered, 
Versailles,  for  the  extension  of  econo-  consulate  could  not  have  secured  his 
mic  aid  to  Germany,  for  the  resumption  release.  »  *  * 

of  cultural  relations  between  Germany  ,  ,  r  • 

and  the  rest  of  the  world,  and  for  the  T  ^  the  last  weeks  the  foreign  corres- 
incorporation  of  Germany  in  a  new  ■7.  pondents  have  again  come  into  con- 
community  of  equal  European  nations,  hict  with  the  German  Government  on 
In  a  very  unimportant  place  amongst  several  issues:  fhe  events  of  June  30, 
such  friends  of  Germany  I  may  count  the  coup  detat  in  Austria  and  the  mat- 
myself  and  I  have  had  expressions  of  ter  ot  the  testament  of  President  Hm- 
gratitude  from  other  German  govern-  denburg.  1  he  propaganda  ministry  took 
ments,  some  memliers  of  whom  still  the  attitude  and  asked  the  foreign  press 


hold  office  to-day.  to  accept  the  thesis  that  the  attempted 

♦  coup  d'etat  in  .Austria,  which  resulted 

F  Nazi  Germany  is  misunderstood,  I  the  death  of  Chancellor  Dollfuss, 


darkness  in  the  direction  of  the  spot  off 
-Asbury  Park  where,  just  three  weeks 
later,  the  ghostly  marine  horror  was 


Schneider-Creusotand  Comite  des  Forges 
of  France.  Krupp  and  Thyssen  of  Ger¬ 
many,  V’ickers  and  allied  firms  of  Great 


strange  psychic  manifestation? 


T  .ASKED  Mr.  McIntyre  yesterday  to  machinery. 

A  tell  us  how  he  happened  to  write  that  The  Hickok 


haroff,  who  jumped  up  from  poverty 
to  titled  wealth  as  the  salesman  of  war 


•I-  tell  us  how  he  happened  to  write  that  The  Hickok  articles  set  off  a  train  of 
paragraph.  “I  wish  I  could,”  he  re-  similar  articles.  They  were  followed 
plied.  "The  column  was  done  three  in  March  by  the  series  in  Fortune,  cov- 
weeks  before  publication,  which  is  my  ering  much  the  same  ground  and  were 
regular  w'riting  schedule.  As  it  indi-  subsequently  published  in  book  form, 
cates,  it  was  written  in  an  hour  of  sleep-  Then  came  the  agitation  which  resulted 
lessness,  before  dawn.  Three  o’clock  is  in  the  Senate  investigation,  and  this 
an  eerie  hour  in  the  morning,  anywhere  week  I  notice  that  Carl  Randau  has 
in  the  world.  .A  person  who  is  troubled  opened  an  expose  under  the  title  "They 


with  insomnia  is  apt  to  lie  awake  then. 
One  who  has  worries  is  likely  to  re¬ 
member  them  then,  tossing  in  a  bed  that 
won’t  be  comfortable.  I  believe  doctors 
say  more  people  die  around  3  than  at 
any  other  hour  of  the  day.  Vitality  is 
apt  to  be  low.  Perhaps  the  psychic 
powers  of  the  individual  are  more  likely 
to  be  in  ascendency  at  3  a.  m.  than  at 
noon. 


Deal  In  Death,”  in  New  Fork  World 
Telegram. 

*  ♦  ♦ 

IT  was  shocking  to  hear  that  Hitler 
had  expelled  Dorothy  Thompson,  in 


f  tn  tC.  In  -  private  life  Mrs.  Sinclair  Lewis.  Ever 

Jr  A-  ^  since  the  World  War  this  American 

Z  more  likely  newspaper  correspondent  has  used  her 

^  m  ascendency  at  3  a.  m.  than  at  to  i„£orm  people  of  this 

„  ■  .  country-,  in  newspaper  and  magazine  ar- 

All_  these  psychological  matters  are  tides,  of  the  manifest  injustice  of  the 


mysteries  to  me,  as  I  believe  they  are 
to  everybody  else.  How  do  we  know 
what  force  puts  certain  thoughts  and 
meditations  into  our  minds,  instead  of 
others. 

“When  I  used  to  drink  liquor,  years 
ago,  I  used  to  imagine  I  was  clairvoy¬ 
ant.  But  I  never  have  thought  so  while 
I  was  sober.  But  the  trouble  is  that 
none  of  us  knows  just  what  we  mean  by 
these  big  words,  clairvoyant,  psychic 
and  spiritual.  Do  we,  in  the  quiet  hours 
before  the  dawn,  get  impressions,  vague 
and  wraith-like,  out  of  the  past  or  the 


Peace  of  Versailles,  and  to  plead  the 
humanitarian  cause  of  the  German  peo¬ 
ple. 

But  Hitler  ego  could  not  take  her 
truth — and  it’s  truth  she  deals  in.  Her 
summary  dismissal  across  the  border 
was  an  eloquent  proof  of  the  ruthless 
insincerity  of  the  Nazi  regime,  loaded 
with  fakery  to  fool  the  German  people 
and  the  outside  world  and  thus  per¬ 
petuate  the  power  of  the  uncrowned 
upstart  Kaiser,  now  daring  to  pose  as 
a  Deity. 

From  a  friend  in  Paris  I  have  re- 


Ministry  of  Propaganda.  The  Nazi  mains  a  mystery.  1  he  propaganda  min- 
Government  is  the  only  government  >stry,  first  of  all,  officially  informed  us 
with  which  I  have  come  in  contact  that  there  was  no  testament  and  then, 
which  does  not  establish  any  visible  two  days  before  the  so-called  plebiscite, 
relationship  between  what  it  does  and  discovered  one.  The  official  version  of 
what  it  says.  From  the  beginning  it  has  J^*te  30  leaves  so  much  unexplained 
gone  through  certain  acts  which  may  that  journalists  are  still  seeking  to  piece 
or  may  not  be  necessary  for  revolution-  *^tit  a  complete  and  credible  story, 
ary  purposes  but  which  it  has  then  ♦  ♦  ♦ 

neither  justified  nor  remained  silent  '”pHE  foreign  correspondent  in  Ger- 
about,  but  has  denied  or  explained  by  X  many  works  under  terrific  handi- 
arguments  which  no  serious  reporter  caps.  It  is  extremely  difficult  for  him 
could  accept.  This  is  the  basis  of  the  to  establish  the  truth  aliout  anything, 
strain  between  the  foreign  correspon-  because  the  secret  police  are  so  active 
dents  and  the  Propaganda  Ministry,  that  he  endangers  news  sources  by 
Let  me  give  a  few  precise  illustra-  mere  contact  with  thern.  I  have  learn- 
tions :  The  first  event  of  a  world  news  to  "ly  distress,  that  me  corres- 
interest  to  call  attention  to  the  Nazi  pondent  of  the  Jewish  Telegraphic 
regime  was  the  burning  of  the  Reich-  Agency  has  been  arrested  and  his  pa- 
stag.  The  first  official  reports  and  the  pers  taken  from  him  in  connection  with 
official  explanation  to  the  foreign  press,  my  case.  I  should  like  to  say  here 
were  that  this  was  an  act  oi  incen-  m>'  ®wn  conriection  with  this 

diarism  committed  by  a  joint  conspiracy  agency  began  and  ended  18  months  ago 
of  Communists  and  Socialists  as  pre-  with  six  articles  which  I  wrote  for 
lude  to  a  revolutionary  rising,  for  this  them,  and  that  I  d'd  not  see  tnl^  unfoi- 
had  been  discovered  in  the  raid  on  the  tunate  man  or  have_  anj-  contact  with 
Karl  Liebknecht  House.  The  first  great  him  during  my  stay  in  Germany,  cither 
conflict  between  the  (^vernment  and  then  or  nov^  In  April  of  last 
the  foreign  correspondents  came  over  the  Jewish  Telegraphic  Agency  asked 
this  report.  The  foreign  correspon-  me  to  report  for  them, 
dents,  on  evidence  they  had,  absolutely  The  German  government  may  rest 
refused  to  believe  it.  Months  later,  the  assured  that  the  corps  of  foreign  jour- 
Reichstag  trial  before  a  German  court  nalists  in  Berlin  are,  on  tne  whole. 


completely  justified  their  skepticism. 

*  «  * 

'T'HE  second  great  conflict  came  in 


animated  by  loyalty  to  just  one  thing: 
their  professional  standards,  fhey  are 
out  for  the  facts.  If,  therefore,  they, 
and  the  rest  of  the  world  with  them. 


future,  out  of  other  worlds  or  from  ceived  this  statement  written  by  Miss 
other  minds?  I  don’t  pretend  to  know.  Thompson  on  her  arrival  there: 


“Certainly,  as  I  sat  there  in  the  quiet 
room,  looking  out  toward  New  Jersey, 
I  got  impressions  that  I  set  down  on 
paper,  and  one  of  those  smoky  pictures 
w-as  of  a  ship  in  trouble  at  sea,  with 
death  hovering  over.  It  is  certain,  too, 
that  ffiree  weeks  later,  at  that  same 
hour  in  the  morning,  on  the  day  of  pub¬ 
lication  of  the  column,  that  vague  im¬ 
pression  w'hich  moved  me  to  write  those 
words  was  enacted  into  a  terrible  trag¬ 
edy  off  the  Jersey  coast.  There  it  is, 
and  you  can  make  as  much  or  as  little 
of  it  as  I. 

“My  friends  have  been  trying  to  sell 


By  DOROTHY  THOMPSON 

WHEN  the  German  government 
singled  me  out  for  the  question¬ 
able  distinction  of  being  the  first  Amer¬ 
ican  journalist  to  be  formally  expelled 
from  Germany,  the  action  awakened 
protest  and  sympathy  from  the  entire 
corps  of  foreign  correspondents  in  Ber¬ 
lin.  They  felt  that  the  action  was 
typical  of  the  attitude  which  the  German 
Alinistry  of  Propaganda  has  held  to¬ 
ward  the  foreign  press  from  the  begin¬ 
ning  of  the  Hitler  government.  This 
attitude  found  particularly  virulent  ex- 


1  connection  with  the  program  against  ^na  me.  resi  01  me  worm  wun  u.c.., 
the  Jews,  when  all  the  correspondents  in  have  gained  the  impression  that  in  Ger- 
Berlin  were  accused  of  spreading  atro-  th«e  facts  are  w  thhcld  from 

city  stories.  I  understand  that  one  them,  and  that  in  their  place  there  is 
reason  for  my  expulsion  was  that  I  f  systematic  substitu  mn  o  more  0 
wrote  18  months  ago  a  few  stories  less  ingenious  fairy  tales,  there  must 
based  upon  eye-witness  reports  which  he  some  reason  for  it. 
were  afterwards  published  in  Jewish  At  the  risk  of  seeming  impertinent, 
journals.  It  was  at  this  time  that  Mr.  I  shall  give  Dr.  Goebbels,  ^  Alinister 
Hanfstaengl  of  the  propaganda  min-  of  Propaganda  and  Popular  Enlighten- 
istry,  speaking  on  behalf  of  Mr.  Hitler  ment,  a  suggestion:  It  is  useless  to  ex- 
himself,  broadcast  to  America  the  state-  pel  foreign  journalists.  For  each  one 
ment  that  “not  a  hair  had  been  injured  you  expel,  three  more  will  arise  to  shout 
on  the  head  of  a  Jew  in  Germany.”  the  forbidden  facts.  Either  Germany 
Since  many  newspaper  correspondents,  intends  to  sever  its  connections  with  ^e 
including  mvself,  had  seen  men  with  rest  of  the  world  or  it  must  put  up  with 
wounds  which  they  could  hardly  have  the  presence  of  foreign  observers, 
inflicted  upon  themselves  even  to  spite  qualified  and  determined  to  tell  whJt 
an  anti-Semitic  government,  we  came  they  see. 
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kinds  L 

of  work  from  only  ONE  Intertype 

Three  Distinct  Kinds  of  Composition— Straight  matter,  display,  mixed— 
and  all  from  one  machine.  That,  briefly,  describes  the  advantages  of  the 
Model  G  Intertype  Combination  Mixer. 

fls  a  Strcdght-Matter  Machine,  Model  G  is  fully  as  fast  as  any  machine 
designed  for  straight  composition  exclusively. 

£is  a  Display  Machine,  Model  G  has  as  wide  a  size  range  as  any  key¬ 
board  machine  designed  for  display  composition— wider,  in  fact,  in  that 
it  carries  full-width  30  point  in  its  extra-wide  72-channel  magazine. 

ring  Fecrtures 

ges  from  straight  As  a  Mixer  Machine,  Model  G  has  many  advantages  in  addition  to  the 
with^t^^StiiS  i^ixing  of  different  faces  in  the  same  line— including  instant  finger-touch 
rhus  news  type.  changes  from  one  size  or  face  of  type  to  another,  without  shifting  maga- 
thouTc^^^t-  zines.  Intertypes  have  always  been  known  for  simplicity  of  design  and 
ibie-price  mixed  operation.  These  features  ore  especially  emphasized  in  the  Model  G. 

set  at  strcdght- 

L  ■  Standard  90-  Investigate  the  Model  G  Combination  Mixer  and  other  modern  cost-cutting  Intertypes. 

A  booklet  entitled  “Three  Kinds  of  Work  from  One  Intertype"  will  be  sent  on  request. 


Money-Saving  Features 

Instant  changes  from  straight 
composition  to  display,  or 
vice  versa,  without  shifting 
magazines.  Thus  news  type, 
headlines,  etc.,  con  easily  be 
handled  without  copy  cut¬ 
ting.  ■  Doiible-price  mixed 
composition  set  at  straight- 
matter  speed.  ■  Standard  90- 
character  keyboard.  ■  Model 
G  is  always  kept  busy . . .  be¬ 
cause  there  are  so  many 
kinds  of  work  that  it  con  do. 

INTERTYPE  CORPORATION 
360  Furman  St.,  Brooklyn,  N.Y. 


Model  G  Text -Display -Mixer  Intertype 
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Aniline  Process  Adapted  to  Newspapers 
Opens  Field  For  Experimentation 

Direct  Printing  From  Rubber  Plates  With  Immediately  Drying  Inks 
Suggests  Cheaper,  Faster  Printing  of  Color  Sections,  Comics,  Pictures 


By  HAROLD  ALLEN 


The  principles  of  the  aniline  pro¬ 
cess  adapted  to  newspaper  printing 
offer  a  fruitful  field  for  experimenta¬ 
tion.  For  the  first  time  since  the  Good¬ 
year  patent  of  1855  for  use  of  rubber 
in  printing  has  the  rubber  plate — the 
base  of  the  aniline  process — presented 
possibilities  to  the  newspaper  publisher. 

Few  American  commercial  printers 
have  concerned  themselves  with  the 
aniline  process,  chiefly  for  the  reason 
that  that  method  was  suitable  only  for 
printing  of  glassine,  wax  papers,  cello¬ 
phane,  and  the  like.  Having  no  rea¬ 
son  to  compete  with  producers  of  this 
specialized  tj-pe  of  work,  they  did  not 
delve  into  the  process  of  production. 

Had  the  rubber  plate  remained  sta¬ 
tionary,  they  would  still  be  unaffected. 
How;ever,  out  of  the  rise  of  offset — 
the  indirect  rubber  print  through  me¬ 
dium  of  rubber  blanket — and  out  of  the 
upswing  of  the  aniline — the  direct  rub¬ 
ber  prints — ^has  arisen  a  development  in 
Germany  of  the  fine-screen  rubber 
halftone,  capable  of  printing  any  sur¬ 
face,  with  practically  any  printing  ink, 
on  any  desirable  press  without  make- 
ready  or  extreme  skill. 

For  the  newspaper  field  this  has  im¬ 
portant  implications.  It  intimates  that 
the  newspaper  may  print  its  own  sup¬ 
plements,  magazine,  rotogravure,  and 
the  like  on  its  ordinary  rotaries 
without  extensive  outlays  for  gra¬ 
vure  craftsmen,  a  gravure  plate 
establishment,  or  gravure  presses.  Fur¬ 
ther,  it  implies  that  these  supplements 
will  be  produced  not  in  5  to  7  days  on 
presses  with  top  speed  of  25,000  oper¬ 
ating  at  15,000  but  overnight,  at  cus¬ 
tomary  speeds  for  the  ordinary  new’s 
sections.  It  suggests  these  sections 
may  be  produced  not  on  special  pa¬ 
pers  but  on  ordinary  newsprint  and 
with  a  sharpness  of  detail  rivaling  a 
12()-133  line  fine-screen  halftone  pro¬ 
duced  by  relief  offset. 

Apart  from  gravure  magazine  and 
pictorial  sections,  the  rubber  plate 
recommends  itself  to  a  logical  set-up 
for  newspaper  process  plate  printing. 
It  prints  the  finest  of  screens  on  any 
surface;  it  permits  of  exact  register 
in  manufacture:  it  functions  on  very 
light  color  units;  it  prints  with  any 
fast  drying  aniline  or  book  inks;  and  it 
requires  no  makeready.  In  short,  it 
adapts  the  four  essentials  of  proper 
paper,  ink,  press  and  craftsmen  to 
newspaper  process  printing  by  overcom¬ 
ing  in  the  qualities  of  the  plate  itself 
through  resiliency,  flexibility,  and  dur¬ 
ability  all  the  obstacles  against  which 
the  press  manufacturers,  ink  makers, 
paper  companies,  and  plate  suppliers 
have  battled  for  decades.  It  logically 
I^rmits  a  superimposition  of  light  ani¬ 
line  units  on  the  present  newspaper 
presses  in  sets  of  four  for  printing  of 
the  three  primary  colors  and  black. 
These  units  which  could  conceivably 
consist  of  hollow  steel  or  solid  alumi- 
ninn  cylinders  could  be  mounted  one 
above  the  other  in  an  almost  aWting 
fashion.  This  is  permissible  since  the 
plates  require  no  solidity  of  press  con¬ 
struction  even  though  operating  at  tre- 
mendous^  speeds,  and  since  they  print 
with  aniline  inks  which  dry  instanta¬ 
neously. 

The  lightness  of  impression  be¬ 
tween  paper  and  plate  made  possible 
by  the  ease  with  which  the  plate  takes 
and  gives  up  its  ink  obviates  the  ne¬ 
cessity  for  tonnage  in  press  equipment, 
for  single  cast  units,  for  solid  steel 
cylinders,  and  all  the  other  devices  now 
employed  by  press  builders  to  give 
their  presses  weight  and  stability.  Thus 
the  set-up  of  the  color  imits  for  each 
page  could  logically  prodtKe  a  process 


ad  in  any  position  on  any  page  of  the  I, 
metropolitan  journal. 

A  corollary  of  this  latter  is  the  print¬ 
ing  of  the  comic  sections  more  rapidly, 
easily,  and  economically  on  their  own 
color  presses  or  on  ordinary  black 
equipment. 

Owing  to  the  time  now  involved  in 
production — eight  to  10  hours — the 
plate  is  not  suitable  for  substitution  for 
the  stereo  in  printing  the  news  content 


The  mat  (lead,  rubber  or  cardboard) 
is  glued  to  the  plate  glass. 


of  any  but  weekly  papers.  The  repro¬ 
duction  of  last  minute  dispatches  in 
stereotype  form  is  now  a  matter  of 
seconds.  The  poured  rubber  cannot  now 
be  handled  with  such  rapidity  and  ease. 
It  logically  supplants  all  stereos  of 
photos  snapped  the  preceding  day.  how¬ 
ever,  and  thus  limits  its  adaptability  al¬ 
most  exclusively  to  the  pictorial  page. 

.Accompanying  are  photos  of  the 
steps  in  the  pouring  of  the  plate,  fol¬ 
lowing  the  pressing  and  vulcanizing  of 
the  rubber  mat.  .Assuming  suitable 
stereo  equipment  for  production  of 
rubber  mat,  all  equipment  required  is 
a  drying  oven  slightly  larger  than  the 
one  pictured.  In  absence  of  stereo 
equipment  an  inexpensive  lever  or 
power  vulcanizing  press  is  necessary-. 
Cost  of  format  for  job  establishments 
is  approximately  $1,000;  for  newspaper 
use  a  larger  size  would  be  necessary  at 
slight  increased  cost. 

Plates  in  finished  form  represent 
costs  of  approximately  8-9/10  cents 
(8-9  mills)  per  square  inch  for  mate¬ 
rials.  Labor  costs  are  minimal  since 
production  can  be  delegated  to  unskill¬ 
ed  workmen  and  can  be  used  as  fill-in 
employment.  The  edition  life  of  the 
plate  depends  on  the  skill  of  the  press¬ 
man.  (irdinarily  such  plates  in  the 
commercial  field  run  300,0(X)  to  more 
than  1,000,000  impressions.  For  the  ob¬ 
vious  reason  that  friction  is  practically 
absent  a  greater  run  should  be  pos¬ 
sible. 

In  conjunction  with  this  poured  plate 
and  mat,  the  holder  of  the  rights  under 
the  American  patents  offers  the  newest 
and  best  German  pressed  rubber  plate. 
Each  plant  licensing  the  use  of  the  one 
receivles  the  other.  It  is  thus  assured 
the  immediate  satisfaction  of  possess¬ 
ing  the  only  two  keys  to  the  economical 
process  print  and  daily  roto.  Backed 
with  a  fourfold  prelection  they  pos¬ 
sess  the  ultimate  newspaper  plate,  less 
the  develojanents  and  improvements 
that  will  take  place  through  normal 
evolution. 


Prepar.miox  of  Mat: 

■Any  non-meltable  material  which  will 
hold  a  sharp  intaglio  relief  will  serve 
successfully  for  the  mat  for  the  pro¬ 
duction  of  poured  rubber  plates.  In 
the  category  of  suitable  materials  are 
rubber,  lead,  and  paper,  preferable  in 
the  order  named.  Since  rubber  is  much 
easier  to  handle,  retains  the  sharpest 
of  outlines  and  finest  details  of  half¬ 
tones,  and  does  not  permit  a  warping 


The  composition  is  poured  onto  the 
glued  and  puttied  mat. 


of  the  outside  edges  as  does  lead  or 
paper,  it  is  recommended  for  all  va¬ 
rieties  of  forms,  particularly  for  deli¬ 
cate  and  fine  screens.  The  special  ma¬ 
terial  for  the  mats  is  supplied  by  the 
manufacturer  and  distributor  of  the 
poured  plate  solution  and  is  designed 
for  use  as  basis  for  the  poured  plate. 
It  is  such  that  it  can  be  pressed 
in  any  bookbinders’  gold  lettering 
press,  certain  types  of  stereotype^  ap¬ 
paratus,  or  any  regular  vulcanizing 
press.  In  the  event  that  the  second 
is  used,  the  best  success  is  achieved 
by  warming  the  casting  box  evenly 
through  the  casting  of  a  couple  of  blank 
forms.  The  casting  of  such  stereos  has 
the  effect  of  bringing  the  temperature 
to  approximately  the  correct  point 
(130  centigrade)  on  top  and  bottom 
alike.  At  this  heat  imder  light  pres¬ 
sure  the  mat  is  prepared  in  three  to 
five  minutes.  When  pressed  and  cooled, 
it  may  be  removed  and  the  pouring  of 
the  plate  immediately  begun. 

II.  Preparation  of  Plate: 

One  selects  a  piece  of  plate  glass 
of  convenient  size  and  thickness.  To 
this  one  fastens  the  prepared  mat  with 
a  suitable  rapidly  drying  glue.  Around 
the  edge  one  places  a  rim  of  putty  ap¬ 
proximately  1/8  inch  in  height,  high 
enough  to  assure  a  reasonable  thickness 
for  the  finished  plate.  Should  the  brass 
leveling  stick  run  across  the  form 
barely  graze  the  highest  points  of  the 
mat  and  not  those  of  the  rim,  one  can 
begin  with  the  pouring  operation. 

One  can  pour  the  solution  directly 
from  the  container  or  can  transfer  a  bit 
to  a  separate  cup.  In  either  case  the 
solution  should  be  stirred  a  moment.  A 
small  quantity  is  then  poured  into  the 
center  of  the  mat  and  quickly  rubbed 
over  the  entire  surface.  For  most  mats 
the  finger  will  suffice,  but  in  the  case 
of  small  type,  sharp  lines,  or  etchings, 
a  brush  is  recommended.  Since  a  brush 
impairs  the  screen  relief  of  a  halftone, 
it  should  never  be  used  for  such. 

As  soon  as  the  solution  is  well 


worked  into  the  serifs  and  line  inden¬ 
tations  of  the  mat  and  begins  to  draw, 
it  is  time  to  apply  the  second  dose  to 
the  center  of  the  mat.  This  is  worked 
into  the  relief  in  a  similar  manner. 
As  soon  as  the  second  layer  is  well 
over  the  plate,  the  third  can  be  applied 
and  leveled  with  a  spatula.  Since  the 
purpose  of  same  is  to  rid  the  mass  of 
a  part  of  its  air  content,  a  slight  yet 
even  pressure  should  be  exerted  in  the 
leveling  operation.  The  fourth  and  last 
layer  should  now  be  applied.  The  level¬ 
ing  stick  (a  brass  rule  attached  to  two 
square  brass  rests)  is  placed  at  the  far 
end  of  the  plate.  Along  the  edge  a 
liberal  amount  of  the  composition 
should  be  poured  and  then  immediately 
evened  by  passing  the  rule  from  end 
to  end.  By  each  drawing  the  rule 
should  be  carried  entirely  across  the 
plate  else  the  possibility  exists  that  a 
ridging  will  result.  As  soon  as  all  por¬ 
tions  of  the  mat  are  evenly  covered  and 
leveled,  the  pouring  operation  is  com¬ 
plete.  The  plate  in  this  state  is  set 
aside  where  it  can  rest  exactly  level 
and  is  permitted  to  sit  six  to  nine  hours, 
or  overnight. 

At  the  end  of  this  time  the  plate 
should  be  fairly  hard  though  not  elastic. 
To  complete  the  drying  operation  and 
vulcanize  the  rubber  properly  it  may 
be  heated  in  any  small  oven  which  ap¬ 
plies  heat  both  from  above  and  below. 
From  the  lower  burners  the  plate  Is 
protected  by  the  glass  from  direct  con¬ 
tact.  Above  it  is  well  to  insert  a  pro¬ 
tective  layer  between  plate  and  burners. 
The  oven  is  first  heated  to  50  centi¬ 
grade.  The  plate  is  then  inserted.  The 
door  should  be  left  slightly  ajar  to  per¬ 
mit  the  steam  to  escape  and  to  pre¬ 
vent  rapid  rises  in  the  temperature. 
Seven  times  at  intervals  of  IS  min¬ 
utes  (timed  with  an  alarm  clock)  the 
plate  should  be  turned  end  for  end. 
During  the  first  hour  the  temperature 
should  rise  gradually  from  50  to  80  c. 
In  the  remaining  45  minutes  it  should 
be  permitted  to  rise  to  100-110  c.  At 
the  end  of  this  period  the  heat  should 
be  increased  so  that  the  temperature  is 
125-130  c.  At  this  stage  the  plates 
should  be  turned  every  two  minutes. 
Within  20  minutes  the  plate  should  be 
ready.  It  can  best  be  tested  by  draw¬ 
ing  the  finger  over  the  surface  and  not¬ 
ing  whether  it  leaves  a  bluish  grey 
streak.  Should  it  do  so,  it  is  also  well 
to  cut  a  small  portion  from  each  end 
of  the  mat  and  test  it  for  elasticity. 
When  it  is  no  longer  possible  to  indent 
the  mass  with  the  finger-nail,  it  is  suf¬ 
ficiently  elastic  and  can  ^  removed 
from  the  oven. 

Before  removal  of  plate  from  mat  the 
whole  should  be  completely  cooled.  If 
separated  while  still  warm  the  plate 
has  the  tendency  to  shrink,  while  if 
absolutely  cool  it  retains  its  original 
size.  Should  it  be  that  the  plate  is  not 
entirely  vulcanized,  the  cooling  time 
can  be  somewhat  extended  and  the 
plate  itself  will  correct  the  misjudg- 
ment.  In  the  heating  two  precautions 
should  be  taken — all  air  blisters  should 
be  expelled  by  pressure  of  a  rag  im¬ 
mediately  upon  detection,  and  the  plate 
should  never  be  heated  above  140  cen¬ 
tigrade.  The  existence  of  the  air  bub¬ 
bles  can  possibly  impair  the  evenness 
of  the  plate,  and  ait  excessive  tempera¬ 
ture  reduces  its  elasticity.  When  fi¬ 
nally  cool,  a  razor  or  sharp  knife  can 
be  run  about  the  outside  border  of  the 
mat  and  the  plate  separated  without 
difficulty  or  damage. 

For  use  on  flatbed  presses  the  ready 
plate  can  be  mounted  on  a  suitable 
wood  or  metal  base  with  doublesided 
plaster.  For  rotary  or  aniline  machines 


Ill 


DETAIL  PHOTOS  OF  RUBBER  CUT  MANUFACTURING  PROCESS 


The  composition  is  rubbed  into  the 
mat  with  the  finger  or  brush.  (This 
operation  is  repeated  twice;  the  second 
time  with  spatula.) 

it  is  best  attached  first  to  a  piece  of 
linen,  cardboard,  zinc,  or  tin.  This  in 
turn  can  be  curved  and  clamped  or 
fastened  to  the  cylinder.  If  this  pre¬ 
caution  be  observed  much  difficulty 
with  distention  of  the  plate,  or  damage 
to  the  rollers  will  be  avoided.  If  a 
plate  is  to  be  used  later,  it  should  never 
be  separated  from  its  base  since  it  is 
thereby  subjected  to  distortion. 

Especially  to  be  noted  is  the  necessity 
of  gauging  the  distribution  rollers  so 
that  they  barely  glide  over  the  relief 
of  the  plate  and  do  not  cause  undue 
friction.  Rubber  takes  the  ink  from 
the  rollers  much  more  easily  and  gives 
the  ink  to  the  paper  with  greater  ease 
than  do  metal  plates  and  forms.  It 
,  is  therefore  imperative  that  the  dis- 
;  tributor  rollers  be  properly  gauged — 
I  generally  somewhat  higher  than  for 
i  metal. 

Care  must  also  be  taken  that  the 
tympan  of  the  cylinder  or  platen  is  hard 
and  at  least  three  sheets  less  than  is 
customary  for  regular  forms.  When 
rubber  plates  are  used  together  with 
type  and  rules  this  difference  also  pre¬ 
vails.  An  exception  to  this  rule  is 
found  in  the  printing  of  materials  with 
undue  irregularities  in  the  surface.  In 
these  cases  it  is  well  to  mount  the  plate 
on  a  short  layer  of  moss  rubber  so 
that  the  combined  resilience  of  the  plate 
and  its  mounting  will  equalize  the 
waves  rills,  crevices,  etc.,  as,  for  in¬ 
stance,  are  regularly  found  in  corru¬ 
gated  box  board,  and  the  like. 

.\11  varieties  of  regular  book  and  job 
inks  may  be  used  with  these  plates  with 
impunity.  Because  of  the  significant  re¬ 
duction  in  the  quantity  of  ink  necessary 
(30-40  per  cent),  better  grades  of  ink 
are  recommended.  In  no  case  should 
the  inks  be  cut  by  reducers  containing 
sizable  percentages  of  oil  or  petroleum. 
The  ink  should  be  removed  from  the 
plates  by  mixture  of  60  per  cent  alcohol 
and  40  per  cent  benzol;  for  aniline 
printing,  only  alcohol. 

1  ^  Proper  care  in  cleaning  plates  (avoid¬ 
ance  of  gasoline,  or  benzol),  in  setting 
impression,  in  pitching  rollers,  and  in 
regulating  ink  are  basic  prerequisites 
for  sharp  prints  and  long  runs.  Because 
the  rubber  plate  has  entirely  unique 
properties  in  contrast  to  the  metal,  it 
requires  a  bit  of  experimentation  and 
practice  on  the  part  of  the  user  be¬ 
fore  it  displays  its  great  versatility. 
Users  invariably  note  that  the  life  of 
the  plates  and  the  quality  of  the  print 
increases  in  proportion  to  their  own 
skill  and  mastery  of  the  plates’  quali¬ 
ties.  Rubber  plates  are  not  new  but 
have  hitherto  been  a  rarity  and  there¬ 
fore  a  novelty.  It  is  natural,  therefore, 
^  that  users  should  not  be  thoroughly 
iware  of  all  of  their  peculiarities.  They 
cannot  be  handled  like  metal  plates 
and  be  expected  to  produce  the  work 
of  rubber  plates.  Their  properties  must 


The  composition  is  leveled  with  the 

application  of  fourth  and  last  coat. 

be  studied  and  tested.  The  results 
achieved  evidence  that  such  study  is 
highly  rewarded. 

NEW  HOME  FOR  COAST  DAILY 

Salem  (Ore.)  Capital -Journal  Plant 
Ready  in  November 

The  Salem  (Ore.)  Capital  Journal 
has  a  new  building  in  course  of  con¬ 
struction  that  is  to  be  completed  early 
in  November.  The  structure  will  be 
of  modernistic  Gothic  type,  using  con¬ 
crete,  steel  and  plate  glass,  50  by  100 
feet,  with  two  floors.  The  half  base¬ 
ment  with  six  feet  of  window  space 
above  ground  level  will  be  utilized  for 
press  and  stereotype  rooms,  carriers 
and  mailing  department,  assembly  room, 
paper  storage,  etc. 

On  the  main  floor  will  be  the  recep¬ 
tion  room,  business  office,  news  room 
and  composing  department.  The  build¬ 
ing  will  be  fireproof,  soundproof,  steam- 
heated,  automatically  ventilated  and 
daylight  lighted. 

“The  Capital-Journal  is  45  years  old, 
but  has  never  had  its  own  building,” 
stated  publisher  George  Putnam.  “It 
has  outgrown  its  present  inadequate 
quarters  and  equipment,  and  merits  a 
permanent  home  with  room  for  future 
expansion.” 

NEW  LUDLOWS  INSTALLED 

Recent  new  installations  of  Ludlow 
equipment  have  been  made  by  the 
Uniontown  (Pa.)  Herald-Genius, 
Athens  (O.)  Messenger,  Moncton  (N. 

B. )  Transcript  and  Sweetwater  (Tex.) 
Reporter.  Replacements  of  old  Lud¬ 
low  equipment  by  new,  improved  ma¬ 
chines  have  been  made  by  the  New  Or¬ 
leans  Times-Picayune,  Birmingham 
News  and  Age-Herald,  Uniontown 
(Pa.)  News-Standard  and  Three 
Rivers  (Mich.)  Commercial.  The 
Rochester  (N.  Y.)  Journal  &  Ameri¬ 
can,  Norwich  ((lionn.)  Bulletin  and 
Spartanburg  (S.  C.)  Herald- Journal 
have  purchased  additional  Ludlow  ma¬ 
chine  equipment.  Substantial  purchases 
of  new  Ludlow  type  faces  have  been 
made  by  the  Montreal  Daily  Star,  Port¬ 
land  (Ore.)  Journal,  Washington 
Times,  Knoxville  (Tenn.)  News-Sen¬ 
tinel,  Aurora  (Ill.)  Beacon-News, 
Lynn  (Mass.)  Item,  Waltham  (Mass.) 
News-Tribune  and  Spartanburg  (S. 

C. )  Herald- Journal. 

NEW  PRINTERS’  GROUP 

Central  Oregon  newspaper  printers 
and  publishers  recently  formed  an  asso¬ 
ciation,  to  be  known  as  Associated 
Printers  of  Central  Oregon.  Frank 
Loggan  of  the  Bettd  Bulletin  was  elect¬ 
ed  president,  and  Joe  Brown  of  the 
Redmond  Spokesman  was  elected  sec¬ 
retary.  An  educational  advertising 
campaign  is  planned  for  the  near  future 
to  acquaint  buyers  of  printing  with 
new  price  and  cost  determination  sched¬ 
ules. 


The  glass  with  hardened  plate  is  placed 
in  oven  and  heated  for  two  hours  at 
50— 125C. 


TOLEDO  BLADE  ADDS 
NEW  EQUIPMENT 

Kemp  Immersion  System  for  Melting 
Stereo  and  Machine  Metal  and 
Sta-Hi  Autoformer 
Installed 

New  equipment  installed  in  recent 
weeks  in  the  Toledo  Blade  stereotyping 
department  costing  approximately  $5,- 
700  is  expected  to  effect  big  savings 
in  time  and  in  cost  of  operation. 

E.  P.  Doyle,  mechanical  superin¬ 
tendent  of  the  Blade,  and  a  corps  of 
assistants  have  just  completed  installa¬ 
tion  of  one  of  the  new  Kemp  immer¬ 
sion  systems  for  melting  ,stere6t\-pe 
and  type  metal.  This  process  utilizes 
an  entirely  different  application  of  gas 
for  melting  metal.  The  burner  is  im¬ 
mersed  in  the  metal  and  heat  applied 
directly  to  the  metal  instead  of  to  the 
bottom  of  the  bowl. 

Placing  the  new  system  in  operation 
in  the  Blade  stereotyping  department 
involved  a  complete  change  from  arti¬ 
ficial  to  natural  gas,  the  installation 
of  three  gas  carburetors,  four  gas 
burners  in  the  double  junior  metal 
pot,  two  burners  in  the  job  pot  and 
two  burners  in  the  Linotype  remelting 
pot. 

The  Kemp  unit  is  automatically  con¬ 
trolled,  thus  eliminating  the  necessity 
of  turning  the  gas  up  or  down  as  the 
metal  heats  or  cools.  It  is  said  to 
produce  a  more  uniform  plate  because 
the  temperature  of  the  metal  is  held 
within  8  degrees.  Another  advantage 
is  that  the  temperature  of  the  room  in 
the  immediate  vicinity  of  the  melting 
pots  has  been  reduced  15  degrees. 

One  of  the  prinicpal  benefits  of  the 
system  is  the  added  speed  with  which 
metal  can  be  heated,  Mr.  Doyle  said. 
It  is  now  possible  to  bring  the  melting 
pot  up  from  a  standby  temperature  of 
450  degrees  to  the  casting  temperature 
of  600  degrees  in  40  minutes,  and  this 
with  an  eight-ton  pot.  With  the  old 
type  burner  it  took  an  hour  and  40  min¬ 
utes  to  achieve  the  same  temperature 
rise. 

Mr.  Doyle  said  he  expects  the  new 
equipment  to  pay  for  itself  in  two 
years  by  saving  58  per  cent  of  former 
gas  bills.  Cx)st  of  the  system,  includ¬ 
ing  installation  and  the  change  of  the 
entire  department  from  artificial  to 
natural  gas,  was  $4,000,  Mr.  Doyle 
said. 

The  second  new  piece  of  equipment 
installed  this  summer  in  the  Blade 
stereotyping  department  is  a  Sta-Hi 
auto  former,  a  vacuum  device  which 
draws  the  matrix  back  in  a  perfect 
circle  as  it  dries.  The  autoformer  was 
installed  at  a  cost  of  $1,700. 

Louis  Mauder  is  foreman  of  the 
Blade  stereotyping  department. 


The  finished  plate  is  separated  from 
the  mat  and  with  addition  of  plaster 
is  ready  to  run. 


PRESS  PATENTS  GRANTED 

17  Claims  Assigned  to  H.  Wise  Wood 
and  O.  Roesen 

{Special  to  Editor  &  Publisher) 

W.vsHiXGTON,  JD.  C.,  Sept.  10 — Henry 
Wise  Wood  and  Oscar  C.  Roesen  have 
been  awarded  patents  on  their  recent 
invention  of  printing  presses,  it  has 
been  announced  by  the  United  States 
Patent  Office. 

Mr.  Wise  Wood,  of  New  York  City, 
invented  a  multicolor  printing  press 
and  a  regular  press.  He  was  allowed 
15  claims  on  new  features  included  in 
the  two  inventions. 

He  filed  his  applications  for  patent 
rights  in  1931. 

Mr.  Roesen,  of  Brooklyn,  was 
granted  a  patent  on  the  invention  of  a 
color  printing  press.  He  was  allowed 
12  claims  on  new  and  patentable  fea¬ 
tures.  He  also  filed  his  patent  appli¬ 
cation  in  1931. 

Both  inventors  have  assigned  their 
patent  rights  to  the  Wood  news¬ 
paper  Machinery  Corporation,  of  New 
York. 

Mr.  Wood  this  week  was  granted  pat¬ 
ents  on  a  new  speed  controlling  instru¬ 
ment  for  web  rolls.  Mr.  Wood  was  al¬ 
lowed  claims  on  eight  new  and  patent- 
able  features  included  in  the  invention. 
He  has  assigned  all  the  patent  rights 
to  the  Wood  Newspaper  Machinery 
Corporation,  New  York. 

He  filed  application  for  patent  rights 
in  1930. 

INSTALL  ELROD  EQUIPMENT 

Recent  replacements  of  Elrod  equip¬ 
ment  by  new,  improved  gas  or  electric- 
heated  models  have  been  made  by  the 
Philadelphia  Bulletin,  Providence  (R. 
I.)  Journal  and  Bulletin,  Knoxville 
(Term.)  News-Sentinel,  Coshocton 
(O.)  Tribune,  Janesville  (Wis.)  Ga- 
cette,  Lansdale  (Pa.)  Reporter  and 
Shenandoah  (Pa.)  Herald.  A  new  in¬ 
stallation  of  Elrod  equipment  was  also 
made  by  the  Pensacola  (Fla.)  News- 
Journal. 

TROY  UNION  ELECTS 

(Special  to  Editor  &  Publisher) 

Troy,  N.  Y.,  Sept.  12 — These  officers 
have  been  installed  by  the  Troy  Typo¬ 
graphical  Union;  President,  Harry  T. 
Williams;  vice-president,  Charles  Dona¬ 
hue;  secretary  and  treasurer,  John  H. 
Nolan;  recording  secretary,  George 
Schumacher;  auditors,  Joseph  Hunt, 
Henry  W.  (^uld  and  Harold  Consaul. 
Edward  Prendergast  was  the  installing 
officer. 

PLANS  JUBILEE  EDITION 

On  Oct.  15,  La  Presse,  Montreal, 
will  complete  50  years  of  publication 
and  on  the  previous  Sat.,  Oct.  13,  a 
special  Golden  Jubilee  Edition  will  be 
issued. 
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I.T.U.  BANS  LOCAL  WORK  WEEK  CONTROL 

National  Convention  Also  Defeats  Proposal  That  Local  Union  May  Strike  on  Two-Thirds  Vote 
of  Members — Connery  30-Hour  Week  Elndorsed — Mailers’  Plea  for  Withdrawal  Vote  Denied 


Chicago,  Sept.  is — The  attitude  of 
International  Typographical  Union 
members  to  a  national  six-hour  day  and 
30-hour  week  for  the  printing  industry, 
is  yet  to  be  determined  in  convention 
here  this  week.  Such  a  proposition 
has  been  submitted  by  Chicago  Typo¬ 
graphical  Unicxi  No.  16,  but  has  not 
yet  been  considered. 

Although  the  convention  was  told  by 
President  William  Green  of  the  Amer¬ 
ican  Federation  of  Labor  that  the  44- 
hour  week  no  longer  has  a  place  in  our 
economic  setup  and  that  a  30-hour  week 
must  come,  I.  T.  U.  members  yesterday 
voted  down  a  proposal  submitted  by 
New  York  Local  No.  6  for  a  four-day 
week,  to  be  optional  with  each  local 
union  by  a  majority  referendum  vote. 
The  30-hour  week  proposition,  sub¬ 
mitted  by  the  Chicago  delegation,  has 
been  referred  to  the  committee  on  or¬ 
ganization  and  regional  conference,  and 
a  report  is  expected  late  today  or  to¬ 
morrow.  A  night  session  is  planned  to¬ 
night  to  expedite  convention  business 
and  make  possible  adjournment  by  to¬ 
morrow  evening. 

It  is  the  apparent  feeling  of  delegates 
that  while  intents  and  purpose-  of  the 
National  Recovery  Act  are  good,  from 
the  standpoint  of  labor,  failure  of  NR.\ 
to  enforce  compliance  of  the  codes 
adopted  has  caused  considerable  dis¬ 
satisfaction  among  I.  T.  U.  members. 

The  New  York  delegation  received 
its  second  setback  in  convention  legis¬ 
lation  when  today,  delegates  adopted  the 
unfavorable  report  of  the  laws  commit¬ 
tee  regarding  that  group's  proposal 
which  would  have  permitted  a  local 
union  by  two-thirds  vote  of  its  members 
to  declare  a  strike.  The  defeated  propo¬ 
sition  also  suggested  that  no  mcml)er  of 
the  I.  T.  U.  should  be  permitted  to 
work  in  any  newspaper  or  other  com¬ 
posing  room  whenever  members  of  any 
of  the  Allied  Printing  Trades  are  on 
strike  or  have  been  locked  out. 

The  convention  also  voted  down  the 
Mailers  Trade  District  Union’s  resolu¬ 
tion,  calling  for  the  I.  T.  U.  Executive 
Council  to  submit  to  all  mailer  members 
the  question  of  withdrawing  from  Ae 
I.  T.  U.  and  organizing  their  own  inter¬ 
national  union.  The  case  of  the  mailers, 
as  represented  by  the  Mailers  Trade 
District  Union,  was  presented  by  John 
W.  White,  Indianapolis,  and  Munro 
Roberts,  St.  Louis.  They  stated  there 
were  approximately  3,000  mailers  in  an 
organization  with  75,000  printers  and 
mailers  were  unable  to  get  equal  rights. 
Much  of  the  litigation  involving  the 
mailers  and  the  I.  T.  U.  Executive 
Council  was  reviewed.  In  pleading  for 
the  convention  to  j^rmit  a  referendum 
vote  among  the  mailers  on  ihe  question 
of  withdrawing,  Mr.  Roberts,  secretary 
of  the  M.  T.  D.  U.,  referred  to  the  need 
of  further  organizing  mailers,  pointing 
out  that  Toledo  Mailers’  Union  wages 
are  100  per  cent  higher  than  those  paid 
to  unorganized  Detroit  mailers. 

President  Charles  P.  Howard  asserted 
the  point  at  issue  was,  “Should  a  ma¬ 
jority  of  mailer  members  have  the  right 
to  take  away  from  a  minority  the  bene¬ 
fits  they  have  paid  into  the  International 
Union  over  a  period  of  years.  The 
convention  sustained  the  position  of  its 
president. 

A  measure  to  reduce  unemployment 
was  passed,  providing  that  beginning  in 
December,  any  member  who  accumu¬ 
lates  overtime  equal  to  two-thirds  of 
the  unit  of  hours  on  one  shift,  shall 
engage  a  substitute  for  a  period  equal 
to  the  overtime. 

The  delegates  unanimously  adopted 
a  resolution  directing  President  How¬ 
ard  to  wire  President  Roosevelt  and 
ask  him  not  to  allow  intervention  of 
national  troops  in  the  textile  workers’ 
strike.  The  resolution  also  expressed 
the  delegates  sympathy  with  the  work¬ 
ers’  “just  struggle  to  better  their  un¬ 
bearable  living  conditions.” 


The  convention  endorsed  the  Connery 
30-hour  week  bill  and  urged  the  enact¬ 
ment  of  Government  unemployment  in¬ 
surance.  The  union  recommended  that 
its  members  join  in  the  boycott  against 
German-made  goods  until  such  time  the 
German  Government  recognizes  the 
right  of  working  people  to  organize 
and  until  Germany  ceases  its  repressive 
policy  of  persecution  of  Jewish  people. 

The  delegates  declined  to  grant  the 
special  requests  of  the  Paterson,  N.  J., 
delegate  to  support  the  Paterson  union 
newspaper  printers  on  strike  since  last 
May.  It  was  the  opinion  of  the  con¬ 
vention  the  executive  council  should  be 
entrusted  with  aiding  the  local  strike 
committee. 

The  convention  opened  Saturday 
morning  at  the  Palmer  House  with 
more  than  400  delegates  in  attendance, 
representing  50,000  I.  T.  U.  members. 
President  Howard  called  the  meeting 
to  order  with  a  paper  gavel,  presented 
to  him  by  the  delegates.  The  gavel  was 
constructed  from  a  front  page  of  each 
of  the  Chicago  daily  newspapers,  re¬ 
duced  to  pulp,  compressed,  and  copper 
coated  and  finished  in  silver  in  the  like¬ 
ness  of  Mr.  Howard. 

Indicative  of  the  tone  of  the  conven¬ 
tion  were  the  demands  for  a  shorter 
work  week  and  increased  wages,  voiced 
by  a  number  of  labor  union  representa¬ 
tives  who  gave  addresses  of  welcome. 
Most  radical  of  these  were  the  remarks 
of  President  Reuben  Soderstrom  of  the 
Illinois  Federation  of  Labor.  He  sug¬ 
gested  a  drastic  reduction  in  hours  in 
order  to  put  more  people  back  to  work. 
His  recommendation  was  outlined  as 
follows : 

“What  shall  we  do  to  solve  that  vex¬ 
ing  problem  of  unemployment  in  these 
places  where  half  of  the  working  popu¬ 
lation  is  still  without  work?  Do  you 
know  what  I  think,  friends?  I  think 
that  organized  labor  ought  to  be  willing 
to  advocate  that  in  those  places,  where 
half  of  the  population  is  hopelessly  un¬ 
employed,  that  during  the  rest  of  the 
recovery  period  those  who  are  working 
now  should  work  three  days  a  weeTc, 
and  then  put  on  an  entirely  new  force 


the  other  three  days,  and  provide  em¬ 
ployment  for  all. 

“Do  not  be  afraid  of  this  suggestion. 
The  first  thing  to  do  is  to  put  every¬ 
body  back  to  work.  After  that  has  been 
done,  start  a  real  agitation  for  more 
money.  Why,  friends,  it  would  only  be 
a  short  period  of  time  after  everybody 
has  returned  to  work  before  we  could  get 
four  days’  pay  for  three  days’  labor.  At 
the  end  of  the  year,  perhaps,  we  could 
force  the  more  prosperous  industries  to 
pay  five  days’  pay  for  three  days’  work. 
The  surest  way  to  increase  your  pay  is 
to  reduce  the  hours  of  labor.  In  other 
words,  the  shorter  day  brings  larger 
pay.  It  has  always  done  so  in  the  past, 
and  I  honestly  believe  that  it  would  do 
it  again  if  it  was  given  an  honest  trial 
during  this  grave  crisis.” 

S.  E.  Thomason,  DaiVy  Times 

publisher,  speaking  as  president  of  the 
Chicago  Newspaper  Publishers’  Associa¬ 
tion,  paid  his  respects  to  the  union,  but 
urged  delegates  not  to  pass  too  many 
new  laws  at  their  78th  convention,  the 
first  to  be  held  in  Chicago  since  the 
World’s  Fair  convention  in  1893.  Mr. 
Thomason  stated  in  part : 

“Let  me  say  this:  That  we  of  the 
Chicago  Newspaper  Publishers’  Asso¬ 
ciation  are  sincerely  proud  of  our  rela¬ 
tionship  with  your  union.  There  has 
been  no  hint  of  racketeering,  no  sug¬ 
gestion  of  scandal.  We  have  laid  our 
cards  on  the  table  for  about  25  years 
with  the  members  of  your  union.  You 
always  got  the  best  of  the  deal  when 
the  cards  were  all  dealt,  but  it  has  been 
a  square  deal  between  the  two  of  us.  I 
believe  the  members  of  No.  16  will  tell 
you  that  is  true. 

“You  know  we  have  a  harder  time  in 
getting  ourselves  in  accord  on  matters 
of  public  significance  than  you  gentle¬ 
men  of  the  Typographical  Union  and 
the  federation  of  labor  do,  but  I  person¬ 
ally  am  a  “New  Dealer.”  I  believe  that 
the  first  duty  of  government  is  to  see 
that  every  member  of  that  government 
who  is  a  part  of  it — and  every  citizen  is 
a  part  of  it — who  is  ready,  able  and 
willing  to  work,  has  a  chance  to  work. 
I  started  on  that  premise  and  found  my- 


NEW  LABOR  GROUP  FOR  GRAPHIC  ARTS 


{Special  to  Editok  &  Publisbek) 

CHICAGO,  Sept.  12 — Steps  will  be 
taken  at  a  joint  meeting  here  Sept. 
19  for  the  formation  of  an  industrial 
relations  committee  to  handle  labor  prob¬ 
lems  in  connection  with  Industries  A-1, 
A-2  and  A-5  of  the  Graphic  Arts  code, 
it  was  announced  today.  The  joint 
commission  representing  the  metropoli¬ 
tan  commercial  printing  industry,  non- 
nKtropolitan  newspapers  and  commer¬ 
cial  printing  and  daily  newspaper  pub¬ 
lishing  groups  and  printing  groups,  will 
meet  at  National  Editorial  Associa¬ 
tion  headquarters,  134  North  LaSalle 
street. 

Faced  with  the  alternative  of  han¬ 
dling  labor  complaints  by  special  agen¬ 
cies  within  the  printing  industry  itself, 
or  of  having  the  compliance  division  of 
NR  A  pass  on  such  complaints,  members 
of  the  Joint  National  Code  Authority, 
comprising  Divisions  A-2  and  A-5,  favor 
the  industry  controlling  settlement  of  its 
own  labor  problems,  Editor  &  Pub¬ 
lisher  was  told  today.  This  stand  was 
reflected  at  the  August  meeting  of  the 
code  authority  when  that  group  went  on 
record  as  approving  the  suggested  for¬ 
mation  of  an  industrial  relations  com¬ 
mittee  to  handle  all  labor  complaints. 

At  that  meeting  it  was  suggested  that 
a  labor  complaint  agency  be  organized 
with  employers  and  employees  having 
equal  representation,  with  an  impartial 
chairman,  much  in  the  same  manner  as 
the  Newspaper  Industrial  Board,  organ¬ 
ized  under  the  Daily  Newspaper  Busi¬ 
ness  Code.  The  selection  of  complaint 


agency  members  would  be  made  by  the 
code  authorities  concerned,  it  was  sug¬ 
gested,  and  the  cost  of  maintaining  such 
regional  agencies  would  be  met  out  of 
regional  c^e  authorities’  budgets  in  the 
amounts  incurred  by  each  of  them,  while 
the  cost  of  maintaining  the  national 
agency  would  be  borne  by  the  Joint  Na¬ 
tional  Code  Authority. 

Under  the  present  arrangement  by 
which  the  joint  code  authority  for  Divi¬ 
sions  A-2  and  A-5  operates  labor  com¬ 
plaints  can  be  submitted  either  to  the 
NRA  compliance  division,  or  to  the 
Joint  National  Code  Authority.  The 
latter  handles  only  such  cases  as  have 
been  voluntarily  submitted.  It  has  been 
recommend^  that  support  be  given  for 
creating  printing  labor  complaint  agen¬ 
cies  which  would  handle  complaints 
originating  within  the  groups  repre¬ 
sented  by  the  several  commercial  print¬ 
ing  code  authorities. 

At  the  meeting  to  be  held  next  Wed¬ 
nesday  of  the  joint  commission,  the  non¬ 
metropolitan  and  daily  newspapers  un¬ 
der  the  Graphic  Arts  code  will  be  repre¬ 
sented  by  Walter  D.  Allen,  Brookline 
(Mass.)  Chronicle;  K.  F,  Baldridge, 
Bloom^ld  (la.)  Democrat;  L.  M. 
Nichols.  Bristow  (Okla.)  Record,  and 
C.  A.  Baumgart,  national  code  adminis¬ 
tration  manager.  Representatives  of 
Division  A-1,  comprising  the  metropoli¬ 
tan  commercial  printing  industry,  will  be 
H.  F.  Ambrose,  E.  J.  Koch,  B.  B.  Eisen- 
berg,  and  E.  G.  VoighL  Frederick  Se- 
cord,  Chicago,  will  be  the  impartial 
chairman. 


self  in  honest  accord  with  the  New  Deal 
and  with  the  NRA.  But  there  are  critics 
of  the  New  Deal  who  are  saying  that 
we  have  too  many  laws.  I  noticed  that 
the  chairman  said,  at  the  opening  of  this 
convention,  that  the  purpose  of  this 
meeting  was  two-fold:  Business  and 
fraternal.  I  just  wish  to  express  from 
this  rostrum  the  hesitant  wish  that,  hav¬ 
ing  in  mind  all  of  the  laws  that  have 
been  passed  by  the  New  Deal,  good  laws 
as  some  of  them  may  be,  you  make  this 
gathering  more  fraternal  than  any  you 
ever  had;  that  you  have  a  fine  time  t 
from  start  to  finish,  and  then  maybe 
you  won’t  have  quite  enough  time  to 
pass  too  many  new  laws.” 

Woodruff  Randolph,  I.  T.  U.  secre-  ' 
tary,  told  the  delegates  that  improved 
machinery  and  working  conditions  have 
prolonged  the  average  printer’s  life  by 
21  years.  The  average  d?ath  age  of 
printers  today  is  62  years,  while  in  1892 
it  was  41  years. 

“The  invention  of  the  Linotype 
brought  the  printer  out  of  the  basement 
where  he  worked  with  damp  old  type 
cases,”  said  Mr.  Randolph,  “and  with 
the  Linotype  set  up  in  a  lighted  room, 
the  printer  was  no  longer  threatened  by 
consumption  and  pneumonia.  Then  other 
machinery  came  into  use.  Plants  were 
better  lighted  and  hours  were  shortened. 
Now  we  have  the  five  day  week.  All  ' 
these  factors  contributed  to  greater 
longevity  for  printers.” 

The  important  part  I.  T.  U.  has 
played  as  one  of  the  most  powerful 
groups  of  organzied  labor  was  related 
Sunday  evening  at  a  program  in  the 
Court  of  States  at  A  Century  of  Prog¬ 
ress  as  the  climax  of  “1.  T.  U.  Day”  at 
the  fair.  A  crowd,  estimated  at  25,000, 
heard  Col.  Robert  R.  McCormick,  Chi¬ 
cago  Tribune  publisher;  President 
Howard,  and  William  Green,  president 
of  the  American  Federation  of  Labor, 
speak  during  the  two-hour  radio  broad¬ 
cast.  George  J.  Chiles,  president  of 
Chicago  Typographical  Union  No.  16. 
presided  at  this  session. 

Col.  McCormick,  in  his  address, 
praised  the  union  for  its  achievements. 

He  referred  to  it  as  being  the  first  to 
establish  an  eight  hour  day  and  five  day 
week,  and  pointed  out  it  also  enjoys  the 
highest  minimum  wage  scale  in  this 
country.  He  declared  the  printing  in¬ 
dustry  “in  this  new  world  of  various 
and  bewildering  competition  has  held  its 
own  far  better  than  industries  which 
seemed  far  better  entrenched.” 

“Many  times  in  the  last  score  of 
years,”  said  Col.  McCormick,  “I  have 
viewed  with  apprehension  the  arrival 
of  competing  innovations,  and  have 
studied  the  problems  they  present  in 
common  with  many  of  you  present  I 
believe  I  understand  the  method  where¬ 
by  we  have  so  far  survived.  It  has 
bwn  because  we  have  made  use  of 
every  device  that  increased  the  demand 
for  and  decreased  the  cost  of  our  prod¬ 
uct,  have  made  use  of  articles  that 
could  have  been  put  into  competition 
with  us  and  because  we  have  made  cus¬ 
tomers  of  our  competitors. 

“The  true  course  of  industrial  prog¬ 
ress  I  am  sure  of,  though  the  stei»  in 
the  path  are  often  obscure  and  difliadt 
to  find.  Industrial  progress  consists  in 
furnishing  a  progressively  better  w- 
ticle  for  less  cost  while  paying  contin¬ 
uously  increasing  wages. 

“The  seeming  contradiction  is  over¬ 
come  by  the  development  of  constantly 
improved  machinery,  of  better  methods 
of  production,  of  better  workmanship, 
and  adopting  improvements  in  working 
conditions  as  fast  as  the  ingenuity  of 
man  can  devise  them. 

“In  this  conception  it  does  not  suf¬ 
fice  that  a  new  machine  cuts  the  cost 
of  an  article;  the  soul  of  anything  like 
continued  success  is  that  the  saving  ob-  ^ 
tained  by  use  of  machinery  be  laid  out 
in  improving  the  article. 

{Continued  on  next  page) 
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“The  improvement  in  the  article  stim¬ 
ulates  the  demand  for  it  so  that  there 
is  a  greater  demand  for  men  to  make 
the  improved  article  than  there  was  for 
the  inferior  one,  and  a  demand  for  ma¬ 
chinery  makers  is  created  where  none 
before  existed,  and  for  workers  in 
mines,  forests,  and  farms. 

“This  course  of  progress  lays  upon 
going  concerns  the  continuous  problem 
of  steering  their  way  between  the  error 
of  foolhardy  speculative  experiment  and 
moribund  over  conservatism.” 

President  Howard,  speaking  at  the 
World’s  Fair,  reviewed  the  efforts  of 
the  union  for  shorter  working  hours, 
asserting  this  organization  instituted  the 
five  day  week  for  its  members  six 
months  before  it  was  considered  by  the 
NRA. 

Mr.  Green  also  paid  tribute  to  I.  T. 
U.  for  “the  path  it  blazed  as  pioneers, 
a  path  the  whole  nation  is  now  study¬ 
ing  in  order  that  all  citizens  may  have 
a  greater  degree  of  economic  security.” 
He  referred  to  the  part  the  union 
played  in  framing  NRA  codes  for  the 
graphic  arts  and  subsidiary  industries. 
Mr.  Green  addressed  the  convention 
again  on  Monday,  stressing  the  need  for 
a  six-hour  day  and  five-day  week. 

In  a  militant  address  broadcast  to  the 
nation  on  Sunday  night,  Mr.  Green  said 
in  part : 

“Collective  bargaining  is  simply  a 
means  to  an  end.  The  end  is  an  agree¬ 
ment.  The  right  to  organize  is  inherent 
in  the  spirit  of  .Americanism.  If  it  is 
denied  to  us  we  will  never  stop  fight¬ 
ing  for  it. 

“The  members  of  this  union  have  suf¬ 
fered  from  mechanical  displacement. 
They  know,  from  a  careful  study  of  the 
economic  and  mechanical  developments 
which  have  taken  place  in  the  printing 
industry  that  it  is  impossible  to  main¬ 
tain  the  long  work  week  while  workers 
are  being  constantly  displaced  and  in¬ 
dividual  efficiency  is  increased. 

“The  number  of  days  worked  per 
week  and  the  number  of  hours  worked 
per  day  must  be  reduced  in  conformity 


with  individual  and  industrial  efficiency. 
This  is  one  outstanding  reason  why  the 
printers’  union  is  making  such  a  de¬ 
termined  fight  for  the  realization  of  the 
six-hour  day  and  the  five-day  week.” 

Enlarging  upon  his  radio  theme,  the 
A.  F.  of  L.  president  on  Monday  de¬ 
clared  “the  44-hour  week  has  no  place 
in  our  economic  setup.  It  is  obsolete 
and  the  employers  have  made  it  obso¬ 
lete  through  the  continual  introduction 
of  new  machinery,  replacing  that  which 
has  just  been  installed,  and  with  aim  of 
increasing  the  efficiency  of  the  worker 
and  at  the  same  time  retaining  the  long 
work  period.  But  now  industry  must 
choose.  It  must  ‘unmechanize’  itself, 
destroy  the  scientific  improvements  of 
the  last  20  years,  or  it  must  permit  the 
incorporation  into  the  industrial  codes 
of  the  six-hour  day  and  five-day  week 
for  all  workers.” 

Convention  delegates  Monday  after¬ 
noon  began  routine  business  of  consider¬ 
ing  the  numerous  propositions  submit¬ 
ted  by  various  local  unions.  Consider¬ 
able  heated  debate  occurred  Tuesday  in 
connection  with  recommendations  of  the 
laws  committee,  amending  the  constitu¬ 
tion  strengthening  executive  council 
jurisdiction  over  the  mailers’  union  as 
regards  passing  upon  those  qualified  for 
receiving  charters.  The  convention  sus¬ 
tained  the  laws  committee,  despite  vig¬ 
orous  opposition  on  the  part  of  the 
mailers. 

The  American  Newspaper  Guild  sent 
the  following  telegram  to  the  conven¬ 
tion,  signed  by  Heywood  Broun,  presi¬ 
dent,  and  Jonathan  Eddy,  executive  sec¬ 
retary  : 

“In  the  name  of  fellow  craftsmen  in 
the  same  industry  American  Newspaper 
Guild  extends  sincere  greetings  to  In¬ 
ternational  Typographical  Union  con¬ 
vention.  We  regard  Big  Six  Guild 
agreement  for  joint  campaign  against 
Staten  Island  .Advance  as  initial  move- 
heralding  constant  and  increasing  co¬ 
operation  among  all  labor  organizations 
in  allied  printing  field.  You  have  our 
best  wishes  for  a  successful  convention.” 


The  conservative  element  of  I.  T.  U. 
had  its  inning  Wednesday  when  dele¬ 
gates  voted  to  56  to  sustain  the  un¬ 
favorable  report  of  the  laws  committee 
concerning  New  York’s  delegation’s  pro¬ 
posal  to  give  local  unions  the  right  to 
establish  the  four-day  week  by  a  ma¬ 
jority  referendum  vote  of  six-month 
members.  This  proposition  was  pre¬ 
sented  by  John  J.  Buckley  of  New  York 
union  No.  6  and  caused  considerable  de¬ 
bate,  with  national  officers  taking  the 
rostrum  to  speak  in  opposition  to  the 
proposed  local  autonomy  which  would 
permit  a  imion  to  establish  a  four-day 
week  to  meet  unemployment  emergency 
conditions. 

Prior  to  discussion  of  this  proposition, 
handbills  were  circulated  among  dele¬ 
gates,  signed  by  24  New  York  union 
members,  warning  delegates  to  be  on 
their  guard  against  any  attempt  to  start 
a  four-day  week.  Those  proposing  this 
change  were  termed  Communists  in  the 
circular,  which  stated: 

“For  the  last  two  years  the  New  York 
Communists  and  their  adherents  vir¬ 
tually  have  ‘packed’  the  regular  and  spe¬ 
cial  meetings  of  New  York  Typographi¬ 
cal  Union  No.  6  for  the  purpose  of  pass¬ 
ing  illegal  propositions  vilifying  the  in¬ 
ternational  officers  and  hurling  defiance 
at  the  parent  body.  Apparently,  they 
seek,  first  to  wreck  Typographical 
Union  No.  6,  and  second,  to  bring  about 
the  complete  destruction  of  the  Inter¬ 
national  Typographical  Union.” 

Delegate  Buckley  in  his  opening  re¬ 
marks  denied  he  was  a  Communist  and 
said : 

“We  have  a  militant  union,  as  it 
should  be,  but  we  don’t  have  a  Com¬ 
munists’  union.” 

He  told  of  Big  Six  efforts  to  care  for 
its  unemployed  members  and  pleaded  with 
the  convention  to  grant  the  union  the 
right  to  handle  its  own  unemployment 
problem.  He  declared  New  York  print¬ 
ers  have  given  $7,000,000  in  relief  bene¬ 
fits  during  the  past  four  years  and  that 
today  the  union  does  not  have  “a  plug 


nickel”  to  give  its  unemployed  members. 
He  referred  to  the  battle  cry  of  Presi¬ 
dent  William  Green  of  the  American 
Federation  of  Labor,  who  earlier  this 
week  had  advocated  the  30-hour  week. 

President  Charles  Howard  supported 
the  laws  committee  and  raised  the  ques¬ 
tion  of  how  far  a  voluntary  association 
can  go  in  taking  from  those  who  have 
to  give  to  those  without.  He  doubted 
whether  Big  Six  could  enforce  the  four- 
day  week  upon  its  members,  if  given  the 
jurisdiction  to  do  so. 

“You  extend  to  a  local  union  the 
autonomy  to  adopt  such  a  plan  and  you 
are  courting  revolution,”  he  warned. 

Mr.  Howard  suggested  that  it  was 
one  thing  to  advocate  a  30-hour  week, 
endorsed  by  federal  law,  and  another  to 
permit  local  unions  to  do  such  legislat¬ 
ing  when  it  is  practically  certain  its 
members  will  revolt  against  such  a  law. 
Other  national  officers  seconded  Mr. 
Howard’s  remarks,  declaring  the  five- 
day  week  has  not  yet  been  given  a  fair 
chance  and  the  situation  in  New  York 
City  is  virtually  hopeless  in  view  of  the 
number  of  newspapers  and  printing 
firms  that  have  either  closed  down  or 
moved  to  other  cities. 

Secretary  Randolph  asserted  the  solu¬ 
tion  to  the  national  unemployment  prob¬ 
lem  is  the  solution  to  the  problems  of 
printers,  pressmen  and  everyone  em¬ 
ployed  in  the  printing  industry. 

The  convention  voted  to  hold  its  1935 
meeting  at  Montreal.  A  proposal  to 
move  I.  T.  U.  national  headquarters 
from  Indianapolir  to  Washington,  D.  C., 
was  defeated. 

LYONS  TO  INDIANAPOUS 

The  appointment  of  Vincent  S.  Lyons, 
financial  writer  of  the  New  York 
World-Telegram,  as  financial  editor  of 
the  Indianapolis  Times,  was  announced 
Sept.  12  by  the  Scripp-Howard  organ¬ 
ization.  He  assumed  his  new  duties 
Sept.  14.  He  will  return  to  New  York, 
Oct.  12  when  he  will  be  married  to 
Miss  Margaret  Weber. 


Are  You  Sufficient  Unto  Yourself? 


In  the  days  of  ''russed  individualism"  there  may  have  lived  some  men  who  believed 
that  they  were  sufficient  unto  themselves  but  today  we  know  that  we  are  very  much  de¬ 
pendent  on  each  other. 

Not  to  fail,  when  called  upon,  establishes  a  reputation  for  dependability.  This  is  one 
of  the  important  principles  upon  which  our  business  is  built. 

To  further  this  plan  we  have  leased  The  L.  Martin  Co.  Ink  Plant  at  Tacony  (Phila¬ 
delphia),  Pennsylvania,  so  that  we  may  be  in  a  position  to  render  better  service  to  our 
customers  in  the  Philadelphia  trading  area  and  the  South. 

Dependable  Quality — Reliable  Service 

Geo.  H.  Morrill  Co. 

Division 
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MORE  PAPERS  USING  NEW-TYPE  HEADS 

Florida  Daily  and  California  Weekly  Report  Satisfaction  With  Style  in  Which  Top  Decks  Are 

Flush  at  Left,  Irregular  at  Right 


The  quest  for  novel  make-up  effects 
to  replace  the  conventional  drop¬ 
line  or  pyramid  styles  of  headlines  has 
engaged  a  considerable  number  of  edi¬ 
tors  and  make-up  men,  if  one  may 
judge  by  the  response  to  articles  car¬ 
ried  recently  in  Editor  &  Publisher  on 
the  subject. 

An  article  in  the  Monthly  Equip¬ 
ment  Review  (Aug.  11,  page  IV)  of 
this  paper  told  of  the  adoption  of  a 
new  style  of  make-up  by  the  Clei'e- 
land  News,  in  which  most  of  the  head¬ 
lines  were  single-deck  afiairs,  set  in 
capitals  and  lower-case,  with  each  line 
flush  at  the  left  and  ending  wherever 
the  wording  permitted  at  the  right. 

Two  weeks  later  (Aug.  25,  page  13) 
another  article  told  of  make-up  experi¬ 
ments  by  two  of  the  Gannett  news¬ 
papers,  which  resulted  in  adoption  of  a 
similar  style  of  headline  by  the  Ogdens- 
burg  (N.  Y.)  Journal.  The  latter 
paper  varied  the  effect  by  making  four 
wide  columns  out  of  six  of  ordinary 
width,  leaving  two  narrow  columns  on 
the  page  with  the  four  wide  ones.  The 
plan  also  called  for  unusual  condensa¬ 
tion  of  news. 

Now  come  two  letters  to  Editor  & 
PuBi,iSHER  almost  together  from  news¬ 
papers  which  have  adopted  headline 
styles  in  which  top  decks  are  flush  at 
left  and  irregular  at  right.  In  both 
cases  the  headlines  are  in  caps  and 
lower-case  rather  than  the  all-capitals 
which  are  favored  by  so  many  news¬ 
papers. 

One  of  the  papers  is  the  Gainesville 
(Fla.)  Daily  Sun,  which  adopted  a 
new  style  of  make-up  on  Jan.  17,  1933, 
and  made  additional  changes  the  next 
day,  achieving  the  effect  still  in  use. 

The  other  paper  is  the  Livermore 
iCa\.) Herald,  a  weekly,  which  reports 
that  its  make-up  change  dates  back  to 
Nov.  1,  1929.  The  Herald  was  given 
recognition  by  Prof.  John  H.  Casey 
of  the  University  of  Oklahoma  when 
he  chose  his  1934  “All-American 
Weekly  Newspaper  Team,”  placing  M. 
R.  Henry,  publisher  of  the  Herald,  as 
editor  and  columnist.  According  to 
Mr.  Henry,  who  is  president  of  the 
California  Newspaper  Publishers’  Asso¬ 
ciation,  his  paper  has  had  numerous  in¬ 
quiries  from  other  publishers,  and  a 
number  of  weeklies  have  adopted  similar 
style  of  headlines. 

W.  M.  Pepper,  Jr.,  editor  and  pub¬ 
lisher  of  the  Gainesville  Daily  Sun,  told 
Editor  &  Publisher:  “Our  mechani¬ 
cal  department  finds  the  new  type  of 
headline  saves  50  per  cent  of  the  com¬ 
position  cost  for  headlines,  quite  a 
saving  for  a  small  daily.  Any  one  of 
our  operators  can  hang  the  machine 
while  setting  them,  as  letter  spacing 
and  justification  in  the  top  decks  are 
done  awav  with.” 
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Specimen  first  pages  showing  two  new  departure  headlines 


The  Sun’s  style  differs  from  that  of 
the  Cleveland  News  in  the  lower  decks. 
Where  the  News  omits  secondary 
banks  except  on  a  few  principal  stories, 
and  then  sets  them  also  flush  at  the 
left,  the  Sun  uses  lower  decks  freely 
on  its  larger  stories.  The  second  and 
fourth  decks,  however,  are  indented  two 
ems  at  the  left  and  justified  to  fill  at 
the  right. 

Mr.  Pepper  pointed  out  another  dif¬ 
ference  in  the  Sun’s  heads,  in  that  in 
the  top  deck  the  second  line  is  always 
shorter  than  the  first,  and  the  third 
line  shorter  than  the  second.  “The  ad¬ 
vantage  of  this  slope  from  the  upper 
right-hand  corner  of  the  top  deck 
downward  to  the  left  is  that  the  eye  of 
the  reader  is  automatically  drawn  to 
the  beginning  of  the  drop  or  the  read¬ 
ing  matter  as  the  case  may  be. 

“Typographically,”  he  added,  “I 
think  the  new  type  headlines  bring  into 
the  headline  field  a  principle  discovered 
long  ago  by  the  advertisers.  The 
white  space  to  the  right  of  the  top  deck 
and  to  the  left  of  the  drop  gives  dis¬ 
play  to  the  headline  and  the  story  it 
captions.  We  have  found  through  ex¬ 
perience  that  we  can  use  larger  head¬ 
lines  farther  down  the  page,  and  thus 


give  more  display  to  important  stories 
that  would  otherwise  be  crowded  cut. 

“For  a  while  we  tried  writing  our 
spread  heads  in  this  style,  too,  but 
finally  abandoned  that  in  favor  of  the 
conventional  dropline.  We  have  not  as 
yet  adopted  the  policy  of  setting  our 
top  cut-lines  flush  to  the  left. 

“In  changing  from  the  old  to  the 
new  style  of  heads  we  received  no  re¬ 
action  whatsoever  from  the  reading 
public.” 

Mr.  Pepper  said  the  new  headlines 
saved  time  and  effort  at  the  copy  desk 
as  well  as  in  the  composing  room.  The 
inspiration  for  them  came  when  the 
regular  desk  man  resigned  in  January, 
1933,  near  the  bottom  of  the  depres¬ 
sion,  and  it  was  felt  necessary  to  trans¬ 
fer  DuPont  Smith,  bookkeeper,  from 
the  business  office  instead  of  adding  a 
trained  copy  reader.  The  new  man 
found  difficulty  in  writing  the  old-style 

Connect  with 
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headlines  to  fit  the  required  counts. 

Remembering  a  suggested  headline 
style  in  an  equipment  firm’s  publica¬ 
tion,  Mr.  Pepper  called  in  the  Sun’s 
mechanical  superintendent,  R.  B.  Beard, 
Jr.,  and  they  prepared  an  experimental 
page  in  the  new  form. 

“When  a  page  proof  was  pulled,” 
Mr.  Pepper  said,  “the  effect  was  a  reve¬ 
lation.  Headlines  that  had  buried 
themselves  under  a  mass  of  black  type 
stood  out  clearly  and  distinctly.  Smith 
tried  writing  them  and  had  no  trouble 
from  the  start,  although  he  had  never 
written  headlines  before.” 

The  Livermore  Herald’s  headlines 
consist  of  only  two  lines  in  the  top 
deck,  because  of  the  smaller  page  size. 
The  second  deck,  when  used,  is  set  as 
a  hanging  indention.  Rules  across  the 
full  width  of  the  column  are  used  in¬ 
stead  of  dashes  “to  eliminate  excessive 
white  space.”  , 
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Equip  your  Stereo  Room 
with  Wood  Dry  Mats  and 
avoid  the  foul  strikes  of 
time-wasting  make-overs. 

Let  us  send  a  sample  lot  FREE 
so  you  can  try  Wood  Mats  and 
be  ready. 
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CHICAGO  A.  P.  BUREAU  WILL  OCCUPY 
NEW  HEADQUARTERS  SEPT.  23 

New  Location  in  Burnham  Building  Will  Provide  6,500  Square 
Feet  of  Floor  Space,  Double  That  Now  Occupied — 

Large  Photographic  Department 


(.special  to  Editor  &  Publisher) 

CHIC.^GO,  Sept.  11— The  Chicago 
Bureau  of  the  Associated  Press 
will  move  to  new  and  enlarged  quarters 
on  the  eighth  floor  in  the  Burnham 
Building,  at  the  northwest  corner  of 
LaSalle  and  Randolph  streets,  Satur¬ 
day,  Sept.  23,  L.  A.  Brophy,  news  edi¬ 
tor  of  the  Chicago  A.  P.  bureau,  an¬ 
nounced  this  week. 

The  new  quarters  will  provide  ample 
space  for  the  bureau’s  wire  service 
equipment  and  will  include  an  area  40 
per  cent  greater  than  that  occupied  in 
the  .Ashland  Block  for  the  past  15 
years.  In  addition  to  its  modern  high¬ 
speed  teletype  printers  for  sending  and 
receiving  news,  the  bureau  is  installing 
the  new  A.  P.  Wire  Photo  apparatus 
in  the  Burnham  building.  More  floor 
space  will  also  be  available  for  the  vari¬ 
ous  news  and  photographic  depart¬ 
ments. 

Careful  preparations  are  being  made 
for  the  move  from  old  headquarters  at 


the  third  and  tape  printers,  carrying 
market  reports,  on  the  fourth  side.  The 
desks  of  the  traffic  chief  and  editorial 
supervisor  are  also  to  be  within  the 
square. 

All  telegraph  wires  are  being  placed 
underneath  the  floor  in  conduits.  The 
entire  floor  space  occupied  by  the  A.  P. 
has  been  undergoing  complete  remodel¬ 
ing  to  meet  the  bureau’s  requirements. 
Special  plumbing  facilities  are  being  in¬ 
stalled  in  the  photographic  department, 
together  with  adequate  ventilation  fans. 
In  addition,  there  will  be  550  square 
feet  of  storage  space. 

The  entire  modern  layout  will  give 
the  A.  P.  6,500  square  feet  of  space 
as  compared  with  3,200  square  feet  in 
the  Ashland  Block.  While  there  will 
be  ample  space  for  all  workers,  ar¬ 
rangements  will  make  the  room  effi¬ 
ciently  compact  for  practical  operation, 
Mr.  Brophy  stated.  Obsolete  office 
desks  are  being  replaced  with  new 
equipment.  , 


Prior  to  its  location  in  the  Ashland 
Block,  the  A.  P.  Chicago  bureau  occu¬ 
pied  space  in  the  old  Western  Union 
Building  at  Clark  and  Jackson  streets. 

SEEK  STATE  RECOVERY  ACT 

Resolutions  indorsing  a  State  Re¬ 
covery  .Act  have  been  adopted  by  the 
Typothatae  of  Western  Pennsylvania, 
the  Code  Authority  for  the  Graphic 
Arts  Industry.  A  copy  of  the  resolu¬ 
tions  has  been  sent  to  Governor 
Pinchot,  according  to  word  from  Pitts¬ 
burgh.  Robert  L.  Forsythe  was  named 
president  of  the  Typothatae,  William 
L.  Golder  and  Francis  .A.  Roney,  vice 
presidents  and  Jack  Gillespie,  code  man¬ 
ager. 

RILEY  SEEKS  PRESIDENCY 

George  L.  Riley  for  many  years  pres¬ 
ident  of  Local  No.  56,  (Pittsburgh) 
of  the  International  Stereotypers’  and 
Electrotypers’  Union,  has  announced 
his  candidacy  for  international  president 
of  the  union.  Mr.  Riley  is  one  of  the 
leading  trade  unionists  of  the  Steel  City. 

DAILY  MARKS  BOTH  YEAR 

The  Beaver  Falls  (Pa.)  News-Trib¬ 
une  celebrated  its  50th  anniversary  Aug. 
25  with  the  publication  of  a  32-page 
tabloid  section. 


BUILDING  PLANT  ADDITION 

Grand  Rapids  Press  Will  Occupy  New 
Structure  in  November 

Excavation  for  an  addition  to  the 
plant  of  the  Grand  Rapids  (Mich.) 
Press  is  progressing  rapidly,  with  ex¬ 
pectation  the  new  quarters  will  be  oc¬ 
cupied  by  November.  Workmen  have 
completed  tearing  down  a  four-story 
building  adjacent  to  the  Press  build¬ 
ing,  and  construction  of  the  new  addi¬ 
tion  is  to  start  momentarily. 

A  one-story  structure  to  house  a  di¬ 
vision  of  the  circulation  department  and 
to  serve  as  warehouse  space  for  news¬ 
print  is  to  be  built.  The  site  of  the 
addition  is  a  historical  newspaper  spot 
in  Grand  Rapids,  once  having  been  oc¬ 
cupied  by  the  Grand  Rapids  Herald, 
before  the  Herald  moved  one  door  to 
the  west. 

BUYS  NEW  PRESS 

The  Weldon  (N.  C.)  Roanoke  News, 
has  just  installed  a  new  Babcock  print¬ 
ing  press.  The  new  press  replaces  one 
that  is  100  years  old.  The  discarded 
press  was  built  in  England  a  century 
ago.  It  first  saw  service  in  job  print¬ 
ing  shops  and  was  purchased  by  J.  W. 
Sledge,  founder  of  the  Roanoke  News, 
in  1882. 


155  N.  Clark  street  to  the  new  quar¬ 
ters,  Mr.  Brophy  told  Editor  &  Pub¬ 
lisher.  The  only  time  in  which  A.  P. 
wires  are  closed  in  the  bureau  office  is 
from  2:30  a.  m.  to  3  p.  m.  on  Sundays. 
This  means  the  bulk  of  automatic 
printer  equipment  must  be  moved  and 
installed  during  that  period.  As  a  re¬ 
sult,  the  various  positions  of  the  equip¬ 
ment  have  been  designated  on  blue¬ 
prints  and  the  wiring  is  being  installed 
in  advance  so  that  when  the  equip¬ 
ment  is  moved,  the  only  work  to  be 
done  will  be  final  hooking  up  of  the 
wires.  These  wires  include  the  trans- 
contiijental  trunk  lines,  the  Chicago  city 
circuit  and  the  trunk  circuits  to  the 
northwest. 

.Arrangements  are  being  made  to 
move  the  A.  P.  market  printers  as  soon 
as  the  market  closes  on  Saturday,  so 
that  these  printers  can  be  used  in  case 
of  an  emergency  requiring  the  use  of 
wires  during  the  regular  shut-down 
period  on  Sunday.  In  order  to  limit 
the  amount  of  equipment  to  be  moved 
and  installed  on  Sunday,  the  bureau 
plans  to  move  as  much  as  possible  Fri¬ 
day  night  and  Saturday  afternoon.  This 
will  include  the  photographic  depart¬ 
ment  equipment,  editorial  desks  and 
filing  cabinets. 

The  space  to  be  occupied  by  the 
photographic  department  will  be  three 
times  as  large  as  that  now  used  in  the 
Ashland  Block,  Mr.  Brophy  said.  This 
department  will  include  new  wire  photo 
service,  four  separate  dark  rooms  for 
developing  negatives,  a  printing  room 
and  mailing  room.  Desks  of  the  photo 
and  mat  editors,  as  well  as  that  of  the 
artist  employed  for  retouching  photo¬ 
graphs,  will  be  so  arranged  as  to  permit 
a  constant  flow  of  pictures  from  the  de¬ 
veloping  tanks  to  the  mailing  room, 
where  they  will  be  sent  to  members. 

The  main  operating  room  is  52  feet 
wide  by  70  feet  long  with  windows 
along  the  three  sides  of  the  room. 
This  sunlighted  room  will  be  completely 
soundproof  and  printer  equipment  is  to 
be  located  only  on  one  side.  They  will 
be  so  arranged  that  relays  will  have 
a  maximum  amount  of  space,  but  at 
the  same  time  the  grouping  will  per¬ 
mit  all  relay  editors,  day  and  night  edi¬ 
tors  to  be  within  easy  speaking  dis¬ 
tance  of  each  other.  The  relays  are 
grouped  in  the  form  of  a  hollow  square, 
with  the  operators  and  editors  sitting 
side  by  side,  so  that  an  editor,  with  a 
minimum  effort,  can  pass  copy  to  his 
operator  and  control  the  flow  of  his  file. 
In  the  approximate  center  of  the  hol¬ 
low  square  is  to  be  the  desk  of  the 
managing  editor. 

The  city  desk  will  be  close  to  the 
pneumatic  tubes  which  connect  with  all 
the  local  member  newspapers  and  the 
City  News  Bureau.  Trunk  wires  and 
city  circuit  will  be  grouped  on  one 
side  of  the  square,  the  northwest  trunk 
wires  on  another  side,  state  relays  on 


The  Practical  Equipment 

for  Display  Composition 


S«t  in  Ludlow 
Tempo  family 


^^nalyze  your  display  composition  require¬ 
ments.  Count  the  lines  of  each  size  and  face. 
Make  note  of  their  length.  Observe  how  the 
variety  of  these  lines  is  scattered  through  the 
day's  work. 

■  Such  an  analysis  will  explain  why  the  Lud¬ 
low  is  the  favored  equipment  for  display  com¬ 
position  in  so  many  great  newspaper  plants. 

■  Its  simplicity  in  mechanism  and  operation 
is  noteworthy.  Changes  from  size  to  size,  or 
from  one  face  to  another,  are  made  with  the 
greatest  ease. 

■  No  mold  nor  machine  changes  are  neces¬ 


sary.  The  compositor  devotes  all  his  attention 
to  setting  lines  of  matrices. 

■  And,  of  course,  there  is  no  expense  in  ad¬ 
vance  of  productive  composition  from  casting 
sorts,  maintaining  a  storage  system,  laying 
cases  and  keeping  them  filled. 

■  The  hand-set  slug-cast  system  is  receiving 
notable  endorsement  as  the  right  system  for 
setting  display  composition.  Proved  and  per¬ 
fected  through  years  of  successful  operation 
in  newspaper  composing  rooms,  the  Ludlow 
provides  all-slug  display  composition  in  its 
simplest  and  most  economical  form. 


LUDLOW  TYPOGRAPH  CO.  2032  Clybourn  Ave.,  Chicago 
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FULL-PAGE  “BLEED”  ADVERTISEMENT 
PRINTED  BY  SAN  DIEGO  UNION 

Feat  Said  to  Be  First  of  Its  Kind  Utilizing  All  Four  Margins  and 
Running  Through  Entire  Edition — Detsuls 
of  Process  Told 


SAID  to  be  the  first  newspaper  in 
the  United  States  to  run  a  bleed 
ad  through  its  entire  edition,  printing 
on  all  four  margins,  the  San  Diego 
(Cal.)  Union  recently  pioneered  a 
movement  which  holds  promise  of  con¬ 
siderable  additional  revenue. 

Inspired  by  a  statement  made  by 
George  W.  Speyer,  manager  of  the 
technical  production  department  of  the 
J.  Walter  Thompson  Company,  Chi¬ 
cago,  at  the  Eighth  Annual  Mechanical 


run — one  plate  for  each  color — can  be 
followed. 

Since  the  trial  ad  on  July  8  Gregg 
has  experimented  further,  and  devel¬ 
oped  a  way  of  printing  the  same  color 
top  and  bottom  from  one  plate.  This 
calls  for  a  radical  switch  in  the  lay¬ 
out  for  that  color  on  the  form,  and 
leaves  a  small  gap  in  the  side  panels, 
if  the  same  color  is  desired  all  around. 

Briefly,  when  this  color  is  locked  ur 
in  the  form  the  top  and  bottom  sections 


The  three-color  full-page  experimental 
bleed  ad  which  the  San  Diego  Union 
printed  July  8  on  the  last  page  of  the 
comic  section. 
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space  available  to  the  advertiser  who 
uses  bleed  ads,  there  is  the  added  ad¬ 
vantage  of  a  unique  attention-arrester 
heretofore  available  only  in  the  maga¬ 
zines.  Mr.  Penter  points  out  that  the 
newspapers  now  have  the  answer  to  the 
space  buyer  who  says  “We  would  have 
used  the  newspapers  if  they’d  been  able 
to  do  a  bleed  job  for  us.” 

The  bleed  job  on  the  Union  costs 
the  advertiser  25  per  cent  more  than 
a  regular  four-color  job.  This  figures 
close  to  the  actual  additional  expense 
involved,  plus  a  reasonable  profit. 


i  2 

Figure  1  shows  how  page  is  made  up  for  the  color  which  is  to  bleed  off  top 


and  bottom.  When  the  cast  is  placed 
quarter  turn,  bringing  the  page  cut-off 
result  shown 

Conference  in  St.  Louis  last  June,  that 
“the  newspaper  which  first  successfully 
prints  ble^  ads  will  coin  money,”  Ken¬ 
neth  L.  Gregg,  press  room  superintend¬ 
ent  of  the  Union,  set  to  work.  Less 
than  a  month  later  he  printed  a  house 
advertisement  for  the  Union  in  three 
colors,  one,  the  red,  running  off  all  four 
margins. 

The  feat  drew  an  enthusiastic  letter 
of  congratulation  from  Speyer,  who  de¬ 
clared  the  Union  was  the  first  news¬ 
paper  in  the  United  States  to  solve  the 
problem,  although  since  the  convention 
three  others  had  worked  on  it,  and  have 
pulled  experimental  proofs.  They  have 
not,  however,  proven  the  practicability 
of  their  systems  by  running  advertise¬ 
ments  as  part  of  the  regular  editions  of 
their  papers. 

In  line  with  the  Speyer  statement 
that  the  paper  should  “coin  money,”  M. 
A.  Penter,  advertising  manager  of  the 
Union  and  Tribune,  stated  last  week 
that  already  contracts  have  been  signed 
for  four  bleed  ads  to  be  run  in  the 
Union  this  fall. 

The  principal  problem  involved, 
Gregg  told  Editor  &  Pubusher,  was 
to  run  the  bleed  off  the  top  and  bot¬ 
tom  of  the  page.  The  sides  were  sim¬ 
ple,  merely  calling  for  a  wider  plate. 
In  the  office  ad  the  problem  of  the 
top  and  bottom  was  solved  by  casting 
two  plates  for  the  red.  About  eight 
inches  of  the  lower  part  of  one  plate, 
and  about  eleven  inches  of  the  upper 
part  of  the  other  plate,  were  routed 
off.  The  two  plates  were  put  on  dif¬ 
ferent  cylinders,  the  margin  bars  hav¬ 
ing  been  previously  removed,  and  one 
plate  pushed  up  to  the  head  the  proper 
distance,  and  the  other  plate  pushed 
down  to  the  tail.  This  resulted  in  a 
dark  streak  across  the  two  side  panels, 
where  the  print  of  the  two  red  plates 
overlapped.  Another  restriction  is  the 
fact  that  two  cylinders  are  required  for 
one  of  the  colors  used  under  this  sys¬ 
tem,  if  the  same  color  is  to  run  top 
and  bottom.  If  different  colors  are 
used  on  the  top  and  bottom  margins, 
the  usual  method  of  printing  a  collect 


on  the  press,  the  cylinder  is  given  a 
along  the  line  AA,  and  producing  the 
in  Figure  2. 

of  the  page  are  reversed.  In  other 
words,  the  top  half  of  the  printed  page 
is  made  up  in  the  bottom  half  of  the 
form,  and  vice  versa.  This  brings  the 
top  and  bottom  margins  together  in  the 
middle  of  the  form.  When  the  cast  is 
^de  and  placed  on  the  press,  the  cyl¬ 
inder  is  given  a  quarter  turn,  which 
registers  this  color  in  its  proper  rela¬ 
tion  with  the  other  colors,  and  the  cut 
off  slices  right  through  the  center  of 
the  bleed  strips.  The  color  used  on 
this  bleed  cylinder  cannot  be  run  on 
the  non-bleed  page  alongside,  of  course, 
unless  that  page  is  made  up  in  the 
same  way. 

In  making  the  red  plates  wide  enough 
to  cover  the  side  margins,  a  double 
truck  ring  gauge  was  used  in  the  cast¬ 
ing  box  so  that  the  bleed  plates  could 
be  put  on  the  cylinder  as  one-half  of 
a  double  truck.  In  the  case  of  presses 
using  thin  shell  plates,  this  presents 
another  problem,  which  Gregg  says  can 
be  solved  by  making  up  the  bleed  color 
in  a  double  page  chase,  and  routing  out 
all  of  the  other  page,  running  all  of  the 
plate  that  is  not  part  of  the  ad  blank. 
An  ad  made  up  in  this  manner  could 
only  be  run  in  an  outside  position  on 
the  cylinders  of  a  double  width  press, 
and  the  color  used  on  the  bleed  ad 
edge  would  be  lost  for  the  page  run¬ 
ning  alongside. 

In  the  Union’s  trial  ad,  the  margins 
were  run  in  red,  a  central  panel  in 
yellow,  and  the  type  in  black,  "rhe  four 
ads  scheduled  this  fall  will  be  run  in 
four  colors.  Plates  for  the  bleed  color 
are  16J/J  inches  wide,  and  for  the  other 
colors,  14J/2  inches  wide.  Color  ads  in 
the  Union  run  in  the  7-column  comic 
or  magazine  sections. 

In  addition  to  the  20  per  cent  more 

PHOTO- ENGRAVING 

New  and  used  Equipment 

for  complete  planb. 

Writ*  ft  •tttmmttu 

Allan  B.  Golcc  Co. 

C«ak)Me* 


ISSUES  MATRIX  BOOKLET 


New  Mergenthaler  Publication  Covers 
Wide  Field 

“Useful  Matrix  Information,”  a  72- 
page  book  just  issued  by  the  Mergen- 
thaler  Linotype  Company,  explains  the 
function  of  teeth  combinations  on  mat¬ 
rices,  presents  several  teeth  combina¬ 
tion  charts,  and  tells  how  to  safeguard 
the  teeth. 

It  shows  and  explains  the  differences 
between  old  style,  modern  and  modern¬ 
ized  figures,  and  discusses  universal 
leaders,  newspaper  leaders,  and  the 
point  system. 

A  long  list  of  face  identification  num¬ 
bers  and  names  is  included,  as  well  as 
24  different  practical  font  schemes. 

Some  of  the  other  subjects  referred 
to  in  the  book  are  foreign  language 
faces,  advertising  figures,  ruled  form 
matrices,  reference  characters,  political 
party  emblems,  ballot  squares  and  cir¬ 
cles,  fraternal  emblems,  proprietary 
symbols,  logotypes,  matrix  slides  and 
slide  blocks. 

Copies  of  the  book  may  be  had  on 
request  from  any  Linotype  agency. 


COOUNG  SYSTEM  EFFECTIVE 
During  the  extreme  heat  of  June, 
July  and  August,  Chicago  Tribune  em¬ 
ployes,  tenants  and  visitors  in  the  Trib¬ 
une  Tower  and  newspaper  plant  enjoyed 
the  benefits  of  1,358  air-cooled  hours, 
according  to  Holmes  Onderdonk,  man¬ 
ager  of  Tribune  Tower. 
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DRY  MATS 

Reduce  pressuxu  in  mold¬ 
ing,  save  time  in  aoordi- 
ing  and  cast  with  less 
heat.  Reliable  for  every 
dry  mat  need. 
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SEVENTH  ZONE  MEETING 

DaytOB,  O.,  !•  Host  to  Membort  of 
Seventh  Zone  Typotbetne  Federation 

Donald  L.  Boyd  of  Huntington,  W. 
Va.,  president  of  the  Seventh  Zone 
Typothetae  Federation,  is  expecting  up- 
iward  of  460  delegates,  representing 
some  2,300  printing  establishments 
throughout  the  area  to  attend  the  an¬ 
nual  convention  to  be  held  in  Dayton, 
Sept.  14  and  15  in  the  Dayton- Biltmore 
Hotel. 

special  tour  of  inspection  ^rough 
the  plant  of  the  McCall  Publishing  Co., 
has  been  arranged  for  the  evening  of 
the  first  day.  Following  the  executive 
session  on  the  final  day,  delegates  and 
their  wives  will  take  possession  of  the 
Miami  Valley  Golf  Club  where  a  party 
will  precede  a  luncheon,  to  be  followed 
by  a  printers’  golf  tournament  and 
bridge  for  the  ladies. 

An  informal  dinner  will  be  served  at 
7  p.m.  with  Carl  P.  Knab  of  Dayton, 
acting  as  toastmaster.  The  new  board 
of  directors  will  meet  immediately  fol¬ 
lowing  the  dinner  program. 

Election  of  officers  and  directors  for 
the  coming  year  and  the  adoption  of 
amendments  to  the  constitution  and  by¬ 
laws  will  take  place  during  the  last 
session. 


HRE  DESTROYS  PLANT 

Fire  atributed  to  defective  wiring 
destroyed  the  plant  of  the  Harlem  Val¬ 
iev  T imes,  weekly,  Amenia,  N.  Y.,  Sept. 
6,  with  loss  estimated  at  $10,000.  Guy 
S.  Bailey,  publisher,  was  slightly  in¬ 
jured  while  fighting  the  flames.  Pub¬ 
lication  of  the  weekly  will  not  be  in¬ 
terrupted,  he  said,  as  he  would  accept 
one  of  several  offers  from  other  pub¬ 
lishers  to  issue  the  paper.  Most  of 
the  loss  was  covered  by  insurance,  it  is 
understood,  and  the  plant  will  be  re¬ 
built.  Machinery  and  equipment,  in¬ 
cluding  two  Linotype  machines,  were 
destroyed,  but  Mr.  Bailey  succeeded  in 
saving  some  of  his  old  newspaper  files, 
a  few  filing  cabinets  and  a  safe. 

New  and  Improved 

GOSS 

Flat  Stereotype 
Combination 

SAW  AND  TRIMMER 

Save  time — cut  costs  with  the  latest 
model,  No.  68E,  Goss  Flat  Stereotype 
(Combination  Saw  and  Trimmer!  Ac¬ 
curate  in  operation — easy  to  adjust — 
takes  a  full-size  newspaper  plate. 

Trimmer  table  operates  on  ball  bear¬ 
ing  mounted  rollers  and  has  screw  ad¬ 
justed  gauge  that  can  be  quickly  set. 
Saw  table  can  be  easily  raised  and 
lowered  to’ ^  any  desired  height  by 
means  of  a  convenient  hand  wheel. 
Shaft  runs  in  ball  bearings,  driven  by 
V  belts.  Check  these  new  features. 
Write  for  data  today. 
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SHOT  MAKING  MACHINE  INSTALLED 
TO  IMPROVE  TYPE  CASTING 

Only  Device  of  Its  Kind  Built  for  Seattle  Times — Produces  One 
Ton  of  Shot  Per  Hour — Called  Improvement 
on  Pig  System 


“Secondly,  we  cut  down  on  the  ex¬ 
pense  of  an  apprentice  to  go  around 
feeding  pigs  into  the  machines  and  drag¬ 
ging  around  four  or  five  hundred  pounds 
of  metal,  which  is  always  getting  in  the 
operators’  way. 

SEEKS  ADDED  INCOME 


NEW  PHOTO  TRICK 


(Special  to  Editor  &  Publisher) 

SEATTLE,  Wash.,  Sept.  10 — Pro¬ 
duction  of  2,000  pounds  per  hour 
of  lead  “shot”  for  feeding  type  casting 
and  line  casting  machines  is  made  pos- 


eliminated  variance  in  quality  of  shot 
turned  out  and  has  reduced  to  negligible 
proportions  the  amount  of  toning  metal 
needed. 

James  Richards,  composing  room 


The  Beard  Shot  producing  machines  recently  installed  by  Seattle  Times.  Molten 
metal  in  the  pot  is  dropped  through  a  valve  into  water,  which  is  constantly 
being  changed.  The  metal  is  congealed  into  pellets  the  size  of  gunshot  and 
carried  by  small  buckets  on  an  endless  chain  to  a  drier  where  the  shot  is  re¬ 
volved  in  a  drum  and  dried  at  a  temperature  of  450  degrees.  The  metal  is 
650  degrees  when  it  leaves  the  pot.  This  equipment  turns  out  a  ton  of  shot 

each  hour. 


sible  by  the  installation  in  the  Seattle 
Times  plant  last  month  of  a  new  Beard- 
Shot  producing  machine,  the  only  one 
of  its  kind  in  existence  and  a  product 
of  the  J.  M.  Gauntlett  Company  of 
Seattle. 

The  substitution  of  shot  for  the  old 
type  “pigs”  was  one  of  the  outstanding 
innovations  in  the  new  Seattle  Times 
plant  erected  two  years  ago.  Accord¬ 
ing  to  W.  A.  Sheehan,  mechanical  su¬ 
perintendent  of  the  Times,  it  is  one  of 
the  most  successful  experiments  in  the 
new  plant. 

The  new  machine,  illustrated  on  this 
page,  will  produce  the  4,000-pound  turn¬ 
over  of  metal  necessary  daily  on  the 
Times  in  two  hours,  or  one-fourth  as 
much  time  as  required  by  the  piece  of 
equipment  it  supplanted.  Enlargement 
of  the  pot  on  this  model,  a  specific 
request  of  Mr.  Sheehan,  has  virtually 


foreman  on  the  Times,  is  enthusiastic 
over  the  installation  of  this  machine 
because  it  perfects  the  shot  system, 
which,  he  says,  has  done  away  with  a 
number  of  the  disadvantages  of  the 
pig  system.  Richards’  40  Linotypes  and 
four  Monotype  type  and  border  casters 
are  all  equipp^  with  upright  metal 
containers  holding  enough  lead  shot  to 
produce  over  five  galleys  of  ordinary 
straight-matter. 

“In  the  first  place,”  Richards  ex¬ 
plained,  “the  shot,  fed  in  automatically 
through  a  float  system,  does  not  cool 
off  the  metal  in  the  pot.  Hence  uni¬ 
formity  in  slugs  follows.  A  screen  in 
the  container  prevents  any  freak  shots 
from  getting  into  the  pot  on  the  casting 
machine.” 


Lithographic  Industry  Would  Levy  on 
Other  Groups  Under  NRA 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Sept.  10— The 
lithographic  printing  industry  has  asked 
NRA  to  sanction  an  extension  of  its 
sources  of  code  administration  income 
by  permitting  it  to  levy  assessments  on 
other  industries  that  do  lithographic 
printing  but  already  are  contributing 
to  some  other  code  authority. 

.An  executive  order  of  the  recovery 
administration,  issued  several  months 
ago,  declared  that  no  industry  shall  be 
required  to  contribute  to  a  code  author¬ 
ity  other  than  the  one  having  jurisdic¬ 
tion  over  his  “principal”  line  of  busi¬ 
ness. 

The  lithographic  printers  want  an  ex¬ 
emption  from  this  order  so  that  all  en¬ 
gaged  in  that  business,  no  matter  to 
what  extent,  will  be  required  to  pay. 

Criticisms,  objections  or  suggestions 
concerning  the  application  will  be  re¬ 
ceived  by  Deputy  Administrator  John 
E.  Williams  before  Sept.  20. 

LINOTYPE  INSTALLATIONS 

Linotypes  recently  have  been  installed 
by  the  Union  Publishing  Company, 
Grass  Valley,  Cal. ;  Boulder  (Colo.) 
Journal;  Washington  (D.  C.)  Times 
Herald  (two  Model  14s) ;  Valdosta 
(Ga.)  Tribune;  Chicago  Law  Printing 
Company;  M.  &  L.  Typesetting  & 
Electrotyping  Company,  Chicago;  Dan¬ 
ville  (Ill.)  Commercial-News  (Two- 
in-One  Model  14)  ;  New  Orleans  Item- 
Tribune  (one  All-Purpose  Linotype)  ; 
Nifty  Printing  Company,  Inc.,  New 
Orleans  (Two-in-One  Model  14)  ;  Bar- 
nesville  (Minn.)  Record-Review;  Pope 
County  Tribune,  Glenwood,  Minn.; 
Pascagoula  (Miss.)  Chronkte-Star ; 
Santa  Fe  (N.  M.)  New  Mexican 
(Two-in-One  Model  14) ;  Rochester 
(N.  Y.)  Journal- American  (Two-in- 
One  Model  8)  ;  Findlay  (O.)  Morning 
Republican  (Two-in-C)ne  Model  26) ; 
J.  Claude  Gaines,  Oklahoma  City ; 
Western  Newspaper  Union,  Houston 
(two  machines) ;  Montreal  (Quebec) 
Gazette. 

DAYTON  UNION  PICNIC 

The  annual  basket  picnic  of  the  Day- 
ton  (O.)  Typographical  Union  No.  57 
and  the  Women’s  Auxiliary  No.  113 
was  held  Sept.  2  at  Ebbers  Grove,  near 
that  city.  Roy  E.  Schaeffer  was  chair¬ 
man  of  the  committee  on  arrangements. 
Gilbert  Sloan,  president  of  the  local 
union,  was  master  of  ceremonies. 


The  above  picture,  technically  known 
as  a  “simultaneous  impression  of 
full  face  and  profile,”  was  produced 
by  Bruce  Grant,  Chicago  Daily  Times 
rewriteman.  The  picture  was  made  by 
a  double  exposure  on  a  single  plate, 
Mr.  Grant  explained  to  Editor  &  Pub¬ 
lisher.  The  profile  exposure  was  made 
against  a  sheet  hung  before  a  window. 
The  full  face  was  made  in  the  ordinary 
north  light  of  a  room  with  a  black 
background.  The  placing  of  the  images 
was  done  on  a  ground  glass,  and  nat¬ 
urally  the  prefile  was  made  at  less  dis¬ 
tance  than  the  full  face.  The  subject 
is  Mrs.  Grant,  wife  of  the  Daily  Tines 
writer,  who  makes  photography  his 
hobby. 

Mr.  Grant  used  a  Minimum  Palnios 
Ica  camera ;  Carl  Zeiss  Jena  '  lens 
7/2.7.  The  pictures  were  taken  at 
7/4.5  stop  with  profile  exposure  of 
two  seconds  and  full  face  of  nine  sec¬ 
onds.  Agfa  Plenachrome  film,  by 
2)4  inches,  was  used. 

INSTALUNG  PRESS  UNITS 

Foundations  are  being  laid  for  the 
first  seven  units  of  the  new  line  of 
Goss  presses  ordered  by  the  Chicago 
Tribune  a  year  ago.  The  press  units 
will  rest  on  heavy  steel  bases.  Delivery' 
of  the  seven  uints,  a  folder  and  a  color 
attachment  is  expected  early  next 
month,  according  to  John  Park,  Trib¬ 
une  production  manager.  The  new 
presses  will  be  in  operation  about  the 
middle  of  October. 


ADDS  NEW  MACHINE 

A  Two-in-One  Model  26  Linotype 
has  been  added  by  the  Miami  (Fla.) 
Herald. 


WAGE  RISE  IN  MEMPHIS 
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Newspaper*  A|;ree  on  S)4  Per  Cent 
Increase  for  Printers 

Memphis,  Tenn.,  printers,  both  floor 
^d  machine  men,  have  been  granted  a 
five  and  one-half  per  cent  wage  increase 
effective  Sept.  15.  New  contracts  just 
signed  with  employers  by  Memphis  Ty¬ 
pographical  Union  No.  11  extend  for 
a  period  of  three  years,  with  a  provision 
that  contract  negotiations  can  be  re¬ 
opened  at  the  end  of  each  12-month  pe¬ 
riod  by  either  employer  or  employe,  on 
30-day  notice. 

The  printers  were  represented  in  the 
negotiations  by  R.  A.  Tillman,  F.  M. 
Dumble  and  John  Burns ;  employers 
were  represented  by  (ieorge  Morris,  as¬ 
sistant  publisher  of  the  Commercial  Ap¬ 
peal,  and  Edward  J.  Meeman,  editor  of 
the  Press-Scimitar. 

LEAVING  INK  HELD 

The  L.  Martin  Company,  branch  of 
the  Columbian  Carbon  Company,  an¬ 
nounces  that  it  has  retired  from  the 
manufacture  of  printing  ink  as  of  Sept. 
1,  1934,  and  will  now  devote  its  entire 
time  and  efforts  to  the  production  of 
its  black  pigments  for  the  printing  ink 
and  other  industries. 


SEE  THEM  IN  USE 
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CUTS  MADE  IN  RECORD  TIME 
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VIRBINIA  FIREMER  NOW  HOMEWARD  BOUND 
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Flashy  Parade  In 
Afternoon  Brings 
Conclave  To  End 


emiiWciflR 

■MTS 


Wrw^'i  *'****  PtbmM  Im  TW 

S^^^rnsimPafien  Speaks  OnlMfelg^  •■, 
mm  Situation  In  ” 


Front  page  of  Suffolk  News-Herald  with  parade  pictures  featured. 


TALE  TELLERS  READY 
FOR  UNION  JUBILEE 

Veteran  Milwaukee  Printers  Rehearse 
Their  Repertoire  for  75th 
Anniversary  Celebration 
September  23 

(Scccial  to  Editor  &  Publisher) 

Milwaukee,  Wis.,  Sept.  10 — Tales 
that  swept  through  Milwaukee’s  news¬ 
paper  world  oh  hearty  gusts  of  laughter 
in  the  seventies,  eighties  and  nineties  are 
undergoing  a  revival. 

They  are  being  recalled,  dusted  off 
and  furbished  up  a  bit  by  old  timers 
in  anticipation  of  the  diamond  jubilee 
celebration  Milwaukee  Typographical 
Union  No.  23  will  have  Sept.  23. 

Tales  rich  in  the  virile  humor  of  the 
gay  nineties,  off  color  stories  that  were 
told  around  a  keg  of  beer,  pranks  that 
kept  the  city  chuckling  for  days,  in¬ 
cidents  that  have  become  classics  in 
Milwaukee  newspaper  history — these 
are  being  whipped  into  shape  by  old 
timers  for  re-telling. 

Peter  Emery,  87,  the  oldest  of  them 
all  dates  his  stories  back  to  the  sixties, 
telling  how  he  set  type  by  hand  in  the 
Civil  War  days  when  news  from  the 
battle  front  came  north  and  how  the 
type  was  sent  to  the  composing  room 
on  tissue  paper  flimsies. 

.Another  of  the  boys  who  remembers 
the  Civil  War  is  Edward  Gintz,  also 
over  80,  who  enlisted  as  a  drummer 
boy  in  the  26th  Wisconsin  and  whose 
tales  are  of  battle  scenes.  Seventy 
members  of  No.  23  fought  with  the 
boys  in  blue. 

Some  one  will  be  sure  to  tell  of  the 
time  Lydia  Pinkham’s  picture  was  pull¬ 
ed  out  of  an  advertisement  for  pills 
and  run  as  the  photo  of  a  woman  who 
killed  her  lover  out  west  because  no 
picture  of  the  murderess  was  avail¬ 
able. 

Then  there  is  the  yam  of  the  missing 
forms.  The  management  of  one  paper 
refused  to  meet  the  higher  pay  terms 
of  striking  employes.  New  printers 
were  hired  but  to  the  consternation  of 
everyone  the  forms  had  disappeared. 

When  a  harrassed  employer  relented 
and  called  back  the  old  employes  the 
printers  walked  to  the  river  and  pulled 
up  the  forms  from  their  watery  resting 
place. 

The  anecdote  about  the  mashed  po¬ 
tatoes,  is  another  favorite.  One  of  the 
newspaper  offices  was  at  that  time 
locat^  next  door  to  the  Kirby  house, 
then  a  famous  Milwaukee  hotel.  For 
a  year  the  boys  in  the  composing  room 
were  treated  each  noon  to  warm  lusci¬ 
ous  pies  by  the  girls  in  the  hotel  kitch¬ 
en.  The  friendship  cooled  off  and  cold 
boiled  potatoes  took  the  place  of  the 
tasty  pies. 

Matters  reached  a  climax  one  day 
when  a  fusillade  of  mashed  potatoes 
was  hurled  at  the  printers.  Only  it 
never  reached  them  for  the  managing 
editor  who  walked  unexpectedly  into 
the  composing  room  got  the  brunt  of 
the  attack.  The  next  day  heavy  screens 
covered  the  composing  room  windows. 

Some  of  the  boys  probably  will  re¬ 
member  the  banquet  given  Jan.  17,  1871, 
celebrating  the  birthday  anniversary  of 
their  patron  saint,  Ben  Franklin. 

The  boys  must  have  had  pretty  lusty 
appetites  in  those  days  for  the  menu 
included  buffalo  tongue,  aspic  of  oys¬ 
ters,  prairie  chicken,  loin  of  antelope, 
saddle  of  venison  and  potted  leg  of 
bear. 

The  celebration  began  at  7 :30  p.m. 
with  a  reception,  followed  with  a  sup¬ 
per  from  9  to  11,  a  promenade  from 
11  to  11 :30,  the  grand  march  and  then 
formation  of  sets  until  dawn. 

Names  that  will  roll  off  the  old 
timers’  tongues  will  include  those  of 
printers  who  have  since  been  listed  in 
the  annals  of  the  country’s  history. 

There  was  A.  P.  Swineford,  com¬ 
positor,  who  later  became  governor  of 
Alaska;  Charles  Beach,  compositor, 
who  was  a  Federal  judge  in  Arizona 
and  was  later  shot,  supposedly  by  a 
political  opponent;  Bob  Hill  who  be¬ 
came  Col.  Robert  Hill,  Milwaukee 
capitalist;  Edmund  G.  Ross,  job  de- 


AN  unusual  example  of  the  coverage 
of  local  news  by  the  Suffolk  (Va.) 
Ncu'S^Herald  appeared  on  the  front 
page  Friday,  .^ug.  10.  The  occ.isjon 
was  the  State  Firemen’s  Convention 
parade  which  was  held  at  12  o’clock. 
The  paper  wished  to  carry  pictures  of 
the  parade,  and  it  had  to  be  on  the  press 
at  3 :20.  The  nearest  engraving  plant 
was  at  Norfolk  25  miles  away. 

The  local  photographer,  Fred  Ham¬ 
blin,  was  called  in,  and  agreed  to  take 
the  pictures  and  hold  up  all  other  work 
to  rush  them  through.  Hamblin  made 


partment  foreman  of  the  Free  Democrat 
who  went  to  Kansas  in  1856  and  was 
elected  to  the  L  .  S.  Senate  and  later 
named  governor  of  the  territory  of  New 
Mexico.  It  is  said  that  his  vote  as 
senator  saved  Andrew  Johnson  from 
impeachment. 

Emery,  Gintz,  Jacob  Hunger,  84,  and 
Leonard  Wihbrecht,  82,  are  the  union’s 
octogenarians.  Twenty-four  members 
are  over  70  and  nine  have  seen  50  or 
more  years  of  service.  The  union  was 
chartered  Sept.  24,  1859.  None  of  the 
charter  members  is  living. 

The  jubilee  celebration  will  be  held 
m  the  Eagles  clubhouse  and  will  start 
at  2  p.m.  More  than  1,000  printers 
and  guests  will  attend. 

Invited  speakers  are  to  include  Gov¬ 
ernor  A.  G.  Schmedemann,  Mayor 
Daniel  VV'^.  Hoan,  as  well  as  represen¬ 
tatives  of  the  Wisconsin  Federation  of 
I^bor,  the  I.  T.  U.  and  the  Wisconsin 
Typographical  conference. 


KING  PHILADELPHIA  MANAGER 

Jack  King  has  just  been  appointed 
Philadelphia  branch  manager  of  the  In¬ 
ternational  Printing  Ink  Corporation. 
Mr.  King  has  been  prominent  in  the 
printing  ink  business  for  many  years, 
starting  as  salesman  in  Philadelphia. 
He  was,  a  few  years  ago,  promoted  to 
Boston  branch  manager  of  the  Ault  & 
Wiborg  Company,  one  of  the  prede¬ 
cessor  companies  of  I.  P.  I.,  and  has 
been  active  in  New  England  ever  since. 


his  last  exposure  at  12 :23  and  deliv¬ 
ered  the  four  finished  prints  at  1 :29 
p.m.  A  special  car  raced  to  the  plant 
of  the  Southern  Engraving  Company 
at  Norfolk,  wasting  15  minutes  on  the 
Portsmouth-Norfolk  Ferry.  The  en¬ 
gravers  had  been  notified  that  the  pic¬ 
tures  were  on  the  way  and  of  the  neces¬ 
sity  for  a  rush  job.  The  plates  were 
delivered  at  2:48. 

.■\nother  trip  across  the  ferry  and 
another  25-mile  drive  got  the  plates  to 
the  News-Herald  in  time  to  start  the 
press  rolling  at  3:21. 


PRINTING  FIRM  INCORPORATES 

Among  the  new  Rhode  Island  cor¬ 
porations  is  the  Rhode  Island  Tele¬ 
gram,  Inc.,  of  Providence,  with  print¬ 
ing  and  publishing  as  its  business.  The 
firm  is  to  have  a  capital  of  400  shares 
bo  no  par  value  common  stock  with 
John  A.  Washington,  A.  Vernon 
Smith  and  Ogden  Harvey,  all  of  Prov¬ 
idence,  as  the  incorporators. 


NEW  CAUFORNIA  nRM 

The  Santa  Clara  County  (Cal.)  Pub¬ 
lishing  Company,  capitalized  at  ^5,000, 
has  filed  articles  of  incorporation  with 
Secretary  of  State  P'rank  C.  Jordan. 
Directors  named  were  Robert  Couch- 
man  of  Morgan  Hill,  Cal.,  and  Ralph 
W.  Slaughter  and  C.  C.  Cottrell,  both 
of  San  Jose. 


ALLEN  TO  SPEAK 

John  E.  Allen,  editor  of  The  Lino¬ 
type  News,  will  talk  about  that  publica¬ 
tion  at  the  convention  of  the  Direct 
Mail  Advertising  Association  at  Boston 
Oct.  10,  and  will  give  an  illustrated 
talk  on  newspaper  makeup  at  the  Thir¬ 
teenth  West  Virginia  Journalism  Con¬ 
ference,  at  West  Virginia  University 
Nov.  16. 


ADDS  UNOTYPE 

The  Owosso  (Mich.)  Argus-Press 
has  added  a  Alodel  14  Linotype. 


HONORS  FOR  GOUDY 

Typographer’*  92<1  Type  Design 
Noted  at  National  Art*  Club 

Frederick  W.  Goudy,  designer  of 
type  faces  familiar  to  printers  through¬ 
out  the  world,  is  to  be  guest  of  honor 
at  a  reception  and  exhibition  of  the 
typographer’s  art  to  be  held  by  the 
National  Arts  Qub  at  15  Gramercy 
Park,  beginning  Tuesday,  Sept.  18,  at 
8:30  P.  M. 

The  occasion  for  bestowing  this  honor 
upon  the  veteran  type  designer  is  the 
completion  of  his  ninety-second  type 
face. 

The  newest  addition  to  Mr.  Goudy’s 
original  type  designs  is  to  be  known 
as  Saks  Goudy  because  it  has  been  cre¬ 
ated  for  Saks  Fifth  Avenue,  depart¬ 
ment  store. 

i  he  exhibition,  which  opens  on  Sept. 
18,  will  continue  until  the  end  of  the 
week. 

Its  feature  will  be  a  complete 
display  of  Goudiana,  and  an  exhibition 
of  rare  books.  It  was  from  such  books 
that  Mr.  Goudy  drew  the  inspiration 
for  many  of  his  most  famous  type 
designs. 

Among  the  rare  volumes  on  display 
is  a  collection  loaned  the  National  Arts 
Club  for  the  occasion  by  Lessing  J. 
Rosenwald,  president  of  Sears,  Roebuck 
and  Company.  These  have  been 
brought  to  New  York  from  Mr.  Rosen- 
wald’s  private  library  in  Philadelphia. 

The  reception  committee  will  include 
prominent  members  of  the  National 
.Arts  Club  and  outstanding  figures  in 
the  world  of  contemporary  printing 
craftsmanship.  They  are  Harry  L. 
Gage,  Paul  A.  Bennett,  Frederic  G. 
Melcher,  John  Robert  Gregg,  Edmund 
Greacen,  William  Reydel,  Melbert  B. 
Cary,  Jr.,  Arthur  S.  Allen,  Raymond 
E.  Baylis,  Harry  A.  Groesbeck,  Jr., 
Charles  Chester  Lane,  George  A.  Nel¬ 
son,  John  Clyde  Oswald,  J.  Thomson 
Willing,  Laurence  B.  Siegfried,  Adam 
Gimbel,  Emma  Bugbee,  Grover  Whalen, 
William  M.  Ivins,  Jr.,  Richard 
DeWolfe  Brizey,  George  Macy  and 
Helen  Worden. 


for 

Pictu  res 
with  SNAP 
and 

CONTRAST! 

MORLEY 

MATS 

The^ won’t  improve  the  printing 
quality  of  a  flat,  muddy  halftone 
.  .  .  but  they  wiU  and  do  bring  out 
details''exacl/y,‘  and  produce  stereos 
that  please  pressmen;  editors;  pub¬ 
lishers;  readers  I 

Mill-conditioned  to  give  just  the 
required  shrink;  deep,  sharp  mould 
with  minimum  pressure;  quick 
scorching;  easy  release  without  use 
of  oil  or  powder. 

Get  acquainted  with  Morley  Mats 
...  a  word  from  you  will  bring 
samples. 

MORLEY  BUTTON 

Manufacturing  Company 
Portsmouth,  New  Hampshire 
New  York  Office,  46  Blast  11th  Street 
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HOME-MADE  DEVICE  AIDS  EFFICIENCY 


Figure  I 

IN  offices  where  “pony”  telephone  re¬ 
ports  are  copied  on  a  typewriter,  a 
continuous  roll  of  paper  proves  to  be 
the  best  system  for  uninterrupted  work. 

The  Lawton  (Okla.)  Constitution  is 
using  such  a  system,  which  was  in¬ 
stalled  without  cost  or  upkeep  expense. 

Small  “waste”  rolls  of  newsprint 
(approximately  10  inches  in  diameter) 
from  the  press  are  sawed  into  sections 
of  eight  and  one-half  inches. 

A  section  of  a  broom  stick  with  a 
nail  driven  into  each  end  forms  an  ex¬ 
cellent  axle  to  support  newsprint  roll 


Figure  II 

cores.  Since  they  are  about  four  inches 
long  when  received,  the  cores  were 
sawed  into  two  two-inch  sections  for 
use  in  the  system.  The  holes  for  the 
“broom  stick  axle”  are  in  the  blocks 
when  received  at  the  newspaper  of 
plant. 

Three  boards  were  nailed  into  posi¬ 
tion  as  shown  in  figure  one.  A  split 
was  sawed  into  each  upright  oiecc  to 
support  the  axle,  as  pictured  in  the 
photographs. 

Figure  two  pictures  the  complete  in¬ 
stallation. 


SOUTHERN  EDITOR  IS 
TOWN’S  HANDYMAN 

George  T.  Goodman  Tinkers  With 

Plant  Lighting,  Designs  Boats  and 
Repairs  Church  Stereopticon 
— Students  Printed  Story 

George  T.  Goodman,  managing  editor 
of  the  Ponchatoula  (La.)  Enterprise,  a 
weekly,  was  revealed  as  that  town’s  gen¬ 
eral  handy-man, 
inventor,  assistant 
fire  chief,  church 
treasurer  and  club¬ 
man,  when  a  per¬ 
sonal  sketch  con¬ 
cerning  him  was 
printed  without 
his  knowledge  in 
the  Enterprise  by 
a  group  of  five 
students  of  the 
Louisiana  State 
University  school 
o  f  journalism, 
who  published  one 
issue  of  the  news¬ 
paper  recently  for  experience. 

_  While  holding  almost  as  many  posi¬ 
tions  as  he  has  fingers,  Mr.  Goodman 
has  found  time  to  tinker  and  has  in¬ 
vented  a  prodigious  number  of  simple 
I  things  to  save  time  and  energy,  or  mere¬ 
ly  to  give  vent  to  his  knowledge  of 
j  mechanics,  woodworking  electricity. 

In  the  Enterprise  office  the  stairway 
is  lighted  by  an  electric  bulb  controlled 
by  a  string  that  operates  from  either 
the  head  or  foot  of  the  stairs.  An¬ 
other  light  is  suspended  over  the  Lino¬ 
type  machine  by  an  arrangement  of  pul¬ 
leys  and  weights  and  may  be  moved 
into  any  position  around  the  machine 
by  the  operator,  or  released  and  swing 
out  of  the  way. 

The  journalism  students  told  of  find¬ 
ing  a  four-foot  model,  complete  in  every 
I  detail,  of  a  42-foot  boat  Mr.  Goodman 
{  I  plans  to  build  some  day. 

He  has  built,  full-size,  a  sea  sled,  a 
tugboat,  and  a  mail  boat  which  have 
seen  active  service.  The  students  found 
,  a  plan  for  a  small  cottage,  drawn  by 
Architect  Goodman,  featuring  a  back 
mtrance  which  leads  at  once  into  the 
backyard,  the  washroom  and  the  gar¬ 
age.  A  half-completed  wooden  bird 
*^8e  is  in  the  Enterprise  store-room, 
awaiting  the  finishing  touches  of  its 
builder. 

“Even  as  this  item  was  being  writ- 
the  student  related,  “the  Rev.  Tate 
^oung,  Episcopal  rector,  called  at  the 
fc-nterprise  office  for  Inventor  Go^- 
®ans  assistance  in  repairing  a  stere- 
opticon  lantern  at  the  church.” 

In  addition  to  being  assistant  chief 
»nd  treasurer  of  the  Ponchatoula  fire 
department,  Mr.  Goodman  is  treasurer 
n  the  Episcopal  church  and  a  member 


of  the  Grand  (Council,  Royal  Arch  Ma¬ 
sons.  He  is  Ponchatoula  correspon¬ 
dent  of  the  New  Orleans  Titnes-Pcia- 
yune,  a  member  of  the  executive  board 
of  the  Louisiana  Press  Association  and 
a  member  of  the  code  administration 
committee  for  Louisiana. 

Joining  the  press  association  in  1925, 
he  was  elected  secretary  of  the  South 
division  in  1926,  president  of  the  South 
division  in  1931,  and  president  of  the 
State  association  in  1931. 

Born  in  Dwight,  Ill.,  October  10, 
1883,  Mr.  Goodman  was  married  in 
1907  to  Dorothy  Ann  McGuire  of  Ashe¬ 
ville,  N.  C,  and  they  now  have  three 
children,  one  of  whom,  a  son,  is  a  stud¬ 
ent  of  journalism  at  L.  S.  U.  In  1916 
he  made  the  trip  from  Chicago  to  Lou¬ 
isiana  in  a  40-foot  motor-boat  with  his 
family.  He  went  back  to  Wisconsin, 
but  returned  to  Morgan  City,  Lou¬ 
isiana,  in  1917,  and  entered  the  contract¬ 
ing  business. 

He  went  to  Ponchatoula  in  1921  and 
established  the  Enterprise  for  the  King- 
Hannaford  Company  of  Morgan  City. 

He  entered  a  partnership  with  John 
B.  Courtney  in  1923  and  bought  out  the 
King-Hannaford  Company  interests, 
then,  in  1925,  he  formed  the  Tangipahoa 
Publishing  Company  to  publish  the  En¬ 
terprise,  and  was  elected  managing  edi¬ 
tor,  the  position  he  now  holds. 

The  Enterprise  was  one  of  four  Lou¬ 
isiana  weekly  newspapers  edited 
by  members  of  the  L.  S.  U.  school  of 
journalism,  under  the  supervision  of  C. 
R.  F.  Smith,  professor  of  journalism. 
The  others  are  the  Opelousas  Herald, 
Weekly  Iberville  South  of  Plaquemine, 
and  the  Winnifield  News- American. 
Teams  of  students  published  each  paper. 


GREEN  BAY  DELEGATES  NAMED 

Dave  Mangin  and  Alvin  Renier,  mem¬ 
bers  of  the  Green  Bay  (Wis.)  Press- 
Gazette  composing  room  force,  are  rep¬ 
resentatives  of  the  Green  Bay  Typo¬ 
graphical  Union,  No.  344,  at  the  Wis¬ 
consin  Typographical  Conference  in 
Milwaukee,  Sept.  22  to  23.  The  Mil¬ 
waukee  union  is  observing  its  75th  an¬ 
niversary  during  the  state  convention. 


LAUCK  CODE  ADMINISTRATOR 

Harold  Lauck,  journalism  instructor 
at  Washington  &  Lee  University,  Lex¬ 
ington,  Va.,  has  been  named  adminis¬ 
tration  manager  for  Virginia  on  the 
regional  code  authority,  N.R.A.,  with 
two  sections  of  the  graphic  arts  code 
in  hand.  He  will  retain  his  university 
position. 


MISSOURI  PAPER  SOLD 

E.  C.  Hadley,  manager  of  the  Fair 
Play  (Mo.)  Advocate  since  Feb.  1,  1919, 
has  announced  the  sale  of  his  interests 
in  the  newspaper  to  Edgar  McCoy,  who 
has  taken  charge. 


COURT  ACQUITS  PRINTER 

Paterson  Man  Charged  with  Violat¬ 
ing  Handbill  Ordinance 

Charged  with  distributing  handbills 
in  violation  of  a  Paterson,  N.  J.,  city 
ordinance,  Lawrence  Vanverlaan,  51,  a 
printer,  was  acquitted  by  Recorder 
Vincent  C.  Duffy  Sept.  7. 

Vanverlaan  was  arrested  July  28 
while  distributing  copies  of  The 
Printers’  Voice,  a  newspaper  published 
by  the  striking  printers  in  the  Paterson 
Evening  News  and  Paterson  Morning 
Call  plants.  It  was  charged  that  he 
was  distributing  handbills,  while  in  de¬ 
tense  it  was  brought  out  that  the  pub¬ 
lication  was  a  newspaper  and  was  ac¬ 
cepted  as  such  by  the  postal  authori¬ 
ties.  Furthermore  the  defendant  con¬ 
tended  that  the  paper  was  sold  for  1 
cent  an  issue  and  that  it  was  delivered 
to  homes  and  through  the  mails. 

Recorder  Duffy  found  that  “the 
pamphlet  or  writing  involved  herein 
should  be  and  is  hereby  accepted  by 
the  court  to  be  a  newspaper.  How¬ 
ever,  that  classification  in  and  of  itself 
is  not  a  sufficient  answer  to  the  offense 
charged.” 

The  court  pointed  out  that  the  pur¬ 
pose  of  the  city  ordinance  under  which 
Vanverlaan  was  arrested  was  to  pre¬ 
vent  the  distribution  of  literature  of 
any  nature  to  the  homes  of  persons  who 
would  not  want  it,  but  added  “the  evi¬ 
dence  is  silent  as  to  whether  the  occu¬ 
pant  at  16  Buffalo  Avenue  wanted  the 
paper”  and  it  was  on  this  ground  that 
he  found  the  printer  not  guilty. 


COURT  NAMES  TRUSTEES 

After  creditors  failed  to  agree  on  one 
trustee  for  the  bankrupt  estate  of  the 
Miami  Beach  (Fla.)  Tribune  Publish¬ 
ing  Company,  L.  Earl  Curry,  U.  S. 
referee  in  bankruptcy,  on  Sept.  6  ap¬ 
pointed  L.  M.  Gerstel,  L.  F.  Snediger 
and  T.  J.  Dowell,  trustees  for  the 
estate.  Bonds  were  set  at  $2,000  each. 
Mr.  Curry  also  sustained  the  objection 
of  Mr.  Feilbelman,  a  creditor,  for  the 
immediate  sale  of  assets. 


INSTALLS  NEW  MOLDER 


Robert  Longmore,  Chicago  Tribune 
chief  stereotyper,  tests  out  the  newly- 
installed  direct-pressure  molder  in  the 
Tribune  stereotype  department.  This 
new  molder  has  a  pressure  capacity  of 
800  tons  and  is  used  in  connection  with 
casting  of  mats  for  color  printing.  The 
mats  are  molded  and  dried  in  one  oper¬ 
ation  in  the  new  direct-pressure  molder. 


UNION  APPEALS  DECISION 

The  decision  awarded  recently  in 
Chattanooga,  Tenn.,  in  arbitration  pro¬ 
ceedings  between  the  newspaper  pub¬ 
lishers  and  Chattanooga  Typographical 
Union  has  been  appealed  to  the  Inter¬ 
national  Board  by  the  printers.  The  de¬ 
cision,  handed  down  by  Dr.  Alexander 
Guerry,  ruled  the  union  should  be  de¬ 
nied  an  increase  of  15  per  cent  in  hour¬ 
ly  rates,  retroactive  to  May  19,  and 
should  continue  at  present  hourly  rates 
up  to  Nov.  1,  when  an  increase  of  $2.50 
a  week  becomes  effective. 


BURGESS  CHROME  MATS 


AT  LAST 

A  Chrome  Syndicate  Mat  by 

BURGESS 

At  the  insistent  urge  of  our  many  friends  and 
customers  we  have  developed  and  placed  on  the 
market  a  SYNDICATE  MAT. 

It  moulds  easily  .  .  .  has  minimum  shrink  .  .  . 
dries  flat  in  air  .  .  .  easy  on  patterns  .  .  .  makes  fine 
printing  plates  ...  in  all,  it  is  just  what  is  wanted 
in  a  syndicate  or  job  mat. 

A  large  Pacific  Coast  Commercial  Shop  says, 

“Best  commercial  mat  we  ever  used.” 

A  St.  Louis  Commercial  Shop  says,  “This  new 
mat  works  out  swell,  particularly  on  halftone  plates 
and  large  plates  with  considerable  solid  area  .  .  . 
for  job  work  casting  the  mat  is  BY  FAR  the  best 
we  have  ever  had.” 

A  large  eastern  newspaper  syndicate  contracted 
for  their  year’s  requirements.  Quite  a  few  others 
have  already  expressed  themselves  favorably. 

Write  us  for  details  and  demonstration. 

DIID/^CCC  CELLULOSE  COMPANY 

Freeport,  Illinois  Am 


CHROME  MATS 

A  LABORATORY  PRODUCT 


Pacific  Coast  Representative,  RALPH  LEBER, 
4S6  Poison  Bldg.,  Seattle,  Washinston 

=  BURGESS  CHROME  MATS  = 


Georgc  T.  Goodman 


BURGESS  CHROME  MATS 
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The  All-Purpose  Linotype 
Gives  You: 


Slug  Composition  up  to  144  Point  Yes!  .  .  .  the  A-P-L  sets 
every  size  from  5  point  up  to  144  point  display  ...  in  un¬ 
limited  quantity.  It  all  comes  out  on  easy-to-handle  Linotype 
slugs.  Controlled  alignment. 


Single  Type.  A-P-L  slugs  may  be  cut  into  individual  type  ior 
assembly  where  and  as  required.  A  special  cniide  on  the  sow 
facilitates  this  operation.  Moke  your  own  display  type  .  .  . 
as  much  os  you  need. 


LINOTYPE 


Rules  and  Borders.  The  A-P-L  has  no  idle  time  ...  in  its  spore 
moments  it  casts  rules  and  borders  up  to  42  picas  in  length 
from  a  wide  selection  of  designs  that  are  available.  Just  an¬ 
other  of  its  many  features! 


new  type  for  every  job,  always  with  a  fine  printing  surface, 


In  your  shop,  the  A-P-L  will  eliminate  running  out  of  sorts 


give  you  the  economy  of  all-slug  composition . . .  permit 


easier  make-up.  Studies  show  that  by  eliminating  under¬ 


pinning  alone,  regardless  of  all  other  economies,  the  A-P-L 


Spacing  Material.  Spacing  material  from  6  point  to  6  picas  in: 
seven-inch  lengths  is  all  in  the  routine  day's  work  for  the. 
A-P-L!  It  will  cast  what  you  need  . . .  when  you  need  it!  High! 
or  low  . . .  space  or  base. 


increases  production  sufficiently  to  pay  for  itself  in  a  year! 

Linotype  Memphis  (Girderij 

MERGENTHALER  LINOTYPE  COMPANY.  BROOKLYN,  NEW  YORK 
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